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Summary 
The study aims to examine the factors that influenced the international students when 
selecting Karlstad University as an institution. The study also contains a secondary aim which 
is to examine how the international students evaluate their experiences in Karlstad. Further 
the study is built upon four research questions, where the three first research questions can be 
referred to the main aim whereas the fourh research question can be referred to the secondary 
aim. The main aim is by the research questions divided into a three step process, the factor 
that influnced the international students to study abroad, to study in Sweden and to study at 
Karlstad University. The fourth research question which concerns the secondary aim is about 
how the international students evaluate their stay in Karlstad. 
 
The enquiry has been made with help of a questionnaire, which 98 of the international 
students at Karlstad University answered. The study showed that factors that influenced the 
international students to study abroad was to gain better understanding of the foreign language 
and the foreign culture. The students were also influenced by the student life and the life 
experiences that they would gain by studying abroad. They also stated that the value of their 
resume would be higher because of these studies. Factors that influenced the students to study 
in Sweden was i.a the factor of knowledge and awareness. A majority found the knowledge of 
Sweden, the reputations of the institution quality, the awareness of the quality of the 
education as influencing factors. The students also found it easy to obtain information about 
Sweden, which is very good since this factor is a great contribution to knowledge and 
awareness. The answers showed that a small majority of the students were influenced by low 
fees and by recommendations from authorized representatives. The students were influenced 
by low crime and low racial discrimination factors, such as factors of clean environment and 
an exiting place to live in. The influencing factors of studying at Karlstad University were the 
reputation for quality, the reputation of institution staff, the broad range of courses and 
programs and the the good facilities. However many of the students stated that they choose 
Karlstad University because of the agreements between Karlstad University and the home 
University. As the students were asked to evaluate their stay in Karlstad, they seemd to be 
satisfied with the quality of education, the facilities, the student accomodations, the students 
life and Karlstad as a city.     
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1 Introduction 

1.1 Higher education internationally  
A growing globalization has the last decades been a clear developing trend and pervades all 
aspects of our society. The world is in the thick of a great transformation. The transformation 
is increasing and the requirements of renewal capability are growing. Hand in hand with the 
increasing internationalization, the exposure of the competion grows and the educational 
exportation has become important merchandise (Agorelius 2007). Higher education is part of 
the increasing globalization of the trade in goods and services (Standberg & Rosengren 2005; 
Pimpa 2003). Globalization has impacted higher education such that there is an increasing 
flow of students across borders (Pimpa 2003), meaning that by engaging in the international 
market for higher education, the domestic seats of learning will compete with the foreign seats 
of learning (Agorelius 2007). 
 
Since the trend shows a high increase of the number of international students, the educational 
exportation has already become important to the economy of several countrys. Today there 
are about 2,7 million international students in the world and the number is expected to grow to 
8 million before year 2025. International students are an important asset to the education and 
research. They can also help to strengthen the international environment and the 
understanding between cultures. The students1 can also act as informal embassadors for the 
host country (Agorelius 2007).  
 
In order to be successful in the present global environment, students must develop some 
global cultural skills (Cant 2004).This need has increased international student’s search for 
higher education around the world (Cubillo et al. 2006), among many other factors that 
influence the demand for international education (Mazzarol & Soutar 2002). The increased 
number of international students in search of higher education and the inclusion of new 
countries have increased the need for understanding the behavior of consumers from cross-
cultural perspective. It is therefore very important to know the factors that influence the 
purchase intentions of the students and to understand the relationship among those factors 
(Cubillo et al. 2006).  
 
According to a report made by the Swedish central organization Tjänstemännens 
Centralorganisation (TCO) and Svenskt Näringsliv (the Confederation of Swedish 
Enterprise), the students incentives to study abroad arises because they become more 
competitive when they search for a job, they get a chance to learn another language, because 
of the lack of study places in the home country, the oppertunity of traveling while they study, 
because of intentions to immigrate and because  they get a chance to obtain a graduation of a 
higher value. The report also state that factors that influence the students study destination 
choice are the destinations reputation, the destination language (english speaking languages 
are topmost ranked), the reputation of the university, the costs to study and live in the host 
country and the possibilities to obtain residence and work permits (Liu et al. 2007).  

1.2 Higher education in Sweden  
In a law proposition from 2004, it is said that Swedish school has to develope through an 
intensive internationalization (Prop. 2004/05:162). Sweden has a long lasting 
internationalization of the higher education i.a. through exchange with foreign Universities. It 
                                                 
1 The term students refer from now on to the international students 
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was however not until the end of 1960s that the internationalization seriously came up to the 
agenda and concrete actions was initiated. Since then the awareness of the importance to 
internationalize the education has grown (Agorelius 2007).  
 
Sweden has a long tradition of higher education, it has a stong educational quiddity with well 
oganized Universities and college Universities (Liu et al. 2007). Sweden is today a marginal 
actor of the international market of higher education. Long tradition of higher education and 
internationalization and an advanced position in several specialized areas advert though 
relativelly good prerequisites as an potential educational export agency. Overall, there should 
be great possibilities for Sweden to join the international education market (Agorelius 2007). 
Sweden has for a long time been anting for internationalization and has today a substantial 
exchange operation which means that the Swedish Universities are used to accept 
international students. There are 11 000 students who travel to Sweden with the purpose of 
studying. Of the 11 000 incoming, the majority are exchange students who are listed at the 
home University. There is in other words not more than 2 000 students that without any 
connection to a Universtity has traveled to Sweden to study. More than half of the so called 
free mover students are from Asia, mainly from India and China (Agorelius 2007). The 
percental allotment of international students based on destination country, shows that Sweden 
has an allotment of 1,3 % (Liu et al. 2007). 
 
Moving to Sweden may be more attractive since Swedes talk good English i comparision to 
many other countries with other mother tongues than English. Sweden has however, in 
comparision to other countries, relatively high costs of living which could, by many students, 
be considered as an expensive bargain to travel and study in Sweden. Costs of living are 
accoring to the report a factor that influence the students’ choice of study destination. The 
Universities in Sweden are however now not allowed to take charge for the education, but 
there are discussions on whether to take charge or not. Sweden is also a small and relatively 
unknown country and Swedish is a tiny language. The cold and dark winter could also be a 
prohibitive factor (Agorelius 2007). It is therefore of great relevance and interest to examine 
what actually influence the students decision of studying in Sweden.  

1.3 Karlstad City & University 
Situated on the northern shore of Lake Vänern, Karlstad City is ideally placed in central 
Sweden with convenient access to the major urban centers of Stockholm, Gothenburg, and 
Oslo. The city of Karlstad has a tradition of learning that goes back to the mid-1800s when 
the Teacher Training College was founded. Karlstad University was developed out of the 
merger in 1977 of the Teacher Training College and Karlstad University College and granted 
university status in 1999 by the Swedish State. Karlstad University is a community of about 
ten thousand students (www.kau.se, A), which currently offers fifty degree programs, twenty 
advanced degree programs and eight hundred courses. Eight master programs and more than 
hundred courses are presently offered in English. The University contributes nationally and 
internationally to the generation of knowledge (www.kau.se, B). 
 
For a number of years, the University has been an active member of the International Student 
Exchange Program (ISEP) and of the European University Association (EUA). Karlstad 
University also participates in the OECD2-project "Supporting the Contribution of Higher 
                                                 
2 The OECD is an organization that uses its wealth of information on a broad range of topics to help 
governments foster prosperity and fight poverty through economic growth and financial stability 
(www.oecd.org). 
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Education Institutions to Regional Development". Karlstad University is the first and so far 
only university in Sweden to receive the “ECTS Label”, which ensures recognition and fair 
treatment of incoming students to Karlstad University (www.kau.se, C). The ECTS, the 
European Credit Transfer System should be seen as an acknowledgement of the University’s 
aspiration to increase the possibilities for international profiling (Årsredovisning 2007, 
Karlstads Universitet).  
 
The ambition of Karlstad University is to be an active and important link in the Swedish 
system of higher education and at the same time maintain the international outlook 
(www.kau.se, C). Close contact is maintained with many universities and research institutes 
through a wide range of national and international projects and activities. A goal is to become 
one of the top universities in Europe in terms of cooperation with external partners, actors, 
and institutions (www.kau.se, B). Regarding internationalization, Karlstad University has set 
its targets very high. The University wants to provide good opportunity for faculty exchanges 
and strives to attract international students (www.kau.se, C), exchange students whose 
University have exchange arrangements but also free movers who arrange the admission of an 
education by themselves (Årsredovisning 2007, Karlstads Unviersitet), to Karlstad. In attempt 
to achieve attractiveness of international students, the University has a wide range of mutual 
cooperation agreements with European Universities such as Universities outside Europe. The 
University has agreements with institutions in many countries outside Europe, including the 
US, Canada, Australia, New Zealand, Japan, India, South Africa, Korea, China and Latin 
America (www.kau.se, C).  
 
Accoring to Cubillo et al. (2006) the students are increasingly becoming extremely critical 
and analytical when choosing their educational institutions. The number of international 
students at Karlstad University has however increased, even though the rise in 2006 was 
lowly. In 2006 there were 315 incoming students (Årsredovisning 2007, Karlstads 
Universitet). This study is made with help of the students that studied at Karlstad University 
in autumn term 2007, but the number of students in 2007 has not been accounted yet. It is not 
only of interest to examine the influencing factors of the decision, it is as cruical to examine 
how satisfied the students are with the stay in Karlstad. Cubillo et al. (2006) state that the 
satisfaction is affected by the perceived quality, which is a core and strategic element for 
higher education.   

1.4 Purpose 
The purpose with this degree project is to examine the factors that influenced the international 
students when selecting Karlstad University as an institution.  

