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ABSTRACT ARTICLE HISTORY
Hashtag use in online protest is widespread and well-researched. Received 13 December 2024
Yet scholarship has largely focused on viral moments and large- Accepted 6 July 2026

scale mobilisations, leaving everyday, platform-native, and

sustained practices comparatively underexamined. These routine Digi P
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forms of tagging can subtly intervene in _the engagemept-drlven protest hashtags; Instagram;

sorting logics that shape Vvisibility online and contribute to platform affordances

gradual forms of consciousness-raising among unexpected

audiences. This study explores everyday use of hashtags through

the Swedish feminist initiative #Kvinnostrejk (women’s strike),

mobilised continuously since 2021. It examines how routine

tagging practices push feminist content into otherwise unrelated

streams, assemble newsfeeds into collective narratives of

gendered violence, and carry tags across online and offline

contexts as recognisable political symbols. By introducing the

concept of techno-rhetorical strategies, the article contributes in

two ways: it shows how small-scale tagging practices shape

visibility without relying on virality, and it extends sociotechnical

perspectives that emphasise the role of platform-specific

affordances by foregrounding the inseparability of technical

operations and rhetorical effects.

KEYWORDS

Introduction

In March 2021, the Swedish-language hashtag #Kvinnostrejk (women’s strike) gained
traction on Instagram. The initiative spread through local and celebrity feminist activists
as a way to perform protest during the COVID-19 pandemic. After its launch, #Kvinnos-
trejk grew organically and spread throughout the country as local activists started coor-
dinating weekly actions through a small number of dedicated Instagram accounts
(Svensson, 2021). In the call for action that was disseminated on the platform on 25
March 2021, participants were encouraged to post their own demands in relation to gen-
der-based violence every Friday, and combine online visibility with offline
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demonstrations through local initiatives. According to news site Nyheter24, the initiators
of the call for action wished to remain anonymous (H. Lindqvist & Granstedt, 2021).
From then on, #Kvinnostrejk developed as a recurring, participatory protest format
through both mainstream media coverage and social platform engagement. The first
offline protest was held on 26 March 2021 in a number of cities throughout Sweden.
Since then, the hashtag has been used almost 20,000 times on Instagram, around 30
local accounts coordinate activities across the country, and Swedish media have reported
on the campaign 579 times between March 2021 and February 2026."

#Kvinnostrejk’s limited yet steady presence makes it a critical case for understanding
how users mobilise Instagram’s hashtag affordance to perform feminist protest on a plat-
form optimised for commercial visibility. As a small-scale yet sustained mobilisation,
#Kvinnostrejk enables examination of visibility practices operating below the threshold
of virality. This makes it analytically valuable for understanding how political presence
is maintained within algorithmically curated environments. This article examines how
#Kvinnostrejk, together with its co-occurring tags, functions as a site of everyday feminist
tagging through which participants curate and recirculate feminist messages within Insta-
gram’s sociotechnical environment. In doing so, the study foregrounds how political visi-
bility can be produced through routine, sustained engagements with platform features.

Research on social media activism shows that hashtags can enhance message clarity, sup-
port coordination within movements, and assist in managing collective resources (Bruns &
Burgess, 2015; Eriksson Krutrok & Lindgren, 2018; Proferes & Summers, 2019; Tufekci,
2017; Xiong et al., 2019). Viral protest hashtags have also attracted mainstream media
and political attention, securing visibility for issues of inequality when large numbers of
users mobilise around a shared tag (De Benedictis & Mendes, 2024; van Dijck & Poell,
2014). In some cases, hashtag activism has resulted in local or global mobilisation online
and offline that achieved substantial social or cultural change. That is the case for well-
researched movements such as #MeToo, #BlackLivesMatter, Occupy’s ‘We Are the 99%’,
and the Arab Spring uprisings, where scholars highlight how social platforms enable dispa-
rate marginalised groups to coordinate activities, and where leaderless movement structures
emerge through easily adaptable, personalised message frames (Bennett & Segerberg, 2012;
Jackson et al., 2020; Tufekci, 2017). Much research on hashtag activism has foregrounded
such movement mobilisations to point to the accessibility of platform-mediated infor-
mation, and the potential for the networked structure of platforms to connect NGOs, every-
day activists, and celebrity and other elite actors, to engage large publics around
contemporary political issues (Bennett & Segerberg, 2012; Wonneberger et al., 2021).

