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Sammanfattning 

Klimatförändringar är ett problem omringat av hög osäkerhet och risk. Information om 

klimatförändringar och dess konsekvenser tar ofta vägen genom massmedia innan den når 

allmänheten, vilket gör att det ofta är där den generella kunskapen angående problemet och 

forskning runt det skapas. Det kan innebära att allmänheten får ta emot mixade budskap, som 

till exempel de som talar om apokalyptiska framtidsvisioner, de som talar om 

klimatförändringar som ett påhittat problem och så vidare, vilket kan leda till förvirring och 

misstolkningar av problemets egentliga natur och status och kan i förlängning leda till 

ohälsosamma psykiska tillstånd så som ångest och djuprotad rädsla. Syftet med denna studie 

var att undersöka hur individer upplever alarmistiska mediagestaltningar av 

klimatförändringar genom en enkätundersökning där respondenterna ombads att reagera på 

visuella exempel av alarmistisk natur. Resultaten visar på att även om respondenterna 

upplevde oro, hjälplöshet och medkänsla i relation till de exempel som presenterades, svarade 

de också med likgiltighet och att inte känna något till vissa exempel. Respondenternas egen 

kontext visade också på redan innehavd kunskap om vad som kan göras för att påverka 

miljöproblemen i positiv riktning, vidare även altruistiska värden gentemot andra levande 

organismer både i nutid och framtid. Slutsatserna var att alarmistiska mediagestaltningar 

påverkar individer direkt på en känslomässig nivå, så som oroskänslor, hjälplöshet, medkänsla 

eller likgiltighet. Emellertid är det inte lika enkelt och direkt att värdera totaliteten av effekter 

hos individer. Studien implicerar en djupare process av upplevelser, då respondenterna 

implicerade en innehavd kunskap och värderingar som en grund för vad den initiala 

upplevelsen kan leda till. 

 
Nyckelord; Mediagestaltningar, klimatförändringar, känslor, alarmism, miljö* 

 

 

 

 

 

 

 

 

 



 
 

Abstract 

Climate change is an issue surrounded by risk and uncertainty. The public oftentimes receive 

most of its general knowledge regarding science on the issue from the mass media. This can 

mean that the public receive mixed messages, those of apocalyptic narrative, those of 

narratives claiming no such thing exists, for example, which can lead to misconceptions of 

what the actual status is, and in extension lead to fear and anxiety. The aim of this study was 

to explore how individuals experience alarmistic media frames, through conducting a survey 

asking the respondents to react to visual examples in an alarmistic demeanor. Findings 

showed that while respondents felt worry, hopelessness and compassion in relation to the 

examples presented, they also responded with indifference on some levels. Contexts of the 

respondents also showed existing knowledge about what can be done to help the 

environmental issues, as well as altruistic values about other living organisms both in the 

present and the future. Conclusively, alarmistic media frames effect individuals directly on an 

emotional level, whether it can be feelings of worry, hopelessness, compassion or 

indifference. However it is not as simple in evaluating a totality of effect on individuals. This 

study implies a deeper process of experience, as respondents implied possessed knowledge 

and values as a base for what the initial experience lead to. 
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1. Introduction 

1.1 Background 
Climate change is an issue surrounded by high complexity and uncertainty. This means that 

its impacts and implications have through history made effort to make its way into the 

national and international agenda, to raise its profile and importance. The mixed messages, 

academic controversy and political posturing can be frustrating for the public, who have a key 

role in all work regarding our planet. (Lowe et al. 2006) Studies of the ways in which people 

perceive climate change has shown that there oftentimes are misconceptions about the cause 

and consequences of the phenomenon, which has been found to generate fear and anxiety 

regarding its consequences. The general public gains most of its knowledge about science on 

the agenda from the mass media. This implies that the role of media is significant when it 

comes to the public’s conditions and perceptions of climate change issues. Science in the 

media tend to move in an undefined region in the socio-political psyche, where the metrics of 

scientific processes often are lost in translation on the way from academic findings to news 

headline. This especially applies to the debate of climate change. (Lowe et al. 2006) 

According to a study by WWF on Swedish perceptions and feelings towards climate change, 

about 78% are worried about the climate change and the Earths future. 41% thinks about the 

climate change every week or more. (WWF, 2013) Further another Swedish study shows that 

7 out of 10 children between the ages of 11-15 worries about the climate changes. This even 

to the extent that the responding children are more worried about the climate changes than the 

family’s economy or having friends at school. The study also shows that 1 out of 4 thinks that 

the world will end because of the climate changes. At the same time, 6 out of 10 responding 

children seldom or never discuss the climate changes with their parents.  Furthermore the 

parents of the responding children explain the lack of discussion regarding the subject as “it is 

too frightening”, “do not have enough knowledge”, “do not want to create unnecessary 

worries” and “the climate changes are natural, nothing to care about”. On the contrary, the 

study shows that the parents actually are more worried about their children’s future than the 

children themselves. 48% of the responding parents think that their children will have less 

opportunities and lower standards than what their generation had. The children on the other 

hand are more concerned about the future of animals. (TryggHansa & WWF, 2012) 

When environmental problems shifts from conditions to issues and in extension policy 

concerns, there are high importance in what visibility is shown in the media. Without media 

reporting, the statistics will most likely be poor for an issue of any kind to either enter the 

public discourse arena, or become part of the political process. Hannigan (2006) means that 

without the media coverage, it is unlikely that the public would have become aware of “mad 

cow” disease or the expected dangers of genetically modified foods (GMO’s). He claims that 

without media reporting helping, it is hard for the lay public to make sense of the complex 

daily flood of information about environmental risks, technologies and initiatives. While the 

traditional news media are important in framing the environmental issues at hand, there is also 

an extensive array of other media sources, from documentaries, television shows to motion 

picture block busters to Internet websites. (Hannigan, 2006 p: 79)  
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Before the late 60’s/early 70’s the media coverage on environmental issues were not 

particularly recognized in comparison to conservation, which was known and understood. 

During these times the medias reporting of the environment rose dramatically and for the first 

time, environmental issues were seen by journalists in both Britain and America as a major 

category of news, and the news workers started to perceive individual problems such as traffic 

related issues or pollution incidents as a part of the more general problem regarding the 

environment. After the early 1970’s coverage on environment seemed to fall, and were more 

event- and problem specific. During the 80’s and 90’s however, the patterns on media 

reporting seemed to change a bit.  The headlines and terms used began to take on a different 

demeanor, for example ‘global catastrophe’, ‘Environmental order’ and ‘Environmental 

ethics’.  Increasing urgency and seriousness began to arise in the coverage of environmental 

issues. This was indicated by the use of a use of metaphors that were in the style of war and 

dominance, metaphors such as ‘survival’, ‘defeat’, ‘battles’, ‘crusades’. (Hannigan, 2006 

p:83) 

The short-term pressures of time through environmental media reporting have meant that 

environmental issues and problems often have been framed by journalists within an event 

orientation.  Catastrophes are the bread and butter of the environmental news coverage. 

Oftentimes they involve injury and/or loss of life, or the possibility of such event, and 

sometimes as acts of tremendous courage or self-sacrifice. This event-centered reporting is 

characteristic not only of onset disasters like tornadoes or hurricanes, but also of slow onset 

environmental hazards such as ozone depletion, acid rain and so on. In order to fit these slow 

onset phenomena into the news agenda, reporting is required to picture them as the recent 

outcome of an event rather than the inevitable outcome of a series of political and societal 

decisions. (Hannigan, 2006 p:84) 

Environment and environmental issues are presented in media on a number of different levels. 

For example the media situate the environment within an apocalyptic narrative. Often using 

medical terms of description, our planet is described as facing a weakening, maybe 

irreversible illness.  Overpopulation, biodiversity loss, rainforest destruction, ozone depletion 

and global warming are all linked to this ecological crisis waiting to happen. Despite the 

caution expressed by scientific media discourse, news media give considerable space to 

popularized expressions of global threats. (Hannigan, 2006 p:90) 

1.2 Research aim 

Media can affect emotions, and in extension attitudes and behavior, regarding the 

environment. The aim of the research is to explore how alarmistic media frames on 

representations of environmental problems, in particular climate change, can be experienced.  

1.3 Research question 

 
How do individuals experience alarmistic media framing of climate change? 
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1.4 Structure of thesis 
The first chapter of this study regards an introduction along with the research aim as well as 

the formulated research question. The second chapter describes the theoretical underpinnings 

and previous research, which are not divided as this structure better created a contextual 

understanding of the study, as it is attempted to build up a coherency with the research 

question in mind. Method choice and design is presented in chapter three, and the result is 

presented in chapter 4. Chapter 5 consists of discussion and conclusion, and the final chapter 

(6) is references. Following the essay are appendixes, consisting of the total survey as it was 

sent, Appendix I, and a summary of survey answers in Appendix II. However, the open-ended 

question answers are not presented, for brevity reasons. Appendix III contains electronic 

sources used for the visual examples in the survey. 

 

2. Previous research and theoretical underpinning 

2.1 Environmental Psychology 
2.1.2 Environmental load 

If you attempt to concentrate fully on a task, for example studying for an exam, while the 

television is on nearby, the next door neighbor is having a loud party, and your friends invite 

you to go out to catch a movie, the original task will be harder to concentrate on. There is too 

much going on around you at the same time. This is a good example situation similar to the 

circumstances which regards the concept of the environmental load or overstimulation. The 

approach attempts to explain environment-behavior relationships, and are regarded as 

especially useful when describing reactions to unwanted environmental stimuli, and is 

grounded in research on attention and information processing.  Bell et al. 2001 explains the 

approach in five steps. The first explains how humans have a limited capacity to take in and 

process stimuli, and further can only invest a limited effort in attending to inputs at any one 

time. The second step regards the amount of information an individual can take in and process 

what is relevant. When the amount of information is larger than the capacity to process an 

information overload occurs. The normal reaction to such a situation is closest related to a 

type of tunnel vision, where the individual ignores the information inputs which are less 

relevant to the task, and therefore devote more attention to those that are considered to be 

relevant. If an information or stimulus occurs which are considered to possibly require 

adaptive responses, the importance of the input is evaluated by a monitoring process, and a 

decision is made about which coping response, if any at all, will be used. This implies that the 

more intense, unpredictable or uncontrollable the information input is, the greater the adaptive 

significance of it will be, and the more attention will be paid to it. Further, the more 

uncertainty generated by an input about the need for an adaptive response, the more attention 

will be focused on it. This concludes the third step.  The fourth step; an individual has limited 

amount of attention, and the capacity is not constant. This means the attention can be 

temporarily depleted after prolonged demands. The aftermath of attending to prolonged 

demands can mean that the total capacity for attention can suffer from a total overload. The 
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fifth step explains attentional fatigue. Attentional fatigue can be induced when the demands 

on information processing are reduced, for example.  

What later happens to behavior when an overload occurs are greatly dependent on which 

stimuli attention are focused on, and which stimuli that are ignored. The overload perspective 

implies that once the capacity for attention has been depleted due to prolonged demands, even 

the smallest need for attention can cause overload. Further, there are a possibility of 

behavioral after effects such as decreased tolerance for frustration, errors in mental 

functioning and less frequent altruistic behavior even after the exposure to the unpleasant or 

excessive stimulation has ceased.  This implies that there is reduced capacity to attend to 

relevant cues. This has also been applied to social behaviors in urban areas, where it is 

suggested that the deterioration of social life can have roots in the issue of individuals 

ignoring peripheral social cues which leads to a reduced capacity to attend to them because of 

the increased demands of everyday functioning. This could mean that “urban ills”, such as 

bystanders ignore other individuals in distress, can be due (in part) to an environmental 

overload, where the stress and press of society and everyday life requires so much attention 

that the amount left over for peripheral social concerns is too small.  (Bell et al., 2001) 

2.1.3 Control and helplessness  
There are many aspects regarding control when it comes to individuals and the environment. 

Behavioral control can include the availability of a behavioral response which can change the 

possible threat in an environmental event. The cognitive control is in which we process 

information about this threat in a way that we can appraise it as less threatening or in which 

we can understand it better. Decisional control is in which we can have a choice among 

several options regarding a threat, an issue or whatever is at hand. Behavioral control can 

show through, for example, a regulated administration, in which there is control over who 

administers the threatening event and when they do it, or through a stimulus modification, in 

which the threat can be avoided, terminated or modified in any other way.  Cognitive control 

can be manifested through appraisal, for example, of the event as less threatening, as well as 

through information gain about such factors as predictability or consequences. (Bell et al., 

2001) 

In connection to the control component of behavior, the perspective of learned helplessness 

becomes important. Bell (2001) explains that research has shown that when individuals were 

given a chance to terminate an aversive noise, those who had previously been able to control 

it learned how to terminate it. On the other hand, those who earlier were unable to control the 

noise could not learn to terminate it, as they responded as if they were helpless and therefore 

failed to learn the termination procedure. The learned helplessness perspective are often 

connected to the attribution theory. Such attributions are inferences regarding causes of 

events, or regarding characteristics of people or events. Helplessness effects are more likely to 

occur if individuals attribute the lack of control over the environment to for example stable or 

unstable factors, which could be our physical or mental ability to do anything about it, rather 

than attributing it to our temporary lack of time to act on it. It could also be general rather 

than specific factors, for example attributing pollution to industry in general rather than a 

specific factory. Internal rather than external locus of control could also be factors, which for 
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example could mean individuals attributing their discomfort in a crowd to their own 

preference for open spaces rather than to the behavior of other individuals in that crowd. To 

this attributional approach research has shown that those who attributed negative outcomes to 

more general (or global) factors showed signs of helplessness in situations that were both 

similar and dissimilar to the setting where the initial negative outcome occurred, while those 

who attributed the initial negative outcome to more specific factors, showed helplessness 

effects only in situations similar to the initial one. (Bell et al., 2001) 

2.2 Environmental attitudes 
Attitudes could be described as the concept of what approach humans have to something, in 

what mindset you think about it; to what extent you believe something to be positive or 

negative.  Thus, without attitudes we would have difficulties to keep track of our life and 

subsistence, to make decisions, react to different events or even to understand and interact 

with others. In the same way it is through our attitudes we affect people around us, and on the 

same note that is just one of many reasons why attitudes are important to understand.  