1.4.1 Sub purpose 
The sub purpose is to examine how the international students evaluate their experiences in 
Karlstad. 

1.5 Research questions 
• What factors influenced the international students to study abroad? 
• What factors influenced the international students to study in Sweden? 
• What factors influenced the international students to study at Karlstad University? 
• How do the international students evaluate their stay in Karlstad? 
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2 Methodology 
 
There are a few studies made of what kind of factors that influences international students 
when selecting a study destination and institution, but these studies are not many. It is almost 
impossible to find Swedish studies that suites this aim. There is however plenty of former 
theories in consumer behavior that could be useful in studying the students’ decision making 
behavior and how they now evaluate their decision. Books, scientific articles, Internet sources 
and reports have been used, but an empirical study has also been made in order to put this 
degree project together.  
 
This section will present the methodology of the study. I start by presenting the choosen 
approaches of the method. The data collection of the study will be presented, such as the data 
analysis. The section also contains a chapter about the validity and reliability of the study.     

2. 1 Choice of method 
The kind of approaches that are selected in order to create this study, are described and argued 
in this chapter. How to build up the study and in which end to start is being argued. The 
selected empirical study approach is described such as the way of retelling the collected 
information. 

2.1.1 Deductive approach 
The first disagreement concerns the choice of strategy that should be most suited in 
understanding the reality. The strategy that is called deductive or “from theory to empiricism” 
is about obtaining expectations of how the world looks like to further collect empirical data to 
see if the expectations agrees with the reality. The expectations are built on former empirical 
findings and theories. The enquirer categorizes the information before it is collected (Jacobsen 
2002).  
 
Since a person’s decision is influenced by many factors (Mazzarol & Soutar 2002), it is 
difficult to take all the aspects in account. Therefore will the deductive approach give the 
study the opportunity to obtain the important information concerning the theories about 
consumer behavior and students choice of higher education internationally. This approach 
gives the opportunity to go deeper into the important parts of the subject since the study is 
built on former studies.  

2.1.2 Quantitative approach 
The quantitative approach is of deductive kind (Bryman 2002). Since this study follows the 
deductive approach strategy, as mentioned above, it is also built on a quantitative approach.  
 
In the great majority of the cases, the quantitative approach starts from theory grounded on 
previous research results and the enquirers own experiences. The theory is structured and the 
whole or just parts of the theory becomes formulated into assayable hypotheses or clearly 
defined purposes. With this background, the study can be planed and implemented 
empirically. The next phase concerns the statistical analysis and evaluations that should be 
related to the given theory. The theory will either be further developed or it will be reworked. 
This appears simple in the so called THEA- circle (Olsson & Sörensen 2007). 
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The enquirer’s conceptual framework 
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Literature studies 

Hypothesis
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Theory 

Empirics 

Analysis 

                                                     
Figure 2.1 Figure from Olsson and Sörensen (2007) pp. 67, the THEA-circel (theory, hypothesis, empirics and analysis) 
 
The quantitative approach is about the collection of numerical data (Bryman 2002). Dey 
referred by Jacobsen (2002 p.138) defines quantitative data as follows:“As quantitative data 
operates with numbers and sizes, the qualitative data operates with a meaning…”  
 
The choice of whether to use qualitative or quantitative data depends on the specified research 
question or questions (Patel & Tebelius 1987). When you have quite good previous 
knowledge about the subject that is studied and when the study’s problem is clear, the 
quantitative method is suited. The reason of why the problem has to be clear is because the 
study has to be categorized before collecting data (Jacobsen 2002).The purpose of this study 
was clear already in the beginning because of my previous knowledge of what questions 
could be of relevance since I was an international student myself but also because of the 
literature studies. This made it easier for me to categorize the data. The quantitative method is 
also suited when a frequency or an extent is to be described (Jacobsen 2002). This study will 
examine how satisfied/dissatisfied the students are with their choice and also the frequency of 
variables3 in the decision making process. With quantitative method we collect information 
from individuals. We can mainly come with statements about the sum of single individuals, 
for example what a majority thinks of something (Jacobsen 2002).  
 
The advantages with a quantitative method are that it standardizes the information and makes 
it easier to take care of the information. Variations and connections of relationships can be 
shown. We can therefore easier structure the information and discover the typical, the usual, 
the varied and the main features. It also gives the opportunity to ask several informants4 and 
in that way get a representative selection (Jacobsen 2002). A representative selection is 
important in this study since several students are needed in order to be able to get an overview 
of the situation and in order to benefit the University through this study. However, a great 
selection of informants leads to a distance which some researchers’ state could be a problem. 
But even though some researchers claim that it is a disadvantage to have distance to the ones 
we study, Jacobsen (2002) state that it also could be an advantage. No personal connections 

                                                 
3 The meaning of variable is that it can have several valuations (Aronsson 1999) 
4 Informants and international students are in this study expressed as synonyms   
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are developed and the enquirer can therefore focus on the things that are the most important in 
such a study, the general conditions. 
 
A quantitative study can be divided in two separate projects (Olson & Sörensen 2007). This 
degree project follows the descriptive approach which is further discussed below.  

2.1.3 Descriptive approach 
A study with a descriptive purpose describes several characteristics of a population or group 
of people. In these kinds of studies an amount of knowledge already exists (Olsson & 
Sörensen 2007). Since this study according to above mentioned discussion is built on a 
deductive approach, knowledge about former studies and theories do exist which reasonable 
should mean that the way of retelling the collected information is descriptive. When 
collecting own empirical data, only one technique is often used (Olsson & Sörensen 2007), 
and that is as said in chapter 2.1.2 the quantitative method. Further the descriptive study is 
normally quantitative (Olsson & Sörensen 2007) and depending on the aim of the study a 
framing of a descriptive approach could be used. One way is by illustrating a situation and 
studying the reality in a given point of time (Jacobsen 2002). The sub purpose of this paper, 
that examines how the international students evaluate their experiences in Karlstad, is 
examined by studying the situation at a given point of time. However this does not mean that 
changes over a period of time not can be measured. In this case, the people are requested to 
answer once and at a given point of time. The people are basically asked, because of one 
research question, to describe the condition now and because of the remaining research 
questions the condition of before (Jacobsen 2002). The ambition of this paper is of course to 
be able to answer the question problems and by asking the students to remember and inform 
their conditions of before, I will be able to understand what the influences where in their 
choices. 

2.2 Collection of data  
This chapter will present the kind of data that was collected, in what way it was collected and 
if there were any non-responses. 
  
2.2.1 Primary and secondary data 
Data that we collect directly from a person or a group of people is called primary data. This 
means that the enquirer goes directly to the information source and collects the data for the 
first time (Jacobsen 2002). The primary data of this study are generated from a questionnaire 
enquiry (see appendix 1). The data collection of this kind is customized to the problem area of 
the study (Jacobsen 2002). This means that the questionnaire data generates customized 
information that is needed for this study. However other type of data can be collected as well. 
Information that is not collected directly from the source is called secondary data. This means 
that the information has been collected by others and that the information is collected for 
another purpose (Jacobsen 2002). The secondary data used in this study comes from books, 
scientific articles, reports and Internet. However, we have to be critical to this kind of data 
(Jacobsen 2002). That is also the reason of why only scientific articles have been used and 
only reliable internet sources and reports from public authorities. 
 
It is often ideally to use different types of data, both primary and secondary data (Jacobsen 
2002). I found it important to combine these two forms of data in attempt to gain a greater 
understanding and to be able to strengthen the statements. If we make use of different types of 
data, they can control each other. Different data can give each other support and thereby 
strengthen the results that have been generated or be used to point out differences in the 
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information (Jacobsen 2002). The primary data of this study will be discussed in the 
remaining parts of this section.    

2.2.2 Questionnaire survey 
There are a few methods in which we can collect data of people’s attitudes, knowledge, living 
conditions, behavior and so on. One way to collect this kind of data is through a 
questionnaire. An enquiry with help of questionnaires can be made on a rather big selection 
related to the cost of time. You do not have to wait for the answers and it only takes a little 
effort before the data revision can begin (Ejlertsson 2005). The enquiry in this study is made 
through a questionnaire on a rather big selection in attempt to make conclusions of all the 
international students at Karlstad University. Since this study offered a limited amount of 
time, the cost of time was an important factor. 
 
A questionnaire consists of a formulary, which contain questions with mainly given 
answering alternatives. Since it is well documented that the informant is affected by the 
interviewer’s way of asking the questions and attendant questions, the “interview effect” is 
eliminated when making a questionnaire enquiry (Ejlertsson 2005; Bryman 2002). The 
questions of this study were well prepared and elaborated before collecting the data. This 
meant that I did not have to ask or explain the questions to the informants. With a 
questionnaire, the informants were able to actively answer the questions by them selves 
(Ejlertsson 2005). In this way it could be avoided to affect the answers and therefore avoid a 
skew, generated by this factor. 
 
A questionnaire is standardized and therefore formed in a way that each person should answer 
the same questions in the same order. Questionnaires with given alternatives are entirely 
structured and the ones with open questions are more or less structured (Patel & Tebelius 
1987). The questionnaire of this study contains a majority of given alternatives but there are 
also three open questions (the design of the questionnaire will be further discussed in chapter 
2.2.3). The questionnaire could therefore be considered as relatively structured. This enquiry 
does not give the opportunity to ask attendant questions and not either complicated questions. 
The fact that the questionnaire is pre-constructed gives a disadvantage because it does not 
give opportunity to be deep-going (Ejlertsson 2005). This problem has however been 
relatively solved by taking the open questions into account.  
 
This study could have gone through with focus group interviews. These interviews are made 
with a group of people at the same time and aims to discuss a specific research question (Bell 
2006). This alternative has however been rejected because the questionnaire enquiry gave a 
better opportunity to a greater selection of informants. Focus groups generate often a big 
amount of data, which is hard to analyze (Bryman 2002). Since this study would need a great 
selection of focus groups, which further would generate a great amount of data the analysis 
would take an enormous time and it would be hard to analyze it. Bryman (2002) state that 
focus group interviews can bring anxiety and discomfort among the informants. These kinds 
of effects could have devastating consequences of the study. Focus groups could however 
have been a complement to the questionnaire enquiry, but the time given was not enough to 
be able to do that.   