While such examinations are crucial for understanding the role of hashtag activism in
the contemporary public sphere, this article joins a strand of social media research that calls
for analyses of platform-specific and creative routine activist practices that are embedded in
everyday platformed interaction and might not be covered by traditional participation
practices (Theocharis et al., 2023; X. Zhao & Abidin, 2023). It thus joins other researchers
in highlighting how users mobilise platform-specific affordances to perform sustained pol-
itical action that ensures persistent visibility beyond viral bursts, contributing to under-
standings of new expressions of activism on social platforms (Omena et al., 2020;
Theocharis et al., 2023; Wonneberger et al., 2021; X. Zhao & Abidin, 2023). As users engage
online daily, they encounter political content as part of a continuous, routine scrolling,
where meanings are reiterated gradually. This article pays attention to routine forms of
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Instagram hashtag activism through which users work to maintain feminist visibility
between bursts of attention. It explores a hashtag with relatively small reach but sustained
mobilisation over several years, focusing on the broader tagging practices that co-occur
with it. I argue that such complementary tags can expand or transform discursive meaning
(L. Lindqvist & Lindgren, 2022) by interfering with and curating content feeds. These prac-
tices thus reveal how users mobilise hashtags to attempt to challenge engagement-based
and paid-content-driven platform logics (Galis & Neumayer, 2016).

In this study, I introduce the concept of techno-rhetorical strategy, which captures how
persistent tagging practices simultaneously mobilise technical properties and cultural
meaning. Through their sociotechnical affordances, hashtags mediate and stabilise dis-
cursive assemblages and make them legible (Rambukkana, 2015; Schéops et al., 2022).
By examining tagging with #Kvinnostrejk as techno-rhetorical, this study sheds light
on the discursive-rhetorical and the technical-material elements of these practices. It
highlights how tagging enables users to intervene into and use algorithmic logics of visi-
bility on Instagram to sustain a continuous circulation of feminist goals.

Social media feminism and opportunities for systemic change

When feminist publics take shape on social media, they are always mediated by platform-
specific technical features, vernaculars, and logics (Sued et al., 2022). Feminist media
researchers argue that although social media have enabled a widespread ‘feminist
moment’ in popular culture, platforms tend to amplify forms of feminism that align
with visibility, personal branding, and individual empowerment rather than systemic
change (Banet-Weiser, 2018; Banet-Weiser et al., 2020; Gill, 2007; Phipps, 2016). Because
platforms operate through an economy of visibility in which selves and stories become
commodities, social media feminism risks emphasising personal responsibility by only
offering individual empowerment as a solution to structural sexism (Banet-Weiser,
2018; Mendes et al., 2018; Phipps, 2016). This can make it difficult to articulate structural
demands for change, as platform logics are built around personalisation, affective inten-
sity, and engagement-based metrics (Banet-Weiser et al., 2020; Bouvier, 2020; Papachar-
issi, 2014; Snow et al., 2014; Tufekci, 2017).

At the same time, feminist users continually work against and through these con-
straints. Research on feminist digital protest practices shows how individual experiences
are woven into collective stories through hashtags, memes, and other online formats
(Clark, 2016; De Benedictis & Mendes, 2024; Rentschler & Thrift, 2015; Serisier,
2019). Feminist hashtags often function as tools for the production of counter-discourse,
which can undermine or subvert dominant sexist discourses (Clark-Parsons, 2021; Tynes
et al., 2016). Additionally, users mobilise tags and other platform features to link net-
worked experiences to broader structures of gendered power and to articulate demands
for change. For instance, co-articulated hashtags can signal structural demands like
‘human rights’ or provide a framing device like ‘patriarchy’, and users can publicly call
out powerful individuals or institutions by tagging them (Clark-Parsons, 2021; L. Lindq-
vist & Lindgren, 2022; Mendes et al., 2019; Mendes et al., 2023). Moreover, digital fem-
inist expressions encompass humour, irony, and intra-feminist critique to contest
hegemonic empowerment feminism (Banet-Weiser et al., 2020; Mendes et al., 2019; Ren-
tschler & Thrift, 2015; Sundén & Paasonen, 2019).
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This study aligns with and extends this body of research by showing how techno-rhe-
torical strategies within #Kvinnostrejk mobilise hashtags to formulate structural feminist
narratives within commercialised platform spaces. It highlights alternative uses of hash-
tags beyond the well-researched practice of sharing individual experiences. Instead, it
focuses on how hashtags are used to curate content feeds by assembling and disrupting
them. As platforms use engagement-based personalisation algorithms to sort and prior-
itise content for each user, mobilising hashtags can assist users in strategically circulating
feminist content by disrupting generic feeds and amplifying content to broader
audiences.