Perhaps the most obvious is that attitudes is directly linked to the way we act.  Through 

asking someone what attitudes they have towards a certain issue, we oftentimes assume that 

they also act accordingly to their opinions.  For example, if someone states that they have a 

negative attitude regarding driving, we could assume that this someone also drives less than 

those who have a positive attitude. In this way we assume that the connection between 

attitudes and behavior are relatively strong. However, this is not always the case, but enough 

research and groundings is available to see that attitudes and behavior are connected, and can 

give important views upon human future actions when studied.   

In psychology it is often sought to understand what lies beneath our attitudes and what such 

attitudes can lead to. This implies that the main focus is not that someone has a certain 

attitude, but to understand why someone has that attitude and in what way it affects behavior 

or other attitudes. Attitudes can comprehend emotional, cognitive as well as behavioral 

processes. The affective processes regards the positive or negative emotions associated with 

the attitudinal objects. The cognitive processes regards knowledge, perceptions and 

experiences.  The behavioral processes is about the behavior related to the attitude. For 

example; an individual’s general attitude regarding global warming can be shaped by 

knowledge of that increasing carbon dioxide emissions leads to increasing average 

temperature for our planet (cognitive process), sorrow, sadness or depression experienced 

because of the declining polar bear population (affective process), as well as the choice of 

taking the bus instead of the car, to decrease your own emissions (behavioral process). 

However, in reality it is much more difficult to set apart what leads to the attitude and what 

the result becomes (of the attitude). Look at the example of driving again; it is the action of 

driving itself which is referred to as the behavioral process. The attitude itself is created or 

affected by what this individual thinks of driving. This is followed by a consequence: the 

attitude gives impact on how people act (behavioral response), what we know about driving 

(cognitive response) and what we feel about it (affective response). This would be easy to 

map out if the attitude and act where entirely new. To someone who never have driven before, 

this first experience will affect the attitude to driving. This attitude will then have 
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consequences (affective, cognitive and behavioral). As earlier mentioned, in reality this is not 

as easy to map out. The attitude objects are most of the time not new to us, and the actions are 

often executed as a result of the earlier attitude – at the same time the action itself is also 

affecting the attitude. Therefore it is important to understand that a phenomenon both can 

precede and be the result of an attitude.  In the same way these three classifications (affective, 

cognitive and behavioral) are not dependent on one another, an attitude can for example be 

preceded by both cognitive and affective processes.  Therefore an evaluation of an attitude 

object can have cognitive, emotional (affective) and behavioral consequences. How this 

attitude process develops affects how the individual selects, perceives, interprets and 

processes the information, which in turn has great impact on what effect certain information 

has on the individual.  

In the same way as other attitudes environmental attitudes connects with perceptions and 

emotions towards an attitude object. This object can be abstract and general, for example 

means to improve the environment, as well as they can be more specific objects, such as pre-

separation at source, carbon dioxide-taxes or driving. The same attitude objects can regard 

individuals own behavior, attitude to do pre-separation at source, pay environmental taxes or 

to drive. To deeper understand attitudes to different environmental issues it is important to 

study the way they are designed or constructed, what internal structure they have and the 

relationship to other attitudes and values, which refers to the external attitude structure.  

Internal attitude structure refers to the way which an attitude is constructed. Often it is about 

what knowledge and perceptions that are linked to the attitude. This structure is conceived 

through experience of the attitude object, or indirect exposure to the attitude object through 

for example media messages. The response to the attitude object is stored in the memory 

through the association created. In this way there can be attitudes which first and foremost are 

affective, an emotion experienced in relation to the attitude object, for example a positive 

affective response to be outdoors and experience nature. The attitude could also be first and 

foremost cognitive, for example knowledge on the consequences of an environmental law. 

The attitudes can also be behavioral, for example, a previous experience of riding the bike to 

work. This aims to show that the result of the attitude becomes an affective, cognitive or 

behavioral response. This is what is meant by the internal attitude structure. Regarding what it 

intends to explain the questions asked could be; is the attitude structure mainly affective, 

cognitive or behavioral? And how is it related to knowledge and previous experiences? If 

there are a great interest and involvement regarding an issue, it is often connected to some 

previous knowledge and associations, which leads to a more powerful attitude structure which 

is more difficult to change. However, it would be good to keep in mind that a strong internal 

attitude structure not necessarily means that an individual has a pro-environmental attitude. It 

is the evaluation of knowledge that is crucial in the decision whether you carry a positive or 

negative attitude regarding environmental issues, not the extent of associations in an 

individual. 

Attitudes are often treated as an isolated concept in literature. It is often mentioned in terms of 

attitudes towards something, and the theories regarding how attitudes are built are often 

stemming from a single attitude. Important to mention, however, is that attitudes should not 
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be considered independent from other attitudes. Rather the opposite attitudes are 

interconnected, and oftentimes it is possible to predict the occurrence of a particular attitude 

from the perspective of another. The concept of that individuals are said to be either to the 

right or left on a political scale is a consequence of the interconnection of attitudes, and is 

often connected to basic values. External attitude structure refers to such relationships; 

between the attitude and a certain issue, as well as the attitude to other attitudes and values. 

Associations between these attitudes are stored in the memory together with visions of the 

attitude object. This often means a reference to another, more abstract attitude or to a value 

that is already created. (Nilsson & Martinsson, 2009) 

2.3 Valuing worry, hope and other emotions 
Social scientists has in recent years started speaking of a “culture of fear”, in which people, 

due to the presence of multiple risks, live under constant state of anxiety and fear. Such topics 

has primarily described risks which are mediated, that is, risks that individuals can not 

perceive with their own senses but are presented to us mainly through media channels. This 

means that those scientists speak of risks portrayed in the media as societal problems. The 

constant flow of risk messages has led to an increase in fear and anxiety on a public scale. 

These worries about risks of different kinds are on the one hand seen as irrational responses to 

such media messages, and on the other hand as deriving from a society which is increasingly 

individualized, where insecurity and a low degree of trust has taken over. Ojala (2007) means 

that societal worry can be about real perceived threats to existing values, not only as an 

increased sense of meaninglessness (due to increased individualization) among the 

population. When our society lacks political structures to comprehend and deal with global 

issues, i.e. there is an uncertainty about which actions are right to take when it comes to 

environmental problems, it could be the case that people have a harder time to cope with their 

worries today.  (Ojala, 2007) 

Humans inhibit some defensive systems in reaction to threats and risk. Two main systems are 

the fight and flight system and the behavioral inhibition system. The fight and flight system is 

a basic defensive system connected to the detection of direct, acute threats to the individual, 

and are linked to either flight reactions when there is a possible escape route available, or 

fight and/or freeze reactions. In these, the connection between the emotion system and 

behavior, or motor activity is direct, avoiding a detour through cognition. Such reactions are 

often greatly connected to affective states of panic or strong fear.  This implies that a 

distinction is made between fear and anxiety, as fear is “simpler” in its construction and has to 

do with direct threats, and thus, its behavioral function is to move the person away from the 

threat. Anxiety is connected to the behavioral inhibition system (BIS). Its construction is more 

complex than fear, and includes not only emotional components, but also cognitive aspects 

where higher levels of the brain are involved. (Gray & McNaughton, 2000)  

Further, both of the main defensive systems (fight and flight and BIS) are active and are 

connected with both adaptive behavior and (when not functioning adequately) with phobias 

and anxiety disorders of various kinds. In a multifaceted society like ours, the behavioral 

inhibition system is possibly the most important system with its more complex interaction 

with cognition. Ojala (2007) describes that in such society our conscious defense system can 
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also detect new kinds of dangers, such as threats from environmental problems, fatty foods, 

cars, loss of meaning in society, unemployment and so on, and thus these new dangers also 

are included in our emotional network. The excessive amount of human worries and anxieties 

is due to this ability to construct highly complex maps of the world and its dangers. Threats to 

society such as environmental problems are oftentimes not simple and clear threats, but are 

rather considered as highly complex risks that are created and recreated again in a multitude 

of webs of global independencies. Further there often is no straight forward agent we can 

blame, and although we, humans and individuals, are involved in the problems we cannot 

find, confront and solve them at once, even if individuals choose to lead their life 

environmentally friendly. Ojala therefore means that there can be an especial importance to be 

able to cope and live with worry if one wants to take an active part in the solution of the 

problem. (Ojala, 2007) 

2.3.1 Coping with worry; saving the future? Three empirical studies 
The three following empirical studies focuses on worry in relation to environmental issues, 

from different perspectives. The first study held focus on late adolescents, with an aim to 

investigate why some worry a lot about environmental risks and some does not. Further it 

aimed to explore connections between worrying about the environment and well-being on 

different levels, as well as aiming to find if different positively connoted emotional concepts 

such as existential meaning, hope, trust and anger could function as a kind of “buffer storage” 

in attempt to prevent a high degree of macrosocial worry’s potential to turn in to low well-

being. This was investigated through a survey from a sample group of 253 students from 6 

different schools in Sweden. The results from this study showed that environmental worry 

was related to other values than environmental, and self-values, of both humanistic and 

biospheric sorts. At the same time, those highly worried about environmental issues seemed to 

be able to use positive emotional-cognitive concepts such as hope as buffers to be able to live 

with their worry and still maintain a sense of well-being. 

The second study built upon the findings of the first, with a further aim to investigate if it is 

able to learn how to handle worry about environmental issues in a constructive way, by 

qualitative interviews with young adults involved in environmental and justice organizations, 

and thus are actively and collectively engaged concerning environmental issues. These 

findings implied that worry could be an important emotion in motivating an active collective 

engagement in environmental issues. Further it also indicated that positive emotions were a 

vital part in such involvement and engagement. Thus the third study followed the chain to 

investigate further, with the main aim to explore if a combination of worry and positive 

emotions regarding environmental issues would work as a factor in motivating pro-

environmental behavior on a private level, in this case recycling. This was studied through a 

quantitative questionnaire answered by 426 respondents, as well as a qualitative interview 

with some respondents of the initial questionnaire. This study showed that it is beneficial for 

pro-environmental behavior on an individual level, such as recycling, to have a mix of 

positive and negative emotions about environmental problems. To have a possibility to face 

ambiguities of larger global processes and be able to pick up both positive and negative 

trends, Ojala’s (2007) findings show, could be an important factor to motivate environmental 

friendly behavior in general. However the study also showed that the factor of ambivalent 
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attitudes on an individual level were negative in relation to pro-environmental behavior such 

as recycling. Although, such attitudinal structure could in the long run be perceived positively 

as it is possible, if taking such mix of opinions regarding an action (or a behavior) seriously, it 

can give important implications on how to improve systems, incitements etcetera, especially 

regarding environmental solutions.  

For the first study, the research question, regarding whether environmental worry is a moral 

emotion with a close link to other-oriented values or whether it could pose a sign of distrust 

among young people, analysis showed that young people who possess high worry of 

environmental issues embraced the other-oriented, i.e. altruistic and biospheric, values to 

greater degree than those who did not worry about them. The dimensions of trust taken into 

account for Ojala’s (2007) study at hand, were all related positively to environmental worry. 

Further, it was found that when comparing altruistic values and different dimensions of trust 

with the biospheric values, the later were considered to be the most important factor when 

explaining environmental worry for both the younger research group, as well as the young 

adults. Additionally, the young adults in the second study, who were engaged in volunteering 

for environmental and justice organizations, expressed their worry as mainly being of more a 

moral nature where they did not primarily worry about their own health, but rather about the 

well-being of future generations, animals and nature, and inhabitants in third world countries. 

Worries are often generally linked to negative emotions closely related to low psychological 

well-being, and values are seen as cognitive, even moral, concepts hardly ever connected to 

low mental health. However, Ojala means, in the studies presented, that feelings of worry, 

anger and hopelessness are the voice of those who does not have the positions of power in 

society and thus does not have great possibilities to the “correct” words and public spaces to 

describe values and concerns in an observed manner, which is paid attention to. Thus, Ojala 

(2007) argues that there is an underlying importance to give opportunity to voice concerns 

and worries, for them and the individual it belongs to, to be included in societal deliberations 

concerning environmental issues. This would possibly enable room for suppressed or, even 

taboo, questions such as how much emphasis should be put on biospherical values, and 

therefore actions gaining such, versus emphasis put on for example economical values. 

Trust in environmental organizations was a factor lifted in the study regarding late 

adolescents, and brought forth as a unique predictor of environmental worry among the high 

school students. Such organizations often struggle with lifting environmental problems, i.e. 

getting people more worried about them, and at the same time struggle with empowering 

individuals in the attempt to make them more active. Thus a connection can be clear in the 

case of the young adolescents as they had a high trust in such organizations, and through this 

also high worry levels regarding the environment. Additional findings showed that the self-

trust of an individuals’ own capacity to improve the environment where in close relation to 

environmental worry.  On the other hand, a complete lack of worry may also indicate a lack of 

true self-trust and in such way be an indicator of indifference or ignorance. The young adults 

involved in environmental and justice organizations pointed to quite a high level of self-trust 

regarding the capacity of contributing to solutions for environmental issues. However, they 

seemed to struggle with a sort of moral worry in which they experienced guilt in being a part 

of the western lifestyle considered as overall unjust, and the feeling of not doing enough on a 
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day-to-day basis. This could imply that such individuals actively search for information to 

gain more knowledge and consciousness. Interviews with the same group of volunteers also 

indicated that a belief were that environmental worry is a necessary emotion in correlation to 

seeing when something is wrong with society and thus motivates pro-environmental behavior, 

but also indicated was that there is a question of maintaining an optimistic view of the future, 

and not to let pessimism and feelings of meaninglessness take over. 

