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Abstract

This research examines how social networking fosters the mobility of young people in rural Spain. 

Generally, rural areas have been overlooked in the discourse on Globalization and Network Society, 

which is the foundation of the concept of “linked city”. Although many scholars have highlighted 

the direct link between the increase in people’s modes of communication and the increase of any 

kinds of interaction, face-to-face included, it is necessary to stress that most of these studies are 

conducted in urban context where a certain grade of efficient transport exists. This study provides 

an approach to the impact of mediated communication on the lives of people in villages. Based on 

the concept of Digital Natives this study addresses the use of Social Networks Sites on young 

people in an specific rural area in Spain and its correspondence with the respondents’ aim for 

mobility. The results bring to light a certain correlation between the increase of interaction via the 

Internet and the wish for mobility. Furthermore, this study uncovers transportation shortages among 

locations in these rural areas that force young people to restrict their face-to-face interactions 

around specific nodes (e.g. High School or near big cities). Finally, this study stresses the need for 

improvement of transportation networks in terms of cost, flexibility, functionality and accesibility 

among rural populations in order to avoid cultural, economic and social backwardness in 

comparison to urban environments.

Keywords: Social Networks, Connectivity, Mediatization, Network society, Transportation 

Networks, Digital Divide, Transportation Divide,  Internet Access, Young People.

2



INDEX

I.  PREFACE.......................................................................................... 5

II. LIST OF TABLES AND FIGURES...................................................... 8

1. INTRODUCTION.............................................................................. 9

1.1  Research Topic............................................................................... 9

1.2  Geographic and socioeconomic situation....................................... 11

2. THEORETICAL FRAMEWORK.................................................. 15

2.1 The importance of Social Networks in the digital era………………. 15

      2.1.1  Network Society and Development………………………………………… 15

2.1.2  Social Networking……………………………………………………………. 15

2.1.3  Centrality of the Internet and Social Networks in Communication……... 16

2.1.4  Social Effects of Social Networks…………………………………………... 18

2.1.5  Change on adolescent’s leisure…………………………………………….. 21

2.2 Rural areas and the network society…………………………………. 21

      2.2.1  The problem of studying rural areas……………………………………….. 21

      2.2.2  Different dimensions of Digital divide………………………………………. 23

2.2.3  Transportation Divide………………………………………………………… 25

2.3 Mediatization of “rural”…………………………………………………. 26

2.3.1 Connectivity……………………………………………………………………. 27

2.3.1 Representation………………………………………………………………... 27

2.4 Effects of New Media on young people of rural areas……………... 29

2.4.1 Mass Media and the myth of rural………………………………………… 29

2.4.2 New media: The beginning of the end of space and time………………… 31

2.5 New Media and Mobility................................................................... 34

3. STUDY................................................................................... 37

3.1 Purpose................................................................................ 37

3.2 Research Questions............................................................... 37

3.3 Methodology.......................................................................... 38

3.3.1 Quantitative Research........................................................... 39

3.3.1.1 Research question 1....................................................... 41

3.3.1.2 Research question 2....................................................... 42

3



3.3.1.3 Research Question 3....................................................... 43

3.3.1.4 Research Question 4....................................................... 43

3.3.2 Research credibility.............................................................. 43

3.3.2.1 Reliability.................................................................... 44

3.3.2.2 Validity....................................................................... 44

4. RESULTS AND ANALYSIS........................................................ 45

4.1 Research Question 1.............................................................. 46

4.1.1. Internet usage time............................................................. 46

4.1.2 Social Networks usage time.................................................... 47

4.1.3 Contact with others via Internet................................................ 48

4.1.4 Social Networking Usage....................................................... 48

4.2 Research Question 2.............................................................. 49

4.3 Research Question 3.............................................................. 52

4.4 Research Question 4.............................................................. 54

4.3.1 Current Barrriers............................................................ 54

4.3.2 Improvements.................................................................... 55

5. CONCLUSIONS...................................................................... 56

5.1 Summary.......................................................................................... 56

5.2 Concluding Remarks........................................................................ 60

5.3 Limitations of Study............................................................. 60

5.4 Further Researches................................................................ 61

6. BIBLIOGRAPHY...................................................................... 62

7. APPENDICES.................................................................................... 66

7.1 Questionnaire................................................................................... 66

7.2 Constructed variables...................................................................... 69

7.3 Recoded variables........................................................................... 73

7.4 Reliability Statistics (Cronbach’s alpha)........................................... 73

7.5 Contingency tables........................................................................... 76

7.5.1 Gender and time spent using the Internet, Cross-tabulation................... 76

7.5.2 Gender and time using social networks sites, Cross-tabulation...........…. 77

4



PREFACE

The selection of rural areas as my research field was not random. Hundreds of researchers are at 

this moments trying to find how to apply their studies to people’s development but across the fog 

we sometimes forget to deal with our closest  problems. It is not  a secret that I spent my childhood 

in a small town in Spain, during my teenage years I lived in a small city  and I have spent my last ten 

years in two metropolis, Madrid and London, including a one-and-a-half year stay in a small city in 

Sweden. I consider these experiences as the first steps in data collection for researches like these. 

 These experiences built in my mind cogitations about the differences in social processes that 

take place, on one hand in urban areas and on the other, in rural areas. This thesis is yet another 

consequence of these ideas, perhaps the most exciting that I have addressed until now. I might say 

that this thesis is the product of five months of work, but, frankly, I feel I have been working on it 

since my first enquiries about inequality that recurred to my me some time ago. 

 Time for acknowledgments.  It wouldn’t be fair if I omitted the people who encouraged me  

the challenge of travelling abroad, of facing other cultures, confronting my biases and opening my 

mind. Jesús Sánchez Lobato from Complutense University of Madrid, friend, godfather, one of 

those people of whom I can sincerely say  “He loves me”. Francisco Vacas and Rafael Gómez from 

Rey Juan Carlos University of Madrid these people found new challenges, and José María Álvarez, 

whose wisdom and lucidity is a boon to me and  has also became my friend and personal adviser.

 I would also like to express my gratitude to those who made possible the challenge  of 

Sweden, supporting me economically: Obra Social del Banco de Castilla-La Mancha, (Social 

Department of Bank of Castilla-La Mancha), and especially  Tomás, the first person that believed in 

me. I wish to give thanks to my  sponsors in the process of seeking financial aid, Sergio Gutiérrez, 

Álvaro Gutiérrez (members of my family  in Escalona a charming and historical small town in 

Spain), Belén Flores, Carlos Ángel Devia (from the Talavera de la Reina council). I cannot forget 

the people of the Disabled People Office of Complutense University who, together with Banco 

Santander, provided me with the electronic devices with which I was able to start my adventure. 

 Any thesis means that something concludes, a course, a research, a master program, a 

Ph.D...but obviously every  end has a beginning.  Firstly  I would like to give thanks to Erika 
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Bergare, my helpful friend of the International Relations department of Karlstad University and also 

to express my gratitude to all the international friends I met there, especially to an Andalusian guy 

who offered me an orange juice the morning I woke up in a strange and new country, and became  

one of my best friends ever: Alex. I don’t wish to forget the rest of my “Swedish family”: Nagore 

(the sister I never had), Edu (the little brother I never had), Eneko, Javi, Guille, Lapresa, Bettina, 

Nora, Francis, David, Ian, Pablo, Virgi, Ester, Perico, Mat, Maxi, Ingrid (half Spanish, half 

Swedish), Marcus (half Swedish, half Spanish), Carmencita, David Hidalgo y  Álvaro Paim (ex-

erasmus), Juanin (the intrepid reporter), Claire, Jordan, Maël, “Maritere” (my Austrian guest), Hiwa 

(animalo), José y Octavio (Mexican connection), Xabi, Héctor, Leire, David, Jorge, Luis, Cristina,  

Elena Martinenko (Where is my tie?), Gildas Aitamer (my French alter ego) Ulrika, Björn, Marie-

Ann (the Swedish crew)...and many others I may have, doubtless, omitted. 

 Any challenge needs a group of people to galvanise things.. Those people are my professors 

and mates of Global Media Studies Master Program. Firstly comes to my mind André Jansson, the 

man that inspired and motivated me to be proud of being researcher, the best “welcome” ever to an 

academic year, he made me realise that what we do can be used to help others. I don’t want  to forget 

all the professors that had enough patience to deal with me: Jochen, Jakob, Gudrun the woman that 

made me feel better as human being just doing what I like. Johan Lindell, firstly mate and friend 

and later also professor, a brilliant present and future scholar. I dont want to forget Mia Lövheim 

and her corrections on this thesis.  And Charu Uppal...(please, let me breath before continue). I 

don’t know how to express my gratitude to Charu, as friend, as supervisor, as professor, as 

motivator, as person just hoping I will be there whenever she needs me. Sometimes words delimit 

feelings and I don’t want it occurs in these lines. 

 And of course my soul mates of the master program cannot be ignored Ani, Sonja, 

Alejandra, Alexandra, Jens, Nick, Kristine, Anja, Tobias, Olof...My pakistani group of Common 

Skills, Bilal, Waseem, Saif, Sher Wali, Qasim, Usman, Saqib (great time together, guys). But from 

all these people I have to highlight a small group that I call my “praetorian guard” they are Ling 

(how do you write a preface in china?), Alend (The Kurdish common sense) and Sandra (the 

amazing royal weddings reporter).

 There are two friends that were my guardian angels during my stay in Sweden, the first one 

is a brazilian who wanted to learn Spanish and hated black and white presentations in Power Point 
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and the second one is a Moroccan girl whose nearness gave me strength: Joice Tolentino and Lamia 

Tagrit. Much of this research belongs to you, girls. 

 During my stay in London, the place where most of this thesis has been written, two persons 

have suffered with my anxiety  and frustration characteristic of the academic writing process, and I 

want to give thanks to them because they fought to make me all easier: Elena and Ibon. 

 I would like to give thanks to the Oropesa High-school board and to apologise for the 

trouble I caused, stopping classes and make them lose time from their obligations. 

 I would also like to give a hug to the people I left in Spain but who remain part  of my  life, 

specially  Javi, who has been my reference in the research world. Richi and Roberto (and family), 

who sometimes offered me more than emotional support and comprehension, what I’ll never forget. 

Leticia and David who always had a bed and many other things available for me in Madrid. Koke 

and Toni my Praetorian guard in Spain.  The Burgos crew, María, Natalia, Elena and Elisa, who 

gave me the best party  to celebrate my “welcome back” to my country  (poster of 2x1 meters 

included). Abel, Mila and Celia, who despite the complicated timed they faced, never hesitated in 

helping me. 

 And finally, I dedicate this Master’s Thesis to five persons that has been pillars of strength to 

me. My brother Alex, always ready to help me, sometimes more enthusiastic than I in all the things 

I do, responsible for all the research operations in Spanish territory while I am away.  My uncle 

Alejandro, one of the engines that make my machine work. My girlfriend Tania who decided that 

she would be my mate in this challenge, despite she knew that it would be a painful process of 

separation and has always believed in me. 

 And finally to my parents. I am nothing without them.

Daniel Gomez Corrochano. London, 17th  May  2011
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1. Introduction

1.1  Research Topic 

Not long ago the adolescents’ day-to-day  social life in rural Spain was restricted to face-to-face 

contacts in a determined space. Nowadays, however, the social life of these young people that 

inhabit rural areas has definitely  changed. The Network Society, the society whose structure is made 

of networks powered by  micro-electronics-based information and communication technologies, has 

reached in one way or another the everyday  life of all types of communities in developed countries 

(Castells, 2004, p. 4). This study  focuses on how Social Networks usage affects a young population. 

Communication through internet debilitates considerably the symbolic power of traditional 

broadcasters outside the system and, besides,  the new communication system transforms radically 

the space and time, the essential dimensions of human life. Localities withdraw from their cultural, 

historical and geographic meaning and they reintegrate in functional networks, that replace the 

“localities’ space” (Castells, 2005, p. 451). 

 The influence of communication on social processes is known as Mediatization. Jansson and 

Andersson (2010) have studied the effects of mediatization on the spatial coherence in the global 

countryside and how networking sociality constitutes an important threat to sustainability in rural 

areas. Besides, Garcia (2002) addresses the importance of the networks in the development of 

human community.  In relation to the change in everyday life of Internet users, Wellman and 

Haythornthwite (2002) have researched about how being online affects friendship, social capital, 

social support, civic involvement, school, work and shopping and they also bring to light how the 

Internet is supporting new forms of human relationships. 

  There exists an academic emphasis on the study of the urban landscape that emerges from the 

concept of globalisation (Falkheimer and Jansson cited in Andersson & Jansson, 2010, p. 122). 

However, the rural population of some developed countries still  remains considerably large. It is 

necessary  to address the study about how the implementation of this new type of society has 

changed the way  of life of the people who live in rural environments. This research analyses how 

computer-mediated communication, specifically  through Social Networking sites, influences the 
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desire for mobility among youth living in rural areas, that is, whether the flow of information in 

rural areas fosters the flow of people. 

Some authors have questioned whether or not rural areas are technologically backward in 

comparison to the urban. Garcia (2002) states that the technological advances always reach the rural 

population later than the urban and others directly situate the cities as the areas where the creative 

avant-garde takes place (Florida, 2002).  Therefore it is crucial to analyse firstly the new 

technologies penetration. That is why the first  research question focuses on how widespread is the 

use of social networks on young people living in rural areas. Obviously a wide usage of Social 

Networks entails a systematic use of Internet. Social Networks have become the main way for 

communicating in this virtual space. This kind of applications allow people to establish a very 

effective, reciprocal and continuous flow of information, multiplying the possibilities of 

socialisation with people beyond space and time.  

 Adolescence is the age of socialisation. This term refers to ‘the means by  which social and 

cultural continuity  are attained’. Socialisation is the process that  provides an individual with the 

skills and habits required for participating within their own society; a society  develops a culture 

through a plurality of shared norms, customs, values, traditions, social roles, symbols and languages 

(Clausen, 1968). Today much of that socialisation also happens online, in cyber space.  The rural 

youth in Spain would be considered “Digital Natives”, a term applied to those who have grown up 

using Information and Communication Technologies, principally Internet (Prensky, 2001). Thus, if 

the channels of communication have changed radically,  probably the way of life of these people 

follows the same steps. 