On Instagram, hashtags move content through its infrastructure by assembling posts
into browsable, scrollable feeds accessible via the tag itself or through the platform search
function. In addition to enabling resource-sharing and forms of citizen journalism
(Papacharissi, 2014; Tufekci, 2017), this curatorial function makes it possible for femin-
ists to continuously assemble streams of content or to push feminist material into other-
wise unrelated feeds. In this study, I highlight how these curatorial properties of hashtags
can be understood as feminist practices. Extending Gravel-Patry’s (2023) account of per-
sonal feed curation as feminist self-care, I argue that hashtag-facilitated curation of public
content feeds operates as a tactic that works within, and seeks to redirect, platform logics
of visibility. I focus on hashtag mobilisation that disseminates feminist content, interferes
with generic feeds, and curates newsfeeds towards feminist visibility. Taken together, this
study demonstrates how Instagram’s visibility infrastructures can be engaged as sites of
resistance, enabling feminist counter-discourse to emerge from within a commercialised
platform environment.

Hashtags and algorithmic visibility

Researchers need to continuously examine how activist practices and strategies adapt to
the technical conditions of social media platforms, as these continuously change. Both
media and social movement scholars have identified various modes through which hash-
tags are used in online protest. Hashtags allow for individual experiences to be turned
into collective witnessing, as seen in movements such as #MeToo and #BlackLivesMatter
(Freelon et al., 2016; Serisier, 2019). They can also circulate societal issues through media
ecosystems by inviting many people to post them simultaneously, making them go viral
(Proferes & Summers, 2019). In the same vein, activists have hijacked corporate or pub-
lic-sector PR hashtags to create counter-discourse that disrupts commercial feeds (Jack-
son & Foucault Welles, 2015). Additionally, protest hashtags can amplify voices and
stories of marginalised people that might otherwise have had limited reach. This is
done, for instance, by enabling disparate groups to connect, and by facilitating increased
reach through reposts by politicians, celebrities, and everyday social media users (Freelon
et al., 2016; Jackson et al., 2020; Theocharis et al., 2023). Overall, hashtags mobilised for
protest function as framing devices that assemble discussions on a topic, enabling acti-
vists and other users to produce and align with collective identities, diagnose problems,
and articulate possible solutions (L. Lindqvist & Lindgren, 2022; Xiong et al., 2019).
Importantly for this study, hashtags serve as mechanisms that users can mobilise to
attempt to affect algorithmic processes of content ranking and dissemination (Proferes
& Summers, 2019). Most commercial social media platforms, Instagram included, use
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engagement-based ranking algorithms to determine where, how, and to whom content is
disseminated (Meta, 2023b, 2024). Knowledge of how algorithms take hashtags into
account can aid activists in gaining visibility (Proferes & Summers, 2019; Sued et al.,
2022). The method of using a hashtag for activism has been recognised by several digital
researchers as ‘helping to secure visibility, recognition and attention to issues if enough
people mobilise around it’ (De Benedictis & Mendes, 2024, p. 444).

Although the role of hashtags in online activism is well established, less attention has
been paid to how they are mobilised as curatorial framing mechanisms. This study examines
practices in which hashtags are used to curate newsfeeds and to place content into adjacent
or unrelated thematic feed grids. While such practices may not generate virality, they can
enable feminist content to circulate beyond established audiences. Existing research on pro-
test hashtags has highlighted their role in amplifying visibility and shaping discursive nego-
tiations. Building on this work, the present study shifts attention to everyday, routine
tagging practices focused on sustaining visibility, emphasising how users mobilise platform
affordances to articulate and circulate feminist goals (Barbala, 2023). It extends prior discus-
sions on hashtag use, including the assembling of dispersed experiences into collective stor-
ies, by analysing curatorial and interference-based tagging practices.

Hashtags as sociotechnical affordances

Platform features are often conceptualised as sociotechnical affordances in digital
research, emphasising the relational interplay between users and digital infrastructures.
Technical features afford particular, limited actions and effects, which are interpreted,
negotiated, and extended in practice (Bucher & Helmond, 2018; Hutchby, 2001). As
users mobilise these features for different purposes, their possibilities and constraints
are continuously reshaped (Bucher, 2016; Bucher & Helmond, 2018; Hutchby, 2001;
Sun & Suthers, 2023; H. Zhao et al., 2025). In this sense, user strategies are intertwined
with platform architecture, and together they continuously shape online exchanges and
expressions (Omena et al., 2020; Poell et al., 2016; Sun & Suthers, 2023).