However, Ojala (2007) found that joy over the possibility to contribute to environmental work 

in hope of solving some environmental issues were a stronger factor than worry when it came 

to the study regarding recycling behavior among young adults. Further, existential meaning, 

together with felt hope and anger regarding environmental issues as well as trust in 

environmental organizations were important factors in explaining why some individuals in the 

sample group felt good at the same time as they were worried, while others did not. This was 

considered to imply that positive emotions and other emotions that possess appraisal patterns 

different to those of worry seemed to work as both buffers preventing environmental worry to 

turn into low well-being, and as factors lifting pro-environmental behavior. To the positive 

cognitive-emotional features belong emotions such as meaningfulness, trust and hope, and 

thus it suggests that they can serve as protective factors against low well-being within 

individuals who are highly worried about environmental risks. Therefore Ojala claims that 

such emotions are essential to cope with worry.  

Concluding, the author of these three studies aims to lift forward that worry does not always 

stand for an increase in meaninglessness and chaos on society level, but could also be about 

concrete values that are threatened. Thus the studies imply the importance of not aiming to get 

rid of environmental worries, but to take them seriously. This means being alert of factors that 

can be identified which can help individuals to face and voice their worries, to draw 

knowledge from and transform into constructive actions. The studies’ findings greatly imply 

that positive and negative emotions together are beneficial for pro-environmental behavior. 

Only worrying about societal issues can possibly lead to feelings of hopelessness and despair, 

but from the other perspective; only hope felt could lead to unrealistic optimism and, in 

extension, to inactivity. (Ojala, 2007) 

2.4 Media, Culture and the Environment 
The study of risk and the environment does deserve a central place within media and cultural 

studies. This is because the news media in particular play a very crucial role in framing this 

contested terrain. Of all the current environmental issues that is on the agenda, perhaps global 

warming (climate change) gives the greatest cause for concern since predicted rises in sea 

levels, for example. The book Media, Culture and Environment (Anderson, 1997) interweaves 

two distinct areas of research; those studies who focus on the environment and the studies that 

aim to address the production, transmission and negotiation of news discourse. Anderson 

(1997) means that studies of environment in human geography has previously paid little 

attention to the mass media. She quotes Burgess (1990); “Just in terms of the sheer numbers 

of people who consume different media products in everyday life, the general inattention 

given the media by geographers is surprising”. Such tendencies of compartmentalizing those 

particular aspects of social life has limited our understanding of the complex ways in which 
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perceptions of the environment are produced and consumed. She also means that this has 

important implications for other areas of social life where rigid disciplinary boundaries 

conceal the ways in which social, environmental and political factors interconnect. (Anderson, 

1997) 

There has been little consensus among researchers regarding media effects in the long-term, 

such as television violence for example. At a common sense level media effects are often 

taken for granted, but that there is an issue with viewing the effects from only this angle. She 

means that it is extremely difficult if not even impossible, to isolate the role of the media from 

other social influences such as the education system, the peer group or religion for example. 

Further, it is even more complicated with issues that are deeply contested and which can 

invoke powerful emotional responses. To a great deal it is depending upon how the potential 

effects are defined. There can be those effects that are temporary, or those which can be more 

or less permanent. Effects can be measured in terms of direct behavior change in individuals. 

Though, media can affect individuals in a more subtle way by acting as catalysts. The effects 

can be planned as a part of a campaign, for example, or unintended as the outcome of inbuilt 

biases within the news-making process. In the same way media can also reinforce existing 

attitudes or contribute to new knowledge or new opinions regarding an issue. Further, media 

also play a role in producing mass-hysteria following certain issues, such as food scares over 

salmonella in eggs or E-coli bacteria in frozen berries.  

Anderson also explains that one of the more striking ways in which media, news media in 

particular, can influence individuals or collectives is through agenda-setting. From this 

perspective the news media does not influence or inform what to think, rather present a range 

of issues to think about. There has been a good deal of evidence which suggests that media 

contributes in different ways to shape certain cultural climates. Although, to prove claims 

such as riots and juvenile crime being influences by media reporting is very hard.  Studies as 

such can demonstrate that the reporting of crime is highly symbolic and theatrical. (Anderson, 

1997 p:27) 

2.5 Framing theory 

2.5.1 What is framing? 
The framing theory implicates that mass medias way of representing, fabricating or describing 

certain issues (often political) has an effect on the opinions of citizens or individuals. 

According to this theory the effect on people occurs not only through which issues media are 

focused on and which are prioritized (as theories such as priming or agenda setting implies), 

but also through in what way mass media mirrors and reports political issues, phenomenon or 

societal problems. The underlining thought of the framing theory is that the same reality can 

be described in different ways from different starting points or perspectives. For a classic 

example; is the glass half full or half empty? Both representations are in fact equally as 

correct, but can have different consequences in regards of how a reader, listener or viewer 

responds to this message. If the glass is considered half full, there is no need to refill it yet, if 

it is half empty you could conclude that it is in need of refilling.  A figuration (or in this 

theory, framing) is often explained to have four qualities: a definition of what the issue is, an 

idea or concept of what causes it, ideas of possible solutions as well as expressed values. 

(Nilsson & Martinsson, 2009) 
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The example shown above implies that framing can be constructed in both positive and 

negative terms. This means that framing can be viewed as a strategy to manipulate and ‘trick’ 

individuals, or, more neutrally, refer to it as a learning process were people get common 

beliefs as in the coordination of people around a social norm. For example, through this 

perspective individuals can overcome collective issues by developing shared frames about 

their predicament and agreeing on what is the best thing to do.  

The public opinion field looks quite different, were framing usually takes a negative 

connotation as framing effects suggest that distributions of public preferences are arbitrary, 

and were politicians and other elite groups can manipulate popular preferences to serve their 

own preferences. Thus framing effects are also an underlying factor for the formation of 

attitudes and opinions. Forming public opinion happens through a selection, acceptance, and 

rejection of frames which are competing, and which contain information about an issue or 

political candidates or policies, for example. Politicians and other groups using frames can be 

liable if individuals never develop grounds for choosing among frames and if they remain 

constantly recipient to changing representations of issues. Though, a resistance to framing can 

also be a problem if it implies that individuals do not have the capacity to recognize and 

accept good arguments for changing their preferences. If the debate at hand cannot introduce 

new considerations in citizens minds, and only serve as a kind of reminder of values already 

existing, then information framed for changing behavior, for example, is impossible. 

Individuals who hold strong attitudes are more likely to recognize which side (e.g. which 

frame) of an issue that is consistent with their own existing values, as well as they are more 

likely to take part in motivated reasoning. At the same time, individuals which have strong 

attitudes are least susceptible to new information, and are most likely to argue against 

information which are contrary their beliefs, and are therefore most likely to recognize 

information which are consistent with their prior beliefs. Stability of opinions as a concept is 

therefore a misguided criterion when it comes to evaluating politics. Stable, unchanging 

attitudes can reflect good reasoning, but can also reflect inflexibility. This implies that both 

excessive instability and excessive stability of public opinion can be obstacles in a 

democracy. At one extreme there are individuals, citizens, without sufficiently developed 

attitudes, who can be routinely manipulated by alternative framings of a problem. At the other 

extreme, there are citizens whose attitudes are too strong, that they only wish to view 

information that reinforce their existing views, which means that every frame provokes the 

same close-minded response. Chong & Druckman (2007) means that openness to contrary 

evidence is an important quality which should be looked after and fostered in a democracy. 

The ideal is somewhere in the middle, described as a citizenry which has informed opinions 

but is tolerant of alternative perspectives and amenable to change in the face of a compelling 

argument. (Chong & Druckman, 2007) 

 

2.5.2 Framing as a theory 
“Framing effects” occur when changes in the reporting or framing of an issue or an event 

produce changes of opinions. Often, the changes are relatively small and the changes outcome 

relatively large. An example given by Chong & Druckman (2007); when asking respondents 

whether they would chose to allow, or not to allow a hate group hold a political rally, and 

prefacing the question in two different ways, 85% answered that they would allow them to 

rally when faced with the prefacing ‘suggestion’ “Given the importance of free speech,”, 
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whereas only 45% answered in favor when the prefacing phrase “Given the risk of violence,” 

were used.  In this case, and many other similar to it, alternative phrasings of the same 

phenomenon or issue changes the meaning to respondent (or receivers) of the message.  

Thus, the major premise of framing theory is that issues, phenomenon and occurrences can be 

viewed from a variety of perspectives and be constructed to have implications for a large 

number of values and/or considerations. The word framing therefore refers to the process by 

which people develop a particular conceptualization of an event or an issue, or they reorient 

their thoughts regarding one. This implies that framing theory is grounded in conventional 

models and theories of an individual’s attitude.  

 

In the same way the framing theory goes into public opinions, and thus politics.  The 

dimensions an individual’s evaluation can be affected by constitutes an individual’s “frame in 

thought”. If an individual believes that freedom of speech dominates all other considerations 

in deciding whether a hate group has the right to participate in a political rally, that 

individual’s frame in thought is freedom of speech, for example. On the other hand, if this 

individual gives consideration to free speech, public safety, and the possible effect of the rally 

on the reputation of the community, then the individual’s frame of thought consists of a mix 

of considerations. This implies that an individual’s frame in thought can have a marked 

impact on that individual’s overall opinion. Therefore many politicians attempt to mobilize 

voters behind the given policies by promoting them to think about the policies along 

particular (by the politicians) favored lines. This is done through highlighting certain features 

of the policy, such as probable effects or the connection to important values. In so doing, this 

speaker invokes a “frame in communication”. If the speaker would state that this examples 

hate group’s planned rally is “a free speech issue”, then he or she invokes a frame of free 

speech, for example. 

Frames in communication affect the attitudes and behaviors of their audiences. Oftentimes, 

politicians tend to adopt communication frames used by the media, other politicians or 

citizens, for example. In the same way, media frames can mimic the frames used by social 

activists, politicians, other media sources, or citizens. From another perspective, individuals 

often adopt frames they learn in discussion amongst each other. Focus in research regarding 

this field of work, has been on how such frames coming from the media, politicians etcetera 

can influence citizens’ frames and attitudes. This process is what is typically called a framing 

effect.  There is multiple measures used to calculate the magnitude of framing effects. One 

standard is the variance of preferences which are produced by alternative frames on the issue 

at hand. In assessing the tolerance of a hate group rally, for example, a comparison would be 

made between the respondents who received a freedom of speech frame and the respondents 

who received a public safety frame. A second standard regards the variation in the 

connections between alternative framed preferences and personal values that can be relevant 

to the issue at hand. Such can be freedom versus law and order, in the case of the hate group 

example. This implies that a particular value dimension reflects an individual’s “true” 

preference on this issue. This means that low connections or correlations implies a large 

framing effect. A third standard involves a comparison between a treatment group and a 

control group, where the control group receives information about the issue at hand in a 

descriptive way, without being exposed to any frames. The standards can give useful 

information of the possible effects of a frame, and which standard used depends largely on 

which assumptions and purpose the study has. 
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A consideration needs to be possessed by an individual, and stored in the memory to be 

available for retrieval and use, in order for a framing effect to occur. Such consideration can 

for example be freedom of speech in the evaluation of the examples hate group’s right to 

participate in a political rally. Therefore, if this individual fails to understand the freedom of 

speech concept, it implies that such consideration is not available and this individual will not 

be affected by a free speech frame.  

 

Further, the consideration needs to be accessible, which means that it must withhold an 

activation potential that exceed a certain threshold so that the consideration can be retrieved 

from a long-term memory.  Individuals can sometimes base their opinions on available and 

accessible considerations, without any conscious deliberation. From another perspective, 

individuals can consciously evaluate the applicability of the considerations that are accessible 

to them. What an individual thinks of the applicability of any given communication frame, 

and through that the likelihood of its affect on individual’s opinion, increases with the 

perceptions of the frames strength or relevance.   

In conclusion, people can draw their opinions from this set of possessed beliefs, stored in 

memory. Some beliefs are available at a given moment, and only some of them are strong 

enough (as beliefs) to be judged as relevant or applicable to the issue at hand. Framing can be 

present on all three perspectives, through creating new beliefs, making certain available 

beliefs accessible or making beliefs applicable or “strong” in people’s evaluations.  