 Therefore the first step  of this study will be the analysis of  Internet usage to examine the 

possible digital divide that could exist between rural and  urban areas.  The following step will be to 

approach the relationships between the use of Social Networking and the physical interactions.   

That is, the influence of social networking  on the frequency of travel beyond certain distance that 

can be considered untenable without a sort  of “mechanical” transport. Computer-based 

communication fosters the expansion and reinforcement of social bonds including physical ties 

(Wellman & Haythornthwaite, 2002). However, some scholars argue that the implementation of 

Network Society is not  an issue of technological determinism but a social matter. That is,  
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technology does not decide the direction a society takes but the users decide what direction the 

society takes through them.

 In the following section, this study  addresses the mobility of young people with the aim of 

meeting virtual friends. Without spatial boundaries, young people who are “connected” and use the 

digital social networks, establish a flow of information and communication that transcends the 

perception of space and distance/remoteness. 

 The last section addresses the factors, if any, that inhibit this mobility. This analysis allows 

us to look at these factors which, from the point of view of possible improvements, young people in 

rural areas think necessary to facilitate movement. 

 Part of the methodology  of this study consists of a questionnaire in chapter 4 demonstrating 

the design of this enquiry. Connections will be made between enquiries.  Chapter 5 addresses the 

presentation and analysis of the results in relation to the theoretical framework. SPSS (Statistical 

Package for Social Sciences) – tables, means, correlations, etc.– are presented in relation to their 

functionality for each research question and together with the theoretical framework they  constitute 

the raw material for the following analysis. Conclusions are presented in chapter 6 considering the 

limitations of this enquiry and suggestions for further research on this topic. 

1.2  Geographic and socio-economic situation 

This section provides an overview of  sites where the research was conducted, demographics and 

the socio-economic status of the youth residing in particular places.

 

 The area of study will be a circumference of 20 kilometres around Oropesa, a small town –  

with less of 10,000 inhabitants – situated in the Northwest of the Castilla-La Mancha region,  in the 

west centre of Spain. Oropesa is 140 km away from Madrid, the biggest city  and capital of the 

country. Within this circumference is an ancient powerful medieval area that nowadays has 

considerable importance for the tourism industry of the region. Oropesa was an important fortress 

for the Christian landlords in the defence against the Spanish-muslims’ attacks during the called 

“re-conquest”. The Oropesa area is a clear example of a number of small towns under the influence 

11



of a more powerful town which is, at the same time, dependent  on another greater town (Talavera 

de la Reina,  with 100,000 inhabitants, 30 km away from Oropesa) that also is dependent on the 

biggest city (Madrid,  with 4 millions people, 140 km away from Talavera), as Figure 1 shows.  

  Spain belongs to the European Union and is one of the members of OECD (Organization 

for Economic Co-operation and Development). This country  reached the 8th position in 2007 in the 

classification of the richest countries of the world but actually Spain is the 9th economy according 

to World Bank with a GNI around $32,000 (WORLD_BANK, 2009). The illiteracy  ratio is 

practically 0% and the education is compulsory till the age of 16 years old.

 Fourty five percent of  Castilla-La Mancha is rural (according to the INE (Spanish Statistics 

Institute) database of  2010,).  “Rural population”  is defined as those who live in localities with 

10,000 or fewer inhabitants (INE, 2010). Likewise, according to the Autonomous Region of 

Castilla-La Mancha Government report (INJUVE, 2007)), present  technological accesses the 

landscape for children from 10 to 15 years old in a small town in the province of Toledo (with a 

population under 10.000). This is very significant: 93,3% use computers, 74,3% use the Internet and 

65,7% have a mobile phones. 

 The mobility of youth in rural Spain is restricted due the scarcity of an efficient and 

functional public transport, and the long distances between locations reduce face-to-face contacts to 

relationships within their hometown or in  high school, the educational institution placed in Oropesa 

that provides obligatory public education till 16 years old. 
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Figure 1 Geographical situation of the Rural Area to study
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Figure 2 Flow of people from  the small towns within the area to educational node in Oropesa.

Educational Node (Highschool)



2. Theoretical Framework

2.1. The importance of Social Networks in the digital era

2.1.1 Network Society and development

From an anthropological and cultural point of view, the modern conception of development is 

inherently  linked to belonging to the new social global structure called Network Society.  According 

to Castells (2004, p. 3). Such a Society is made of networks, powered by micro-electronics-based 

information and communication technologies. Network society is emerging featuring a specific 

economy, state-craft and culture (Pettersson, 2009). From the interaction between three originally 

independent processes – the crisis of industrialism, the rise of freedom-oriented social movements, 

and the revolution in information and communication technologies – there emerged a new form of 

social organisation, the network society (Castells, 2004, p. 3).                                                                                                                                                                                                                                                                                                                                                                                                                                        

2.1.2 Social Networking
 

Castells (2004) describes a network as a set of nodes, whose importance stems from its functional 

ability  to contribute to the network’s goal. Simplifying  Castells’ definition, a network is considered 

a group or system of interconnected people or things. A Social Network can be defined as a group 

of people who exchange information, contacts, and experience for social purposes. “Social 

Networking” refers, in this work, to the act of using any Social Network Site. 

 

 According to Garcia (2002), Networks are featured by  components with several capabilities, 

such as capacity, reach, information density, modes of communication, costs, versatility, flexibility  

accessibility and functionality. Networks are not  something specific to the twenty-first century. 

Furthermore, networks constitute the fundamental pattern of all kinds of life. New Information 

Technologies have undoubtedly made these networks cross traditional boundaries linked to the 

limits of tools used to establish them. Networks’ strength is in their flexibility, adaptability and self 

reconfiguring capacity and their ability to introduce new actors and new contents in to the process 
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of social organisation: it has relative independence of the power centres. So, the availability  of 

proper technology  is a necessary but not a sufficient condition for the transformation of the social 

structure. It was only the conditions of a mature industrial society  that enabled the autonomous 

project of organisational networking to emerge (Castells, 2004). 

2.1.3 Centrality of the Internet and Social Networks in Communication 

This study is about the Internet  and Social Networks, that are mainly represented in this case by 

Social Networking Sites as Facebook, Google +, Twitter, My Space, etc. Firstly  it is crucial to 

highlight the importance of the Internet within this process since today’s world shows a landscape 

where the Internet is the vertebral column of computerised global communications: it is the web 

that connect with most of the computer networks (Castells, 2005, p. 419). However, communication 

via internet is a very  recent social phenomenon to be studied by scholars to find out relevant 

conclusions about  the Internet applications’ social meaning. The main discussion during the 1990’s 

was about whether the internet fosters the development of new communities or, on the contrary, 

stimulates the personal isolating, cutting the links of people to society, and therefore separating 

them from their “real world”.  A virtual community  is normally  seen as a self-defined electronic 

network of interactive communication organised around shared interests, even though sometimes 

the communication is a goal itself (Castells, 2005, p. 430). 

 

 Since communication influences and extends culture, our system of beliefs and codes 

produced through human history are deeply transformed and will increase over the time, through 

the new technological systems (Castells, 2005, p. 400). McLuhan’s theories could be considered  

insufficient for expressing culture in the information age, because the procedure of information 

goes beyond of one-way communication, and the important consequences for society  took place 

when computers learnt to talk to each other, and the audience was then able to have full autonomy 

(Castells, 2005, p. 416). Garcia (2002, p. 51.52) establishes that the importance of social networks 

is crucial to understand this connection. Perhaps the most important factor that helps this 

information to flow is digitisation. Digital switching and data processing are the centrepieces of 

modern networking. Given this convergence, networks are becoming more and more versatile, so 

they can support a wider range of applications and services.
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 Castells also argues that the apparition of a new electronic system of communication, 

featured by its global scope, its integration of all media and its potential interactivity, is changing 

our culture and our will to do so. However it is necessary to analyse the transformation of culture in 

the new electronic communication system, otherwise the general analysis of the information society 

may fail on this basis (Castells, 2005, p. 401). The growth of the Internet and home computing has 

ignited a debate on the nature of community and how computer-mediated communication affects 

social relationships (Keith N.  Hampton, 2004, p. 217).

 On the contrary, Vincent Mosco (2005, pp. 30-32) establishes that the power of the Internet 

is merely a myth. According to Mosco, the Internet is a story about how ever smaller, faster, 

cheaper, and better computer and communication technologies help to realise, with little effort, 

those seemingly impossible dreams of democracy  and community with practically no pressure on 

the natural environment. The author considers that computer networks offer relatively inexpensive 

access, making possible a primary feature of democracy, that the tools necessary for empowerment 

are equally  available to all. Mosco argues that these myths are fed by the sense that we are leaving 

one era, the Industrial Age and entering in a new one with a host of names, most of which, like 

“Information Age” and “Digital Age”, have to do with computers. The “then” and “now” markers 

change depending on whether one accentuates the technological, the economic, the political, the 

social, or the cultural .

 Not all scholars praise the Network Society. Andrejevic (2007, pp. 5-7) states that the 

celebration of interactivity  remains both premature and largely unexamined . The author argues that 

individuals are becoming transparent to both public and private monitoring agencies and the 

Internet is just an instrument which promises people high degrees of self actualisation, freedom 

from societal constraints and a rupture with space and time limits to communication, but under this 

promise actually lies the very basis for the value of detailed information about consumers and 

citizens . Both governments and companies use the Internet as a tool for surveillance and, within the 

context of social, political and economic inequality, the development of new technologies tends to 

consolidate and exacerbate asymmetry rather than redress it (Andrejevic, 2007, p. 45). The author 

justifies this behaviour since we live in a world in which, thanks in part to the expanding role of the 

market in all spheres of social life, decisions that have social and political impacts beyond the 

purely personal are increasingly portrayed as private consumer decisions (Andrejevic, 2007, p. 46).
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2.1.4 Social effects of Social Networks

We live in a world dominated by “weak ties”. “Strong ties”, that is, the kind of relationships we 

tend to have with family members, close friends and long-time neighbours and co-workers, 

consume much more of our time and energy while “weak ties” require less investment and we an 

use them more opportunistically (Florida, 2002, p. 276).  Florida (2002, p. 277) gives an example of 

the social lifestyle of modern people: “They  have close friends, they  call mom. But their lives are 

not dominated or dictated by strong ties to the extent that many lives were in the past” .

 The Internet utilisation provides more possibilities for both social bonds and physical ties. It 

fosters the expansion and intensification of these hundreds of weak ties that create a fundamental 

layer of social interaction for people living in a technological world  (Wellman and Guila, 1996; 

1997; 1999 as cited in Castells, 2005, p. 432). However, within a few short years, empirical 

research suggests that neither view is completely  correct. The effects of the internet on social 

relations are complex, but, on the other hand, the Internet has some fairly well-defined effects on 

human community  and intimate social relations. There is a thickening of pre-existing relations with 

friends, family and neighbours, particularly with those who were not easily  reachable in the pre-

Internet-mediated environment. The  typical example is that friends who have moved away from 

each other are keeping in touch more than they did before they  had e-mail, because e-mail does not 

require them to co-ordinate a time to talk or pay long-distance rates (Benkler, 2006). 

  It appears that, as the digitally networked environment begins to displace mass media and 

telephones, its salient communications characteristics provide new dimensions to thicken existing 

social relations, while also providing new capabilities for looser and more fluid but still meaningful 

social networks (Benkler, 2006, pp. 356-357). Virtual communities started when its members began 

to organise meetings in real space to strengthen the bonds, while mostly continuing their interaction 

through computer mediated communications; there is a hunger for community, no longer satisfied 

by the declining availability of physical spaces for human connection. There is a newly available 

medium that  allows people to connect despite their physical distance. This new opportunity 

inevitably and automatically brings people to use what it  affords – the behaviour it  makes possible- 

to fulfil their need for human connection (Benkler, 2006, p. 359).
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 In the same way Hampton (2004, p. 220) states that Social Networks are cross-cutting and 

multi-stranded since people use multiple methods of communication to maintain their communities: 

direct in-person contact, telephone, postal mail, e-mail, chats, and other online environments. 

Relationships that originate on the Internet can move off-line, and existing friendship and kinship 

relations can be supported online. However, Putnam (2000, p. 176) argues that computer-based 

groups are quicker to reach an intellectual understanding of their shared problems but they are 

worse at generating the trust and reciprocity necessary to implement that understanding. The author 

also states in relation to  the participation in computer-based settings, that cheating and reneging are 

more common since in computer-based communication misrepresentation and misunderstanding are 

easier. Putnam also establishes that these participants are less inhibited by social niceties and 

quicker to resort to extreme language and invective. Computer-mediated communication is good for 

sharing information, gathering opinions, and debating alternatives, but building trust and goodwill 

is not easy in cyberspace 

 The most important aspect of multimedia culture is its capacity  to embrace most cultural 

expressions. The interactive aspect of this new society would be produced by  the utilisation of 

electronic devices which people have sued as tools that are a mimesis of socio-cultural patterns This 

possibility shows a landscape where everybody has a common cognitive model that integrates every 

kind of message in the same system (Castells, 2005, p. 448). Therefore, this situation enables the 

belief that people from rural areas who have access to the proper technology are connected, and this 

allows an information flow, just limited by  this second type of information that concerns to data 

management, at the same time limited by skills and users cultural level (Sassen, 2002). 

 In relation to the social networks’ empowerment, Benkler (2006) mentions the positive 

effect of social networking in every aspect of culture and society, increasing cultural production 

systems in several ways and enhancing individual and political freedom. 

 

 Interpersonal social networks, based on weak bonds, are highly diversified and specialized, 

but, even so, they can generate reciprocity  and support due to the interactions; and these interactions 

transcend distance with low expenditure; they are normally  asynchronous, they combine the fast 

dissemination of mass media with the ubiquity of personal communication, and allow numerous 

memberships of specific communities. They are not supplanting other forms of sociability. They 

reinforce trends such as the “privatization of sociability”, that is, the reconstruction of social 
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networks around the individual, the development of personal communities both physical and on-

line. The electronic bonds offer the opportunity for having social ties to persons who, without them, 

would have a more limited social life. The Internet  fosters a more uninhibited  communication  and 

stimulates the participation of people (Castells, 2005, pp. 433-434). 