Hashtags afford visibility and spreadability by influencing how content travels into
curated spaces (Boyd, 2014; Proferes & Summers, 2019). On Instagram, personalised
feeds, search results, and the Explore tab constitute such spaces where algorithmic sys-
tems use signals such as prior user activity, geotags, and hashtags to predict engagement
(Instagram, 2025; Meta, 2023b, 2024). In this way, algorithms order content, discourse,
and opportunities for social action (Beer, 2016; Bucher, 2018; Gillespie, 2018) and users
can intervene in these processes by mobilising hashtags (Marwick & Boyd, 2011).
Although the precise weight of tags in ranking processes remains opaque, users nonethe-
less mobilise them in attempts to influence visibility. For example, Proferes and Summers
(2019) show how slight hashtag variations were strategically deployed in the release of the
#Podestaemails, sustaining the trending status of the topic on X (then Twitter). On Insta-
gram, industry sources similarly suggest that tags can increase the likelihood of appearing
in Explore feeds (Sehl, 2023), reflecting broader assumptions about hashtagged visibility.

Importantly, recommendation systems operate through logics of classification (Rie-
der, 2017). When users tag content, they participate in categorising it, signalling discur-
sive and cultural meanings that may be incorporated into ranking and recommendation
processes. Human and machine agencies are thus intertwined in the production of
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visibility (Beer, 2016). Given this, the hashtag feature can simultaneously afford cultural
production of meaning and interference into infrastructural layers of platforms by order-
ing and assembling content (Vicari & Ditchfield, 2025). Accordingly, hashtags function
as sociotechnical affordances that facilitate the circulation and recirculation of content
within Instagram’s interface.

By exploring feminist hashtag practices on Instagram, this study sheds light on how
users engage with the perceived function of these recommendation systems. As stated
by Omena et al. (2020), hashtags function sociotechnically and hashtag research requires
analytical inclusion of the technical function of the platform where tags appear. While
this study does not measure algorithmic impact, it foregrounds how hashtags are mobi-
lised as techno-rhetorical strategies to intervene in content dissemination and to articu-
late feminist goals within Instagram’s commercialised environment.

Hashtags as techno-rhetorical protest practices

This analysis of hashtag mobilisation traces how user practices are intertwined with the
technical setup of Instagram. Technology is neither neutral nor mute. Instead, its mate-
riality and architecture enable particular forms of social exchanges (Poell et al., 2016). At
the same time, the setup, features, and architecture of technology are shaped by the social
actors who use it (MacKenzie & Wajcman, 1999; Wajcman, 2009). Technical affordances
and the users who act with and through them produce sociotechnical phenomena
together (Chen et al., 2023). In this study, the sociotechnical perspective allows for an
analysis of hashtags as both discursive devices and technical features that position con-
tent within the platform’s architecture. For instance, when a grid of news-report screen-
shots is produced in relation to the #Kvinnostrejk tag, the hashtag’s technical function
gathers these posts into an assembled narrative that can be politicised.

Additionally, platform algorithms continuously measure and influence user action by
collecting behavioural data and tweaking content exposure accordingly (Gillespie, 2018;
Milan, 2015; van Dijck & Poell, 2013; Zuboff, 2019). While these processes are automated
and often experienced as opaque by users (Beer, 2009), they are dependent on user action
both before and after dissemination. As ranking systems are based on user behaviour,
actions such as producing and tagging content, liking, sharing, commenting, and saving
posts, are collected as data points by platform algorithms. Activists and other content crea-
tors use their everyday knowledge of these systems to attempt to influence ranking in order
to reach large audiences (Bucher, 2016; Proferes & Summers, 2019; Willson, 2017).

In sum, social media platforms are sociotechnical systems within which technical fea-
tures and user practices are intertwined in the production and circulation of political
goals. This study examines how hashtag practices articulate and disseminate feminist
narratives within this environment.

Data and methods
Methodological approach

This study combines qualitative discourse analysis with an affordance-based analysis of
Instagram’s hashtag function. In addition to analysing posts tagged with #Kvinnostrejk, I
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examine the hashtag as a platform feature, focusing on how it affords clustering posts into
searchable tag feeds and grids and how these infrastructural arrangements produce
specific conditions for visibility and circulation. The hashtag is approached as a socio-
technical mechanism that simultaneously structures content technically and frames it
discursively. Integrating an affordance-based analysis of the hashtag feature enables
examination of tagging practices as techno-rhetorical strategies that operate simul-
taneously at the level of discourse and infrastructural organisation.

Data collection

The dataset consists of 40 Instagram posts tagged with #Kvinnostrejk. At the time of col-
lection, approximately 19,800 posts carried this tag according to Instagram’s search func-
tion. However, Instagram does not provide systematic access to the full corpus of tagged
content. Data were collected using Instagram’s search function through the desktop
interface.? At the time of data collection, the desktop hashtag search function restricted
visible results to 28 ‘top’ posts per query, and the interface did not allow continuous
scrolling through the full corpus of tagged content.