Though, there is nothing inherently superior about an applicable or strong frame, other than 

its appeal to audiences. Strong frames must not be confused with intellectually or morally 

superior arguments. Rather, they can be built around exaggerations and outright lies, which 

indirect or directly is playing on the fears and prejudices of the public. Strong frames often 

relies on symbols, endorsements and links to partisanship and ideology. This may be effective 

in shaping opinions through heuristics rather than direct information about the substance of a 

policy. (Chong & Druckman, 2007) 

2.6 Climate change and the future from a Hollywood perspective 
The Hollywood blockbuster Day after tomorrow follows the events towards an abrupt climate 

change and a new ice age; a new future for humankind following catastrophe, disaster and 

agony. A British study aimed to investigate what impact such depiction had on the people’s 

perception of climate change through a survey of the filmgoers (in the UK).  To communicate 

an issue as complex as climate change to a range of publics often pose difficulties. Climate 

change is not representing a salient, graspable issue where laypeople gets motivated to 

become well informed and thus prepared to take action individually or collectively. In order to 

improve credibility, legitimacy and popularity amongst a ‘lay audience’ it can prove effective 

to pioneer ‘leaders’ in the targeted groups, for example; industry leaders will appear more 

legitimate or relevant to industry audiences, and on a more general level it thus implies using 

popular culture to popularize the subject.  Thus a movie such as The Day After Tomorrow 

could be used with a potential to address climate change on a popular culture level. However, 

the question addressed in the study at hand express uncertainty to whether film can triumph 

over social apathy and manage to spur an effective social and behavioral change, and at the 

same time give information and knowledge to the audience. 



20 
 

The study’s survey was handed out in two parts, one before the movie, and one after. When 

the viewers were asked about why the climate change were sudden in the movie, the larger 

part of the respondents answered freshwater inflow to the North Atlantic, which is the answer 

that fits what is portrayed in the movie. Only a small proportion mentioned factors which are 

more commonly known to the debate, such as greenhouse gases, ozone depletion and other 

emissions. The survey also asked for before and after perspectives on the likelihood of a 

similar catastrophic climate change as in the movie, as well as concern about environmental 

(and other) risks. Answering this the respondents showed mixed and sometimes confused 

reactions. Although, some statistically significant changes to respondents attitudes after the 

viewing were observed; respondents showed that they were slightly more concerned about 

climate change (after the viewing) and the respondents were also more concerned about many 

other global problems. This was particularly clear for environmental risks such as radioactive 

waste disposal and biodiversity loss. According to the study and Lowe et al. (2006) this 

implies that it may be due to an overall feeling of uncertainty about the possibility of the 

impacts which were portrayed in the film. It could also suggest that there is an overall belief 

of environmental issues as not mutually exclusive, but instead are being perceived as 

interrelated or that all issues are those most commonly arisen, e.g. climate change and ozone 

depletion. According to the survey, there appeared to actually be a heightened awareness of 

the problem as well as increased anxiety, shown through comments on questionnaires such as 

“climate change is a very real threat” and “be prepared – anything might happen”, but on the 

other hand also a belief that the kinds of extreme impacts portrayed in the film were in fact 

science fiction and thus more unlikely or unsubstantiated. Also found was following the 

movie, climate change were considered by a large portion of respondents as an issue of 

common responsibility. Most of the respondents answered that everybody (including 

themselves) as responsible for climate change. After seeing the movie, 44% of the 

respondents also answered that they would try to do more for the environment than what they 

were already doing.  

Additional to the survey, focus group analysis was also conducted. When the participants of 

the focus groups answered what images and words came to mind when they were thinking 

about the concept of climate change, the participants connected their responses to a range of 

experiences and conceptualizations of climate change. In this the respondents brought up 

large-scale and distant physical, social and economic impacts including for example; changes 

in weather patterns, sea level rise, droughts, impact on food production, increased 

unpredictability, melting polar ice caps, impact on poorer countries, disruption of the seasons, 

and social and economic change. When they were asked to think of images and when thinking 

about the movie, the participants mentioned far more specific and perhaps tangible impacts 

which were portrayed, for example; New York covered in snow, human relationships in the 

film, dramatic changes in the climate, survival, the way science were portrayed, satellite 

pictures, fatalities, tornadoes and devastation. Participants also reported a range of emotions 

when they were viewing the film and shortly afterwards. This implies that in general the film 

was considered as somewhat provoking, while at the same time many participants admitted 

that the concern and emotion soon were over shaded by other day-to-day matters, or that they 
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originally went to see the film only to be entertained. Comments about the effect of the film 

ranged from comments that showed little or no effect, to comments of quite sincere concern. 

The study identified important factors for the effect of similar portrayals (of climate change). 

The issue of trust in sources of information is one of them. Who is giving the information, 

where the information comes from, is highly important to the public. Parts of the study’s 

respondents and focus group participants expressed that there might have been a different 

interpretation of the message if the film had been made by a more authoritative, more trusted, 

group. This could be explained in the supposed statement that the expectations of a 

Hollywood produced film are different to those of a BBC documentary or drama. According 

to the respondents answers they appeared to think that the BBC had authority and legitimacy 

when reporting “science” in this or similar way.  Another factor is the relationship between 

the portrayal of extreme, unlikely impacts, and such perceptions of low probability can lead to 

disbelief and further, denial.  Especially important is the relationship between 

communications of severe impact events in a sort of shocking format, and how it could impact 

behavior. Lowe et al. (2006) implies that people feel overwhelmed by shocking images, 

which can, although it heightens the concern of the respondents, it can also reduce their self-

efficacy to take action. This is implied through the fact that respondents were more concerned 

but at the same time felt more distanced, less likely to be impacted and that they were 

confused about what to do, and reflects that people could feel (or felt) denial and disbelief. 

Conclusively the study implies that; if strong images and words are to be used in the 

informing process of the public to communicate risks, especially those associated with climate 

change, it is important to take public reaction into consideration. The effect upon the public 

psyche can be, as the study shows, brief and thus quickly overtaken by more pressing day-to-

day issues, as well as some forms of communication can eclipse others in their own ability to 

produce vicarious experiences. This implies that a more focused message in response to larger 

news items and attention grabbing headlines is needed. Through understanding the 

characteristics of risk information, and knowing what is important within that information and 

conveying the messages through the media channel of choice, a more efficient and effective 

use can be constructed of communication tools. Equally as important, however, are follow-up 

systems to be implemented after a successful communication strategy. The total findings of 

this study implies that the intangible large-scale effects of issues such as climate change 

which is so often reported to citizens and the public becomes real or easier to understand only 

when they are put on a more local level or terms, as the public oftentimes only associate 

climate change with environmental measures such as recycling. The understanding of the 

cycle of who is to blame, and the people’s detachment from the causal influences of climate 

change also needs to be further investigated to better be able to formulate more effective 

policy responses to the issue of climate change problem and effect the necessary 

transformations in human behavior. (Lowe et al. 2006) 
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3. Method and design 

The data collection method chosen for this study is a web based survey. Survey as a data 

collection method falls under quantitative research. (Ekström & Larsson, 2000). However, as 

this study has an aim of exploring and identifying a possible social phenomena, i.e. how 

alarmism in media frames can be experienced it is beneficial to use qualitative studies, as 

suggested by Wagner et al. (2012). Thus, the study is considered to be qualitative. This can be 

argued as the main focus of the chosen survey method is visual, consisting of images and text 

examples, and thus its primary aim is to explore emotion on an individual level, in relation to 

alarmistic frames. The qualitative focus could imply other methods as better suited for this 

study, however as it is emotions, and more specifically an exploration of how specific frames 

can affect an individual in emotion and thoughts, the method chosen does not directly imply 

complications, as the visual examples would be the same in any other method as well.   

In this chapter the survey design and sampling will be presented, as well as the analysis 

method chosen. Also, some method critique will be presented, following validity and 

reliability discussion. Non-response factors will also be addressed. 

3.1 Survey 
There are many implications that humans today live in an “image society”.  The latest media 

channels use images to communicate on a larger scale than before.  This surely does not mean 

that images has replaced text based media communications, and this is what is mostly studied 

by media- or communications researchers. To use images as analyzes is not as common. 

(Jarlbro, 2000) 

For this study, it is beneficial to use the strengths of both images and texts in presenting 

examples for the survey.  Commercials are aimed to make the receiver follow the commercial 

message, to buy this shampoo for example, or to react or view upon a specific phenomenon or 

occurrence, in a certain way. (Jarlbro, 2000) Therefore it can be beneficial for a study like the 

one at hand to use such images as basics to explore their effects through the method chosen. 

The survey will be a web based survey main focus because of its distribution accessibility, 

and thus the data will be collected through the survey distributed through social media. The 

distributed and created through an online survey tool, Google Forms, available through 

Google Drive services. The link to the live form will be distributed through social media 

(such as Facebook) which allows a greater spread range through networks and contacts.  This 

also allows the chance of greater amount of data collected in a much shorter time than hand-

out surveys. An issue with this sort of distribution can be that the responding group might not 

be spread over different societal groups, age groups for example, where there in some cases 

can be a limited access or familiarity with the technology.  (Wagner et al. 2012)  
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3.1.2 Survey design 
One of the important measures for a survey is the order of survey questions, such as were one 

place demographic questions, not to place controversial questions early on in the survey, as it 

can prove to be offensive for some of the respondents. (Ekström & Larsson, 2000) For this 

study the demographic questions are two, age group and gender. The age groups are divided 

from 18-30, 30-50 and 50+. The gender is divided in to three option, female, male and other, 

to be as inclusive as possible. As the survey does not ask for more sensitive demographic 

questions (such as occupation, background, and so on), these question are placed in the top of 

survey, to better fit the rest of the disposition and design. Also important for the survey is to 

keep a constant focus on what actually is questioned, and on what ‘level’ the questions are 

asked. If the questions regards a personal assessment or rating, it is important to ask them in 

such way. (Ekström & Larsson, 2000) The aim of the survey is to explore emotions on an 

individual level, therefore are the questions also on an individual level. Ekström & Larsson 

(2000) also suggest that it is important to begin the survey with interesting, but not 

controversial, questions. For this study, however, it was important to build up to the image 

examples used in the survey, as well as it was important to bring down some sort of 

conclusion. Therefore the survey questions can be said to be divided into 3 parts. The first 

part regards more general questions of individual media contact, as well as individual thought 

of environment (or environmental issues). This includes perceptions within the individual 

what most often is reported in media (regarding the environment), for example. This part also 

ends with a ‘bridge question’, meant to make a better transition to the second part, which is 

image and headline examples from articles. There are 10 examples, where the respondents are 

asked to look at the example given, and then choose, among the answer options, three 

emotions felt. The emotions range from negative connoted emotions to positive, as well as to 

“nothing”, to minimize the risk of the question being too leading. The third and final part is 

constructed and placed as meant to be a sort of follow up on the reaction on the examples. The 

first question of the third part is a straight forward, blunt question which is directly linked to 

the examples given in previous part, which connections is meant to be analyzed in the 

discussion. Following question regards own individual capacity and responsibility, as well as 

a connection to emotion and capacity. There are 25 question in total, were the majority is 

multiple-choice and/or check box questions, but there are also open ended question, either in 

connection to another question, or stand-alone (the survey can be seen in total in appendix). 

3.1.3 Survey examples 
The visual examples used in the survey were collected through the use of key words as basis 

for searching websites of newspapers and magazines. The key words were extracted through 

the theoretical and previous research background, as well as through searching the sections of 

such newspapers and magazines regarding environmental issues and climate change. Key 

words used were; (natural) disaster, catastrophe, global warming, doom, climate change.  

Additionally, searching the environmental sections of the newspapers and magazines it was 

possible to find examples within the alarmistic rhetoric or presentation without searching with 

the above mentioned key words. Important for the examples found and used was to rely on the 

theoretical background and previous studies, to keep the survey well-grounded in the 

alarmistic demeanor, as well as following the framing theoy as earlier discussed. As a help 
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and guide for the example search were also the study by Ereaut & Segnit (2006) as it provides 

some examples within the alarmism demeanor, as well as discuss some different rhetoric 

when it comes to mass media and climate change.  

3.1.4 Selection, collection & delimitation  
The survey sampling method is a type of non-probability sampling, the snowball sampling 

method. This means that there is a start group of individuals through the chosen social media 

channels that will be handed the links to the survey and then will be asked to share the links 

into their networks of contacts. Using the snowball sampling method through social media 

opens up for opportunities of greater spreading. (Wagner et al. 2012) Thus, there has been no 

particular targeted group in occupation, political awaresness etcetera, rather there has been an 

only limitation; to those 18 years of age and above, with connections to the social media 

channel. This is stated in the survey, and its distribution itself, in the year span option at the 

top of the survey (see appendix). This follows the aim of the study and the research question, 

as the purpose is to explore experience of alarmistic media, with the delimitation of such 

social context (as occupation) of the respondents in the survey itself, as the main focus of the 

examples are visual and ask for immediate reactions. However, respondent contexts were 

discussed in relation to the open ended questions, and are for this reason included in both 

discussion and conclusions. Thus the theoretical and previous research context are the basis of 

respondents answer discussion in relation to their emotions and experiences, for example.   

Delimitations of this study also lies in the time-span of the survey, i.e. the amount of time the 

survey collected answers, which was a week. 

3.2 Survey content analysis 
The thematic analysis aim to analyze and identify themes in the data collected. (Wagner et al. 

2012) For this study it was mainly be applied to the open-ended answers of the survey to 

identify themes and key words with significance in relation to the other answers, and more 

importantly, in relation to the theoretical background. This means that the themes sought for 

are such that are implied in one way or another by the theoretical background. (Wagner et al. 

2012) Further, to follow in line with the research aim and question which has an overall 

qualitative purpose the respondents answers are not presented statistically in terms of percent, 

rather in terms of number of respondents (amount of individuals) if such is necessary to 

explain a figure used, for example. 