2.2.3 Design of the questionnaire 
It is important to make some effort in attempt to collect as much and as good data as possible. 
One way of doing that is to design the questionnaire carefully. In connection with the survey, 
it is important to send a cover letter containing information about the study (Ejlertsson 2005). 
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The covering letter of this study explains the aim of the study and tells that the international 
students are the appropriate selection of the study. The letter also gives the information that 
the questionnaire does not take more than 10 minutes to answer and that the answers will be 
anonymous. 
 
When the covering letter was done, it was time to move on to the questions. The theoretical 
framework corresponds to the formulated problem of the study, therefore the questions were 
related to the theory asked to the informants in order to cover the problem areas. A good way 
of structuring the questions was to divide them into several problem areas. The problem areas 
could then be broken down to questions. This method is called operationalization (Ejlertsson 
2005; Patel & Tebelius 1987). Since the primary aim of this study is to examine the factors 
that influence international students when selecting Karlstad University as an institution, the 
questionnaire followed the problem areas of the influencing factors of studying abroad, of 
studying in Sweden and of studying at Karlstad University. Questions concerning the 
secondary problem area, of how the international students evaluate their experiences in 
Karlstad, where also covered. Last but certainly not least the questionnaire contained three 
open questions that were supposed to summarize the most crucial factors of the decisions.  
 
Since the questionnaire should begin with neutral questions (Ejlertsson 2005), the first 
questions were about the students’ background. The background questions give the 
opportunity to categorize the questions into different variables and also an opportunity to 
discus these in the analysis. Some background variables that are essential are gender, year and 
education (Ejlertsson 2005). Concerning the education, it was relevant on account of the aim, 
to ask for the field of study such as the level of their education. Because of these mentioned 
variables not covering all of the important information for the study, I considered it 
reasonable to add some background variables. The additional questions were about what 
country the students’ come from and if they came to Karlstad as an exchange or a free mover 
student. The questions’ that actually touches the specified problem areas comes right after the 
background questions. The question where the informants are asked what factors that 
influence the decision to study abroad, the informants are given some alternatives including 
the alternative “other”. The three other questions with given alternatives are matrix questions, 
which means that the whole matrix question will have the same answering alternatives. The 
reason for using matrix questions is because of the lack of space and to avoid unnecessary 
repetition (Ejlertsson 2005). The questionnaire ended with the open questions, which where 
interesting because the informants finally, after all the other questions, could think it over an 
extra time and present the most crucial factors. The open questions are good in understanding 
the most crucial factors, but I also got the opportunity to make the analysis more alive since 
these are used as words instead of numbers. Jacobsen (2002) state that a quantitative method 
could give a shallow character. This argues even more for the use of open questions.  
 
Ejlertsson (2005) claim that the principal rule is to have a casual language so that the target 
group understands the questions. He does however point out that this should be done without 
making the questions seem naive. Because of this, the questions in the enquiry have been 
revised over and over again in attempt to make an as good questionnaire as possible.  
 
The majority of the asked questions have been used before in previous enquiries. Questions 
that has been formed and used by others can be useful when doing a questionnaire enquiry. 
This could give the advantage to be able to compare data analysis. Moreover it is an 
advantage since the questions have been quality tested before (Ejlertsson 2005). Some of the 
questions about the decision making process are collected from an article written by Mazzarol 
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and Soutar (2002). Other questions about how the students now evaluate their stay are used 
earlier by former students at Karlstad University. This questionnaire contains however a few 
questions that not have been used before. Since the aim of this study is somewhat different 
and furthermore strives to examine two aims in comparision to the enquries that i took help 
from when formulating questions, I found it reasonable to add some questions that the 
previous surveys seemed to have missed. Even though the questionnaire has been completed 
with some important questions, it could be some missing since the questionnaire is built on 
previous questions that are used. This could mean that important questions are left behind and 
are forgotten.    
 
When the questions were formulated and clarified it was time to make a tidy layout in attempt 
to make a professional impression. In what way the questionnaire is presented affects how 
serious the informants sees of the enquiry. A well prepared and tidy questionnaire makes the 
informants answer it in a more thoughtfulness manners (Ejlertsson 2005). The layout of the 
questionnaire was therefore formed in a software program called Query & Report. 

2.2.4 Distribution 
There are plenty of possibilities to distribute a questionnaire. This study was however made 
trough a group questionnaire. The questionnaire is then distributed at the same time to a group 
of people who has been convened (Ejlertsson 2005). I started by locating where and when the 
international students where by collecting their schedules. Mail was sent to the teachers to ask 
if I was allowed to handle out questionnaires in connection to their lesson. After being granted 
permission I visited the classes and handed out the questionnaires. The questionnaires was 
handed out, answered and collected at the same place (Ejlertsson 2005). This does however 
not mean that the whole enquiry is made at the same point of time. The group enquiry gives 
the possibility to collect a great number of data at, which means that you can visit a number of 
groups to collect the entire data. The data collection started at the 27:th of November and 
ended at the 29:th of November. Figure 2.2 shows the lectures I visited. 
 

Date Time Hall Course 
Recieved 
answers 

27/11 9.15 11C 370 Service Management Research 16 
27/11 10.15 5B 312 Project engeneering 3 
27/11 11.45 5F 322 Computer Security 3 
27/11 13.15 3B 513 Material in industry 1 
27/11 18.15 3A 524 Nordic Studies 13 
27/11 19 12B150 Business English 7 
          
28/11 8.15 11A 223 Common Skills 8 
28/11 10.15 11C 430 Sweden, Scandinavian, Eurpoean perspective 2 4 
28/11 11.15 5C414 Scientific Computing 8 
28/11 13.15 11C 430 Sweden, Scandinavian, Eurpoean perspective 2 8 
28/11 14.55 11C 270 Quality Management 3 

28/11 

Teacher handed 
out the 
questionnaires   Business culture 9 

          
29/11 9.55 1D 226 International trade 10 

29/11 11.45 12B149 Swedish as a foreign language  
Non-
response 

29/11 13.15 9B330 Automatic Control 0 
29/11 16.15 1D220 Swedish Oral and Written Language  5 

Figure 2.2 The schedule for the data collection 
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At one time, I left some questionnaires at the teachers pigeonhole, she handed out and 
collected the questionnaires because I was not able to be present. She got however 
instructions of what to tell the students in advance. In the “automatic control” class, all of the 
students already had answered the questionnaire as they took one of the other classes I visited. 
Therefore the received answers became zero.  
 
The advantage of doing the enquiry in a group is that the enquirer has the control over the 
selection of the informants and that they not confer with each other (Ejlertsson 2005). Since I 
knew that there were international students in these classes it was very suitable to collect the 
data this way. I was also able to answer questions and also ask the students if they had any 
tips to give me of where I could find more international students. It was also possible to make 
shore that the students did not cooperate when answering the questions. According to 
Ejlertsson (2005) the answering frequency is usually high by group questionnaires. This was 
the main reason of why I choose to handle out the questionnaires in a group where I could be 
present. Since the students study several courses, not only one at a time, it was difficult to 
know who already had answered the questionnaire. It was uncertain because of the large 
number of international students. I therefore had to trust the students when they said that they 
already had answered the questionnaire. The alternative was to collect data trough mail 
questionnaires since I was able to get the addresses to them. Because of the answering 
frequency being smaller when the questionnaire is distributed by mail (Bell 2006), this option 
was eliminated. The choice of distribution also affected the selection of the enquiry. The 
selection is discussed below.    

2.2.5 Selection 
The group of individuals that is goal for a questionnaire enquiry is called population. If all the 
individuals in a given population are studied, a total enquiry has been made (Ejlertsson 2005). 
This is though rarely possible (Ejlertsson 2005; Trost 2001). The theoretical population, 
which is the population the enquiry wants to be able to say anything about (Jacobsen 2002) is 
of this enquiry somewhere between 200 and 300 (there are no statistics of  this number yet) 
international students’ studying at Karlstad University. The number of students has as earlier 
said not been accounted for year 2007 yet but the department of incoming students estimated 
the students’ between 200 and 300. The desire was to make the enquiry on the whole 
population, since all of them were geographically close. The probability of this was however 
not great since some could be ill or simply just not attend the class. The most frequent used 
method when doing a questionnaire enquiry is to take a sample of the population (Ejlertsson 
2005). Because not being able to examine the whole population as mentioned earlier, the 
examined students’ represent the sample. If the sampling is done correctly, it will be able to 
portray the whole population. The sample has to be representative in order to speak about the 
population and has therefore to be random (Ejlertsson 2005). The sample of this study is of 98 
international students and will therefore be at least a potential representative of the 
population.  
 
There are several methods of how to select a sample from a population. One method, which 
also is the most common one, is when each individual of the population has the same 
probability to be in the sample. This is called boundless random selection (Ejlertsson 2005). 
The problem concerning this method could be if some international students do not take a 
course at the period of time when the study is made. Every individual does then not have the 
same opportunity to be in the sample. But since they are here to study, the probability of them 
not taking a course is very small. When making the enquiry it is impossible for me to know, 
who is attending the class. I therefore argue that the boundless random selection worked well 
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when collecting the data, because the students being at the classes were random. In figure 2.3 
the way of doing a sample enquiry is described.  

 
Figure 2.3 Figure from Ejlertsson (2005) pp.19, the way of doing a sample enquiry 

2.2.6 Non-response 
A problem in enquiries is the so called dropping of units. We can also have dropping of 
variables. I will through a figure made by Jacobsen (2002) illustrate the different phases in the 
process. The process goes from who the enquiry would like to give an opinion about to the 
selection that actually is disposed. Jacobsen (2002) state that there are four kinds of dropping. 
In each dropping I will relate the survey made in this study. When we define the ones we are 
interested to express us about, we make a conscious dropping called delimitation of 
population. It does however not get troublesome until the dropping 1.  