 Hampton (2004, p. 222) queries the possibility of determining whether the size of people’s 

social networks, or the frequency  of contact, decreases as a result of Internet use or whether the 

Internet allows people to shift  the maintenance of social ties to a new communication medium. He 

argues that the study of the use of computer-mediated communication in the formation of social ties 

has been omitted, and that limiting the analysis to communication with network members outside of 

cyberspace neglects the possibility that computer-mediated communication could be a substitute for 

other means of social contact. Hampton (2004, p. 223) states that social uses of the Internet are 

dependent on the existence of a critical mass of users within one’s social network. Hampton (2004, 

p. 217) goes beyond this particular analysis of social networking with a socio-political point of 

view, and establishes that the transition from an agrarian pre-industrial society to an urban industrial 

society has also been accompanied by  concerns for the changing structure of interpersonal relations. 

This change can be observed through the use of social networks by adolescents, especially in a 

developed country  where the Internet access levels are very high and the illiteracy levels are 

practically non-existent.

 Any observation about social networks and young people in rural areas in Spain is, however, 

related to Tuenti. Tuenti is a Spanish social networking website that has been referred to as the 

"Spanish Facebook” (Jiménez Cano, 2007). Tuenti, pronounced in Spanish, sounds like Twenty in 

English. The name, however, actually comes from "tu enti[dad]," meaning "your entity." The site is 

targeted toward Spanish audiences, and is currently accessible only to those who have been invited. 

Tuenti features many tools common to social-networking sites. It allows users to set  up a profile, 

upload photos, link videos and connect with friends. Many other utilities, such as the ability to 

create events, are also offered. Similar social networking sites feature banner advertisements. Tuenti 

has opted out of these traditional forms of "noisy" and obstructive advertising (Tesón, 2008).  
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2.1.5 Changes in adolescents’ leisure

 

In his examination of the evolution of audiovisual leisure in Spain Álvarez (2004, p. 43) has found 

that, the patterns of entertainment for adolescents in small towns have changed. Probably this turn 

has had more impact in rural than in urban areas where the leisure activities take place in most cases  

indoors. The new information technologies foster leisure inside home to the detriment of leisure 

outside the home. This change is due, fundamentally, to social and economic factors rather than for 

technological reasons. Computers, consoles and mobile phones are the three pillars of young 

people’s new leisure, and they have an aspect in common: Their multimedia nature. The computer 

has become the workplace, leisure place and communication place for people. Economic sectors are 

not separated as they  were in the past: telecommunications and audiovisual, audiovisual and video 

games, electronics and cinema etc. communication expenditures are linked to leisure.

 The main behavior pattern in the world points to mass media consumption as the second 

activity, just behind work, and without a doubt, predominant activity is at home. However  this 

observation has to be clarified to understand correctly  the role of the media in our culture: watching 

and listening to them is not an exclusive activity. They  usually are mixed with our everyday life, 

meals, social interaction, house chores... (Castells, 2005, p. 406).

 

 

2.2 Rural areas and the network society

2.2.1 The problem of studying the rural areas

Before studying the implementation and effects of network society it is crucial to analyse whether 

such powered-by-internet processes that took place in this kind of social organisation are now able 

to take place in all societies. According to Uimonen (2003), the boundary-crossing nature of the 

Internet is having a profound impact on the organisation of our societies but  it is the social and 

cultural embeddedness of a given technology that determines, and is determined by, its social 

impact. According to this theory, the Internet  is not ushering in a new social form; in this conflict 

lies the inherent dilemma of the networked world order. It is necessary to analyse deeply any  kind 
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of social organisation or context to determine whether or not it belongs to the so-called “networked 

society.

 

  The majority of scholars have focused their researches on the study of big cities, since 

urban areas have, until now, been at the centre of social and cultural theory. In their work about 

Rural Media Spaces, Andersson and Jansson (2010, p. 121) establish the need for attention to the 

effects of  Network Society on the rural areas. They state that cities have been at the centre of social 

and cultural theory. The emphasis on cities is particularly salient in the globalization discourse, 

where a number of books describe the increased significance of mega-cities in both geo-political 

and politico-economic terms, as well as in cultural terms. Furthermore, authors like Florida address 

the related field dealing with creativity and creative industries which revolve around the city. In 

addition to cities, the media, or rather information and communication technology, holds a 

prominent position in globalization discourse. There are, mainly,  two aspects of the media that are 

regularly attended to. The first regards the media’s ability to connect and sustain networks, which 

certainly has increased with the digital development. This view is also an important foundation of 

the theories of Castells and Sassen, among others. The second aspect has to do with the new 

significance of representation, image and symbolic value, resulting in phenomena such as place 

branding and urban cultural scenes . 

 Networking technology has expanded markets and redirected the location of economic 

activities; it has fostered the growth of urban economies at  the expense of rural areas. The vast 

network of transportation and communications technologies that fostered and sustained 

industrialisation channelled resources away from rural communities and helped create conditions 

for economic success that rural communities were increasingly unable to fulfil (Sassen,  2002). 

Rural populations nowadays are at a disadvantage in comparison to cities in terms of networking 

because of both Digital and Transportation Divide, concepts that are addressed in this chapter in 

order to explain the current situation of a rural area in Spain such as Oropesa, 

 Geographical location is among the characteristics of the Digital Divide in relation to the 

unequal access them (Chen, Boase, & Wellman, 2002, p. 76). This characteristic refers to the 

inequality that exists in infrastructures and usage of the Internet. Scholars coincide in agreement 

over the differences between urban and rural areas in terms of internet usage in a developed country 

when the access inequality problem has been overcome.
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 The digital divide is not just  a matter of differences in access to Internet services providers, 

broadband and reliable electric and communication systems, it is a matter of who is going to use the 

Internet, for what purposes, under what circumstances, and how this use affects other social and 

economic activities (Chen, et al., 2002, p. 80).  The authors also establish that there is a possibility 

that Internet use has become so globally popular that  a wide range of people are flocking to use it as 

needed, including the rural population. 

2.2.2 Different dimensions of digital divide
 

The digital divide can be analyzed in three sequential dimensions, Access, Internet Speed and 

Knowledge gap.

First Dimension: Access

The digital divide originally denoted unequal access to the Internet because of characteristics such 

as gender, age, race, ethnicity, education, income, geographic location, English-language skills and 

physical and cognitive disability  (Wellman & Haythornthwaite, 2002, p. 76). Likewise, Castells  

(2001, p. 248) notes that the differences in Internet access between countries and regions on the 

planet at large are so considerable that they  actually modify the meaning of the term “digital 

divide”, and the kind of issues to be discussed. There are substantial differences in the use of the 

Internet within regions as well as between them, and the author repeats the fact that despite the 

important inequalities in internet use (Gender, education, income level ), geographical inequality in 

terms of the Internet access is one of the most amazing  paradoxes of the information age, since the 

nature of this technology is detached from space: in 1999 in the United States with the same income 

level, urban people were twice as likely to have internet access as rural people (Castells, 2005, p. 

427). 

 Access alone does not solve the problem, but it  is undoubtedly a prerequisite for overcoming 

inequality in a society whose dominant functions and social groups are increasingly  organised 

around the Internet. Castells (2001, p. 248) considers it important to have a look to the past of 

networked societies where the rise of the Internet took place in conditions where social inequalities 

affected access everywhere and this fact may have lasting consequences on the structure  and 

content of the medium, in ways that  we still cannot  fully comprehend. This is as a result of users 
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shape the internet to an even greater extent than any other technology  as a result of the speed of 

transmission of their feedback, and the flexibility of the technology. The author finally  states that 

“as the technology of access becomes more complex with more sophisticated  technologies, it may 

slow down the rate of adoption among less-educated groups” .  

Second dimension: Internet Speed 

As soon as one source of technological inequality seems to be diminishing, another one emerges: 

differential access to high-speed broadband service. Speed and bandwidth are essential for fulfilling 

the promise of the Internet. All projected services and applications that  people will really need for 

their work and lives depend on access to these new transmission technologies. Thus, it is very likely 

that when rural people finally have access to the phone-line Internet, the global elites (represented 

as urban areas) will have already escaped into a higher circle of cyberspace (Castells, 2001, p. 256)

Third dimension: The Knowledge Gap

This dimension is the most important regarding the sample of this study. If Spain’s rural society 

overcomes the two first dimensions, then it would have to confront the third one. Knowledge gap is  

the less obvious dimension of the digital divide (Castells, 2001, p. 258). Internet-based learning is 

not only a matter of technological proficiency: it changes the kind of education that is required both 

to work on the internet and to develop learning ability  in an Internet-based economy and society. 

There is a consensus about the societal consequences of increased access to information: education 

and life-long learning become essential resources for work achievement and personal development. 

While learning is broader than education, schools still have a great deal to do with the learning 

process (Castells, 2001). 
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2.2.3 Transportation divide

Beyond the issues of internet access and use, there is the problem of limited transportation for rural 

youth . A little observation of a rural area would conclude that small towns are generally worst 

connected to one another than urban nodes are. There is a scarcity of means of transport from one 

location to another within the rural areas. Public transport is reduced to the limited railway 

connections (that generally only  link two locations or areas) or an equally limited bus service. This 

limits the opportunities for the youth living in rural areas to establish face-to-face communication in 

comparison with their urban counterparts. “Transportation divide” is the term given to this 

discrepancy between the availability of mobility opportunities between rural and urban areas. 

 

 The transportation divide draws attention to the problem of physical communication. The 

mobility  of people, by  public or private transport, is a crucial sine qua non requirement in order to 

be considered a “connected place”. The so-called “transportation networks” is a complex 

hierarchical arrangement of roads, railways, shipping routes, and airways. Although the network has 

many disparate parts, it  appears seamless to the user. Despite its fixed nature, the network is 

somewhat flexible insofar as it  can carry  a wide range of cargo along the number of alternative 

distribution routes (Tennenhouse, 1995 as cited in Garcia, 2002). 

 Communication processes are facilitated and sustained by an underlying network of 

individuals, institutions and technologies that provide the means and mechanisms for formulating, 

exchanging and interpreting information, and for creating the necessary  linkages among these 

activities (Garcia, 2002) . 

  

 Capacity  and quality, however, are distributed unevenly. Each network consists of layers of 

distribution channels that are linked together into hubs arranged and spoken out in a decreasing 

order of size (Garcia, 2002). Despite the facility  that highways provide, it was the development of 

the modern highways that reinforced the uneven pattern of development and its socioeconomic 

impact. Although road building brought rural and urban areas closer together, it forced many small 

communities to deal with urban values for the first time. Highways also stimulated massive rural 

emigration. Concomitantly, by  encouraging specialization in agriculture, highways reduced the need 
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for farm labor, inducing many rural residents to seek urban jobs. Highways also contributed to 

population decentralisation. Industrial belts grew up in the towns and countryside along highways 

(Garcia, 2002, pp. 50-51).

2.3 Mediatization of rural areas
 

The concept of mediatization has inspired scholars to look at specific electronic media forms and to 

explore the ways in which such forms modify and/or re-organise one or more aspects of temporal 

and spatial dimensions of life today (Tsatsou, 2009, p. 17). Mediatization goes beyond the function 

of mediation and representation and allows us to disentangle more directly the effects of media on 

society and culture. In addition, Andersson and Jansson (2010) find that in the mediatization theory, 

an important set of questions remain unanswered, questions like: “What happens to the places 

beyond cities in the processes of globalization and mediatization?” and: “What about rural spaces 

and rural societies in terms of connectivity, representation and, subsequently, social significance? 

How does “the rural”, in turn, affect the very same processes?” Although rural studies is a 

transdisciplinary  research field dominated by sociologists, geographers and ethnologists, 

perspectives on mediatization are rather absent.”  

 In relation to the effects of new media on rural areas, many aspects can be observed. This 

paper addresses the “spatial turn” (Andersson & Jansson, 2010, p. 122), which refers to the change 

of the concept of geography and space in people’s minds, that is, the spatial production. Andersson 

and Jansson (2010, p. 122) citing Lefrebrve’s  (1974/1991) triadic model of spatial production, 

which includes perceived space, conceived space and lived space. They  establish that, appropriated 

within the problem of the rural media studies, these three inseparable realms can be approached 

through the concepts of connectivity, representation and imagination. Their combination provides 

an understanding of the problem of the marginalisation (and at what levels) or non-marginalisation 

of “the rural”. They conclude that any study of media effect on perception can be described as a 

movement from connectivity to representation .
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2.3.1 Connectivity

  

This paper borrows the definition of connectivity  provided by Andersson and Jansson (2010, pp. 

121-122). Communication technologies provide opportunities for teleworking and other forms of 

professional activities at a distance, and in a political sense, the digital ICT networks may contribute 

to an expansion of the sphere of civic participation and political activism, that  is, the foundation of  

dynamic public spheres. But, on the contrary, in spite of these potentials for spatial emancipation 

and rural participation, these communication networks, in fact, boost the acceleration and 

strengthen the urban-rural divide. In the same way, García (2002) establishes that in the past, having 

access to networking technologies was no guarantee of economic success. In fact, many networking 

technologies favoured urban economies over rural ones by vastly increasing the scale and scope of 

the national market. The author also use the example of the usage of telephone and telegraph: 

businesses were able to expand their spheres of operation and centralise decision making in distant 

headquarters but while urban communities had the resources to support business organisation on 

such grand scale, rural economies did not . 