The overall analysis of the survey content regarded to look over the general numbers and 

figures to discover patterns. After the numbers were revised, a narrative explanation of what 

the survey answers showed were made. Further, the material was overlooked again and 

unnecessary information were identified. After this first overlook, the open ended questions 

were analyzed in regards to the patterns found in the other answers, theoretical background, as 

well as to the thematic analysis presented by Wagner et al. (2012)  

3.2.1 Initial themes 
The collected data was read and re-read in relation to mainly the theoretical context, with an 

aim to search for appearing themes with the theoretical background in mind. Firstly, the 

themes were divided into three obvious sections which were what can we do, what is it about, 
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what does it feel like. “What can we do” regarded what was perceived capacity to do 

something about the environment, for example, while “what is it about” regarded perceptions 

of both what was found in media reporting, as well as what emotions meant in relation to 

something, i.e. environmental issues. “What does it feel like” regarded the emotions and 

feelings in the context, where they were directed and so on. Further these themes were revised 

and reread again, and set into headings and sub headings, and later into analyzes and 

metaphors where possible, as can be seen in the text. 

3.3 Non-response factors 

As the survey distribution was through snowball sampling with the use of social media, there 

is complications with evaluating possible natural loss in respondents. Ekström & Larsson 

(2000) explains the natural loss as the group of respondents who should not have received the 

survey at all. As the respondent group is of a non-specified nature one could argue that this is 

not clearly applicable to the respondent group of this study. However, necessary to mention is 

such complications, regarding a non-response analysis, as there is not any guarantees that it is 

only the targeted group (for this study, the main delimitation is age group above 18) that 

answers. This is however not possible to analyze. Further, with such survey method it is not 

possible to analyze an external loss, as the distribution is not limited to a certain chosen 

sample group, and therefore it is hard to evaluate if someone received the survey and chose to 

not answer, for example. For this study, the link to the survey were distributed, and there has 

not been possibilities to check the amount of times the survey were opened but not answered. 

The internal loss is further not regarded as a complication for this study based on its 

qualitative research question. However, it is beneficial to mention as questions of non-

response in relation to the theoretical background can contribute to the discussion and 

conclusion of this study.  

Further it is important to mention the non-response factors for the study conclusions to be 

applicable to a larger population, if to follow the origin of the survey, which is quantitative. 

Thus one could argue that the qualitative research question does not need to analyze non-

response factors in terms of percent. However, a similar study with a research question 

regarding applicability more than “individual”, needs a deeper analysis.  

3.4 Validity, generalizability and reliability 
The question of the results general validity often arises in this kind of, and similar, studies. To 

generalize in qualitative studies is a disputed subject, but as most studies (of these sorts) often 

have an underlining question regarding the materials reliability outside of the studied group or 

case, this needs to be addressed. However many methodological literature regarding 

qualitative studies recognize similar studies as analytical or so called theoretical 

generalization. This means an assessment to what extent the results of a study can give 

guidance for another situation through an analysis of similarities and differences between 

them both. For example, case studies can be compared to other experiments or case studies. If 

multiple situations or cases are in line with the theoretical points there is possibility to argue 

in generalized terms. This depends greatly upon how well the researcher can analyze and 

value the material collected.  (Ekström & Larsson, 2009) However, for this study there is a 

quantitative data collection with a qualitative analysis method of the content, as well as a 
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qualitative research aim and research question. As the study explores immediate experience 

and reactions (and emotions) of the examples given, with basis in the theoretical background, 

the aim is thus qualitative as it borders a phenomenology approach of qualitative research. 

(Wagner et al. 2012) This implies a more complicated evaluation of validity, generalizability 

and reliability. The quantitative perspective means that the collected data must be of enough 

amount, in order to represent a statistic generalization. 61 respondents answered the survey, 

which could be considered as a somewhat small data collection. However, as the research 

question is of such a qualitative demeanor, this does not affect the ability to answer it. 

Therefore for this study one could argue the generalization is of theoretical nature.  

4. Results 

61 respondent answers were gathered before closing the survey. The majority of respondents 

were female, and the largest age group was that of 18-30.  

The results of the survey will here be presented categorized and thematically, separated into 

the three sections of the survey design. The first part of the results describes media and 

environmental contact within the context of the individual (amongst the respondent group). In 

this section existing knowledge about for example environmental issues and media reporting 

is discussed, as well as perceptions of information and the connection of emotions to the 

environment. The second section presents the visual examples, firstly presenting the overall 

answers chosen for the 10 visual examples, and then categorized into headlines, animals, and 

natural disasters. The third and final section thus regard the last section of the survey and is 

categorized into perceptions of the future, capacity and responsibility, and into trust and 

distrust.  

 Primarily, the open ended answers have been thematically analyzed, in correlation with both 

the other answers, as well as the theoretical context. The visual examples are mainly 

presented in figures with the total answer options chosen. However, some connections to the 

open ended answers are also made, to follow the analyze method chosen. Further, not all 

survey questions are presented in figures, for brevity reasons. For the total survey, and survey 

answer summary, see appendix. 

 

4.1 Media and environmental contact, and emotional connection 
The perception of environmental issues and effects of alarmistic media representations needs 

to be based on premises of contact with media channels on a somewhat regular basis. 

Answering the question “3. How often do you read newspapers, watch TV, or come in contact 

with other media channels?”,  a majority  of  the respondents answered that such contact 

occurs every day, while some answered between 3 to 5 days a week. A few of the respondents 

answered that they come in contact with media channels 1 to 2 days a week or more rarely. 

This implies that contact with media, news media and/or other media channels oftentimes is 

regular within individuals (amongst the respondents). Further, regular contact implies more 

possibilities for reactions to issues shown and reported through different media channels. This 

could also point to media channels playing an important informative role regarding 

environmental issues for individuals, whence it be the main information source or not. 
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4.1.1 Exposure and knowledge 

As well as a media exposure as context to reactions to media frames of climate change, to 

further implicate what meaning the eventual reactions had it was beneficial to ask whether the 

respondents thought of climate change, or environmental issues, and in what frequency. 

 

 
Fig. 1 shows the number of respondents in relation to answer option. Survey question 4. 

 

When asked how often the respondents think about environmental problems (such as climate 

change(see figure 1)), the respondents answers pointed to that a majority thinks about such 

issues often, or sometimes, while a small section of the respondents answered that they rarely 

or never think about such issues.  

Further, when asked how often they came in contact with media reporting of environmental 

issues (such as climate change), 33 of the respondents said they sometimes read articles, 

watch newscasts, etcetera, regarding environmental problems such as climate change, while 

14 often do so, to an equal amount seldom do so. The implications of such contact is a 

connection stored in memory to both environmental issues as such, as well as to 

environmental issues in media reporting. 

Regarding what the respondents perception of what the reporting of environmental issues 

most often was about (with possibility to choose three main subjects amongst the answer 

options), the answers showed that the three most perceived subjects in such reporting were 

“natural disasters”, “emissions” and “politics”. Only a small part of the perceived subjects 

regarded “environmental work and solutions”. A small portion of the respondents answers 

point to subjects such as “accidents”, “threatened species”, “visions of the future” and “help 

guides (what you can do for the environment, for example)”. 

This implies the possession of cognitive buffers, i.e. knowledge regarding a subject stored in 

each individual. The knowledge shown by the respondents here regards the fact of an actual 

connection to the term environmental problems (and climate change) as well as the correlation 

with media reporting and environmental issues. 
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Fig. 2 shows the number of respondents in relation to answer option. Survey question 8. 

 

The respondents were also asked what they believed the media reporting of climate change 

was in terms of a belief if it was too much reporting, too little, biased or something else.  The 

answers show (see fig. 2) that the majority of respondents answered that there is too little 

reporting, and the other large group pointed to the reporting as biased. 

The findings (as seen in the figure above) implies that the cognitive buffers mentioned can be 

affected by the way the reporting of environmental issues is .The perceptions of not enough 

reporting, as well as the perception of the reporting as biased can be argued to complicate the 

already existing knowledge. Not enough reporting implies “blank spaces” in the cognitive 

buffers, i.e. there are more information needed to have an understanding. Further, biased 

information could imply wrongly informed cognitive buffers.  

4.1.2 Perceptions of information 
When asked about wishes of how the construction of the reporting of environmental issues 

should be (see survey question 9, appendix), several respondents expressed the need for the 

information flow to be neutral or objective in its reporting. Frequently mentioned were the 

need for “the truth” portrayed, as well as the real reasons reported. There were also mentioned 

by the respondents a need for a more nuanced reporting. Further the source criticism were 

expressed in relation to several perspectives on reporting the same issue, to minimize the risk 

of biased information. Thus implied is some form of distrust, already, for media reporting. 

The knowledge regarding biased information, need for truth and honesty also shows some 

possessed belief or understanding of how media lifts up issues and how it is portrayed. This 

further implies a possibility for (some) respondents to actually diverge what is biased in 

reporting of an issue or not.  

On top of a wish for less biased, more truthful, information the respondents also expressed 

wishes for the construction of the information flow. Many respondents asked for a more 

positive reporting, in the sense of reporting also being about the attempts made to make the 

world a better place, to lift forward those who have done something good for the environment, 

such as organizations, for example. There were expressions regarding what actions on 

individual level as well as collective, global level, leads to what effects on the environment. 

For example, what meat production can lead to, or what happens with the plastic which gets 

thrown in nature. There were also wishes for follow-up reporting on events previously 

reported. This implies that some respondents may feel that there are many loose ends which is 
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hard to tie together into a web of basic understanding of what the actual status is, and what 

ones role in it can mean. This is connected to words such as explain and teach, words that 

correlate to the “concept” of information. This is also underlined as many of the respondents 

expressed value terms such as clear information, understandable, for example. The “basic 

understanding web” is only available to tie together if the loose ends make sense and are 

related to each other. Found were also beliefs that the totality of the issue would be easier to 

comprehend if there were a possibility to connect the loose ends, as well as see the web 

spread from a local to a global perspective, to rid some of the abstract terms. Of what is 

expressed under such theme, it can be argued that the need for clarity is basic in the 

comprehension of the issue.  

4.1.3 Emotions in relation to environmental issues 
When asked if the respondents believed that emotions matter in their commitment to 

environmental issues, a clear majority answered that they believed emotion do play a big role 

in environmental involvement and commitment (see survey question 10, appendix). 

Expressed where thoughts of feelings (or emotion) as always involved when it comes to being 

involved and committed to doing something, while in situations where one cannot connect 

with feelings for an issue, it is harder to take action, commit. Some respondents also portrayed 

commitment as a feeling itself, “feeling committed”, for example, and indifference as its 

counterpart. Feelings drives one, and thus other feelings prioritized can mean weakened 

commitment in one way or another. Thus, respondents portrayed to much emotional input as 

affective on their commitment, such as negative affect resulting in negative feelings, moving 

the feeling of commitment down the prioritizing list. However, some expressions of “totally 

uncommitted” were also made, in addition to 7 of the respondents answering “no” to the 

question if emotion play a role in commitment, and also some guesses regarding negative 

emotions leading to apathy. Further there were also answers that could be considered as 

unserious (in the open ended questions). This could imply such a lack of feeling for this issue. 

However, it could also imply that information presented is presented in such a way that 

feelings similar to hopelessness can be prioritized in form of apathy, rather than feeling 

something in line with anger towards the situation, thus leading to feeling committed.  

Reading in between the lines of expression, the expressions as well can be read as emotionally 

driven which especially shows through expressions of altruistic feelings. 

Respondents frequently expressed altruistic feelings, i.e. compassion or empathy. This was 

shown mainly through statements regarding the fate of this generations children and the future 

for them, and generations after that. It was also expressed as compassion, or empathy for 

other living things on this planet, as well as anger or irritation when presented with 

information showing nature and animals in distress. This puts emotions and commitment in 

the perspective of something one can comprehend. Altruistic feelings such as portrayed by the 

respondents can be connected to something tangible as [my] animal or [my] children (or 

grandchildren), which in extension speaks of the environmental commitment as something 

based on caring for something perceived as in direct connection with oneself. Some of the 

respondents also reflected over the perspective of far and near, with emphasis on the need to 

include abstract, far away issues as one in the altruistic values.  
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4.2 Reactions to visual examples 
Further, the respondents were asked to respond to 10 visual examples (survey questions 11 – 

20, see appendix), presenting media reporting in both textual and image context, of which 

they then could choose from 10 emotions felt in relation to these examples. Every respondent 

could choose up to 3 emotions per example.  

 

 

Fig. 3 shows the total times each answer option were chosen for all 10 examples. 

 

The overall reactions to the 10 visual examples can be seen in figure 3 above. Obvious is the 

emotions of worry, helplessness and compassion as highly rated, and on the other end of the 

spectra, hopefulness and calmness on a very low rating. This is could point to how individuals 

react to alarmistic media frames, on an emotional level. However, as most of the respondents 

expressed belief in emotions part in environmental commitment, the patterns in the answers of 

the visual examples does have implications on how it can be experienced by individuals on a 

contextual level itself. 

However, the visual examples were divided in to three sections in the survey, and are as 

mentioned divided as such in the results as well; headlines, animals and natural disasters. This 

was beneficial in the search for patterns and divergences between different frames of 

alarmistic media itself.  

 

4.2.1 Headlines 
In the five headline examples (survey question 11-15, see appendix) there were similarity 

patterns to be found within the answer options chosen. The first four examples has given 

answer statistics which showed great likeness in figures, with “worry” as the answer option 
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chosen most times, and thus had the highest statistics. Amongst the ‘highest rated’ emotions 

were also “anger”, “helplessness”, “fear” and “compassion (for other humans, animals and 

future generations, for example)”.  Further, “indifference” and nothing were also chosen most 

times (of all the visual examples) in the headline examples. 

 

 

Fig. 4 shows the total times the answer options were chosen for the Headline examples. 

 

As shown in figure 4, the most chosen emotions were shown to be “negatively” connoted 

words such as “worry”, “anger” and “helplessness”. Such negative connoted words imply that 

the rhetoric used in the headline examples affect emotions in a negative way.  