 

Theoretical population 

Actual population 

Theoretical sample 

Actual sample 

Answers of questions 

Non-response 2 

Non-response 3 

Non-response 4 

Non-response 1 

Figure 2.4 Figure from Jacobsen (2002) pp.336, overview of different kinds of non-responses 

 

Non-response 1  
This dropping occurs when the study goes from all, the theoretical population, to the ones that 
the study actually can give an expression about, the actual population. This occurs because of 
lack of complete registers over the units (Jacobsen 2002). Lack of all the schedules over the 
students’ lectures is probably a cause of this dropping in this survey. The international 
administration gave me advice of which administrators to take contact with at Karlstad 
University in attempt to locate as many students as possible. The international administration 
might have missed to inform me of some administrators and that could be the reason of 
lacking schedules.  
 

 16



Non-response 2 
In this case, the non-response can be controlled by making special demands of how the 
selection could be done. There is a risk of warped selection which not represents the 
population, if the survey is not done carefully (Jacobsen 2002). By doing the survey as 
carefully as possible I hope that this kind of non-responses are avoided.   
 
Non-response 3 & 4 
These non-responses are about not getting an answer. This occurs when a person do not want 
or can not answer, as well as when a person has done the enquiry but choosen to not answer 
on one or several of the questions. These non-responses are very hard to control, but Jacobsen 
(2002) state that by distributing the survey personally the non-responses occurred by people 
not wanting or being able to answer, will decrease. The questionnaire of this study has been 
distributed personally, except of one time. Despite of this I came across people not wanting to 
respond. One reason of that could be that some teacher did not want me to come at the class 
hours, but instead at the break. At one lecture the teacher had already finished the lecture at 
the time I was supposed to visit them. That led of course to non-response, which also is shown 
in figure 2.2. At one time I visited an evening class and the reason of non-response that time 
could of course have been that it was late in the evening and the students wanted to go home 
or run in time to the bus.   

2.3 Data analysis 
To be able to compare and analyse the data, it has to be standardized with help of statistical 
methods. This means that the complex reality has to be simplified to be able to make 
quantitative analysis (Christensen et al. 1998). This chapter tells how the data has been 
prepared and analysed in this study. 

2.3.1 Preparations of data analysis  
To begin with, it is important to think of how the answers could be related to the research 
questions (Christensen et al. 1998). Since the research questions of this study were clear, it 
was not hard to find answers that coresponded to each research question. When the variables 
were identified it was time to get ready for different analysis. To do that, a computer can be 
useful. A rule of thumb is to use a statistical program if the study contains more than 25 
informants who have answered more than 10 questions. Today, there are several computer 
programs that is a help in the analyse phace, for exampe SPSS. It does really not matter which 
program you use (Christensen et al. 1998). The questionnaire data of this study is analysed 
with help of the computer program SPSS since it was possible to make the entire needed 
analysis trough it and because I was familiar with it from before.    

2.3.2 Coding of data 
When the variables are identified and when the computer program is choosen, it is time to 
decide how the answered questions are to be coded. Coding means that the answers are 
translated into numerals which the computer program easily can read off. To be able to do 
that, the types of data has to be identified (Christensen et al. 1998). Each of the four research 
questions constitutes several questions in order to be able to answer the research questions. At 
the first research question of what factors influenced the students’ decision to study abroad, 
the alternatives belongs to the measuring scale called nominal scale. These variables are 
analysed with help of numerals which only works as rubrics since they dont represent any 
numeral order (Christensen et al. 1998). The students were allowed to aswer either that there 
was only one factor that influenced them or several factors. This has been solved by giving 
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the variables two codings. The variables were given the value “0” which means that the factor 
not influenced and the value “1” which means that the factor influenced the students.  
 
When a questionnaire contains questions of costumers attitudes to something, ordinal scales 
are often used. These are attitude questions with statements that the informants are supposed 
to take a standpoint to with answering alternatives like “agree”,”partly agree”, “dissagree” 
and “partly dissagree”. At this measuring scale the order is certainly clear but we dont know 
anything about the distances, for example between “dissagree” and “parly dissagree”. The 
measures are in other words comparable but the distances are not measurable (Christensen et 
al. 1998). The three remaining research questions are formulated with an ordinal scale. The 
second and the third reaserch question cointain the alternatives “agree”, “partly agree”, 
“neutral”, “partly disagree” and “dissagree”. The fourth research question contain the 
alternatives “very satisfied”, “satisfied”, “neutral”, “somewhat dissatisfied”, “dissatisfied”. 
 
Answers that of different reasons are missing in the questionnaire are called missing values. 
The missing values are usually given the same valuation in the coding work, usually “9” 
(Christensen et al. 1998). Since the questionnaire of this study did not have any answering 
alternatives greater than “8”, the missing values were represented by a “9”.  When the coded 
data has been fed in into the computer, misstakes in the coding should be searched. A mistake 
always occurs somewhere (Christensen et al. 1998). In the meantime as the data was fed in I 
corrected the misstakes, which meant that when I later searched for misstakes in the data I 
could not find any.  

2.3.3 Statistical analysis 
There are several different types of data analysis. A practical way of separating the different 
types is by knowing how many variables are going to be analysed at the same time. If only 
one variable is analysed, the type is called univariat analysing. When two variables are 
analysed at the same time, it is called bivariate analysing and if there are three or more 
variables at the same time, it is called multivariate analysing (Christensen et al. 1998). 
 
The univariate analysis of the first research question is showed in table 4.2 as an example. In 
that question, which was a nominal scale measure, it is interesting to count the mode. It is 
interesting in order to examine which of the factors that was the most important. The 
univariate analysis of the second research question, which was an ordinal scale measure, is 
shown in table 4.7. The same analyses that are appropriate at a nominal scale can be made at 
an ordinal scale (Christensen et al. 1998). I therefore choose to analyse the answers by using 
percentages. As the questions in the ordinal scale have several alternatives, it is appropriate to 
add the percentages of the “agree” answers with the “parlty agree” answers. In attempt to 
deliver something about the importance of the factors, I state that it is cruical to take the 
alternative “partly agree” into account, since it is an alternative who indicate that the students 
in some way consider the factor as important. The same addition has been made on the 
answers of “very satisfied” and “satisfied”. Frequecy tables have been used to illustrate the 
percentages. 
 
The univariate analyses are very useful but there is certainly other analyses that also are 
interesting. One way of creating bivariate analysis is through cross tabulations. The bivariate 
analysis exmines if there are any relations between two variables (Christensen et al. 1998). 
One exaple of that is table 4.3, where the variabes nationality and understanding the language 
are being examined.  
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There are however other methods that in a more systematical way try to find relations among 
several variables. This is called a multivariate analysis and example of that is the factor 
analysis (Christensen et al. 1998), which is shown in appendix 2. The factor analysis reduces 
the number of variables (factors) into a few dimensions. The variables that have something in 
common, together represent a dimension. The gathered name is factor analysis, but it can be 
divided into component analysis and factor analysis. The aim of the component analysis is to 
find the littlest number of components that can explain as much as possible of the total 
variation of the data (Aronsson 1999). The component analysis has been made in secion 5, 
however the gatherd name, factor analysis, is used from now on. The factor analysis is 
complex and could be deeply explained. The factor analysis does however not compose that 
much of the study and I choose therefore to only explain the most important. The output that 
the computer program SPSS generates shows factor loadings of the variables. The factor 
loadings of a variable should be high (>0,3) on only one dimension. On the other dimesions, 
the loading should be low (<0,3). A variable which has loadings >0,3 on several dimensions 
are considered to give expression of  more than one thing (Aronsson 1999). When generating 
the output, I choose to only show the loadings >0,3 and generated a component analysis with 
varimax rotation. The aim of varimax rotation is to create a clearer pattern of the loadings so 
that the factors get high loading on one dimension and low on the others (Aronsson 1999). 
The analysis did however show that there still were some loadings that were high in several 
dimensions.            
 
Concerning the analysis some of the quotaions was used to illustrate the students’ opinions. 
The quotations are used to make the analysis more alive and also to strengthen some 
statements. Since the meanings are qouted, no linguistically corrections are made in attempt to 
avoid misunderstanding and so that the readers can make up their own reflections concerning 
the statements. Obvious spelling mistakes are however corrected. The quotations are 
anonymous, which means that it is not written who said what. 

2.4 Validity & Reliability 
Enquirer should try to minimize problems with the validity and the reliability. Even the 
quantitative methods should be critically examined when judging if the conclusions are to 
trust (Jacobsen 2002).  
 
The study has high reliability if a new study of the same problem area, done by someone else, 
generates the same results. The reliability is decided of how the measures are performed and 
how careful the information is revised (Holme & Solvang 1997). In order to make the survey 
as reliable as possible for the time given, the questionnaire was revised and well prepared. It 
was important that the questionnaire not at any extent was misunderstood. Since the 
questionnaire enquiry is so important for the reliability, I took help from a well experienced 
person that was well versed in the studied subject, to obtain feedback. However, a problem of 
the reliability could be that the students had to go back in time and remember in order to be 
able to answer some of the questions. There is a risk of not remembering everything and there 
are also tendencies of rationalizing different afterwards. This could be the reason of why 
retrospective enquires are somewhat less reliable (Jacobsen 2002).  
 