 Tomlinson (1999, p. 3)  discusses an increase in global-spatial proximity due to connectivity 

that results from the implementation of the Network Society. According to the author proximity 

describes a common conscious appearance of the world as more intimate, more compressed more 

part of everyday reckoning, but also it conveys the increase of immediacy and consequentiality  of 

real distanciated relations metaphorically. Then, proximity takes us beyond the empirical condition 

of connectivity  . This, would support, the hypothesis that  adolescents from rural areas wish to 

increase their physical interactions

2.3.2. Representation

The linkage between geography and communication lies in the fact that all forms of communication 

occur in space, and that all spaces are produced through representation, which occurs by means of 

communication (Falkheimer & Jansson, 2006, p. 9). Regarding the concept of representation, one 

can observe that imaginings of “the rural” versus “the urban” are an essential aspect of (geo) 

politics and the (re-)production of the rural. Except for the local newspapers and certain forms of 

local broadcasting, the mass media has been an urban affair to a considerable degree. In the same 
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way, Andersson, in his work about the encoding and decoding processes involved in the spatial 

strategies in a Swedish municipality (2010), shows how local symbolic strategies are marked by the 

global discourse of urbanism. Rural media spaces are on the one hand dominated by urban modes of 

connectivity and representation, in which “the rural” constitutes the normative and mythological 

“other”. On the other hand it is shown that rural spaces attain a great deal of internal complexity and 

transgression. Therefore the most important point is to acknowledge the diverse and multilayered 

role of mediation in the constitutive process of rural media spaces. 

 Mediation must be envisioned in much broader terms than matters of “the media”. 

According to them, mediation indicates that images and comprehension are not only represented but 

also enacted and negotiated through institutional processes as well as everyday practices. These 

everyday practices are very complex and unpredictable and point to an additional kind of distance 

interwoven with the urban-rural divide. In addition to symbolic mediation processes there are also 

other flows and mobilities with relevance to the tension between rural integration and 

marginalization, for example the mobility of people. The flow chiefly  of middle class people from 

the cities to the countryside is significant to the urban-rural divide, as is the flow of most young 

people in the other direction: from the rural to the urban (Andersson & Jansson, 2010, p. 127).

 

 Young people are probably  the age range most affected by representations of the media, 

especially television but also cinema and radio, which historically have had an important role in the 

generation of symbolic spaces. Therefore the management of audiovisual space has important 

consequences for the construction of social identity (Schlesinger 1991 cited in Stöber, 2006, p. 34). 

Western, industrial society’s ideological superstructure sustains ephemeral, space-biased 

communication, the essence of living in the moment and for the moment what might banish 

individual continuity  (Falkheimer & Jansson, 2006, p. 11). On the other hand, Richard Florida  

(2002) explains mobility  from the rural to the urban and the construction of social identity  through 

the emergence of a new class, based in a creative way of life with an inherent urban experience. 

According to this author, people would move to big cities not only for economic reasons but to 

pursue an exciting lifestyle where they are able to develop  their creative aims, thanks, among other 

reasons,  to the conglomeration of other creative people. Probably these reasons are empowered by 

“the urban characteristic” of mass media .
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 This would involve a change in adolescents’ every day life and would entail a change in the 

construction of their social reality, and therefore affect to the representation of their environment, 

this in turn would create feelings of deprivation and the desire for change.

2.4 Effects of New Media on youth in rural areas

2.4.1 Mass Media and the myth of the Rural

Communication must be understood in terms of both material and symbolic fluidity, with 

increasingly  vague distinctions between one another. Falkheimer and Jansson (2006) refer to the 

term “light communication”, which they  interpret as communication processes with a low-level 

exchange of information. So within the symbolic realm, mediation presupposes and reinforces light 

communication within the material realm and transportation, and vice versa.  As a result, a new 

ephemeral geography of symbolic flowing is created beyond the realm of geopolitical space. In the 

industrial era the advent of the mass media reinforced the development of the national marketplace, 

exacerbating the growing disparity between rural and urban areas (Sassen, 2002, p. 50). Stöber in 

his work “Media Geographies” (2006, p. 32) cites Blotevogel (1984) in relation to the importance 

of mass media as producers of a symbolic realm. The author states that the press is an important 

factor in the development and maintenance of a “spatial” sense of “togetherness” and regional 

identity. However, the effects of mass media in the rural areas are, without a doubt, linked to the 

debate about whether mass media are manipulative or, on the contrary, they are an instrument of 

enlightenment. 

 Andersson and Jannson (2010, p. 125) focus on the role of mass media as enhancers of the 

mythification and isolation of ‘the rural’ in people’s mind: they argue that with the exception of 

local newspapers and certain forms of local broadcasting, the mass media have been an urban affair 

to a considerable degree. Likewise the authors state that dominant media forms can be seen as 

mediated urban events produced by city  dweller for an urbanized audience. This implies that the 

rural matters or areas are being dealt with within the dominant urban perspective, which involves a 

mythologization of the rural in terms of the “anti urban” 

 Stöber (2006, p. 33) adds that is also important to keep  in mind when one is addressing the 

mediatization of space production that in contrast to the lived-world full of first-hand experiences, 
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the media offer only second-hand experiences. Mass media have allowed the intrusion of national 

interest and value into local life and have replaced the qualities of relatedness and community  with 

a uniform, inauthentic mass society  (Relph 1976 cited in Stöber, 2006, p. 34: 34). Thomson (1995, 

pp. 82-84) distinguishes between three forms of interaction that emerge from the interactional 

situation created by the use of communication media: The first  one is face-to-face interaction. This 

takes place in a context of co-presence and participants share a common spatial-temporal reference 

system. The second one is Mediated Interaction that involves the use of a technical medium with 

enables  symbolic content to be transmitted to individuals who are remote in space, in time or in 

both (paper, electrical wires). The third one is  mediated quasi-interaction that refers to the kind of 

social relation established by the media of mass communication (TV, Radio, Books, newspapers 

etc.). They have a hybrid character and the flow of day-to-day life may involve a mixture of 

different forms of interaction. 

 

 Thompson (1995, pp. 82-84) concludes that with the rise of mediated interaction and quasi-

interaction, the processes of communication in social life have changed. Individuals are 

increasingly  likely to acquire information and symbolic content from sources other than the persons 

with whom they interact directly in their day-to-day lives. Distance has disappeared with the 

appearance of networks of electronic communication. Individuals can interact with one another or 

act within frameworks of mediated quasi-interaction, although they are situated in different parts of 

the world.

 Mass media is a one-way communication system and the real communication process 

depends on the interaction between sender and receptor in the interpretation of a message. The 

concept of “active audience” suggests to the audience its own interpretation of media content,  its 

collective interpretation of media and its collective political participation (Castells, 2005, p. 407). 

And still the concept of audience does not render the media neutral or without bias. Empirical 

evidence shows that mass media is a series of independent variables complicit in the induction of 

behaviour. Its messages, both explicit and subliminal, are manufactured and processed by 

individuals placed in specific social contexts; therefore the mass media modifies the effect which it 

anticipates. But  the mass media (especially  audiovisual media) of our culture, without a doubt, is 

the raw material of communication processes. We are currently living in its environment and most 

of our symbolic stimulus come from it (Castells, 2005, p. 408).

30



 Mass media is, nowadays, the main raw material for adolescents interactions. Due to the 

multimedia nature and the multiplication of sources of information, young people have also 

multiplied this material (material that will be communicated to others). Undoubtedly with the 

emergence of New Media, the possibilities of communication have increased. The sum of raw 

material and possibilities sets up a new phenomenon of communication that has consequences, 

among others, change in the perception of the reality.

2.4.2 New media: The beginning of the end of space and time

It is crucial for this study to address how computer-based communication affects people that live in 

rural areas. Many scholars have studied this phenomenon but always related it to urban areas. The 

aim of this chapter is to take these theories and try to relate them to the rural world.  

 Information and Communication Technologies (ICT) are changing the perception of space 

and time, and, therefore the way of life of people who live in rural areas. In relation to that 

phenomenon Andersson and Jansson  (2010, p. 125) argue that “new means of production and 

distribution, such as web based media, hold the potential to promote a do-it-yourself culture, hence 

opening up opportunities for alternative representations of the countryside. Village communities, 

petty producers and municipalities may produce images and texts about life in their own 

environments and form online communities and networks in addition to commercial outlets of 

various kinds”. 

 Network technologies can affect communication processes, altering the profitability  of 

communication, the distance that information can travel and the amount of functionality  that can be 

transferred, the relationships and interdependencies among participants in the interaction and the 

perception of the parties communicating (Garcia, 2002) .

 Liberating our social ties from the constraints of time may turn out to be a more important 

effect of the Internet than liberation from the constraints of space (Putnam, 2000, p. 174). Freedom 

from the constraints of place provides Internet users with the opportunity to explore aspects of 

individual identity  and interest  that previously may have been repressed or lacked a critical mass of 

others (Keith N.  Hampton, 2004, p. 218) 
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 The access to and the use of new media networks have a significant positive impact upon the 

level of spatial coherence. This coherence is an important indicator of social sustainability. Jansson  

(2010, p. 180) refers by social sustainability to the enduring potential of a particular community  to 

maintain the social and cultural interests of its inhabitants, including equal access to various 

services; good opportunities for political and cultural participation, expression and integration; and 

an enduring sense of community. 

  Hyper-space-biased communication is at the basis of network society. If industrial society  

was a space-biased society, Informatisation, understood as the extent by which a geographical area, 

an economy or a society is becoming information-based ( i.e., increase in size of its information and 

labor force) implies an extension of this bias, making space itself a less reliable category 

(Falkheimer & Jansson, 2006, p. 11). In contrast to mass media, new information and 

communication technologies have made political, economic, social and cultural processes of 

deterritorialisation, reterritorialization, delocalization and relocalization possible. This is of a 

magnitude that seems to be unsurpassable. Therefore, the implementation and appropriation of  

digital ICT networks blurs the boundaries not only between geographical regions (households, 

cities, etc.) and between types of regions (local-global; private-public, etc.) but also between the 

dimensions that constitute regions themselves such as material, symbolic and imaginary spaces 

(Falkheimer & Jansson, 2006, p. 9). The emerging discussion about the impact of new technologies 

in society matters to the political class that considers these technologies a catalyst for global socio-

economic development (Wellman & Haythornthwaite, 2002, p. 76). 

 In outlining the historical role of media and communications, one can distinguish five main 

stages of mediated communications that have influenced the conceptualization of space and its 

relation to time: the stage of oral communication which was accompanied by a local sense of space 

and a specifically framed time period; the stage of script media production which boosted an 

extended local conception of space, broadening the spatial span of communication and its viability 

in time; the stage of print media which gave rise to both local and extended national spaces, 

decreasing and restraining the importance of time for communication; the stage of electronic media 

which has given rise to a global conception of space and time and the stage of digital 

communication, which is still developing and tends to see space as meaningless and the world as 

distanceless (Tsatsou, 2009, pp. 22-23)
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 Mediated interaction is partly  responsible for the isolation of people from communities. 

Putnam finds that  people who spend less time with friends, relatives, and neighbours are more 

cynical and less likely to be involved in clubs and organisations (as cited in Hampton 2004). 

Putnam focuses on television as the largest factor that  has contributed to a decline of Social Capital. 

Social Capital refers to the collective value of all 'social networks' and the inclinations that arise 

from these networks to do things for each other. The author states that social capital can be 

measured by  the amount of trust and "reciprocity" in a community or between individuals. 

However, the decline observed by  Putnam occurs too early to be associated with home computing 

or Internet use. While the Internet’s multi-modality shares many characteristics with television, it 

also shares characteristics with technologies that have a more active use, like the telephone. 

However, even if the telephone has  allowed privacy, it has also shifted communication out of 

public spaces and into the home. Mobile phones and wireless computing has brought computer-

mediated communication out of the home and onto the street, but it  can also be argued that, when 

engaging with mobile devices, people cut themselves off from public spaces by creating privates 

spheres of mobile interaction (Keith N.  Hampton, 2004, p. 219).

 With the invention and spread of mass electronic media, the primarily dominant oral and 

script communication, where locality was the fixed realm of exchange, gave way to geographically 

dispersed communications, decreasing the importance of spatial differences and detaching physical 

mobility  or distance from the rapidly  increasing pace of communications. This is so, as 

communications developed globally  and defined their own ‘electronic spaces’ regardless of the 

space where the actors involved are located or the physical mobility they demonstrate. The use of 

the telegraph was the focal starting point of this evolution (Rantanen as cited in Tsatsou, 2009, p. 

23). Newly constructed and more abstract spaces of mass communications, global ‘electronic 

spaces’, thus started to emerge, constituting a point  of reference in the history  of communications. 

These new electronic spaces became another commodity, which was controlled by a handful of 

global media forces, while based on mediated social relationships (Harvey, 1993, p. 14).

 Later, in the first half of the 20th century, the invention of broadcasting transformed 

spatiality in a fundamental way, as it made the content of communications available and accessible 

to everyone around the globe, thus challenging perceptions of distance and spatial barriers. 

Broadcasting allowed humanity  to  experience the ‘possibility  of being in two places, at once’, so 
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that ‘the world returns for us in its wholeness’. Hence, electronic media of the last century  boosted 

further the emerging electronic spaces, with the latter embodying ‘the magical liveness of a here-

and-there, now-and-then’ (Scannell as cited in Tsatsou, 2009, p. 23). Even more recently, new 

‘virtual’ spaces available on the internet  have signalled further transformations or even debasement 

of conventionally perceived ‘real’ spaces (Tsatsou, 2009, p. 23).

 One can conclude that according to these authors, the effects of the Internet over a 

traditional isolated culture would be more “revolutionary” since urban areas have always 

traditionally  been better connected. The problem is that  it is crucial to establish whether this 

phenomenon of isolation occurs  in the same way in a very different culture (Spanish) from those 

where the studies took place (principally the USA). 

2.5 New Media and Mobility

In this study  the concept of mobility refers to the ability  to move or be moved easily  and freely, that 

is, in relation to the study, the ability  of people to move from one small town to the other in terms of 

willingness and availability. In other words, this chapter analyses the relation between the increase 

of virtual interactions and the willingness of people to travel from one small town to other.