Somewhat diverging from the four first headline examples were survey question 15 (see 

appendix 1). “Helplessness” were the emotion highest rated and “hopelessness” as the lowest. 

Interestingly, the answer option “nothing” for this example reaches about the same level as 

“fear”. What diverges this example from the other four is its alteration in rhetoric, clearly 

stating “We’re all doomed!” and “there’s NOTHING we can do about it”, whereas the other 

four examples does not as straight forward state such a destiny for our planet and humanity.  

 

 

4.2.2 Animals 

Following the headline examples are examples including animals affected by environmental 

problems, primarily climate change effects (survey questions 16-17, see appendix). From 

prefacing examples these examples diverge in highest rated emotion. “Compassion (with 

other humans, animals and future generations, for example)” were rated highest. “Shame & 

guilt” were also higher rated than the prefacing examples. In these examples, “worry” differed 
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from the earlier headline examples. However, “helplessness” stayed highly prioritized, 

together with anger.   

 

 

Fig. 5 shows the total times the answer options were chosen for the Animal examples. 

 

For these examples given (as shown in figure 5), “hopefulness” stayed low, as well as 

“calmness”. “Indifference” and “nothing”, however, diverged from the examples given on 

headlines, as they were rated much lower for the animal examples. “Fear” also stayed on a 

low percentage.  

The answers for the animal examples can be connected to the previously mentioned altruistic 

feelings and values of the respondents. As the example images presented animals in distressed 

by the effects of climate change, this could imply the possibility of perceiving the 

environmental issue at hand on a more tangible level, i.e. ridding some abstract concept to 

place the issue closer to the individuals emotional span. This could be argued to have great 

implications on environmental commitment, or rather the feeling of commitment. This could 

be an emotional process which in extension can be connected to pro-environmental behavior. 

 

 

 

4.2.3 Natural disasters 
The last 3 examples (survey question 18-20, see appendix) are images of natural disasters and 

effects, in extension, effects of climate change on the human society. They mainly showed 

effects in terms of flooding, i.e. extreme weather often connected to environmental issues as 

climate change.  
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Fig. 6 shows the total times the answer options were chosen for the Natural disaster examples. 

 

For these examples, the emotion “worry” were in the top of chosen emotions again. However, 

“Compassion” were the emotion most chosen. A returning pattern in these examples were the 

absence of the emotion “hopefulness”. “Helplessness” were (again) in the top. 

Survey question 18. & 19. showed great likeness in answer statistics and emotion percentage 

spread, while survey question 20. diverged somewhat from the other. The example image 

from survey question 20. differed from the other images in composition. While all three 

examples show flooding, or more generally, the effects of a disaster (or climate change 

effects), the third image shows a human, living under such conditions. In the answer statistics 

for the survey question at hand, “compassion” was rated highest, and “indifference” was at its 

lowest for the three natural disaster examples. For this example the emotion option “shame 

and guilt” were also high, as well as “anger”. 

 

 

 

 

 

4.3 Perceptions of the future 
The final part of the survey (survey questions 21-25, see appendix) regards perceptions of the 

future among respondents, how they feel about their own possessed capacity to be able to 
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solve environmental issues, or help them in any way, as well as how emotions can affect pro-

environmental behavior. This are also the analyze basis for the results. Further, in relation to 

capacity, as well as media framing, trust and distrust are also discussed.  

 

 

Fig. 7 shows the number of respondents in relation to answer option. Survey question 21. 

 

Answering the question whether or not there is hope for the future, the majority of the 

respondents answered “to some extent”, while 11 of the respondents answered to feel “high 

hope” and 9 to feel “low hope” (as well as 1 respondent feeling no hope at all).  Important to 

mention is that this survey question were placed directly following the ten visual examples. 

This could be argued to have further implications both to the individuals context as well as 

emotional experiences to the alarmistic media frame.  

 

4.3.1 Capacity and responsibility: What can you, me, we do? 
When asked if the respondents felt that there was a possibility to affect the environmental 

problems in a positive direction, on an individual level, the majority agreed on that they 

could.  

 

                                                                  -Various respondents, survey question 22 

 

A reoccurring phrase among the respondents were “nobody can do everything, but everyone 

can do something”, and were expressed both in regards to media reporting, individual 

capacity as well as collective capacity. The frequency of this phrase could imply that this is 

something stored in the memory, applied at the situation at hand, but also that such frequency 

of the same phrase with only slight differences of wording, could further imply that this 

phrase is used on a collective – individual action context, whence the context it is, i.e. it is a 

commonly used phrase, related to such issues. 

“Nobody can do everything, but everyone can do something” 
                                                       

                                               -  various respondents, survey question 22 
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What this statement includes is not specified by any of the respondents using it, however to 

underline its possible meaning other respondents perspectives can be beneficial to connect to 

this. Such perspectives where for example personal responsibility, both on at-home level, as 

well as societal, but from the perspective on personal responsibility for everyone (i.e. personal 

responsibility in a collective).  

The respondents expressed the beneficial aspects of media reporting of environmental issues 

(such as climate change) to report possible actions to attempt for an individual, or on a local 

level, as well as in correlation to a global level. In this they also mentioned inspiration, mainly 

through successful projects, and the need for explanations to why one would take such actions 

as well as what harmful actions can lead to.   

As well as more abstract visions of responsibility and capacity, the respondents showed to 

possess ideas, or concretized suggestions, of how to help the environmental issues in the right 

direction. Such concretized ideas ranged from such compatible with an everyday life in ones 

home, as recycling, to transportation, to individual action (choices) on a societal level 

regarding for example taking advantage of voting rights.  

Other actions mentioned were such as looking for organic labels when shopping; be an aware 

shopper, choose a meat free diet (or a diet with less meat), and reuse to such a great extent as 

possible.  Such concretized suggestions also point to a possessed cognitive perception of 

environmental work. Further, some of the respondents also problematized the relation 

between politics and environmental work, as an inclusion in the collective responsibility of 

taking action and commit. This underlines the cognitive perception of relationships between 

different factors in environmental issues and the path towards sustainability. However, it 

could also underline the loose ends discussed earlier, as it includes even more actors in the 

environmental issue.  

4.3.2 Trust and distrust 
The individual trust and distrust could be read from the perspectives of the respondent’s 

expressions (especially answering survey question 25.), in different ways. Reading in between 

the lines, many respondents expressed trust in themselves in both their capacity to take action, 

but also in their expressions on how to use emotions to become committed. This implied that 

emotions can be perceived as a sort of inhabited tool to become engaged, which in extent 

could mean that to become engaged in an issue (whence it may be), it is beneficial to find 

where emotional connections could be found in it. Further one could argue that trust on 

collective level can be found in expressions such as the above mentioned “nobody can do 

everything, but everyone can do something”. However, the collective level is also 

problematized, for example, through expressions of “one human” in relation to actions; “one 

human can’t do anything, but if more people do it..”. Thus the phrase used above is 

problematized in a way of distrust for the “individual power”. 

Political trust and distrust is also problematized from an individual and collective perspective. 

Respondents express this through phrases such as “I can do something, but it is the 

government’s responsibility to implement laws…” for example. This implies trust from the 

perspective of politician’s ability to decide what can and cannot be done in the frames of a 

law, but could also imply distrust in the way of the politician’s responsibilities not being 

fulfilled, i.e. they have not made able such frameworks for the individual and collective to act 

within. 
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Respondents overall found the media to be complicated in regards of the decision of whether 

to trust or distrust the media. Mentioned were both yes and no’s, in relations to the actual 

information flow as necessary, but also in relations to its possibility of being biased or 

presented as unilateral. Many of the “no’s” regarded most media as based on “what sells a 

story”, i.e. yellow journalism.  Biased and unilateral is expressed as harmful in the 

presentation of actual statuses of various environmental issues, as well as the loose ends 

perspective which makes it hard to make out what is what and thus what needs to be done. 

However, it was also addressed that reporting of issues oftentimes is sporadic, and “comes 

and goes”, implying issues to be such of what is on trend or not. This implies a connect-the-

dots complication, as the reporting believed as biased, unilateral and sporadic, it is hard to 

connect the line of information to the right dot, and thus might end up with the wrong picture. 

Further, it was also expressed that trust and distrust also lies within the individual. Not only in 

the sense as a possessed opinion or feeling, but also as a responsibility. This is meant from the 

perspective that oneself can choose what media to come in contact with, for example choose 

not to turn to the tabloids for information, but rather turn to daily press. Also highlighted 

(again) were the possibility to become informed and be critical of what sources are used for 

media reporting. Thus the trust can be applied were one is informed enough to place it. 

 

5. Discussion 

The aim of this study was to explore how alarmistic media frames could be experienced by 

people, and thus the research question was; How do individuals experience alarmistic media 

framing of climate change? 

5.1 Revisiting results and theories 
Information is truly complex. How it is framed, how it is sent, how it is perceived or 

experienced, and in what way it is stored in memory and built upon cognitively could be 

considered as a multifaceted, multilayered, issue which in many ways is hard to reach 

consensus about. To make clear of such an issue, it can be beneficial to look at the different 

factors each individually to understand how to put it together in the best way possible, and to 

understand what effect different information servings can have. 

How the information is framed and sent has shown to have great effect on how the recipients 

experience it. As Chong & Druckman (2007) and Strömbäck (2000) explain, a frame 

proposed by the media can attempt to describe the issue at hand in one way or the other, not 

necessarily with an intention of presenting something “true or false” but can frame it from a 

kind of temporary truth, whatever thus may be. As expressed by the respondents, this can 

become problematized if one does not know the status of what is presented, as well as its 

presentation to large extent can affect in what way the information is taken in. This is further 

complicated if the issue itself is complicated, and surrounded by risk and uncertainty such as 

climate change, as suggested by Anderson (2009). Reviewing the answer statistics over all to 

”Source criticism is the key to success” 

- respondent, survey question 25 
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the visual examples one can argue that the respondents imply information presented, or 

framed, in a certain way has effects on an emotional level. “Worry” and “compassion” are the 

two most chosen answer options in relation to the examples, which implies that alarmism 

rhetoric or alarmistic visual content has a direct impact on what is felt “there and then”.   

5.1.1. Unilateral and biased information 
With yellow journalism, there is often risks of all the information to be presented in a similar 

way. As many of the respondents expressed, information biased (or framed) in one way or the 

other, or only presented in an unilateral manner, can be harmful for the information process in 

the way that recipients of such information not only can experience it in a stressful way (i.e. if 

the demeanor is alarmistic), but it also implies that such information can become “one in the 

masses” of the sea of information, and thus not taken in by the recipients, such as suggested 

by the overload perspective (Bell et al. 2001). Therefore one could argue that in an 

information society, information about a certain issue which constantly is presented in the 

same way gives a greater risk for indifference for the reporting and in extension, the issue 

itself. Thus the indifference in an informational context such as media reporting, implies to be 

of great observatory importance as it can in extension lead to important issues to be 

overlooked. This is further underlined by the respondents’ reactions to the biased visual 

examples given in the survey, in relation to the findings of Ojala (2007). The survey example 

answers point to large degree the emotion of worry, for example, and important to the 

discussion here is to keep a watchful eye on the emotional spectra, in case it were to be 

overloaded in terms of too much worry felt for example, which Ojala means can lead to 

feeling of indifference or meaninglessness, and which thus is supported by the overload 

perspective. Therefore one could argue that a reporting of climate change biased in terms of 

alarmism rhetoric may be harmful for the individual in correlation to commitment or 

engagement in environmental issues, as the individual could feel indifferent, or that it is too 

late to change as the media portrays it so. This implies that it would be beneficial for a basic 

understanding for the one frame to become a framework; translated into multiple angles of the 

reporting on the environmental issues, to better get a full picture of the situation, and in 

extension, what possibly can be done about it.   

Further some of the respondents mentioned the need for reliable sources in receiving 

information about issues through the media. The frames sent were implied to be 

untrustworthy as there seemed to be a perception of many media channels having sources 

which was surrounded with uncertainty regarding for example scientific facts regarding 

climate change. This could imply that the use of alarmistic media frames with the intention of 

spurring climate change awareness may be very much dependent on the sources of such 

information. This was also found in the study of Lowe et al. (2006) which investigated how 

an alarmistic frame of climate change, in the form of a Hollywood block buster, could be a 

way of informing the public, and at the same time exploring what effect it could have on the 

publics total perception of climate change. One of the factors found were the sources and who 

were sending the message.  

 

5.1.2 Experiencing worry 
Further, the respondents expressed the need for what the status really is in terms of climate 

change. This implies a distrust to the sources used for the media reporting, and therefore an 
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overall feeling of too many loose connections to make full picture of what the actuality is. 

This can be argued to show that biased media (possibly unknowingly) can contribute to 

confusion regarding an already uncertain issue, such as climate change. With already existing 

uncertainty regarding the issue, there are more possibilities, or risks, of the information to be 

interpreted “in the wrong way”, if the frame are strong enough to appeal to the recipients’ 

emotions, whether it be fear or worry (or any other emotion). This is explained by Chong & 

Druckman (2007) as well as by Ojala (2007), who explains that too much worry can lead to 

low mental well- being, such as anxiety. Thus one could argue that when media frames an 

issue surrounded by risk and uncertainty, where the reporting play a big role in informing the 

public, there is a greater risk of such “emotional overload” which can lead to such mental 

states as anxiety.   