Hashtag searches generated curated and ranked results shaped by algorithmic order-
ing and prior user activity (Meta, 2023a), which is a methodological limitation. Because
searches were conducted through my personal account (established in 2012), results were
influenced by prior interactions and engagement history. Repeated searches often
returned identical or partially overlapping posts. It was therefore neither technically
possible nor methodologically meaningful to screen all 19,800 tagged posts. Instead,
sampling was conducted within the structural constraints of Instagram’s search interface.

Thirty-five posts were collected on 24-25 June 2024. I systematically reviewed the
available search results across ten iterations of the hashtag query, documenting visible
posts and tracking recurring patterns of tagging configurations. Additional searches
were conducted on 30 October, 1 November and 2 December 2024 to assess whether
new tagging practices emerged. These searches led to the collection of five more posts,
which demonstrated the same tagging practices as the previous thirty-five, confirming
analytical saturation.

Sampling was analytically driven, and posts were selected based on:

(1) relevance to feminist themes associated with #Kvinnostrejk,

(2) variation in co-occurring hashtags, and

(3) diversity in account type, follower numbers, and engagement levels, including both
accounts formally affiliated with Kvinnostrejk and independent participant accounts.

The aim was to identify distinct tagging practices rather than to produce a represen-
tative dataset. As recurring configurations emerged, subsequent searches sought either
variation or confirmation. No additional analytical categories emerged through the
repeated searches, indicating analytical saturation. While individual posts occasionally
included unique hashtags, these could be grouped within the established analytical
categories.

For each selected post, I recorded account name, publication date, caption text,
engagement metrics, and detailed descriptions of images and videos. Screenshots were
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captured to document visual layout and tag constellations within Instagram’s interface.
This small-scale, manual approach prioritises close analysis of situated tagging practices
under the platform’s ordinary conditions of visibility rather than quantitative measure-
ment of the full tagged corpus.

Data analysis

The analysis combined deductive and inductive qualitative coding to identify recurring
tagging practices. Initial sensitising concepts were informed by a previous interview
study with eight communication specialists at Swedish feminist organisations (Lindqvist,
2023). Two strategies identified in that study - reappropriating generic hashtags (e.g.,
#Family) for feminist purposes and circulating news reports on gender-based violence
— were operationalised as the codes feed interference and newsfeed curation.

In the first round of coding, posts were examined for patterns in hashtag combi-
nations, caption framing, and visual-discursive articulation. Through this process, a
third practice, offline tagging, emerged inductively, as did the broader analytical category
of techno-rhetorical strategies. Coding was iterative; emerging categories were refined
through comparison across posts, and posts were revisited to assess the stability and
coherence of each practice.

In parallel with the discursive coding, the affordance-based feature analysis examined
how the hashtag feature technically organises content within Instagram’s interface. For
example, the practice termed newsfeed curation involves not only rhetorical framing
within captions but also the construction of a hashtag grid, which clusters posts and pro-
duces cumulative framing effects. By analysing how discursive strategies and infrastruc-
tural arrangements intersect, the study identifies how Instagram’s hashtag affordances
shape, constrain, and are strategically mobilised within feminist tagging practices.’

Ethical considerations

Although this study draws on content from public Instagram accounts, it remains impor-
tant to consider users’ expectations of privacy regardless of the platform’s technical open-
ness (Markham & Buchanan, 2012). Users might be aware that posting publicly means
anyone can access their content, but accounts with small followings can expect privacy,
raising ethical concerns for researchers who collect and reproduce such content (Franzke
et al,, 2020). Further, social media researchers need to consider the platform Terms of Use.
In this article, the republishing of content is guided by these considerations. I follow
the AolR principle that greater vulnerability warrants greater protection (Markham &
Buchanan, 2012). Only examples from #Kvinnostrejk accounts, large-following accounts,
and/or verified accounts are reproduced. Faces in images and usernames in comments
are masked. This study relies only on publicly available data and does not use automated
means of collection, and therefore complies with Instagram’s (2024) Terms of Use.*

Results and discussion

Across the 40 posts, 115 unique co-occurring hashtags were identified. Some prevalent
tags, such as #feminism, #jamstéilldhet (gender equality), and #valdindrarelationer
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(domestic violence), reinforced the feminist framing of #Kvinnostrejk. I identified three
tagging practices performed as users tagged posts with #Kvinnostrejk and its co-occur-
ring tags: feed interference, newsfeed curation, and offline tagging. This study does not
empirically measure algorithmic ranking effects; rather, it analyses how users strategically
engage with perceived platform logics of visibility. Overall, the results shed light on fem-
inist modes of content circulation and visibility that mobilise hashtags. Identifying these
practices as techno-rhetorical highlights that feminist activists find ways to attempt to
extend both cultural discourses and platform infrastructures, strategically leveraging
Instagram’s hashtag affordance.