 Telematics may be used to improve radically the delivery, user friendliness and quality of 

public services to remote locations and people with poor mobility. The time-space flexibility  of 

telematics may also underpin a truly beneficial system for information exchange, communication 

and transaction between urban government and its citizens. These may be more appropriate to the 

wide ranging needs of the diverse cultural, geographical, ethnic, social and gender groups that make 

up cities. People with poor physical mobility have potentially  most to gain from the use of 

electronic services to overcome space and time barriers. The resource sharing potential of telematics 

may also support radically new innovations in distance learning and education, adult training, 

community  building and democratization in access to information, services and skills (Graham, 

1999, pp. 23-24). 

 The Internet and its related features have fundamentally  changed the meaning of temporal 

differences and their implications for physical mobility. Contacts between distant  locations can take 
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place on the internet at the same time. Internet activities, such as e-mail, alter the dimension of time 

in work and in social interaction, releasing rigid time-patterns in the organisation of work and other 

everyday life activities (Tsatsou, 2009, p. 21). Tomlinson (1999, p. 29) states that globalisation 

promotes much more physical mobility than before, but  the key to its cultural impact is in the 

transformation of localities themselves. The transformation of culture is not grasped in the trope of 

travel but in the idea of deterritorialization, understood as the weakening of cultural ties to a place 

due to complex connectivity. This is in many ways a troubling phenomenon, involving the 

simultaneous penetration of local worlds by distant forces, and the dislodging of everyday  meanings 

from their “anchors” in the local environment.  

 Regarding the discussion about whether computer-based communication promotes physical 

relationships, a dystopian point of view establishes that in an information society where work, 

leisure and social ties are maintained online, people could completely reject the need for social 

relationships based on physical location. Moreover, relationships maintained online are  considered 

less meaningful and complete than traditional, in-person social contacts. Nevertheless, utopians 

argue that by creating new forms of community  online, the “virtual community” of the Internet 

offers a replacement for traditional public spaces, such as cafés, bars, and community  organisations, 

which have atrophied over the past quarter-century in community organisations (Oldenburg, 1989; 

Putnam 2000 as cited in Keith N.  Hampton, 2004, p. 217). This point of view states that  computer 

based communication doesn’t foster mobility, on the contrary, physical relations would be replaced 

by it. 

  Through the development of new technologies, we are, indeed, more and more open to 

experiences of de-realization and de-localization. But we continue to have physical and localized 

existences. According to Graham (1999) cities can be seen to act to minimize space constraints, so 

overcoming the time constraints caused by  distance barriers. Telecommunications, on the other 

hand, have the opposite effect, in that they use time constraints to overcome space constraints, 

through instant flows of electrons and photons across space. Noting that this work was published in 

1999 the author states that because these roles are so complementary, future development in 

Western urban society seems likely to be about ever more intimate and continuous links between 

urban place and electronic space, between local and global, between physical daily  life and tele 

mediated flow. Telematics applications supporting computer-mediated communication, information 

exchange and transaction may help reinvigorate and reintegrate the “local” when all trends seem to 
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be fracturing metropolitan regions within a globalising world. In this scenario telematics may help 

to break down the barriers and fear between social, cultural and geographical groups within cities. 

As they might generate new spaces for interaction, debate and cultural development with feed-back 

positively to help support a renaissance in urban and cultural life.

 Indeed, descriptions of cyber-life as impersonal superficial and transitory are motivated by 

the same concern for a loss of densely knit, broadly supportive, place-based interactions, the same 

as those that motivated earlier debates about urban industrial society. A reduction in the friction of 

space, combined with access to a large, heterogeneous population, facilitates the ability of 

individuals to form relationships that were previously inaccessible. No longer limited to those who 

are closest at hand, it is increasingly possible to seek out social ties based on shared interest and 

mutual identification, but not necessarily  shared place. While this extension of community  does not 

exclude the possibility that  people can form social ties based on shared place, it does suggest that 

similarity of interest is more important  in forming relations than similarity of setting. Most  of the 

social support for the every-day  lives of people come from external to local setting sources. When 

communities are defined as informal ties of sociability, support, and identity, there are rarely 

neighborhood solidarities or even densely  knit groups of kin and friends. These communities 

consist of far-flung kinship, workplace, interest group, and neighborhood ties that together form a 

network of aid, support and social control (Keith N. Hampton, 2004, p. 218). Mass and new 

electronic communications mediate the sense of place and succeed in interconnecting remote places 

in global electronic spaces, negotiating identities, and modifying forms of mobility, but without 

eliminating the essence of place, space, and time (Tsatsou, 2009, p. 27).

 

 According to Putnam (2000, p. 176), experiments that compare face-to-face and computer-

mediated communication confirm that  the richer the medium of communication, the more sociable, 

personal, trusting and friendly  the encounter . The increase of the possibilities of communication 

fosters an increase of the opportunities of young people in rural areas to communicate. However, to 

determine whether online communities have positive social consequences, heterogeneous 

communications in online communities need to have substantial impact on social attitudes in the 

offline world (Kobayashi, 2010, p. 553). The fact that nearly two thirds of those whose personal 

relationships began on line chose to use additional communication channels challenges the belief 

that participants are denied vocal and visual information. And they conclude that those who meet in 
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cyberspace frequently move their relationships into settings beyond the one in which they met 

originally (Parks & Floyd, 1996, pp. 93-94).

3. Study

3.1 Purpose 

The aim of this study is to examine how the usage of social networks sites increases the desire for 

mobility  among the youth in a rural Spain. That is, if the flow of information stimulates the desire 

for mobility  and therefore the flow of people between localities.. First of all, it is necessary to 

evaluate in what way young people use social networks with regards to accessibility to them and the 

quantity of time they spent using them.

 This relationship between internet use and mobility could bring to light a new way to help to 

avoid the divide between urban and rural. Undoubtedly, the new technologies have powered the so 

called “network society” whose rural areas are suppose to be part of but few things about how they 

have affected to those called “digital natives” that inhabit small towns in terms of mobility: how 

this aspect of their everyday life takes place since the internet arrived to those environments. 

3.2 Research Questions
  

1. How frequent is the use of social network sites by young people living in the rural area of 

Oropesa?

2. Does the use of social networks foster face-to-face  interaction between young people living 

away from each other within rural areas?  

3.  Does the use of social setwork sites also lead to an increase in the desire  for mobility?

4. What barriers do young people face when they wish to meet virtual friends at other locations?
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3.3 Methodology

The study of the effects of the Network Society entails a multidisciplinary  approach. This can be 

analysed through academic fields such as Sociology, the Political Sciences, Anthropological and 

economic points of view. This difficulty  push scholars to find a reliable method to address this 

research effectively. 

 According to Bryman and Bell (2007), the researcher, on the basis of what is known about a 

particular domain and of theoretical considerations in relation to that domain, infers a hypothesis 

that must be subject to empirical scrutiny. The social scientist must both skillfully  infers a 

hypothesis and then translate it into operational terms. This means that  the social scientist needs to 

specify how data can be collected (Bryman & Bell, 2007, pp. 11-12). 

                             

 The hypothesis of this research is the following: The increase in Internet-mediated 

communication that extends the interactions of young people in rural areas beyond the limits of 

geographical space  promotes  physical mobility 

A graphical approach would be:

Social Networks 
usage

New Media
representation
Space/Time

Mobility

affects promotes

To address this hypothesis it is necessary to analyse three main points: The first concerns young 

people in rural areas and their internet usage, closely related to the concept of the Digital Divide 

and its three levels (access, speed and knowledge), the second concerns to the extent to which this 

usage affects their lives and the representation of time and space in their minds, and it is related to 

the change from the representation of the world through the mass media to the new media. The third 

point would be about how this representation and interaction produced through internet-mediated 

communication makes young people wish, not only to extend their ties, but also to make physucak 

contact with them. This would include visits to other towns.
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3.3.1 Quantitative Research

A medium-scale quantitative study was used to address the research question. A questionnaire about 

internet usage, social networks and mobility was provided to 81 students between 14-17 years old, 

where 44 are boys and 37 girls,  in a Secondary Education Centre, a High School situated in 

Oropesa, a small town in the Spanish province of Toledo in Castilla La Mancha Region. This 

questionnaire consisted of 11 questions, some of them formed by sub-questions which make a total 

of 22 questions about Internet Usage, Social Network Usage and the Need for mobility. The 

response rate was 100%. The questionnaire was provided to students by teachers and was 

considered an additional activity  to the academic syllabus. The teachers briefed the students on the 

significance of the study. 

 The Oropesa High School is an educational node situated in a strategical settlement, where 

young people from different small towns go every  day to attend classes. As Figure 1 and Figure 2 

show,  students travel every day to attend the High School between distances of 1 and 15 

kilometres, depending on the locality. The furthest, Las Ventas de san Julián, is 15 kilometres away 

from Oropesa while the nearest, Torralba de Oropesa, is 2,1 km . Some others localities  are Puente 

del Arzobispo (14,2 km), Lagartera (2,4 km), Caleruela (8,1 km), Calzada de Oropesa (9 km), 

Herreruela de Oropesa (6,8 Km). These localities have a population of between 200 and 3000 

people. Whereas Caleruela, with fewer inhabitants, has 283 people, Oropesa, the most populated, 

has 2917 people. 

 

 Bryman (2007, p. 154) argues that quantitative research entails the collection of numerical 

data and exhibits a view of the relationship between theory and research as deductive, an objective 

appart to natural science (and positivism in particular, an objective conception of social reality). 

However, a great deal of quantitative research does not entails the specification of a hypothesis and 

instead theory acts loosely  as a set of concerns in relation to with a the social researcher collects 

data (Bryman & Bell, 2007, p. 155). So what is known as “data collection” entails an 

operationalization of a term that originally  derives from physics to refer to the operation by  which a 

concept is measured. But social sciences entail devising measures of the concepts in which the 

researcher is interested. These concepts will be the building rocks of theory  and represent the points 

around which the research is conducted (Bryman & Bell, 2007, p. 157). Concepts are categories for 
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the organization of ideas and observations (Bulman, 1984 as cited in Bryman & Bell, 2007). It is 

necessary  to organize and categorize them well.  The most important concepts of this research are 

Internet usage, Social Networks usage, physical interaction, virtual interaction, the need to contact 

with others, barriers to contact others and measures to improve connection. This concepts will be 

tackled in the next section (Results and Analysis), and they will be related to theoretical 

background. 

 

  The questionnaire (Codebook, p. 75) was designed to give empirical answers to the research 

questions, bearing in mind that some of the concepts need a multiple-indicator measure. This kind 

of  measure is  very useful when there are potential problems with a reliance on just one indicator 

(Bryman & Bell, 2007, p. 161). 

Question 1 (Are you male or female?) provides us with a dichotomous variable in relation to the 

gender of respondents.

Question 2 (How long do you usually go online every day?) provides us with an ordinal variable 

regarding to the average amount of time the respondents think they are connected to the Internet. 

This variable is operationalized and measured from 0 to 5. 

Question 3 (How much time do you spend using Social networks?) provides us with an ordinal 

variable, depending on how much they themselves consider they  use social networks sites to the 

total time spent on internet. These questions entails self-reflection and self-valuation concerning the 

time they spend using Social Networks Sites. This variable is measured in a scale of 0 to 5 where 0 

is Nothing  and 5 is Too much.

Question 4 (Do you have any contact with friends or familiars from outside your hometown via the 

Internet?) provides us with a dichotomous variable that  establishes how many of the respondents 

use the Internet to have contact with others.

Question 5 (How often do you use the following tools for contacting these friends or familiars?) 

provides us with information about how people use Social Network Sites in relation to other ways 

of communication that belong to the so-called “New media”. 
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Question 6 (How frequently do you meet  physically the people you talk with?) provides us with an 

ordinal variable about the frequency of physical contact with the people who interact via Internet. 

Question 7 (How many of these people are...?) looks at the type of people that establish Internet-

mediated interactions in relation to three categories: High school friends from small towns 

(different  the respondent’s hometown), friends or family from their own town, and friends or 

acquitances from other towns. 

Question 8 (How frequently do you establish “physical” contact with these people?) provides us 

with an ordinal variable in relation to the frequency with which the respondents consider they 

physically meet people with whom they interact via social networks. 

Question 9 (Would you like to meet these people more frequently?) provides us with a dichotomous 

variable and establishes the wish of respondents to increase the frequency of physical encounters 

with these people.

Question 10 (From the following causes, describe the ways by which you avoid meetings with these 

persons) provides us with 4 ratio variables in relation to the importance that respondents give to 

some specific barriers which they find when they  wish to meet other people, not from their 

hometown. This variable is measured in a scale of 0 to 5 where 0 is ignore and 5 is crucial

Question 11 (How useful would the following measures be?) provides us with 4 ratio variables in 

relation to the usefulness of some measures that could improve the mobility. This variable is 

measured in a scale of 0 to 5 where 0 is  nothing and 5 is very useful.

3.3.1.1  Research question 1

How frequent is the use of social networks sites by young people living in the rural area of 

Oropesa?

Questions 2-5 (See Chapter 7.1 “Questionnaire”) are related to Research Question 1. From these 

questions emerge the concept of Social Network Usage or Internet Mediated Communication: that 
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is,  the responses provide information on the Internet access and the time spent in using the Internet. 

It is necessary to analyze the possibility of a Digital Divide in its two first  levels: Internet access 

and speed. On the other hand, by analyzing this concept it  is possible to measure whether there is a 

representative usage of Social Networks, considering such Social Network software as Facebook, 

Messenger, etc.,  enough to establish reliable findings and conclusions. The use of social networks 

is measured on a scale which according with the amount of the time in which the students use them.

 A new variable was computed from the sum of questions 2, 3 and 5, that is, they have been 

operationalized as a new variable calculated from the values obtained from  the overall time spent 

on the Internet, the time spent on social networks and the social setwork application to contact with 

people. This new variable has been named as Social Network Usage (SNU), and will be very useful 

to measure how widespread the internet-mediated communication among respondents is. The Social 

Network Usage variable has further been divided into three categories regarding the overall result 

of the sum. A graphic diagram is provided in Fig. 6.

3.3.1.2 Research question 2

Does using social networks foster face-to-face meetings between young people living away from 

each other within rural areas?  