It is however not enough to have reliable information. The validity depends on what we 
measure and if that is formulated in the research questions. If the information measures 
something else than what we actually want to measure, it could be very reliable but could still 
not be used to test the reserach questions. A necessity for this is to also have valid information 
(Holme & Solvang 1997). Since the questions in the questionnaire was clearly built on the 
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four research questions and more or less build upon previous surveys which containes similar 
research questions of the studies, the probability that the enquiry responded to the problem 
area is reasonably great. This would mean that the study is highly valid. Since the theoretical 
framework corresponds to the formulated problem of the study, questions related to the theory 
were asked to the informants in order to cover the problem areas. This is a way of obtaining 
more valid information.  
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3 Theoretical framework 
 
This section describes the selected theoretical framework of this study. The framework aims 
to create a comprehensive perspective of the subject and is in later sections further used in the 
analysis to support the findings. I start by clarifying some essential concepts in order to avoid 
misunderstanding. An introduction to the subject of consumer behavior is then discussed in 
attempt to later be able to dive deeper into the subject. What drives a consumer to make a 
purchase and how a consumers decision making process looks like is later in this section 
relatively thorough described. This theoretical framework is selected in attempt to describe 
the students’ evaluations and the factors that influenced them in their decision making 
process.  
 
The decision to study abroad is one of the most significant and expensive initiatives that 
students may ever undertake. The high costs of studying abroad can therefore make this 
decision complex. Complex and expensive decisions are more likely to involve deeper 
reflections. The decision to study abroad increases the complexity of the selection process. 
When a student chooses a country in which to study, the student is not only buying the 
education service but also obtaining services commonly provided with the core service 
(Cubillo et al. 2006). 
 
A service or a commodity is defined as a product (Echeverri & Edvardsson 2002; Ellegård & 
Sturesson 2003). The term product does however, in this study, refer to services and can 
therefore be seen as synonyms. Since this study is about higher education, it is relevant to 
define what a service is.  Services cannot be touched, tasted or possessed (Cubillo et al. 2006). 
Services are also intangible, heterogeneous, perishable and are simultaneously produced and 
consumed (Echeverri & Edvardsson 2002; Cubillo et al. 2006).  
 
Higher education is a pure service and is characterized by a greater amount of interpersonal 
contact, complexity and customization than other service businesses. The evaluation of the 
programs brings difficulties, especially for the international students because of the attributes 
in higher education can not be perceived, felt or tested in advance (Cubillo et al. 2006).  
 
The service of higher education has increased the number of international students and the 
inclusion of new countries have increased the need for understanding the behavior of 
consumers5 from cross-cultural perspective (Cubillo et al. 2006). The next coming chapters 
will therefore discuss some aspects of consumer behaviour. 

3.1 An introduction to consumer behavior 
A consumer is generally thought of as a person who identifies a need or desire. However 
many people may be involved in the consumption process. The purchaser and the user might 
not be the same person and in other cases, another person may be an influencer providing 
recommendations for or against certain products without actually buying or using them 
(Solomon 1999; Solomon et al. 1999).  
 
Consumer behavior is a study of the process involved when individuals or groups select, use 
or purchase products, ideas or experiences to satisfy needs and desires. Consumers take many 
forms and so does the items that are consumed. Needs and desires to be satisfied range from 
                                                 
5 Consumers or customers refer in this study to students 
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hunger and thirst to love, status, or even spiritual fulfillment (Solomon 1999; Solomon et al. 
1999).   
 
Most marketers now see the consumer behavior as an ongoing process, not only as something 
that happens at the moment. The exchange, a transaction where two or more organizations or 
people give and receive something of value, is an integral part of marketing. While exchange 
remains an important part of consumer behavior, the extended view emphasizes the entire 
process, including issues that influence the costumer before, during and after the purchase 
(Solomon 1999; Solomon et al. 1999). Consumer behavior is according to Chaudhuri (2006) 
the study of how and why people consume products.  
 
Since the students do consume the service of education it is of relevance before moving on, to 
take a look at what the actual meaning of consumptions is. 

3.1.1 The meaning of consumption 
Consumption is usually equalized with the actual purchase of the product. In common 
language consumption is considered to supply needs. This is however a very narrow way of 
defining consumption since the purchase is often being made after some preparations that 
attempts to collect information about the product and the purchase (Ellegård & Sturesson 
2003). One of the essential premises of the modern field of consumer behavior is that people 
often buy products not for what the products do, but for what the products mean. This does 
not mean that the basic function of the product is unimportant, but rather that the role it play 
in our life goes beyond the tasks they perform. Choices we make help us to form bonds with 
others who share similar preferences (Solomon 1999; Solomon et al. 1999).   

3.2 Consumers as individuals 
This part will focus on the internal dynamics of the consumers. The consumers’ reasons or 
motivations for absorbing information and how particular needs and wants influences the way 
we think about products is being discussed in this chapter. The involvement of a purchase as 
well as how motivated the consumers are, which could affect the decision, is further discussed 
in this chapter. 

3.2.1 The motivation process 
Motivation refers to the process that cause people to behave as they do. It occurs when a need 
that the customer wishes to satisfy is aroused. Once the need has been activated, a state of 
tension exists that drives the customer to reduce or eliminate the need. This need may be 
utilitarian (i.e. a desire to achieve some functional or practical benefit) or hedonic (i.e. an 
experiential need, involving emotional responses or fantasies). The desired end state is the 
customer’s goal. Whether the need is utilitarian or hedonic, incoherence exists between the 
consumer’s present state and some ideal state. This creates a state of tension whose range 
determines the urgency the customer feels to reduce the tension. This degree of arousal is 
called drive. Personal and cultural factors that are influencers when satisfying a need are 
combined to create a want. This is the form of consumption used to satisfy a need (Solomon 
1999; Solomon et al. 1999). 

3.2.2 Consumer involvement 
A customer’s motivation to attain a goal influences the customer to make effort to attain the 
product that is believed to satisfy the needs. However not everyone is motivated at the same 
extent. Involvement refers to “the lever of perceived personal importance and/or interest 
evoked by a stimulus (or stimuli) within a specific situation” (Solomon 1999 s.111; Solomon 
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et al. 1999 p.99). Aspects of the person, the product and the situation combine to determine 
the consumer’s motivation to process product-related information. When customers are 
determined to satisfy the needs, they will be motivated to pay attention to any information that 
could be relevant in achieving the goals. When relevant knowledge is activated in the 
memory, motivation is created that drives behavior (Solomon 1999; Solomon et al. 1999).  
 
The type of information processing depends on the customer’s level of involvement. A 
person’s degree of involvement can be at a low end where decision is made out of habit 
because the consumer lacks the motivation to consider alternatives, or at a high end where the 
objects carry a great meaning to the individuals and therefore can a passionate intensity be 
expected. The customers’ involvement level with products falls however for the most part 
somewhere in the middle (Solomon 1999; Solomon et al. 1999). 
 
Cubillo et al. (2006) state that the international educations demand a high level of 
involvement from customers because of the purchase not being a frequent purchase. Davey 
has been cited by Maringe and Carter (2007 p.461) who says that: “For such a high 
involvement complex purchase as selecting a university, it might be reasonable to assume that 
some extended decision process occurs.” 

3.3 Consumers as decision-makers 
This chapter starts by discussing the decision making process in a more general point of view, 
to obtain better understanding of the subject. It then moves on to examine how the decision 
making process can be referred to the abroad study decision making process. Since the aim is 
to examine the influencing factors, which is a big part of the decision making process and at 
high extent affects it, it is of great relevance to take the decision making process into account.  

3.3.1 Decision making 
A consumption decision is affected by many factors. Those factors are analyzed by the 
consumer which further leads to the decision (Ellegård & Sturesson 2003).  
 
A consumer’s purchase is a response to a problem. When the person wants to make a 
purchase it is needed to go trough a series of steps in order to make it (Solomon 1999; 
Solomon et al. 1999). The decision making process is illustrated below. 

Problem Recognition 

Information Search 

Evaluation of altarnatives 

Product Choice 

Outcomes 
 

Figure 3.5 Figure from Solomon (1999) pp. 268 and Solomon et a.l (1999) pp.208, stages in consumer decision  making 
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Problem recognition occurs when the consumer sees a difference between the current state 
and some desired or ideal state. The consumer distinguishes a problem that is to be solved, 
which could be small or large, simple or complex. A problem can arise in one of two ways. 
One way is when the actual state move downward which is a need recognition. Need 
recognition can occur in several ways. The quality of the person’s actual state decreases when 
running out of a product, by buying a product that does not satisfy the needs enough or by 
creating a new need. The other way is an opportunity recognition which means that the ideal 
state move upward. The opportunity often occurs when the costumer is exposed to different or 
better-quality products. This shift often occurs because consumers’ circumstances changes, 
which further means that their frame of reference shift and the purchase are made to adapt to 
the new environment. Either way, a gap will occur between the actual state and the ideal state 
(Solomon 1999; Solomon et al. 1999).   
 
Once a problem has been recognized, the consumer makes an information search to be able to 
make reasonable decisions. This is called a prepurchase search. Consumers differ in the 
amount of search they tend to undertake. A general rule is that the search activity is greater 
when the purpose is important, when there is a need to learn more about the purchase and 
when the relevant information is easily obtained and utilized. A consumer uses internal search 
by using prior knowledge and experience. Usually, external search is also obtained from 
advertisements, friends or just plain by watching people. Consumers also incorporate 
economics-of-information approach to the search process. Expectations of the value of 
additional information are formed until the rewards of doing so exceeds the costs (Solomon 
1999; Solomon et al. 1999).  
 
As the consumer has searched for information, it is time for the evaluation of alternatives. 
This is also the stage at which much of the effort goes. The acceptable possibilities of the 
alternatives considered during the choice process are the so called evoked set. A crucial 
determinant of how a product is evaluated is categorization. This is important because the 
category in which the product is placed determines the other products it will be compared to 
(Solomon 1999; Solomon et al. 1999).  
 
Once the evaluation of the alternatives is done, a product choice must be made. Evaluation 
criteria are the dimensions used to judge the qualities of competing options.  Determinant 
attributes are the actual attributes used to differentiate among choices. The customer 
undergoes a series of steps before a choice can be made. A result of that is the decision about 
which attributes to use (Solomon 1999; Solomon et al. 1999).   
 