On the other side of too much worry is too little. As mentioned before Ojalas’ (2007) studies 

found that too little worry can lead to indifference. The feeling of indifference could then be 

argued to be harmful, not only for the individual in regards to climate change, but in extension 

to many other areas. In this study, some of the respondents showed signs of indifference in 

reaction to the visual examples. This could possibly be connected to perspectives such as 

those of control and helplessness (Bell et al. 2001). It could be assumed that indifference 

comes from a sense of lost control, or non-existing control, especially in relation to a high 

uncertainty issue such as climate change. Further Bell speaks of learnt control as an enabling 

factor when it comes to solving certain issues, especially when it comes to something which 

are perceived as stressing or worrying. Thus, if the media reporting are biased and felt as not 

to show an actual status, the web of understanding cannot be woven and how to control it may 

be very hard to learn, making learnt control almost impossible to inhabit. If then the media are 

this individual’s main resource for information (regarding this issue) this implies that the 

control perception can be regarded as low, as there are not a factual concept to base this on. 

Through this, one could argue, feelings of indifference or helplessness can arise.  

5.1.3 Knowledge and emotion in relation to environmental commitment 
Some survey respondents expressed some already existing cognitive buffers, that is; already 

existing perceived ideas of media as biased in many cases, as well as perceptions of what can 

be done, i.e. what kinds of pro-environmental behavior that can be beneficial to have. This 

can be connected to Nilsson & Martinsson (2012) perspective of environmental attitudes 

created in relation to cognitive processes. Thus one could argue that already possessed 

knowledge can be a hinder or a help when it comes to how information of environmental is 

taken in by the recipient, i.e. it could act as a starting point to what behavior process latter is 

based upon that information. 

Also found in the answers of the respondents were the implications of emotions and 

commitment in terms of compassion and affection to other organisms, both in the present and 

in the future. The respondents’ answers to the visual examples showed especially risen levels 

of compassion (as an emotion) in regards to the images of animals affected by climate change, 

as well as the one example where a human is visible. Further many of the respondents also 

expressed altruistic values as they spoke of future generations, children, and that what they (as 

individuals and as a collective generation) did today could affect those who then did not 

partake any guilt to it (as a present action). These unselfish and caring emotions can be related 

both to Ojalas’ (2007) findings of altruistic values as well as Nilsson & Martinsson (2012) 

presentations of affective processes in connection to environmental attitudes. Therefore it 
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could be implied that in situations of alarmistic images regarding other living organisms 

which are easier to relate to, the alarmistic media frames can affect the emotions in such way 

that the concern about climate change could be moved from an abstract arena to a more 

tangible arena, which could make it easier to comprehend the extension of the effects of 

environmental issues.  

5.2 Framing climate change 
To discuss the findings of the reactions in relation to the visual examples, it can be beneficial 

to lift forward some theoretical factors which explain the complexity in media frames. For an 

issue as uncertain as climate change, the presentations of occurrences and attempts to inform 

the public becomes complicated when only some perspectives are presented, and can create 

additional uncertainty in individuals when affecting emotions, as implied by many of the 

respondents, when individuals base much on their commitment on emotional values. 

Additionally, Chong & Druckman (2007) explained that framing can be constructed in both 

positive and negative terms, or as more neutrally expressed; coordinate people around a social 

norm. However, with basis of the alarmistic media frames used for this study, one could argue 

that the frames at hand are constructed negatively regarding an issue that needs a coordination 

of people to overcome, or better expressed learn how to deal with, a collective (in this case 

global) issue such as climate change. Chong & Druckman gives the example of people 

overcoming a collective issue by developing shared frames about their predicament and thus 

agree on what the best thing to do is. This implies that framing climate change could have 

impact on the perception on what the issue actually means for the Earth, as well as it could 

have an impact on the public’s general attitude towards the issue itself, as well as their role in 

it, i.e. behaving pro-environmental, for example. 

However, Chong & Druckman (2007) also claims that framing in terms of forming public 

opinion happens through a selection, acceptance and rejection of frames that are competing, 

and those that contain information about an issue or political candidates, for example. Thus, 

framing issues is not totally dependent on the media, but also playing the part are politicians 

and other interest groups, who can have their best wishes as an agenda in framing the issue at 

hand. This implies that there can be multiple sources in the frame, as well as multiple frames 

and thus multiple effect on public opinion. The proverb “too many cooks spoil the broth” can 

give a hint on where this could be going. Spoiling the broth in this case can mean 

undermining the importance of a clear message for the public regarding climate change, as too 

many partakers try to convey their specific interest in the information framed. The findings of 

the study show that some of the respondents actually experience confusion in regards to the 

actual information that is reported on climate change, which can support such claims. 

However, most of the respondents showed cognitive possession both of environmental issues, 

but more importantly, they showed cognitive possession of the possibility of frames in media, 

as well as in politics. The framing theory (Chong & Druckman, 2007; Nilsson & Martinsson, 

2012)) also means that there are possibilities that already existing attitudes that are really 

strong within an individual can mean that those individuals are less inclined to be affected by 

frames, while those who do not have strong possessed attitudes are more inclined to be 

affected by frames. This could mean that those individuals might be unable to diverge good 

arguments from bad, when it comes to frames. This is problematized within environmental 

issues, as consensus about risk and uncertainty are not easily accomplished. However, the 

findings of this study, especially looking at the reactions to the example frames in the study, 
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show that individuals with already possessed knowledge about climate change and the media 

show framing effects on an emotional level, and that the emotional level is considered to play 

a big part in attitudes and behavior in relation to environment. Therefore one could argue that 

the effects of framing does not have to be direct in their effects of changing opinions, but can 

work as a trigger; touching an emotional level within individuals. Further there is not on an 

initial reaction possible to tell if such effect is negative or positive, as the emotional effect has 

to be put in the context of the individual’s daily life, as well as moral and etic, before the total 

effect of the framing itself can become obvious. 

Chong & Druckman (2007) also explains that some kind of consideration regarding the issue 

must be available within the individual for a framing effect to occur. What is then a 

consideration? Based on the study’s findings one could argue that the possessed knowledge 

can be a form of consideration, which were in fact inhabited by most of the respondents. 

However, in reactions to some of the visual examples the emotion of indifference surfaced, as 

well as not feeling anything at all, and were rated not far behind “anger” in the overall 

reactions to the alarmistic frames. Following the framing theory this could imply that such 

consideration were not possessed by the individuals choosing these answer options. However, 

one could argue that indifference and nothing could be an effect of the alarmistic media 

frames regarding climate change itself, and not entirely dependent on possessed, or non-

possessed, considerations. This can be supported by the findings of Ojala’s (2007) study, 

meaning that too much emotion (in this case worry) can lead to feeling of hopelessness or 

indifference, as well as by the overload perspective presented in environmental psychology 

(Bell et al. 2001), where too much informational input can lead to indifference and in 

extension inactivity.  

Rather than to argue the potential effects of framing as to worry or cause anxiety within 

individuals as the possible direct effect on individuals mental well-being, one could argue for 

the importance of stepping out of the box which holds only the individual perspective, to look 

on framing effects on individuals from a collective perspective. Using the risk of indifference 

as an example; alarmistic media frames can use doomsday rhetoric, predicting apocalypse and 

agony in relation to climate change (and environmental issues overall), and individuals can 

respond in emotion of worry, which implies unpleasant feelings regarding climate change, as 

shown by the visual examples in the survey results of this study.  An unpleasant emotion 

could be argued to have negative effects on an individual’s well-being overall. However, as 

with an unpleasant, itchy knitted sweater, one may following the unpleasant feeling want to 

rid oneself from this. In the same way one could argue that an unpleasant emotion regarding 

an issue may spur oneself to take action, feel committed, to do something about it, i.e. feeling 

worried about climate change may spur individuals to action, as well as wanting to tell others 

about what one could do to help meet this emotion with action instead of anxiety for the 

future. However, feeling nothing, or being indifferent, could be the effect of alarmistic 

framing that is the most harmful on a collective level, as indifference could indicate that the 

individual has given up regarding the issue at hand, and therefore will not be interested in 

partaking in actions against it, as well as this individual probably will not discuss the issue in 

a social context, or just dismiss anything related to it, from the perspective of it “already being 

too late”. Thus, one could argue, this is more harmful for the collective, whence it be a 

community or seen from the global collective, as indifference, while not leading to any 

unpleasant emotion for the individual, leads to inactivity on a collective level, as one could 

argue the comfort of not feeling anything, or not having to take part in any side as indifferent 
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implies, could spread like a plague in a society that is already under pressure from many 

urging issues.  

 

5.2.1 Differences in frames 
Interestingly for this study is to see alterations in answers in relation to what kind of frame is 

presented. While all examples used where in the alarmistic demeanor, what they included in 

this framing where slightly different. This could be seen in alterations of the responses to 

them as well. The headline examples showed the alarmistic media frames in wordings. The 

rhetoric used for all the examples where in the demeanor of doom predictions, suffering and 

distress in relation to climate change, using words as “catastrophe” frequently. Interestingly, 

these examples had the highest ratings of indifference of all the three different kinds of 

examples, as well as the highest rating of nothing as well as the highest for anger. What then 

diverges these examples from the other? The fact that they consist only of text and not of 

images could imply that they are a lot harder to connect to on an emotional level. Further it 

can imply that they are to alarmistic biased; presenting information in a manner that could be 

perceived as exaggerated and therefore hard to take in. The highly rated indifference and 

nothing could therefore imply that these versions of alarmistic framings can be those who are 

most harmful in the extension, as its exaggerated wordings out of contexts to connect to, such 

as images or geographic areas may just be considered as yellow journalism as anything else, 

and thus; there are risk for the public “shutting” down, because of the exaggerated rhetoric is 

unilateral and overloads the individual (such as suggested by Bell et al. 2001: Ojala, 2007)  to 

the point where they feel indifferent for such reporting.   

In a similar way, the visual examples presenting animals showed compassion spiked above 

the other answer options, and indifference and nothing were the lowest rated for these 

examples. This can imply that frames including animals, or other living organisms which 

individuals can relate to on an emotional level on one hand evokes altruistic feelings (such as 

previously discussed in relation to Ojala (2007)), as well as it implies less risk of indifference 

regarding the effects that distresses the organism, and in extension the effects of climate 

change (applied to the study at hand). Further it could be based in a cognitive perception of 

animals as innocent, with no possibility to voice their agony. This could be what makes such 

examples more tangible. 

The examples regarding natural disasters were similar to the animal examples in rating of 

compassion (as the most chosen option for the natural disaster examples). However, 

indifference and nothing surfaced again. The respondents answered “natural disasters” 

regarding the question what most often were reported in the media, regarding climate change. 

This could be a reason both to why indifference started to surface again, as well as why 

compassion were highly rated, in the fact that natural disasters often are framed in media in 

relation to climate change and thus, people may be inclined to be overloaded with images 

regarding for example extreme weather, which could imply the risk of such overload as 

discussed previously. However, compassion could be there for the same reason, in relation to 

many media channels covering extreme weather events such as hurricanes, which then can 

show and tell the stories of those affected by these, which could increase compassion. Further, 

the last visual example of this cluster showed a human affected by those sorts of situations. 
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Thus one could connect-the-dots in relating framing effects to attitudes and in extension pro-

environmental behavior by using the suggestions of Nilsson & Martinsson (2012). The 

affective process related to the findings of this study regards what positive or negative 

emotions that are associated with the framings of climate change. The cognitive processes is 

about knowledge, perceptions and experiences in relation to climate change, or environmental 

issues in general. And the behavioral process regards the behavior related to the attitude 

created by the previous two. For this study, the majority of respondents showed  potential 

knowledge about what climate change is (whether it be in general terms or not), compassion 

for living things distressed by its effects, both in present and in the future, as well as what can 

be done about it on an individual capacity level. This could imply that responses to alarmistic 

media frames based on these three processes gives greater chance of an attitude driven by 

emotion, or if problematized by “wrongly” frames, a lack of attitude or a negative attitude due 

to lack of emotion, or too much emotion overloading the system. 

5.3 Method and sources 
The design of the survey, with including contextual questions might be argued not to have 

relevance to the research aim, as its purpose was to explore experience of alarmistic media 

frames. However, such context might be beneficial for implications of what the possible 

experiences can mean in a broader perspective, and were therefore chosen to be included.  

The qualitative nature of this study implies a qualitative method. However, as the examples 

would be the same in which ever method chosen, this has not been considered as harmful for 

the study itself. However it can be argued that the survey as a data collection method leaves 

the reactions of body language and alterations in voice unseen and unheard. But, for a study 

of this size with the delimitation in time, this is further not regarded as harmful for the study 

aim. In relation to the study’s research question the method has proven sufficient in collecting 

a material of substance, i.e. with possibilities to draw conclusions from. 

The sources used for the study are considered as trustworthy. The articles used have been peer 

reviewed, and for the newer research such as the Framing theory, multiple sources were read 

and reviewed before the decision to include it. It was further considered to have great 

importance for the study. Other sources used were mainly printed books, trusted in the fact of 

printing and representing, as well as backgrounds of the authors. The sources used that were 

not reviewed with source criticism were those used as examples in the survey, but were used 

with the intention of presenting alarmistic frames. 

   

6. Conclusions and suggestions for further studies 

How does individuals experience alarmistic media frames? On an emotional level the study 

shows that experience can be direct, in terms of feeling worried, feeling compassion and so 

on. However, the findings also imply that contextual factors and previously possessed 

knowledge and perceptions both regarding media and climate change, can be factors implying 

how the individual experiences the frames presented to them. Further the respondents also 

implied that biased and unilateral information through specific media frames leaves the public 

with only some perspectives of the actuality to the issue at hand, which means that many 

loose ends are left without anything to connect them to, in terms of creating a basic 



43 
 

understanding. The biased frames presenting mostly negative narratives and visuals of climate 

change could, on a basis of the study’s findings, create unpleasant emotions within individuals 

which could be argued as a risk of decreasing well-being within individuals, and create mental 

states such as anxiety. However, in evaluating the totality of experience of bias in terms of 

alarmistic frames, there are many things further to explore. This study implies that the best 

tool in overcoming an unpleasant feeling taking overhand, such as anxiety in relation to 

climate change, is knowledge to use as a steady ground, from which it is able to choose what 

frames to listen to, or rather, what parts of frames to listen to.   