Questions 6, 7 and 8 are related to the Research Question 2 and address the concepts of current 

physical interaction with “virtual friends” and virtual interactions. It is crucial to analyse the level 

of contacts respondents have with others via internet. Otherwise the respondents might connect to 

or use social networks for other purposes, not relevant for this study. 

 

Current physical interaction with “virtual friends”: This concept refers to face-to-face contact 

established between those with whom they also have an internet-mediated relationship. It also 

makes reference to the origin of the interaction, that is, whether internet-mediated communication 

reinforces ties created physically previously, for example whether the student make friends at 

school and after class hours he or she continues the relationship  via the Internet, or on the contrary 

the relationship started in the cyberspace but it  has become face to face.
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Virtual interactions; This concept makes reference to the kind of relationships that students 

maintain through internet-mediated interaction; it refers to how many of the people who have 

internet-mediated interaction are school friends,  just friends or acquaintances (no school mates) 

from their hometown or friends

3.3.1.3 Research Question 3

Does the use of Social Network sites also lead to an increase in the desire  for mobility?

Questions 8 and 9 are related to Research Question 3.  But also results of questions from 2 to 5 can 

be used for the analysis, since the correlation between  Social Network Usage (SNU) and the aim to 

contact others to establish the relationship between Social Networking and Face-to-Face 

communication can be observed. These questions are related to the concept  of a Need for physical 

meeting, that is, the desire that young people have for extending physically  the  ties beyond class 

hours and virtual interactions. For answering well this question it is necessary to find out the 

correlation between the wish for physical meetings and social network usage.

3.3.1.4 Research Question 4

What barriers do young people face when they wish to move to meet virtual friends at other 

locations?

Questions 10 and 11 are related to Research Question 4. From these questions emerges the concept 

of Mobility difficulties. This concept refers to the transportation divide and the barriers that impede 

the flow of people.

3.3.2 Research credibility

Reliability and Validity are two of the most prominent criteria for the evaluation of  social sciences 

research. According to Bryman and Bell, although these terms seem to be almost like synonyms, 

they  have quite different meanings in relation  to the evaluation of concepts (Bryman & Bell, 2007, 

p. 162). Reliability refers to the consistency of a concept measuring while Validity has to do with 

whether or not a measure of a concept really works out.
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3.3.2.1 Reliability

The reliability of this study has to do with data collection, management and analysis. The 

questionnaire was designed to keep  the vocabulary and attention-span of teenagers in consideration. 

The questionnaires were distributed by teachers from the same institution in different classes. The 

teachers collaborated enthusiastically in the whole process and expressed  interest in looking at the 

results in order to use it as a tool for their work, especially  in relation to understanding the daily life 

of their students after class hours. 

 The data were introduced in SPSS (Statistical Package for Social Sciences) and reviewed by 

a second person in order to avoid operative errors. This was followed by an analysis on SPSS.

 In relation to internal reliability, Cronbach’s Alpha is 0.725 (See page 75). The typical figure 

considered as acceptable is 0.80 in a scale 0-1 of internal reliability, though many writers accept a 

slightly lower figure. Some authors consider 0.7 as efficient (Bryman & Bell, 2007, p. 164). 

Therefore it could be considered with a high degree of acceptance.  

3.3.2.2 Validity

The validity  of this study  lies in the specificity of the samples. The aim is to address the problem of 

young people’s connectivity and mobility  in rural areas. The age range of samples was from 14 to 

18 years since some students were repeating academic years because of poor grading. 

 The locations where the samples were taken can be considered representative since this high 

school is placed in a strategic area, that is, the village where a educational node is located where 

people from small towns come every  day to the same place to get secondary education. The 

students have physical contact at this educational institution, but after classes they return to the 

reality of their hometowns.

 If according to Bryman and Bell,validity might apparently reflect the content of the concept 

in question (Bryman & Bell, 2007, p. 165). The questionnaire has been made of very specific 

questions to get students to respond as accurately  as possible. Internet-mediated communication 

refers to Social Networking since the possibilities of the Internet in terms of communication are 
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almost infinite, from e-mail, comments in forums, comments in news, blogs etc. Social Networks 

are represented by social network sites like Facebook, Messenger, Tuenti (very  popular social 

network service among spanish youth) etc. 

 

 Since education is compulsory  until 16 years of age in Spain, the sample represents 

approximately a 36% (81 of aprox. 225) of the people between 14 to 18  years old who attend the  

only Educational Node (High School) within a radius of 20 km. The response rate is 100%. 

Obviously the statistical significance is very high. 

4. Results and analysis

This section presents the analysis of empirical data collected by  a survey over 81 people. SPSS 17.0 

was used to analyse the data. 

 The results of the survey are presented according to each research question in the order 

stated above. First there is a description of the concepts to be measured that result  from the 

questions. Secondly the relevant data and correlations among variables calculated by  SPSS are 

presented. The last step is the analysis of the collected data to respond the research question at 

issue. 

 First of all it is necessary  to rule out the possibility of a digital divide in terms of gender. In 

this study the analysis of the digital divide in terms of gender has been measured considering the 

correlation between gender and both the time spent using the Internet and Social Network sites, that 

is, gender of respondents in relation to questions 2-5 in the questionnaire. 

  In case of the relation between gender and time spent using the Internet, Cramer’s V is 

0.237 (See page 76). This indicator results in a computer statistic that varies between 0 and +1 and 

shows the strength of the relationship therefore, this suggest  a low correlation between these 

variables. Regarding the correlation between gender and time using social network sites, Cramer’s 

V is 0.278, that also suggest a very weak relationship between variables (See page 77).
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 The analysis in SPSS of the cross-tabulations and Cramer’s V denotes that there is no 

significant difference of internet access between boys and girls. The condition of being male or 

female has not relevance for Internet access. It shows that there is no digital divide in terms of sex, .

4.1 Research Question 1

How frequent is the use of social network sites for young people living in the rural area of 

Oropesa?

The use of social networks has been measured in this study through a multi-indicator based on  the 

time spent connecting to Internet and the proportion of this time spent on social networks. 

Secondary  data about Information Society in Spain from Spanish government organisation has been  

also used in order to verify or contrast the survey results.

4.1.1. Internet usage time

 According to the collected data in the analysis of the daily time using th Internet, as Table 1 

shows, 82,7% of the respondents spent more than 1 hour per day using the Internet while only 2,5% 

of the students do not use it. Regarding the Data from the National Observatory  of  

Telecommunication and Information Society of Spain, in the report about young people from 14 to 

17 years old in 2010 in Castilla-La Mancha autonomous region, that is, the region that the sample 

belongs to, 53.6% of the householders have internet access and 96.7% of those have bandwidth 

connection (ONTSI, 2011).  Therefore one can conclude that the digital divide in the first level, that 

is, access problems, is practically nil. It is relevant that  25,9% of the respondents spend using more 

than 4 hours the Internet. 

 According to the survey, almost all respondents have internet access and many  of them are 

connected for more than 1 hour a day. The Digital Divide in relation to internet access and 

bandwidth is dismissed among the young population of this rural area of Spain. The percentage of 

people that have Internet access at home (a few more than half in the region) could be analyzed as a 

controversial data, but the public Internet points, like public libraries, public Internet points 
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supported by public institutions with a zero cost for the user,  allows young people to connect 

everyday.

Table 1. DDaily time using the Internet

Percent

Valid NOTHING 2,5

LESS THAN 1 HOUR 14,8

1-2  HOURS 28,4

2-4 HOURS 28,4

MORE THAN 4 HOURS 25,9

Total 100,0

4.1.2 Social Networks Usage Time

 

Social Networks in this study, as described in the previous section, refer to online software such as 

Facebook, Twitter,  MySpace, etc. 

 

 With regards to the time spent on the internet, Table 2 indicates that 69.1% of the 

respondents consider their Social Networks use, ‘a good deal or too much’ while only 3.7%  don’t 

use it. This result entails use of social networks sites among young people in rural areas as 

widespread. 

Table 2. Ammount of time spent using social networks

 Percent

Nothing, I don't use them 3,7

Little 12,3

Enough 14,8

A good deal 33,3

Too much 35,8

Total 100,0
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4.1.3 Contact with others via Internet

Results provided by Table 3 about whether the respondent has any contact via the Internet with 

friends or acquaintances away from their hometown show that almost all students (97.5%) have 

contact with people from other locations via the Internet. And as Table 4 shows most of these 

contacts take place in Social Networks. In a range 0-5 where 0 is the minimum and 5 the maximum,  

a 58% state that they frequently use the social networks to interact with other people. 

Table 3. Contacct with others via the Internet

 Percent
Yes 98,8

No 1,3

Total
100,0

Table 4. Frequency of 

contact people

use of Social Networks to 

 Percent

Nothing ,00 2,5g
1,00 3,7

2,00 7,4

3,00 11,1

4,00 17,3

5,00 58,0

Very Much Total

100,0

4.1.4 Social Networking Usage

As Table 5 shows, the Social Network Usage (SNU) frequency  analysis brings to light that  48% of 

the respondents are heavy users of social networks, 39.5% Medium Users while only 12.3% are 

considered low users. SNU has been calculated through the sum of three concepts previously 

measured: Daily time spent using the Internet, Time Spent using Social Networks and Use of Social 

Network to contact people.  As Figure 6 shows the next step was to re-code the variable into three 

categories depending on the overall value obtained from the sum:  Low, Medium and Heavy users.

48



Figure 6 Social Network Usage Recoding

DAILY TIME 

USING INTERNET

(QUESTION 2)
+

TIME SPENT

 SOCIAL NETWORKS

(QUESTION 3)
+

USE OF SOCIAL NETWORKS 

TO CONTACT PEOPLE

(QUESTION 5)

SOCIAL NETWORK USAGE (SNU)

SNU =

Category Values range New Value

Low Users      2-7 1

Medium Users 8-12 2

Heavy Users 13-15 3

Table 5. Social Network Usage

 Percent

Low Users 12,3

Medium Users 39,5

Heavy Users 48,1

Total 100,0

 According to the data one can state that Social Network Usage is very frequent among 

young people in that area. Almost 90% of the respondents are Heavy  or Medium users of Social 

Networks and almost all have contact with people in the same or other locations. Practically 100% 

of the young people in the rural area of study have contact via the Internet with people within the 

same distance. And almost all of them have a constant usage of Social Networks to interact with 

others. 

4.2 Research Question 2

Does using social networking foster interactions face-to-face between young people living away 

from each other within rural areas?
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 According to Table 6, 85.1% (37.5%+48.1%) of the respondents physically meet their 

internet-mediated contacts more than once a week. Considering that 48.1% of respondents declare 

that they meet these people physically everyday, one can state that most of the contacts are School 

friends or people that live in the same area.

 

Table 6. Frequenc

the Internet-media

cy of meeting physically 

ated contacts

 Percent

Valid Never 2,5

Less than once a week 12,3

1 or more times a wekk 37,0

Every day 48,1

Total 100,0

  According to Table 7, 39.5% of respondents declare that the majority of their social 

networks contacts with who they establish physical contact are school friends from other towns. 

Furthermore, Table 8 shows that 48% of respondents declare that  almost every one of their contacts 

are people from their hometowns. Table 9 shows that 32.5% of respondents say that almost 

everyone of the contacts are people from other locations while 46.8% consider that many of them 

are. 

 Seeing that  some of them could be both schoolmates and from their hometown as well as 

both schoolmates and from other towns, and seeing that it is considered that all young people of this 

rural area attend compulsory education, it has been analysed via the means of  Tables 7, 8 and 9 in 

order to measure the level of current contact with people from other locations and the same that 

meet each other in the educational node. Table 6.1 shows that M  = 2, SD =  0.87 that is, a value 

correspondent a few more than many.  On the other hand Table 8.1 shows M = 2.08, SD = 0,88 

while Table 7.1 shows M = 2.2, SD = 0.7. These results, based on the fact that young people in rural 

areas establish the majority of contacts in the Educational Node (74% consider that at  least, many  of 

their Social Network friends who they also have physical contact with are school friends) has been 

interpreted as: that a high amount of contacts originated in the high school and remained after 

classes with people who live away from their towns, as well as the amount of contacts take place 

both in the High school and in their hometown. 
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 Regarding  Table 9, 50% of respondents consider that they are currently  in physical contact 

regularly with their virtual friends and 28.8% of respondents consider that they have sufficient 

contact. According to this result, half of the sample states that they are in regular contact with their 

virtual friends. It could be interpreted that the respondents consider that they don’t wish to expand 

their physical contact since only 11.3% consider that they have a little contact but the question 

doesn’t clarify whether they are satisfied with their current situation. 

Table 9. How many of 

contacts are from othe

the Social-Network 

er locations

Percent

No one 1,3

Some 19,5

Many 46,8

Almost everyone 32,5

Total 100,0

Table 8. How many o

contacts are from yo

of the Social Network 

ur  home town

 Percent

No one 3,9

Some 18,2

Many 29,9

Almost Everyone 48,1

Total 100,0

Table 10 Frequency 

meet physically thes

 they consider they 

se people

 Percent

Little 11,3

Enough 28,8

Quite 50,0

Too much 10,0

Total 100,0

Table 7. How many 

Network contacts ar

from other towns

of the Social 

re school friends 

 Percent

No one 3,9

Some 17,1

Many 39,5

Almost everyone 39,5

Total 100,0

Means  

Statistic Std. Error

Table 7.1 

How many of the Social Network contacts are school friends
2,1486 ,09751

Table 8.1 

How many of the Social Network contacts are from other locations
2,0811 ,08766

Table 9.1 

How many of the Social Network contacts are from your  home town
2,2297 ,10281
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4.3 Research Question 3

 Does the use of Social Network sites also lead to an increase in the desire for mobility?

The necessity for mobility of young people in rural areas who are users of Social Networks has 

been measured through observation of the need for physical contact. This concept has been 

analyzed by establishing the relationship  between the Social Network usage and the wish for 

mobility of respondents.

 Table 11 shows that 66.7% of respondents wish to increase the frequency of physical 

interaction with virtual friends while 33.3% don’t  care about it. It is relevant that not one of the 

respondents say that they don’t want to increase this face-to-face contact.