After the decision is made, the quality of the decision affects the post-purchase decision 
which is the final step in the process, the so called outcome. Consumer satisfaction/ 
dissatisfaction is determined by the overall feeling, or attitudes a person has about a product 
after it has been purchased. A study conducted in Sweden found that product quality affects 
the satisfaction (Solomon et al. 1999). Consumers use a number of cues to infer quality, 
which later helps them to assure that they have made a smart purchase decision. We can 
therefore ask ourselves, what quality really is. Quality is a versatile and slippery concept 
(Garvin 1988 referred in Echeverri & Edvardsson 2002), but Pirsig (1992) states that the 
minds of quality are built on the ground for judgments that we have in our memory. The 
author also states that this could explain why a group of people with similar backgrounds and 
very common knowledge do just about the same evaluations of quality.     
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3.3.2 Abroad study decision making  
The process of decision making has been given lot attention which has resulted in growth of 
consumer behavior. Despite variations in models, decision making everywhere is generally a 
five-stage process (Maringe & Carter 2007) as we discussed above. As for higher education, a 
student making a decision would be considered as engaging with the following process: pre-
search behavior involving early thoughts; active search behavior where choices are 
prioritized; the application stage where the student sends the application to the chosen 
institutions; make the choice and then evaluate whether the decision was right or wrong 
(Maringe & Carter 2007).   
 
The decision making process is as we can se, more or less conceptualized the same by 
authors. However it is important, if not necessary, to consider a further international student 
related aspect of the decision making processes as we in this study examine international 
students. 
 
Mazzarol and Soutar (2002) state that many factors influence the demand for international 
education. They argue about a “push-pull” model and claims that the international student 
flow could be explained by a combination of push and pull factors that encourage students to 
study abroad. The push factors could be explained as factors that initiate a student’s decision 
to undertake international study. The pull factors operate to make the host country relatively 
attractive to international students.     
 
Three distinct stages appear to be involved in the decision making process, which the 
international students move through when selecting a final study destination. The student 
must decide to study internationally instead of locally and when this decision has been made, 
the next step is to select a host country. When a host country is selected, the student has to 
select an institution. A variety of additional pull factors that make a particular institution more 
attractive than its competitors include quality, range of courses, offshore teaching programs, 
staff expertise, degree of innovation, use of information technology, resources, size of the 
alumni base and promotion and marketing efforts (Mazzarol & Soutar 2002). 
 
Six factors have been found to influence student selection of a host country. The first factor 
was the level of knowledge and awareness of the host country in the student’s home country. 
This was influenced by the availability of the information about the destination and the ease to 
which the students’ can obtain the information. The destinations reputation for quality and its 
recognition of qualifications also formed a part of this factor. The second factor was the level 
of personal recommendations that the student receives from parents, relatives, friends and 
others prior to making the final decision. The third factor was the cost issues, including the 
cost of fees, living experiences, travel costs and social costs, such as crime, safety and racial 
discrimination. The presence of students from the student’s home country (social costs) and 
the availability of part-time work (financial costs) also formed part of this factor. The fourth 
factor was the environment. This related to perceptions about the physical climate and the 
lifestyle in the destination country. The fifth factor was geographic proximity, which related 
to the student’s country’s nearness from the potential destination country. The sixth and the 
final factor was social links, which related to whether the student has family or friend living in 
the destination country (Mazzarol & Soutar 2002). 
 
These factors are important framework in understanding the influences that motivate a 
student’s selection of a host country. They work together with the push factors mentioned 
earlier to create the demand for international education (Mazzarol & Soutar 2002).    

 25



  
To sum up, this section touches the area of consumer behavior. Consumers which in this study 
refers to students, is an individual who has motivations and is more or less involved in a 
purchase. The general consumer decision making process could be translated into the 
students’ decision of higher education internationally by discussing the decision in a three 
step process, the decision of studying abroad, the decision of study destination and the final 
decision of study instiution. Finally the evaluation of the choice is also a part of the decision 
making process.    
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4 Empirical findings and Analysis 
 
This section state the empirical findings of the questionnaire enquiry and the analysis made 
with help of the theory and the findings. The theory was however not possible to distinguish 
so that it would be referred to a special part in the analysis, since all three of the research 
questions cover the decision making process and are referred to the same theory used. It 
should therefore be seen as a whole and be reflected in its context. This section is logically 
built up with help of the research questions mentioned in section 1. These research questions 
are also followed in the questionnaire enquiry, which further makes it easier to maintain a 
structure. The factors that influence the international students to make choices, affects them as 
consumers, affects the decision making process such as other factors that concern decision. 
We should however not forget that the three first research questions are quite similar and do 
overlap each other. Because of them overlapping each other, some enquiry questions have not 
been repeated in all the research questions. Figure 4.1 illustrates how this section of the 
empirical findings and analysis is structured. 

Factors influencing to study abroad 

Factors influencing to study in Sweden 

Factors influencing to study at Karlstad University 

The evaluation of the stay in Karlstad 

Figure 4.1 The structure of the section empirical findings and analysis  
 
When discussing how the influencing factors affects the decision making process, the three 
first research questions concerns the decision making process from the problem recognition to 
the actual choice. The fourth research question is however about the evaluation of the choosen 
product. These research questions are analyzed with help of statistical data and quotations 
from the open questions in the questionnaire (see appendix 1).  
 
Background variables 
The study was made on 98 international students at Karlstad University during the autumn 
semester 2007. The questionnaire included background questions, such as demographical, 
educational and status of student factors, in order to examine these variables and make some 
comparisons. By demonstrating and clarifying the background variables and the frequencies 
in the beginning of this section, we will avoid repetition in later chapters. Table 4.1 presents 
the background variables of the study.  
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Variables Percentage  
1. Gender  

    Male 49 % 
    Female 51 % 

2. Age  
    Under 20 years 1 % 
    20-25 years 72,5 % 

    26-31 years 21,4 % 
    32 years and over  5,1 % 

3. Nationality  
    European 62,2 % 
    Non-European 37,8 % 

4. Field of studies  
    Economics & Business 63,3 % 
    Social, Natural, Health & Caring Sciences,  
    Humanities, Teacher training, Technology 
    and other fields of study 

47,9 % 

5. Level of studies  
    Under-graduate level 49,5 % 

    Post-graduate level 50,5 % 
6. Status of students  
    Free mover students 30,6 % 

    Exchange students 69,4 % 

Table 4.1 Background variables of the 98 international students 
 
The study shows that both genders are nearly equal represented. The males are 49 % of the 
sample of 98 international students, while the females represent 51 %. The fact that the males 
and the females are nearly equal represented in the study, it should reasonably mean that the 
opinions of both sexes also are equally represented which is good in order to make a 
trustworthy study. The ages varied between 19 and 42 years. The reason of above mentioned 
division is in attempt to show the age of the student majority. The obvious majority lies 
between the ages of 20 and 25, which is 72,5 %. The students were asked of their nationality, 
and of course the answers varied greatly. The nationalities are therefore divided into European 
and non-European to try to separate their opinions. The students were also asked in what 
fields they study. The enquiry showed that the economics and business students was an 
obvious majority of 63,3 %, while the rest represented 47,9 %. Some of the students take 
several courses meaning that some of them reasonably do study in several fields. The 
percentage of 63,3 % means that they study economics and business, not meaning that they 
don't take other courses in other fields. The percentage of 47,9 % represent the students that 
take courses in other field than economics and business. Some of these students do however 
take economics and business courses as well and are therefore also represented in the 
percentage of 63,3 %. That is the reason to why the percentages of the field of studies exceed 
100 %. The students’ level of studies does not differ remarkably. The under-graduate students 
represented 49,5 % and the post-graduate 50,5 %. In the question if the students came to 
Karlstad University as a free mover student or an exchange student, the exchange students 
were stated as the largest group. They constituted 69,4 % and the free movers 30,6 %.   
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4.1 Factors influencing to study abroad 
Since most marketers see the consumer behavior as an ongoing process (Solomon 1999; 
Solomon et al. 1999) it is of relevance to take the whole process, including this chapter, into 
consideration. Consumer behavior is according to Chaudhuri (2006) the study of how and 
why people consume products. The product of this study would be the abroad higher 
education. The factors influencing the international students’ choice of studying abroad and 
the affections of the factors will be introduced in this chapter. 
 
The decision to study abroad is according to Cubillo et al. (2006) one of the most significant 
and expensive initiatives that students may ever undertake. It is therefore interesting to 
examine what the factors are that influence them in making this decision. The degree of 
motivation, which refers to the process that cause people to behave as they do (Solomon 
1999; Solomon et al. 1999), does however differ between students. Since the students already 
study abroad, it is reasonable to assume that they were motivated at a relatively high extent. A 
customer’s motivation to attain a goal influences the customer to make effort to attain the 
product that is believed to satisfy the needs. The type of needed information processing 
depends on the customer’s level of involvement (Solomon 1999; Solomon et al. 1999). It has 
though been stated that the international education demand a high level of involvement from 
customers since the purchases not being frequent (Cubillo et al. 2006). 
 
As the students consider to study abroad a gap between the students current and ideal state has 
occurred. The problem recognition occurs as a difference between the current state and the 
ideal state (Solomon 1999; Solomon et al. 1999). The consumers, in this case the students, 
have distinguished a problem that is to be solved (Solomon 1999; Solomon et al. 1999). They 
apparently feel some needs that have to be solved since they decided to study abroad. The 
type of needs can however differ among the students. Some problem recognitions that the 
greater part found important was to gain better understanding of the foreign culture, better 
understanding of the foreign language and to experience the student life in the foreign 
country. The open question showed in excess of the factors shown in table 4.2, that many of 
the students seemed to find the factor of experiencing life as crucial. They also find that a 
factor of studying abroad is that abroad studies provide an advantage in the resume. 
 
These factors are called push factors, and could be explained as factors that initiate a student’s 
decision to undertake international study (Mazzarol & Soutar 2002). Questions about push 
factors were asked as you can se in appendix 1, not forgetting that there are many factors that 
do affect the decision that not can be measured. Table 4.2 show what factors that more or less 
influence the international students to study abroad.  
 