Additionally, implications of this study were of such that to minimize the risk of too much 

worry, as in it become harmful for the individual, or an overload of alarmistic frames, or to 

minimize the risk of no emotion at all, or indifference to the issue, it can be beneficial for the 

media reporting to tie in loose ends, i.e. showing different perspectives of the issue at hand, or 

to put it bluntly, use a mixture of frames and stepping away from the risk of presenting biased 

information. Further, turning frames from an all apocalyptic, alarmist narrative throughout, 

and instead see to adding what can be done about it, information about progress, and 

progression of the issue as well, would give hope but still keep the issue serious. Such 

reporting might also be beneficial in terms of minimizing the risk of indifferent individuals. A 

nuanced reporting has implications of creating nuanced knowledge within the recipients.  

For future studies on alarmistic narratives (frames) it would be greatly beneficial to extend the 

exploration of effects by basing the research on contexts within individuals, as implied by this 

study. To understand the connective chain between knowledge, emotion and experiences of 

information there could be great implications found on how to best portray environmental 

issues in regarding pro-environmental behavior and distribution of awareness. Such studies 

could also extend beyond media frames and regard frames set by other elite groups, as well as 

to explore what frames are current on the debate on a societal level, between individuals and 

differences between groups. Further it could be of much interest to connect the process of 

obtaining environmental information in visual and narrative ways, and where the information 

later is set to use, if it ever is. 

Conclusively, alarmistic media frames effect individuals directly on an emotional level, 

whether it can be feelings of worry, hopelessness, compassion or indifference. However it is 

not as simple in evaluating a totality of effect on individuals. This study implies a deeper 

process of experience, as respondents implied possessed knowledge and values as a base for 

what the initial experience could lead to. The complexity of climate change, media frames, 

experiences and contexts on both an individual and collective level deserves a deep diving 

investigation, as this study only scraped the surface. One could argue this study to be “the 

deep breath before the plunge”, as a certain gray bearded man expressed it, in times of 

uncertainty and risk (Ian McKellen/The Return of the King, 2003)  
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Appendix I 

A Survey about media, the environment and emotion 
Thank you for your time! 

1.  Age 

Mark  only  one  oval. 

  18-30 

  30-50 

  50+ 

2.  Gender 

Mark  only  one  oval. 

  Kvinna   

  Man 

  Annat 

3.  How often do You read newspapers, watch television or come in contact with other media 

channels? Mark  only  one  oval. 

  Every day 

  3-5  days/ week 

  1-2  days/ week 

  More rarely than 1  day  i/ week 

4.  How often do You think about environmental problems such as climate change? Mark  only  one  

oval. 

  Often 

  Sometimes 

  Rarely 

  Never 

5.  How often do You read articles, watch newscasts etcetera, that is about environmental problems 

such as climate change? Mark  only  one  oval. 

  Often 

  Sometimes 

  Rarely 

  Never 

 

6.  If you answered one of option 1-3 in the question abouve; what do you think they are most often 

about? Mark  only  one  oval. 



 
 

  Natural disasters 

  Environmental work and solutions 

  Emissions 

  Accidents 

  Politics 

  Endangered species 

  Visions of the future 

  Help guides (what You can do at home, to help the environment, for example) 

  Other 

7.  Would You like to add alternative(s) to the question above? 

 

8.  What do you think about media reporting of environmental issues such as climate change? Mark  

only  one  oval. 

  Too little reporting 

  Too much reporting 

  Biased reporting 

  Other 

9.  How would You like it to be? What you would like to know, for example. 

 

1. 10.  Do you think emotions matter in engagement to environmental issues? Mark  only  one  oval. 

  Yes 

  No 

  Other 

 

Why/Why not? 



 
 

 

11.  What emotion(s) do  you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 

 

 

 

 



 
 

12.  What emotion(s) do  you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 

 
    13. What emotion(s) do  you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 



 
 

 
14.  What emotion(s) do you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 

 
 

 

 

 

 

 

 

 

 



 
 

15.  What emotion(s) do  you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 

 
  16. What emotion(s) do  you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 



 
 

 
17.  What emotion(s) do  you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 

 
 

 

 

 

 



 
 

 18.  What emotion(s) do  you experience from the example above? 
How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 

 
19. What emotion(s) do  you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 



 
 

 
20.  What emotion(s) do  you experience from the example above? 

How it makes you feel about the future, for example. You can choose up to three options. Check  all  that  

apply. 

  Worry 

  Fear 

  Anger 

  Helplessness 

  Shame and guilt 

  Compassion (for other living humans, animals, future generations, etcetera) 

  Hopefulness 

  Calmness 

  Indifference 

  Nothing 

 

 

21.  Do you feel that there is hope for the future? That there are solutions to 

environmental problems, for example. Mark  only  one  oval. 

  High hope 

  To some extent 

  Low hope 

  No hope  

        22.  Do you think you can do something about the environmental problems? Mark      

only  one  oval. 

  Yes 

  No 



 
 

Why/Why not? 

 

23.  Do you think that emotion matter in behaving environmentally friendly? Mark  

only  one  oval. 

  Yes 

  No 

       In what way? 

 

24.  Do you think that emotion can affect your attitude to environmental issues? 

Why/Why not? 

 
 

25.  Do you trust media’s portrayals of environmental problems? 

 Why/Why not? 

 

 

 

 



 
 

Appendix II 

Answer summary

 

 1.  Ålder                                                                                                                2. Kön 

    

  

 

3. Hur  ofta  läser  du  tidningar,  ser  på  tv,  eller  kommer  i  kontakt  med  andra mediekanaler? 

 

  

4. Hur  ofta  tänker  du  på  miljöproblem  så  som  klimatförändringar? 

 

 

 

  

 

 

 
5. Hur  ofta  läser  du  artiklar,  ser  nyhetsinslag,  eller  liknande,  som  handlar  om miljöproblem  så  som  

klimatförändringar? 

  

 



 
 

6. Om  du  svarat  något  av  alternativ  1-3  på  ovanstående  fråga,  vad  upplever du  att  sådana  artiklar  

oftast  handlar  om? 
 

 

7. Skulle  Du  vilja  lägga  till  något  alternativ  till  ovanstående  fråga? 

- 

 

8. Hur  tycker  Du  att  rapportering  om  miljöproblem  så  som klimatförändringar  ser  ut? 

 

 

9. Hur  skulle  Du  vilja  att  rapporteringen  såg  ut? 

- 

10.  Tror  Du  känslor  spelar  någon  roll  för  ditt  engagemang  inför  miljöfrågor? 

  

 

 

 

 

 

 

 

 

 



 
 

 

11-20.  Vilka  känslor  får  Du  av  ovanstående  exempel? 

                     11.                                                     12.                                                   13. 

 
 

                  14.                                                     15.                                                    16. 

 
 

                   17.                                                    18.                                                    19. 

 
                    20. 

  



 
 

 

21. Känner  Du  att  det  finns  hopp  för  framtiden? 

 

  

 

22.  Tror  Du  att  Du  själv  kan  påverka  miljöproblemen  i  positiv  riktning? 

  

 

 

 

 

 
Varför/varför  inte? 

- 

  

 
23.  Tror  Du  att  känslor  påverkar  miljövänligt  beteende? 

 

 

 

 

 

 

På  vilket  sätt? 

- 
 

24. Tror  du  att  känslor  kan  påverka  din  attityd  till  miljöfrågor? 

 

- 

 

25. Litar  Du  på  medias  framställning  av  klimatförändringar? 

 

- 

 



 
 

Appendix III;  Electronic sources for visual examples 

´Official prophecy of doom: Global warming will cause widespread conflict, displace millions 

of people and devastate the global economy´ Bowden, T. 2014. The independent. 18 March, 

Available: http://www.independent.co.uk/environment/climate-change/official-prophecy-of-

doom-global-warming-will-cause-widespread-conflict-displace-millions-of-people-and-

devastate-the-global-economy-9198171.html  [2014-04-15] 

 

‘IPCC report paints bleak picture of war, famine and pestilence: ‘Climate change is happening and no 

one in the world is immune’ Connor, S. 2014. The independent. 31 March.  

Available: http://www.independent.co.uk/environment/climate-change/ipcc-report-paints-

bleak-picture-of-war-famine-and-pestilence-climate-change-is-happening-andno-one-in-the-

world-is-immune-9224777.html  [2014-04-11] 

 

’Risken för klimatkatastrof större än vad de flesta tror’ Szombatfalvy, L., Wallström, M. & 

Rockström, J. 2013. Dagens Nyheter Debatt. September 9.  

Available: http://www.dn.se/debatt/risken-for-klimatkatastrof-storre-an-vad-de-flesta-tror/ 

[2014-04-16] 

 

‘Six steps to hell […]By the end of the century, the Earth could be more than 6C hotter than it 

is today, according to the Intergovernmental Panel on Climate Change. We know that would be 

bad news - but just how bad? How big a rise will it take for the Alps to melt, the oceans to die 

and desert to conquer Europe and the Americas?[…]’ Lynas, M. 2007. The Guardian. April 23. 

Available: http://www.theguardian.com/books/2007/apr/23/scienceandnature.climatechange 

[2014-04-16] 

 

‘We're all doomed! 40 years from global catastrophe - and there's NOTHING we can do about 

it, says climate change expert’ Sands, S. 2008. Daily Mail. 22 March.  

Available: http://www.dailymail.co.uk/news/article-541748/Were-doomed-40-years-global-

catastrophe--theres-NOTHING-says-climate-change-expert.html [2014-04-15] 

 

Polar bear photo: ‘Isbjörnar simmar 678 kilometer I sträck’ Cassleman, A. 2011. National 

Geographic News. August 2.  

(photo by; Kazlowski, S.) 

Available: http://natgeo.se/djur/daggdjur/isbjorn-simmar-687-kilometer-i-ett-strack [2014-04-

13] 

 

Seal cub photo: ‘Babysälar drunknar och krossas’ Mosher, D. 2012. National Geographic 

News. January 18. 

(photo by; Skerry J. B.) 

Available: http://natgeo.se/djur/daggdjur/babysalar-drunknar-och-krossas [2014-04-10] 

 

Natural disaster photo 1: ‘Hurricane Sandy in photos’. Photo by; Jackson, L. (for Reuters). 

2012. The Atlantic. October 29.  

Available: http://www.theatlantic.com/infocus/2012/10/hurricane-sandy-in-photos/100395/ 

[2014-04-14] 

http://www.independent.co.uk/environment/climate-change/official-prophecy-of-doom-global-warming-will-cause-widespread-conflict-displace-millions-of-people-and-devastate-the-global-economy-9198171.html
http://www.independent.co.uk/environment/climate-change/official-prophecy-of-doom-global-warming-will-cause-widespread-conflict-displace-millions-of-people-and-devastate-the-global-economy-9198171.html
http://www.independent.co.uk/environment/climate-change/official-prophecy-of-doom-global-warming-will-cause-widespread-conflict-displace-millions-of-people-and-devastate-the-global-economy-9198171.html
http://www.independent.co.uk/environment/climate-change/ipcc-report-paints-bleak-picture-of-war-famine-and-pestilence-climate-change-is-happening-andno-one-in-the-world-is-immune-9224777.html
http://www.independent.co.uk/environment/climate-change/ipcc-report-paints-bleak-picture-of-war-famine-and-pestilence-climate-change-is-happening-andno-one-in-the-world-is-immune-9224777.html
http://www.independent.co.uk/environment/climate-change/ipcc-report-paints-bleak-picture-of-war-famine-and-pestilence-climate-change-is-happening-andno-one-in-the-world-is-immune-9224777.html
http://www.dn.se/debatt/risken-for-klimatkatastrof-storre-an-vad-de-flesta-tror/
http://www.theguardian.com/books/2007/apr/23/scienceandnature.climatechange
http://www.dailymail.co.uk/news/article-541748/Were-doomed-40-years-global-catastrophe--theres-NOTHING-says-climate-change-expert.html
http://www.dailymail.co.uk/news/article-541748/Were-doomed-40-years-global-catastrophe--theres-NOTHING-says-climate-change-expert.html
http://natgeo.se/djur/daggdjur/isbjorn-simmar-687-kilometer-i-ett-strack
http://natgeo.se/djur/daggdjur/babysalar-drunknar-och-krossas
http://www.theatlantic.com/infocus/2012/10/hurricane-sandy-in-photos/100395/


 
 

 

Natural disaster photo 2: ´Official prophecy of doom: Global warming will cause widespread 

conflict, displace millions of people and devastate the global economy´ Bowden, T. 2014. The 

independent. 18 March,  

(Photo by; Platt, S., for Getty) 

Available: http://www.independent.co.uk/environment/climate-change/official-prophecy-of-

doom-global-warming-will-cause-widespread-conflict-displace-millions-of-people-and-

devastate-the-global-economy-9198171.html  [2014-04-15] 

 

Natural disaster photo 3: ‘How climate change brings disaster for the World’s poor: UN 

report’ Brown, E. 2014. International Business Times. March 31. 

Available: http://www.ibtimes.com/how-climate-change-brings-disaster-worlds-poor-un-

report-1565318 [2014-04-17] 
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