 

 The correlation between the Social Network Usage and the willingness to meet  physically 

internet-mediated contacts is measured by  a contingency table (Table 12), whose Cramér’s V is 

0.386, which denotes a medium-low strength in the relationship. However regarding to the level of 

the statistical significance of the computed value of Cramér’s V it  is a little higher 0.441 that, in a 

scale from 0-1, denotes medium strength. Therefore, it can be said they are related but the 

dependence is not strong. 
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Symmetric Measurees

Value Approx. Sig.

Nominal by Nominal Phi ,386 ,441
Cramer's V ,386 ,441

N of Valid Cases 81

Table 12. Willingness to physically meet mo

Crosstabulation

re frequently wwith internet-mediated contacts ** SocialNetworkUsage 

SocialNetwworkUsage

TotalTotal

Willingness to meet physically more 

frequently internet mediated contacts
yes

Count 54

frequently internet-mediated contacts
% within SocialNetworkUsage 66,7%

I don't care
Count 27

% within SocialNetworkUsage 33,3%

Total
Count 81

% within SocialNetworkUsage 100,0%

Table 11. Willin

physically more

internet-mediat

ngness to meet 

e frequently with 

ted contacts

Percent

yes 66,7

I don't care 33,3

Total
100,0

 There exists a certain correlation between Social Network Usage and the wish to move to 

other locations to establish face-to-face contact. But one cannot establish categorically that only a 

heavy  Social Network Usage increases the need for the mobility  of young people in rural areas. All 

the data point to a dependence on the quality of the relationship, probably established firstly  in a 

face-to-face contact. 

 Data show that  a majority  of the respondents would like to increase the frequency of 

physical interaction, probably caused by the reinforcement of relationships through social networks 

which allow people to liberate social ties and improve the quality of the information exchanged. 

That is, young people at a moment of their lives when they are developing the communication 

capacities beyond their family core can establish relationships with others with a greater degree of 

freedom. 
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4.3 Research Question 4

What barriers do young people face when they wish to move to meet virtual friends at other 

locations?

This part of the study addresses the analysis of the barriers that young people face regarding a move 

to other locations to establish physical contact with those persons with whom they have interacted 

previously through social networking. 

 The analysis have been divided into two sections to study: the first one is related to the 

current situation of young people and the obstacles they find every day, that is, critical to the 

infrastructures and the geographic situation of the rural area as well as the  lack of means of 

transportation.  The second section is related to the improvements that the young people in rural 

areas consider are more important to facilitate the physical contact among young people that live in 

different villages. 

4.3.1 Current barriers

The comparison of means in Table 13 shows that the main barriers the respondents find is the 

distance between locations (M= 3.36, SD=1,64 where 0 is never mind and 5 is crucial) followed by 

the lack of public or private transport (M= 2.5, SD= 1.86). The third in the classification would be  

the lack of a place to meet (M= 1.45, SD=1.29). It is relevant that the respondents consider that the 

lack of necessity would be (M= 1.4, SD=1.29). This show a certain wish for mobility.
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Table 13. Barriers to physical contact, Means

Statistic Std. Error

Rating of lack of  public or private transport as a difficulty to meet Internet-

mediated contacts
2,5833 ,22004

Rating of distance as difficulty to meet Internet-mediated contacts 3,3611 ,19411

Rating of not necessary to meet Internet-mediated contacts 1,1944 ,15275

Rating of lack of a place to meet as a difficulty to meet Internet-mediated 

contacts
1,4583 ,20165

4.3.2 Improvements

The comparison of means in Table 14 shows that the respondents consider the best measure would 

be to establish special prices for young people and students in public transport (M = 3.9, SD = 

1.86), where 0 is not useful and 5 is very useful,  followed by a wish for a higher and cheaper 

quality of public transport between small towns (M =3.5, SD =1.7) and between the small towns 

and the nearest city. Finally, they consider M = 2.8  SD = 1.7) the necessity for better roads. 

Table 14 Usefulness of measures Means

Statistic Std. Error

Rating of usefulness of a better and cheaper public transport between 

locations
3,5616 ,20082

Rating of better roads 2,7671 ,19943

Rating of Special Prices for Young People and Students in public transport 3,9041 ,16571

Rating of better public transport between your small town and the nearest city 3,5616 ,19892

 The analysis suggests the existence of a transportation divide between rural and urban areas. 

Whilst in urban areas the public transport  networks give young people – whose perception of time 

and space has been changed in the internet users as consequence of the mediatization of time and 

geography  – the possibility  to move far distances from one point to another, in rural areas  the 

wishes of youth clash with the barriers imposed by lack of resources and distance.

 

  The night life is among what I call Entertainment Node, placed at the same level and with a 

similar value in the social interaction among young people in rural areas nowadays than the 

Educational Node. They provide young people with a place to interact face-to-face. A similar 
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graphic than Fig. 1. can be drawn but with “Entertainment Node” instead of “Educational Node”. 

An entertainment node could be a city or a small town with entertainment infrastructures and 

services for adolescents, such as cinema, burgers, pubs, bars, sports –a football arena–.

5. Conclusions

This chapter sets out the summary of the study.  Final reflections from the analysis of data collected 

are exposed and  linked to the context in order to establish further researches. 

5.1 Summary

This study lays on the effects of the use of Social Network Sites in social processes.  The inclusion 

of most of the cultural expressions within an integrated communication system, based on the 

production and distribution of digitalized electronics and the exchange of signals, have important 

consequences for the social processes . On the other hand, the study of globalisation and the 

information age cannot ignore the effects of the Information and Communication Technologies in 

small towns. There exists the need to devote greater attention to the effects of the network society 

on other types of human settlement different from the cities .

 Empirical findings show that the digital divide, at least in relation to Internet access and 

Internet speed, is practically non-existent among young people in the rural area of the study since 

the level of Internet usage is very high.  According to data, Social Networking has become part  of 

their daily life. They  spend a high amount of time communicating with people who have established 

face-to-face contact previously. The internet-mediated communication fosters, on the one hand, the 

reinforcement of weak ties and on the other hand they also encourage strengthening of the existent 

social bonds . The social bonds that young people in this rural area of Spain establish are based on 

the presence of the participants of the interaction in both “physical places” and cyber-space. These 

kinds of networks are situated at the same level as that  of the electronic regarding an effective 

development of any geographic area. As well as electronic networks, transportation networks need 

to be facilitated and sustained by an underlying network of individuals, institutions, and 

technologies that provide the means and mechanisms for creating the necessary linkages among 

these activities. These physical places are determined by the accessibility of young people in terms 
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of distance and time while the hyper-space-based communication eliminates this dependence. 

Therefore the flow of information fosters a willingness of physical contact, but always depending 

on the transportation networks. 

 

  The high school where the survey took place has been considered in this research as an 

educational node, that is, a point of the intersection of the network whose nature is educational. The 

obligatory nature of education until 16 years old in Spain makes education centres a meeting point 

for young people that come from different geographic points.  Therefore, High School has become a 

crucial node for young people in rural areas in Spain, especially when establishing social bonds that 

are added to the old networks established by face-to-face communication as for instance, family 

(living or not  in the same village) and friends from small towns. As Figure 1 shows, the flow of 

information and young people from different locations was based on the face-to-face interaction 

that takes place in the node. However, the development of telecommunications, especially mobile 

phones, established the first step of this contact that was powered by the Internet.

Figure 5  Flow of information and young people between different locations before the 
computer-based communication

Flow of people

Flow of Information (Interaction)

Educational node
 (High School)

Small Town C Small Town 

Small Town A
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 From the condition of connectivity  emerges the concept of proximity and also it  affects to 

the way we understand ‘global closeness’. Being connected means being close in very specific 

ways: the experience of proximity  afforded by  these connections coexists with an undeniable, 

stubbornly enduring physical distance between places and people in the world, which the 

technological and social transformations of globalization have not conjured away. Hence, one can 

conclude that young people in rural areas, encouraged by the flow of information, wish to extend 

their social ties beyond virtual communication. Adolescence is the age of secondary socialization, 

when the old boy becomes a young adult. One of the main socialization agents after family are 

friends. Social Networks spread and multiply the possibilities for establishing social bonds, weak or 

strong, but ties after all. At the same time Social Networks make the maintenance easy of these 

relationships at least during the period that they are functional for the participants of these 

interactions. Therefore, computer-mediated communication increases the Social Capital, that is, the 

trust and "reciprocity" in a community  or between individuals of young people in small towns. 

What is a necessary condition for increasing physical interaction.

 This expansion and the effect of the interactions is altered and its effects reduced by the 

problem of the transportation divide. Rural areas in Spain are poorly  connected as the empirical 

data shows, when the majority  of respondents demand improvement of public transport  and the 

reduction of prices. Transportation networks in rural areas in Spain generally lack accessibility, 

because they don’t reach to all the rural areas, and especially isolated ones; flexibility, because only 

in a few cases are needs. Bus lines or trains are available, but the time-tables are very poor and fall 

short of young people’s needs. Young people consider that they  have to pay a lot for public transport 

nowadays. As Figure 2 indicates, young people in rural areas are in contact via social networks with 

people from their same small town and people from other villages. But most physical contact is 

reduced to the Educational Node and to the contacts in their own small town. The virtual contact 

has no limits, and is established with people from other locations, where presumably the 

respondents have become acquainted in the Educational Node. Considering randomly three small 

towns and one educational node (the small town where the educational node is placed is considered 

as another small town) named as A, B and C, the flow of information and communication would 

connect A, B, C to each other. Social Networks and Internet-mediated communication, one of 

whose main features is deterritorialization, make possible a free flow of information. Physical 

contacts are reduced to take place in the educational node or within their hometowns. 
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Small Town B
Small Town C

Educational node (High School)

Small Town A

Figure 6  Flow of people and information after computer-mediated communication

Flow of people

Flow of Information 

 Once this study shows that the flow of information has overcome the barriers of space and 

time through the computed-based communication and young people interact  beyond social and 

geographical limits, it can be stated that only the problem of transportation divide impedes the flow 

of people between locations. 
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5.2 Concluding Remarks

Adolescents from the rural area of Oropesa:

- Keep strong ties and reinforce weak ties through Social Networks that they have previously 

contacted physically in an educational or entertainment node. 

- Have a desire and intent to move in order to make contact with people beyond the educational 

node, which implies a displacement to other cities in leisure time. 

-  Computer -based communication  fosters the willingness of people to travel to other locations and 

therefore it fosters the flow of people but at this point transportation networks become crucial. 

And regarding this point rural areas have a serious backwardness  in comparison to cities. 

5.3 Limitations of the study

The limitation of this study lays in its specificity. That apparently  seems a contradiction since in  

that specificity lays its credibility. The sample is limited to one rural area in a given country with 

specific features that make different the application of the findings about Network Society. The 

results cannot be generalised. The capabilities of networks that have been mentioned above are 

determined by both the infra-structural context where they  take place and by the way that people 

make them functional for their own lives. 

 The technology does not determine the society  and neither does society  determine 

technology since technology is society. However it is possible to denote some common aspects 

about how Social Networks work for the establishment and the running of new flows of information 

and the flow of people, since the globalisation has brought a standardisation of the communication 

processes. 

 In a self-critical view, this study perhaps creates an analysis between variables that implies a 

static view of social life that is independent of people’s lives. The use of quantitative research as the 

only method could mean a reliance on instruments and procedures which hinder the connection 

between research and every day life. Thus, in an a posteriori analysis of the research it can be said 

that a plausible contribution of a more qualitative research could help to fill the breach. On the other 
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hand it  is important to highlight the lack of literary  and academic works about  rural environments 

and other issues related to globalisation and Network Society.

5.4 Further Researches

This study merely scratches the surface in addressing how Information and Communication 

Technologies help the development of any society. The analysis of the implementation of Network 

Society is affecting different environments, and contexts can provide policy-makers and urban 

architects with helpful information in relation to the improvement of the running of  society.  

Anyway Social Networking is too recent a phenomenon to facilitate definitive conclusion which 

can be applied as theory. 

 Since there are fewer studies done on rural areas than there are on urban areas, it is 

important to suggest that scholars increase their focus on rural location with respect to modernity, or 

at least to make wider current research about the social effects of the implementation of Information 

and Communication Technologies.
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7 Appendices 

7.1 Questionnaire

Cuestionario internet y movilidad en áreas rurales
Questionnaire about Internet and mobility in rural areas 

2. ¿Cuánto tiempo de media te conectas a internet a diario? SELECCIONA UNA SOLA                      
RESPUESTA, POR FAVOR.  How much time do you usually connect to internet every day? Please 

select only one option.

3. ¿Cuánto consideras que usas las llamadas Redes Sociales  (Tuenti, Messenger, 

Facebook...) SELECCIONA UNA SOLA RESPUESTA, POR FAVOR How much time do you spend 

using Social networks? Please select only one option.

4. ¿Tienes contacto mediante internet con amigos o familiares?Do you have any contact with 

friends or acquaintances from outside your hometown via internet?

Si/Yes  No  

66

1. Sexo del encuestado/Are you male or female?

HOMBRE/Male MUJER/Female       

NADA/None  

MENOS DE 1 HORA/Less than 1 hour  
ENTRE 1-2 HORAS/ Between  1-2h  
ENTRE 2-4 HORAS/ Between 2-4h  
MÁS DE 4 HORAS/More than 4h  

NADA, NO LAS USO/ Nothing  
POCO/ Little  
SUFICIENTE/ Enough  
BASTANTE/ A lot  
MUCHO/ Too much  

0 1 2 3 4 5

RED SOCIAL(TUENTI, FACEBOOK...)
Social Network

E-MAIL

MENSAJE DE TEXTO
Mobile Texting

LLAMADA DE TELÉFONO
Phone Call

5. ¿Cuanto usas los siguientes medios para contactar con esos familiares o amigos?        

Donde 0 es Nada y 5 es Mucho.  How often do you use the following tools  for contacting  these 

friends or acquaintances? Where 0 is Nothing and 5 is very much. 