Variables No Yes 
Abroad courses better 86,7 % 13,3 %
Courses not available at home 86,7 % 13,3 %
Difficult entry home Uni. 98 % 2 % 
Intentions to migrate 92,9 % 7,1 % 
Understanding language 51 % 49 % 
Understanding culture 37,8 % 62,2 %
Student life 19,4% 80,6 %
Other factors 75,5 % 24,5 %

Table 4.2 Factors that influence international students decision to study abroad  
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Higher education is a pure service and is characterized by a greater amount of interpersonal 
contact and complexity than other service businesses. The evaluation of the programs brings 
difficulties, especially for the international students because of the attributes in higher 
education can not be perceived, felt or tested in advance (Cubillo et al. 2006). However, the 
students have to evaluate alternatives in some way. The study did show that the majority of 
the international students did not consider the courses abroad better than the courses at home, 
but still there were 13,3 % that found the abroad courses better. Only 13,3 % of the students 
state that the courses are not available at the home University and as few as 2 % found it 
difficult to gain entry at the home University. This implies that the majority of the students did 
not study abroad in attempt to obtain better courses. Neither did they decide to study abroad 
because the availability of courses were better abroad or because of problems to enter the 
home University. 7,1 % of the students reported that they had intentions to migrate and that 
migration was an influencing factor in the decision to study abroad. A great majority did 
however report that they did not have intentions to migrate.  
 
Personal and cultural factors that are influencers when satisfying a need are combined to 
create a want (Solomon 1999; Solomon et al. 1999). The study showed that 49 % of the 
students recognized the problem of wanting to gain better understanding of the foreign 
language. The international students seem to find the language as very important. Many 
students stated that the language skills were important and that they wanted to learn more. 
The quotation illustrates their opinion“…and improvement of language skills”. Some others 
formulated it by saying: “…improving languages in written & spelling…”.  
 
Interesting is to examine what nationalities the students that found better understanding of the 
foreign language important have. This to observe if there were any differences between 
European and non-European. 
 

Understand language % within Nationality  
 no yes 

Total 

European 39.3% 60.7% 100.0% Nationality 

Non-European 70.3% 29.7% 100.0% 

Total 51.0% 49.0% 100.0% 

Table 4.3  Nationality * Understand language Crosstabulation 
 
The questionnaire study showed that 60,7 % of the students that experienced the need for  
better understanding of the foreign language important, were from Europe. The 29,7 % had a 
non-European nationality. It can therefore be stated that a better understanding of the foreign 
language is more important for the Europeans than for the non-Europeans. 
 
Better understanding of the foreign culture is the other important factor of problem 
recognition. 62,2 % of the students reported that gaining a better understanding of the culture 
is one of the factors influencing the decision to study abroad. This amount is a bit more than 
10 % greater than for the factor of gaining better understanding of the foreign language. That 
could perhaps be due to the difficulties to learn a new language. Cant (2004) state that in 
order to be successful in the present global environment, students must develop some global 
cultural skills. To understand a foreign culture is obviously a need that many of the students 
felt. This need may be utilitarian, i.e. a desire to achieve some functional or practical benefit 
(Solomon 1999; Solomon et al. 1999). The need of better understanding of foreign culture as 
well as better understanding of foreign language are probably utilitarian since the students 
seem to find those skills as practical benefit. They surely find that knowledge as beneficial for 
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the future. The students’ problem recognition has reasonably occurred as the students ideal 
state moved upward. The opportunity often occurs when the costumer is exposed to different 
or better-quality products (Solomon 1999; Solomon et al. 1999). Since the student felt the 
needs of improving or learning the foreign language and culture they may have felt that by 
studying abroad, they will improve the quality of their education. One of the students 
expressed that cultures was interesting by saying, “…learning other cultures & behaviors or 
even values…”. Several of the other students expressed themselfs in similar ways.  
 
It is somehow interesting to examine how the opinions of the students differ on account of 
nationalities. The table below shows the division. 
 

Understand culture % within Nationality  
 no yes 

Total 

European 36.1% 63.9% 100.0% Nationality 

Non-European 40.5% 59.5% 100.0% 

Total 37.8% 62.2% 100.0% 

Table 4.4  Nationality * Understand culture Crosstabulation 
 
Of the 62,2 % of the students that found better understanding of culture as an influencing 
factor of studying abroad, 63,9 % were European and 59,5 % were non-European. This means 
that they were quite equally interested in understanding the foreign culture better.  
 
One of the students expressed herself by saying:”I wanted to experience life in a different 
culture and expand my horizons”. The life experience, such as the experience of the student 
life was also influencing factors in the decision. Many of the students said that life experience 
was important, and the following quotation illustrates the other students’ opinion in some 
way. “Important to have this kind of experience. To study abroad is something you have to 
do. It gives you some good experience.” The student life is very important to the students. It 
may be included in terms of life experience, but the specific question if experience of student 
life in the foreign country was a influencing factor in wanting to study abroad were asked and 
80,6 % of the students answered that it was an influencing factor. About 20 % more of the 
students found the push factor student life as more important than the push factor to gaining 
better understanding of the foreign culture and about 30 % found it more important than 
gaining better understanding of the foreign language. Solomon (1999) and Solomon et al. 
(1999) state that people often buy products not for what the products do, but for what the 
products mean. They also say that it does not mean that the basic function of the product is 
unimportant, but rather that the role it play in our life goes beyond the tasks they perform. 
Perhaps the student life is the actual reason for studying abroad and the other factors are 
secondary needs. This is however only a hypothesis. It is however relevant to examine if there 
are any differences of this opinion between the European and non-European such as between 
males and females.  
  

Student life % within Nationality  
 no yes 

Total 

European 14.8% 85.2% 100.0% Nationality 

Non-European 27.0% 73.0% 100.0% 

Total 19.4% 80.6% 100.0% 

Table 4.5 Nationality * Student life Crosstabulation 
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85,2 % within the European nationality stated that the student life was an important factor. 
There was however not a tremendous difference, since 73 % of the non-European also found 
it important. The difference seems to be very small also between males and females as well. 
   

Student life % within Gender  
 no yes 

Total 

Male 12.5% 87.5% 100.0% Gender 

Female 26.0% 74.0% 100.0% 

Total 19.4% 80.6% 100.0% 

Table 4.6 Gender * Student life Crosstabulation 
   
87,5 % of the males found the student life as an important factor, while the percentage of the 
females were 74 %.  
 
Overall the study showed that the majority found the student life as the most crucial factor, 
when deciding to study abroad. This means further that it is a need that many of the 
international students felt. Needs and desires that are felt in order to be satisfied range from 
hunger and thirst to love, status, or even spiritual fulfillment (Solomon 1999; Solomon et al. 
1999). Since many of the students evaluate the student life as important, it would be 
reasonable to assume that they want to get exciting experiences trough the student life in the 
foreign country and obtain some kind of fulfillment. Since consumption according to Ellegård 
and Sturesson (2003) is considered to supply needs, the fulfillment could in the case of these 
international students be obtained by higher education internationally in order to experience 
the student life in a foreign country. Motivation occurs when a need is aroused that the 
customer wishes to satisfy (Solomon 1999; Solomon et al. 1999). The student need of 
experiencing the student life probably occurred because of the students’ actual state decreased 
perhaps because of the reason of lack of student life at home or because of the urge to 
experience a different student life. In studying abroad, they hope to satisfy the needs, which in 
this case are hedonic, experiential needs, involving emotional responses or fantasies (Solomon 
1999; Solomon et al. 1999). 
 
A big amount of international students stated that studying abroad would higher the value of 
their resume. I will use two quotations in order to illustrate a gathered opinion: “I think it’s a 
good thing when I’m applying a job that I have been studying abroad” and “To make more 
opportunities to get a job abroad or in my home country”. To obtain higher value of the 
resume is most probably a strive to attain practical benefit.  
 
Since the above mentioned factors are crucial in the students’ decision, the factors are 
somehow problem recognitions. In order to make a reasonable decision, information search 
has to be done. Consumers use internal search by using prior knowledge and experience 
(Solomon 1999; Solomon et al. 1999). Great amount of searched information made by 
international students concerning the above mentioned factors does surely come from prior 
knowledge and experience. It could be that some of the students have studied internationally 
before and therefore have experienced the student life abroad or it could simply be that the 
students can relate to own knowledge about how important it is of knowing languages and 
cultures in a globalize world. It is also pretty obvious that experiences and especially 
experiences from abroad increases the value of the resume.  
 
The evaluation of alternatives influences the decision of studying abroad. This is the stage at 
which much of the effort goes (Solomon 1999; Solomon et al. 1999). The only alternatives 
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here are whether to actually study abroad or stay behind. After the evaluation of the 
alternatives, the international students made up their mind about whether to move or not. To 
gain better understanding of the foreign language and the culture, to experience life and the 
student life as well as to obtain a higher value in the resume were the decisive push factors 
that finally made the international students decide to study abroad. 

4.2 Factors influencing to study in Sweden 
The study has until now presented the factors that influence the international students to make 
the choice of studying abroad. According to Cubillo et al. (2006), the decision to study abroad 
increases the complexity of the selection process. Even though the decision of whether to 
study abroad or not is hard to make the selection of the alternatives makes the decision of 
which country to study in a lot more complicated. Cubillo et al. (2006) state that there has 
been an inclusion of new countries in the offerings of higher education, which reasonably 
shows that the choice of country is becoming harder because of  a greater amount of options.  
 