Feed interference

In this practice, hashtags seemingly unrelated to feminist issues are used in conjunction
with #Kvinnostrejk. For instance, tags for national holidays, generic tags like #books, and
specific cultural expressions like #poetry appeared alongside #Kvinnostrejk and tags like
#feminist. Mobilisation of seemingly unrelated hashtags with feminist content produces
an interfering effect that means feminist messages might reach new audiences that visit or
search for these tag feeds. This practice may also increase the likelihood of broader cir-
culation of feminist content by linking it to more popular hashtags and cultural trends.
Thus, interference tagging is a hashtag methodology directed at both new user audiences
and algorithms as secondary audiences (Proferes & Summers, 2019).

Users’ expectations of how technology works are closely tied to their actions (Beer,
2016; Bucher, 2018). The practice of repurposing popular but seemingly unrelated tags
in feminist content attempts to perform resistance against sexism and algorithmic con-
straints at once. It resembles hashtag hijacking (Jackson & Foucault Welles, 2015), as it
also uses popular tags for dissemination, reach, and amplification purposes. However,
this practice uses tags that are generic and collectively curated by vast numbers of
users, like the tag for a specific city, a national holiday, or a broad cultural phenomenon.
Further, it adopts dominant imagery or discourse while introducing feminist messages
subtly, rather than generating overt counter-discourse.

Two examples of feed interference: Midsummer’s eve and chocolate cake

Several #Kvinnostrejk posts published in June 2024 use the tag for the Swedish holiday
Midsummer’s Eve at the end of June to highlight the link between holiday celebrations,
alcohol consumption, and gender-based violence. Posts use Midsummer’s Eve imagery
like photographs of floral wreaths and Midsummer poles, while captions emphasise
how alcohol consumption is linked to increased risks of sexual assault and domestic vio-
lence perpetrated by men and boys. These messages adopt a feminist rhetorical strategy
that shifts focus from the victim to the perpetrator. In the example shown here, a post
mobilises the tag #midsommar2024 (Midsummer 2024), producing feed interference
effects. The Midsummer hashtag is accompanied by several clearly feminist tags, like
#jamstdlldhet (gender equality) and #kvinnorsrittigheter (women’s rights), producing
a rhetorical element of surprise. Technically, mobilising the Midsummer tag places the
post side by side with posts by users celebrating the holiday, producing an interfering
effect (Figure 1).
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While the photographic image used in the post mimics other Midsummer posts, the
added Venus symbol and the hashtag #kvinnostrejkstockholm signal its overall feminist
message. Still, it blends in with the other images in the feed, possibly increasing the like-
lihood that new audiences encounter the post (Figure 2).

In this way, posts that use generic tags interfere subtly and unexpectedly with these
hashtag feed grids. This example pushes a feminist take on the Midsummer’s Eve cele-
bration to a wide audience of users, further signalling to the ranking algorithm that fem-
inism and holiday content can be connected.

The second example uses hashtags as rhetorical tools to produce humour while sim-
ultaneously pushing feminist content into an unrelated hashtag feed. Humour in online
activism is a well-researched phenomenon, in which social media vernaculars such as
meme culture are used to frame sexism as laughable and ridiculous (Rentschler & Thrift,
2015; Sundén & Paasonen, 2019). In the examined dataset, humour was achieved through
the co-articulation of images, videos, captions, and hashtags. In this example, the author
posted a video clip of themselves, satirically mimicking how men talk about women’s sex-
ual assault accusations. The post caption uses emojis and hashtags to make sarcastic com-
ments about the video content (Figure 3).

Some tags are well-known and clearly feminist, like #inteallamén (not all men), but some
have humorous and hyper-local connotations. Tags #baralitekladd (just some groping) and
#kladdkaka (a type of Swedish chocolate cake) both use the Swedish word ‘kladd’, which
means sticky or messy, but also connotes groping. ‘Kladdkaka’ is reinterpreted in the context
as a messy mixture of groping men. Importantly, while this humorous take functions as a
rhetorical tool, the techno-rhetorical nature of tagging means the post will appear in the
#kladdkaka feed of around 140 thousand posts with recipes of cake. This illustrates how
the post interferes with the topicality of hashtag feeds, exposing unexpected audiences to
feminist content as they browse recipe-related content (Figure 4).
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Figure 1. Screenshot of post using #midsommar2024.
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Figure 2. Screenshot of the #Midsommar2024 feed.