6. ¿Cada cuánto tiempo (más o menos) te ves físicamente con esas personas con las que 
hablas por internet? How frequently you meet  physically this persons you talk with?

7. De todas esas personas ¿Cuántos son... (0= Ninguno, 1=Algunos, 2= muchos, 3=casi 
todos) How many of these people are...(0= No one, 1=Some, 2= Many, 3=Almost everyone).

8. ¿Cuánto consideras que ves físicamente a esa gente? Por favor, selecciona una sola opción. 
How frequently do you establish “physical” contact with these persons?

 

9. ¿Te gustaría ver a esa gente con más frecuencia?Would you like to meet more frequently these 

people?

 

10. Cómo valorarías las siguientes causas que te impiden ver más físicamente a esas 
personas. Donde 0 es “nada importante” y 5 “directamente relacionado”. From the following 

causes, express what best make you avoid meeting these people. Where 0 is nevermind and 5 is 

crucial. 
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NUNCA/Never  

MENOS DE UNA VEZ A LA SEMANA /Less than once a week  

1 O MÁS VECES A LA SEMANA/1 or more times a week  

A DIARIO/Every day  

0 1 2 3

...COMPAÑEROS DE INSTITUTO PROVENIENTES DE OTROS PUEBLOS 
DISTINTOS AL TUYO. High School mates from small towns different from yours. 

...AMIGOS O FAMILIARES DE TU PUEBLO /Friends from your hometown

...AMIGOS O FAMILIARES DE OTROS PUEBLOS/ Friends or acquaintances from 

other towns

MUY POCO/ almost none  
POCO/ Little  
SUFICIENTE/ Sufficient  
BASTANTE/ A lot  
MUCHO/ Too much  

SI/ Yes  
NO/ No  
ME ES INDIFERENTE / I don t care  

0 1 2 3 4 5

NO TENER MEDIO DE TRANSPORTE, NI PÚBLICO (AUTOBUS) NI 
PRIVADO (COCHE).  Lack of nor public and private transport. 

LA DISTANCIA. Distance

NO ES NECESARIO. Unnecessary

NO TENER UN SITIO DONDE QUEDAR. Lack of a place of which to 

meet



11. ¿Cómo serian de útiles para ti las siguientes medidas?(Donde 0 es Nada y 5 es Muy 
útiles). How useful would the following measures be? (Where 0 is nothing and 5 is very useful)

0 1 2 3 4 5

MEJOR Y MÁS BARATO TRANSPORTE PÚBLICO ENTRE PUEBLOS. 
Cheaper and better public transport between small towns

MEJORES CARRETERAS Better roads 

PRECIOS ESPECIALES PARA JÓVENES Y ESTUDIANTES. Special prices 

for students and young people

MEJOR TRANSPORTE PÚBLICO ENTRE TU PUEBLO Y LA CIUDAD MÁS 
CERCANA. Better public transport between your small town and the 
nearest city
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7.2 Constructed variables

‘Gender of respondent’: GENDER (Male/Female)

1 Male
2 Female

‘Daily time using the Internet’: TIMECONNECT (Split in four parts)

1 None
2 Less than 1 hour
3 1-2 hours
4 2-4 hours
5 More than 4 hours

‘Amount of time spent using social networks’: TIMESOCIAL (Split in five parts)

1 None I don’t use them
2 Little 
3 Enough
4 A lot
5 Too much

‘Contact with others via the Internet’: FRIENCONTACT (Yes/no)

1 Yes
2 No 

‘Frequency of use of Social Networks to contact people’: TIMESOCNET(Split in six parts)

0 None
1  
2 
3 
4 
5 Very Much

‘Frequency of use of e-mails to contact people’: TIMEEMAIL (Split in six parts)

0 None
1  
2 
3 
4 
5 Very Much

69



‘Frequency of use of mobile texting to contact people’: TIMETEXTING (Split in six parts)

0 None
1  
2 
3 
4 
5 Very Much

‘Frequency of use of Phone call to contact people’: TIMEPHONECALL (Split in six parts)

0 None
1  
2 
3 
4 
5 Very Much

‘Frequency of meeting physically the internet-mediated contacts’: TIMEMEETINGPEOPLE 

(Split in four parts)

1 Never
2 Less than once a week 
3 1 or more times a week
4 Every day

‘How many of the Social Network contacts are School mates’: HOWHIGHSCHOOLMATES 

(Split in four parts)

0 None
1 Some 
2 Many
3 Almost everyone

‘How many of the Social Network contacts are from your home town’: 

HOWFRIENDSHOMETOWN (Split in four parts)

0 None
1 Some 
2 Many
3 Almost everyone
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‘How many of the Social Network contacts are from other locations’: 

HOWFRIENDSOTHERTOWN (Split in four parts)

0 None
1 Some 
2 Many
3 Almost everyone

‘Frequency  with which they consider that they meet these people physically’: 

HOWMUCHMEETPHSI (Split in five parts)

1 Almost none
2 Little 
3 Enough
4 Quite
5 Too much

‘Rating of lack of public or private transport as difficulty to meet internet-mediated contacts’: 

NOTRANSPORT (Split in six parts)

0 Nevermind
1 
2 
3 
4
5 Crucial

‘Rating of distance as difficulty to meet internet-mediated contacts’: DISTANCE (Split in six 

parts)

0 Nevermind
1 
2 
3 
4
5 Crucial

‘Rating of no necessity to meet internet-mediated contacts’: NONEEDED (Split in six parts)

0 Nevermind
1 
2 
3 
4
5 Crucial
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‘Rating of a place to meet as difficulty to meet internet-mediated contacts’: 

NOPLACETOMEET (Split in six parts)

0 Nevermind
1 
2 
3 
4
5 Crucial

‘Rating of usefulness of a better and cheaper public transport between locations’: 

BETTERPUBLICTRANSPORT (Split in six parts)

0 None
1 
2 
3 
4
5 Very Useful

‘Rating of usefulness of better roads’: BETTEROADS (Split in six parts)

0 None
1 
2 
3 
4
5 Very useful

‘Rating of usefulness of special prices for Young People and students in public transports’: 

PRICES (Split in six parts)

0 None
1 
2 
3 
4
5 Very useful

‘Rating of better public transport between your small town and the nearest city’: 

PUBLICVILLAGETOWN (Split in six parts)

0 None
1 
2 
3 
4
5 Very useful
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7.3 Recoded variables

DAILY TIME 

USING INTERNET

(QUESTION 2)
+

TIME SPENT

 SOCIAL NETWORKS

(QUESTION 3)
+

USE OF SOCIAL NETWORKS 

TO CONTACT PEOPLE

(QUESTION 5)

SOCIAL NETWORK USAGE (SNU)

SNU =

Category Values range New Value

Low Users      2-7 1

Medium Users 8-12 2

Heavy Users 13-15 3

7.4  Reliability Statistics (Cronbach’s Alpha) 

Scale: ALL VARIABLES

Case Processsing Summaryy

N %

Cases Valid 65 80,2

Excludeda 16 19,8

Total 81 100,0

Reliability Sttatistics

Cronbach's Alpha N of Items

,725 25
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Item-Tootal Statistics

Scale Mean if Item 
Deleted

Scale Variance if 
Item Deleted

Corrected Item-
Total Correlation

Cronbach's Alpha if 
Item Deleted

Daily time using the Internet 74,4615 138,565 ,306 ,715

Amount of time spent using social 
networks

74,1846 133,559 ,481 ,704

Frequency of use of Social 
Networks to contact people

73,9538 131,357 ,517 ,700

Gender of respondent 76,6923 143,810 ,247 ,721

Contact with others via the 
Internet

77,1385 147,559 -,178 ,728

Frequency of use of e-mail to 
contact people

76,4769 142,660 ,075 ,731

Frequency of use of mobile 
texting to contact people

75,3846 130,897 ,388 ,707

Frequency of use of Phone call to 
contact people

74,9538 146,982 -,057 ,741

Frequency of meeting physically 
the internet-mediated contacts

74,7846 140,828 ,359 ,716

How many of the Social Networks 
contacts are School Mates

75,9692 139,343 ,359 ,714

How many of the Social Networks 
contacts are from your  home 
town

75,9538 142,951 ,151 ,723

How many of the Social Networks 
contacts are from other locations

76,1077 137,816 ,485 ,710

Frequency that consider they 
meet physically these people

74,4615 138,971 ,412 ,713

Willingness to meet physically 
more frequently internet-mediated 
contacts

76,4769 148,160 -,087 ,735

Rating of lack of  public or private 
transport as difficulty to meet 
internet mediated contacts

75,6000 129,463 ,337 ,711

Rating of distance as difficulty to 
meet internet mediated contacts

74,7846 135,015 ,237 ,720

Rating of not necessity to meet 
internet mediated contacts

77,0769 151,072 -,189 ,744

Rating of lack of a place to meet 
as difficulty to meet internet 
mediated contacts

76,7231 142,797 ,035 ,738

Rating of usefulness of a better 
and cheaper public transport 
between locations

74,5385 128,565 ,407 ,704
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Item-Tootal Statistics

Scale Mean if Item 
Deleted

Scale Variance if 
Item Deleted

Corrected Item-
Total Correlation

Cronbach's Alpha if 
Item Deleted

Daily time using the Internet 74,4615 138,565 ,306 ,715

Amount of time spent using social 
networks

74,1846 133,559 ,481 ,704

Frequency of use of Social 
Networks to contact people

73,9538 131,357 ,517 ,700

Rating of better roads 75,3538 127,013 ,448 ,700

Rating of Special Prices for Young 
People and Students in public 
transport

74,0923 134,398 ,347 ,711

Rating of better public transport 
between your small town and the 
nearest city

74,5692 133,187 ,281 ,716

SocialNetworkUsage 66,2923 113,148 ,455 ,701

Social Networks Users 75,7385 137,977 ,557 ,709

Contacto with people from other 
towns

73,9231 130,447 ,522 ,699

Scale Statistics

Mean Variance Std. Deviation N of Items

78,1538 147,038 12,12594 25
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7.5 Contingency tables 

7.5.1 Gender and time spent using the Internet, Crosstabulation

Case Processingg Summary

Casses

Vaalid Misssing Tottal

N Percent N Percent N Percent

Daily time using the Internet * 

Gender of respondent

81 100,0% 0 ,0% 81 100,0%

Daily time using the Internet ** Gender of respondent Croosstabulationn

Gender of rrespondent

Male Female Total

Daily time using the Internet NOTHING Count 2 0 2

% within Gender of 

respondent

4,5% ,0% 2,5%

LESS THAN 1 HOUR Count 7 5 12

% within Gender of 

respondent

15,9% 13,5% 14,8%

1-2  HOURS Count 10 13 23

% within Gender of 

respondent

22,7% 35,1% 28,4%

2-4 HOURS Count 15 8 23

% within Gender of 

respondent

34,1% 21,6% 28,4%

MORE THAN 4 HOURS Count 10 11 21

% within Gender of 

respondent

22,7% 29,7% 25,9%

Total Count 44 37 81

% within Gender of 

respondent

100,0% 100,0% 100,0%
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Chhi-Square Tessts

Value df

Asymp. Sig. (2-

sided)

Pearson Chi-Square 4,330a 4 ,363

Likelihood Ratio 5,106 4 ,277

Linear-by-Linear Association ,280 1 ,597

N of Valid Cases 81

a. 2 cells (20,0%) have expecte

count is ,91.

ed count less tthan 5. The mminimum expected 

Symmetric Measurees

Value Approx. Sig.

Nominal by Nominal Phi ,231 ,363

Cramer's V ,231 ,363

N of Valid Cases 81

7.5.2 Gender and time using Social Networks sites. Crosstabulation

Case Processingg Summary

Casses

Vaalid Misssing Tottal

N Percent N Percent N Percent

Amount of time spent using 

social networks * Gender of 

respondent

81 100,0% 0 ,0% 81 100,0%

Amount of timme spent using social netwworks * Gender of responddent Crosstaabulation

Gender of rrespondent

Male Female Total

Amount of time spent using Nothing, I don't use them Count 3 0 3

social networks % within Gender of 

respondent

6,8% ,0% 3,7%

Little Count 7 3 10

% within Gender of 

respondent

15,9% 8,1% 12,3%

Enough Count 8 4 12

% within Gender of 

respondent

18,2% 10,8% 14,8%

Quite Count 14 13 27
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Amount of timme spent using social netwworks * Gender of responddent Crosstaabulation

Gender of rrespondent

Male Female Total

Amount of time spent using Nothing, I don't use them Count 3 0 3

social networks % within Gender of 

respondent

6,8% ,0% 3,7%

% within Gender of 

respondent

31,8% 35,1% 33,3%

Too much Count 12 17 29

% within Gender of 

respondent

27,3% 45,9% 35,8%

Total Count 44 37 81

% within Gender of 

respondent

100,0% 100,0% 100,0%

78

Chhi-Square Tessts

Value df

Asymp. Sig. (2-

sided)

Pearson Chi-Square 6,274a 4 ,180

Likelihood Ratio 7,461 4 ,113

Linear-by-Linear Association 5,838 1 ,016

N of Valid Cases 81

a. 3 cells (30,0%) have expecte

count is 1,37.

ed count less tthan 5. The mminimum expected 

Symmetric Measurees

Value Approx. Sig.

Nominal by Nominal Phi ,278 ,180

Cramer's V ,278 ,180

N of Valid Cases 81



Amount of timme spent using social netwworks * Gender of responddent Crosstaabulation

Gender of rrespondent
Total

Male Female
Total

Amount of time spent using Nothing, I don't use them Count 3 0 3

social networks % within Gender of 

respondent
6,8% ,0% 3,7%

Little Count 7 3 10

% within Gender of 

respondent
15,9% 8,1% 12,3%

Enough Count 8 4 12

% within Gender of 

respondent
18,2% 10,8% 14,8%

Quite Count 14 13 27

% within Gender of 

respondent
31,8% 35,1% 33,3%

Too much Count 12 17 29

% within Gender of 

respondent
27,3% 45,9% 35,8%

Total Count 44 37 81

% within Gender of 

respondent
100,0% 100,0% 100,0%
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