Opverall, the practice of feed interference utilises both rhetorical and technical affor-
dances of the hashtag feature. Using unexpected and seemingly unrelated tags in feminist
posts has the techno-rhetorical effect of surprise, both in audience meaning-making and
technical sorting processes. The examples above highlight the interplay between technical
properties of features and the social actors that mobilise them (Chen et al., 2023; Gille-
spie, 2018), demonstrating how feminist content is made to circulate beyond established
audiences through sociotechnical practice.

Newsfeed curation

In the current media ecosystem, content is constantly circulated within and between plat-
forms. As both news media outlets and regular users post on social platforms, they have
become central channels for news consumption. In Sweden, 50 percent of internet users
consume news and follow news outlets on social media (Internetstiftelsen, 2025). Here,
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Figure 3. Screenshot of #kladdkaka tagging.

news consumption is multidirectional: many social media users repost news with com-
ments and hashtags, leading to collective negotiations of meaning. Further, the use of
hashtags on reposts of news reports on a specific topic is common in digital social move-
ments. Using hashtags helps movement participants perform citizen journalism, framing
work, and resource management (Bruns & Burgess, 2015), and enables them to comment
on or nuance reporting by traditional news outlets.

In the dataset, the practice of circulating news with hashtags frames singular news
reports of gender-based violence as indicative of society-wide sexism and misogyny.
While traditional media outlets often report on these crimes as family disputes, this tag-
ging practice frames them as a collective story of how women” and girls are affected by
male domestic, sometimes deadly, violence. Thus, it constitutes a creative feminist cura-
tion and archive-building practice that produces political narratives within the economy
of visibility (Banet-Weiser, 2018). Further, co-occurring tags like #femicide and #man-
sommordarkvinnor (men who murder women) emphasise the broader systemic issue
of gender inequality underlying these acts. These rhetorical framing capacities are
accompanied by the technical-material production of full hashtag feeds of news reports
on gender-based violence. In this way, stories are visually assembled into a collective nar-
rative of women’s (sometimes lost) lives and the acts of their perpetrators, demonstrating
how the economy of visibility that dominates social platforms might work to the advan-
tage of feminism (Banet-Weiser, 2018; Clark-Parsons, 2021). This illustrates how hash-
tags enable feminist users to politicise the personal, assembling single stories into
collective wholes within the Instagram infrastructure.
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Figure 4. Screenshot of the #kladdkaka feed.

Example of newsfeed curation - men’s murders of women
This example shows a curated feed of news reports on gender-based domestic violence.
Authors have posted screenshots from traditional media outlets on Instagram and tagged
posts with #Kvinnostrejk and #méansmordpékvinnor (men’s murders of women). The head-
lines translated to English read as follows, from top left to bottom right: ‘38 year old Ver-
onica reported her ex - is believed to have been killed’, ‘A dead woman doesn’t produce
a bang the way a bomb does’, ‘PR boss leads double-life: Poker and violent porn’, ‘Influencer
Theresa Cachuela said to be murdered by her ex-husband’, “‘Woman in Jonképing dead —
man suspected of murder’, ‘New info: Dead woman found in freezer in Varmland county’.
These headlines represent news reports and opinion pieces about gender-based violence,
assembled into a collection through the hashtag feature (Figure 5).

Accordingly, tagging news is a techno-rhetorical curating practice. This extends
beyond individual feed curation (Gravel-Patry, 2023) towards collective infrastructural
organisation. When posts are placed side-by-side in feeds that can be reached by clicking
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Figure 5. Screenshot of the curated newsfeed for #mansmordpakvinnor. In the screenshot, two
account names are visible: kvinnostrejkstockholm (a local women'’s strike account based in Stock-
holm), and gomda.kvinnor (translates to ‘hidden women’, a grassroot network of women that have
to stay hidden but want to increase visibility for victims of GBV).

on the hyperlinked hashtag, news stories are framed as indicative of a systemic issue. Dis-
cursively, framing also occurs on the textual level as meaning-bearing hashtags are added
to the news reports, functioning as meta comments. Thus, newsfeed curation can be
understood as a techno-rhetorical practice that mobilises an Instagram-native visibility
vernacular through the assembling affordance of hashtags to create and spread coun-
ter-discourse throughout Instagram’s infrastructure. This practice counters individua-
lised messages of empowerment feminism, which are otherwise common in the social
media sphere (Banet-Weiser et al., 2020; Gill, 2007), as newsfeed curation creates collec-
tive narratives by assembling personal experiences.

Offline tagging

A notable practice that speaks to the techno-rhetorical capabilities of the hashtag is the
movement of tags between offline and online contexts. This practice is not directly
related to feed production, curation, or disruption, but it speaks to the discursive
power of platform vernaculars, as tags move through media ecologies both online and
offline and retain their cultural meaning.

In several examples of offline tagging in the dataset, the hash symbol is written on pro-
test signs, which are photographed and circulated back to Instagram in posts. Kvinnostrejk
street protesters often carry homemade signs, and it is common to use the hash symbol
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Figure 6. Screenshot of protest signs with #MittKrav, from @kvinnostrejkeskilstuna.
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Figure 7. Screenshot of a protest sign with #BrytTystnaden, from @kvinnostrejkfalun.

added to words and phrases on these signs. In the two examples, participants who wrote
#MittKrav (I demand) and #BrytTystnaden (break the silence) were photographed holding
their signs, and the photos were then shared on Instagram. Notably, these photographically
depicted tags are not mentioned in the posts’ caption texts, meaning the technical
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affordance of the tag is not mobilised. This indicates that the hash symbol carries oftline
meaning as a signifier of protest action. Tagged words and phrases function as movement
slogans or frames in offline spaces, and are brought back online as photographically
depicted rhetorical tools in the digital feminist vernacular (Figure 6 and Figure 7).

In this context, the hash symbol operates as a cultural signifier of protest, while also
representing its technical affordance. Audience members can search for the hashtag on
Instagram; at the time of writing, #MittKrav returned 1,813 posts and #BrytTystnaden
returned 3,413 posts (search conducted on 4 December 2024). Using tags in this way
can therefore be understood as a techno-rhetorical strategy. This illustrates how the hash-
tag device spans the online/offline boundary. Digital scholars have extensively discussed
how features shape what is expressed within platform infrastructures (Boyd, 2014; Gille-
spie, 2018). Interestingly, these features influence protest vernaculars in offline spaces as
well, enabling meaning-bearing elements to travel between online and offline spaces in a
comprehensible way. This underscores that protest hashtags operate as techno-rhetorical
devices that, even when detached from their technical function, retain their symbolic force.

Conclusion

This article examined how feminist protest operates through Instagram’s hashtag feature,
exploring how users mobilise certain affordances of the hashtag to produce and circulate
feminist narratives within the platform infrastructure. The analysis of #Kvinnostrejk
shows that hashtags function as sociotechnical mechanisms that organise discourse
through structuring infrastructural relations between units of content. When mobilised
for feminist protest, tagging operates techno-rhetorically: it frames political meaning
while clustering posts and shaping conditions of circulation.

The practices identified - feed interference, newsfeed curation, and offline tagging -
demonstrate how feminist actors work within and across Instagram’s visibility logics.
These strategies produce sustained and routine forms of presence by redirecting atten-
tion, assembling grids of gender-based violence reporting, and extending hashtag logic
beyond the platform itself. Protest hashtagging thus exceeds the individual post and
intervenes in the infrastructural organisation of content ranking and circulation.

By foregrounding the techno-rhetorical properties of tagging practices, the study
extends theoretical understandings of hashtags as sociotechnical assemblages (Bruns &
Burgess, 2015; Rambukkana, 2015). It shows that political effects emerge through the
mutual shaping of user strategies and platform features (Poell et al., 2016) and that
users actively reinterpret digital systems rather than simply adopting them (MacKenzie
& Wajcman, 1999; Orlikowski, 2000). Feminist protest on Instagram negotiates engage-
ment-based logics by leveraging algorithmic ordering and feed composition to produce
collective narratives within a commercialised environment.

Returning to the broader question of activism in algorithmically curated spaces, the
findings suggest that political agency lies in strategically inhabiting platform infrastruc-
tures. The technical and rhetorical affordances of the hashtag enable forms of resistance
that are at once infrastructural and discursive. As users interfere in unrelated tag feeds,
produce newsfeed archives, and move tags into offline spaces, they attempt to reinterpret
and challenge infrastructural boundaries and mobilise features to produce a steady pres-
ence of feminist expressions on Instagram.
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Notes

1. Based on a search in media archive Retriever, February 2026.

2. My assumption was that using the desktop interface would render the same results as using
the mobile app, and the choice was made based on convenience.

3. This study does not include the explicit intentions of the content creators behind the ana-
lysed posts, which is important to note. Future research could benefit from adding this layer,
in order to bring content creators to the fore.

4. Instagram updated their Terms of Use on 1 January 2025, but those referenced are the ones
in effect by the time of writing this manuscript in December 2024.

5. It is worth noting here that research shows trans women, women of colour, and low-wage
workers face disproportionately high rates of assault (Lockhart, 2017).
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