Solomon (1999) and Solomon et al. (1999) believe that the exchange is the important part but 
that the extended view emphasizes the entire process. The extended view in this study and in 
the international students’ decision making process is quite unique. The students have to 
choose country before they can be able to choose institution and if the choice of country not 
has been done carefully, the students may eliminate valuable options for good education. 
Solomon (1999) and Solomon et al. (1999) state that if the decisions are made out of habit, the 
degree of involvement can be low. The statement, that the choice of country is made with 
high involvement, is however already confirmed by Cubillo et al. (2006). They say that 
international educations demand a high level of involvement and their statement could be 
referred to the choice of country since the choice of country is a part of the international 
education choice. I therefore claim that the choice of country could not be made out of habit.  
 
Factors that have been enquired and more or less influenced the international students to study 
in Sweden are presented in table 4.7 on the next page. 
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Variables Agree Partly 

Agree 
Neutral Partly  

Disagree
Dissagree 

Easy obtain info 53,6 % 25,8 % 14,4 % 5,2 % 1 % 
Knowledge 21,4 % 37,8 % 28,6 % 10,2 % 2 % 
Educ. quality 43,3 % 30,9 % 18,6 % 7,2 % 0 % 
Instit. reputation 24,7 % 34 % 29,9 % 10,3 % 1 % 
Parent/relative 
recomend 

10,4 % 25 % 33,3 % 16,7 % 14,6 % 

Friends recomend 7,1 % 35,7 % 29,6 % 14,3 % 13,3 % 
Authorized repres. 
recomend 

15,3 % 34,7 % 27,6 % 10,2 % 12,2 % 

Low fees 33,7 % 17,3 % 30,6 % 6,1 % 12,2 % 
Low travel costs 11,2 % 20,4 % 38,8 % 12,2 % 17,3 % 
Low living costs 13,3 % 14,3 % 29,6 % 22,4 % 20,4% 
Job oppertunities 16,7 % 14,6 % 26 % 18,8 % 24 % 
Low crime  27,1 % 28,1 % 24 % 5,2 % 15,6 % 
Low racial discri. 24,5 % 31,6 % 22,4 % 6,1 % 15,3 % 
Weather 5,1 % 14,3 % 38,8 % 17,3 % 24,5 % 
Clean environme. 19,6 % 37,1 % 32 % 6,2 % 5,2 % 
Exciting place 17,5 % 39,2 % 32 % 6,2 % 5,2 % 
Relative/Friend in 
Sweden 

8,2 % 8,2 % 22,4 % 13,3 % 48 % 

Geogra. nearness 10,2 % 20,4 % 28,6 % 10,2 % 30,6 % 
Table 4.7 Factors that influence international students decision to study in Sweden
 
As we can see, all the factors more or less affect the students in the decision of moving to 
Sweden. Some of the factors seem to be important to many of the students and some factors 
only to some of them. It could be discussed if we can say anything about the importance. It is 
hard to give expression of what partly agree means but this is however very hard to take into 
account when the study is supposed to say anything about the importance of the factors. The 
study will therefore overlook these problems. By taking the percentages of the factors at 
which the students agree or partly agree to the statements into account, we can discuss the 
factors that the students somehow found important in the decision making process. Analyzing 
only the percentages as the students agree or partly agree of the importance of a factor is of 
relevance since the study examines the factors that actually influence the students. This will 
be done, as we discuss and compare Mazzarols and Soutars (2002) statements.  
 
Mazzarol and Soutar (2002) claim that there are several pull factors that operate to make the 
host country relatively attractive. They state that six factors have been found to influence 
student selection of a host country. The first factor was according to the authors, knowledge 
and awareness of the host country. This factor was influenced by the ease to obtain 
information and by the destinations reputation for quality. As we can se in Appendix 1 the 
questions concerning the factor of knowledge and awareness was if it was easy to obtain 
information, if it was important to have knowledge about Sweden and to be aware of the 
quality of education. 59,2 % of the students found it important or partly important  with 
knowledge about Sweden and 58,7 % found a good reputation of the institution important or 
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partly important. 74,2 % found it important or partly important to be aware of the quality of 
education and the open questions showed that many of the students found the reputation for 
quality as very important. In order to illustrate that, a student is quoted: “Sweden is said to be 
up top in education…”. The knowledge and awareness factor is according to Mazzarol and 
Soutar (2002) influenced by the availability of the information. The knowledge and awareness 
is obviously obtained through information and 79,4 % of the students agreed or partly agreed 
that it was easy to obtain information about Sweden. The factor of knowledge and awareness 
is clearly an important factor for the majority of the students. 
 
The second factor was according to Mazzarol and Soutar (2002) the level of personal 
recommendations, which the students receive from parents, relatives, friends and others in 
order to make the final decision. The study of the international students showed that 35,4 % 
found recommendations from parents and/or relatives as important or partly important. 42,8 
% of the students found recommendations from friends as important or partly important and 
50 % found recommendations from an authorized representative as important or partly 
important. It is interesting but maybe not that surprising that recommendation from parents 
and/or relatives gave fewer results than the recommendations from friends and authorized 
representatives. However if we only take the percentages of when the students agree (and not 
partly agree), we can se that the recommendations from parents and/or relatives are more 
important than recommendations from friends. It is though of importance to take the partly 
agrees into account since the students that answered the questionnaire in some way found that 
factor as important. The study also shows that recommendations from an authorized 
representative is more important than obtaining recommendations from friends, which at least 
for them is evident since the authorized representative have trustworthy knowledge that they 
could take part of.  
 
Mazzarols and Soutars (2002) third factor was the cost issue, including both financial and 
social costs. These two costs can therefore be divided. The financial costs included in this 
study were fees, travel costs, costs of living and job opportunities. The enquiry shows that the 
financial factors of costs not were the crucial factor for the majority of the students. 31,6 % 
found low travel costs, 27,6 % found low costs of living and 31,3 % found job opportunities 
as an important or partly important factor. This means that none of these financial factors 
received a majority of the answers. However, obtaining low fees was important or partly 
important to 51 % of the students. This is however not a big majority either, which also shows 
the students opinion of the financial cost factor. The other cost issues, the social costs, are 
crime and racial discrimination related in this study. The social factors have a greater 
representation than the financial, but there is still not that big of a difference. 55,2 % of the 
students found low crime as important or partly important and 56,1 % found low racial 
discriminations as an important or partly important factor. Of the 56,1 % of the students that 
found low racial discrimination as important or partly important, were 72,9 % of them non-
European and only 45,9 % European. Perhaps can the non-Europeans 72,9 % be due to 
uncertainty about how a European country as Sweden handles the issues of discriminations.  
 
The fourth factor was according to Mazzarol and Soutar (2002) the environment. Environment 
related to perceptions about the physical climate and the lifestyle in the destination country. 
The environmental factors that are to be discussed in this study are whether the climate 
(weather), a clean environment and an exiting place to live in, is important factors. 
Concerning the physical climate, 56,7 % did state that a clean environment is important or 
partly important but only 19,4 % found the weather as important or partly important. When it 
comes to the lifestyle, as much as 56,7 % found an exciting place to live as an important or 
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partly important factor. Since the majority found it relatively important with a clean 
environment and an exciting place to live, it is reasonable to state that the students want to 
study in a pleasant country where they can have fun.   
 
Mazzarol and Soutar (2002) state that the fifth factor was geographic proximity, which relates 
to the student’s country’s nearness from the potential destination country. 30,6 % of the 
international students found it important or partly important to have a geographic nearness to 
the destination country. The low percentage perhaps implies that many of the students want to 
move away from the home country for a while and actually feel a distance from the home 
country.  
 
The sixth and the final factor according to the authors, Mazzarol and Soutar (2002), was 
social links, which relates to whether the student has family or friend living in the destination 
country. Only 16,4 % found that it was important or partly important to have a  relative or 
friend living in Sweden. A hypothesis could be that it would have something to do with the 
fact that the majority of the students do not have a need for geographic nearness. 
Independence and freedom could be a factor that the students have a need for and therefore 
has no need of knowing someone in the study country.  
 
The discussed factors show that the students obviously had problem recognitions which also 
were solved by searching information, as in a factor mentioned above, and by evaluating the 
alternatives in which country to move. The students apparently found it attractive to move to 
Sweden, since Sweden was the destination choice.  

4.3 Factors influencing to study at Karlstad University 
When a host country is selected, the student has to select an institution (Mazzarol & Soutar 
2002). As pull factors that operate to make the host country relatively attractive to 
international students have been discussed, it is now time to examine factors that influence 
students to study at Karlstad University. Mazzarol and Soutar (2002) state that there are some 
additional pull factors that makes a particular institution more attractive than its competitors. 
These pull factors include for example quality, range of courses, offshore teaching programs, 
staff expertise, degree of innovation and size of the alumni base (Mazzarol & Soutar 2002). 
Some of these factors might not have much to do with the actual service of education, but 
when a student chooses a country in which to study, the student is not only buying the 
education service but also obtaining services commonly provided with the core service 
(Cubillo et al. 2006). It is therefore of relevance to examine if it was important that the 
institution was well known to them, if it was important with good reputation for expertise of 
the institution staff, if it was important that there were many international students and if it 
was important with good facilities in addition to the factors about reputation for quality, 
innovations in research and offered courses and programs. The students’ answers of the 
importance of the factors are shown in table 4.8 on the next page. 
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Variables Agree Partly 

Agree 
Neutral Partly  

Disagree
Dissagree 

Quality reputation  28,9 % 40,2 % 19,6 % 10,3 % 1 % 
Courses/programs 35,7 % 36,7 % 15,3 % 8,2 % 4,1 % 
Innovations  11,2 % 27,6 % 40,8 % 10,2 % 10,2 % 
Well known instut 5,1 % 13,3 % 44,9 % 19,4 % 17,3 % 
Good facilities  33 % 37,1 % 25,8 % 3,1 % 1 % 
Staff reputation  19,4 % 31,6 % 36,7 % 7,1 % 5,1 % 
Internat. students 24,7 % 24,7 % 22,7 % 14,4 % 13,4 % 

Table 4.8 Factors that influence international students decision to study at Karlstad University 
 
As the problem recognition to choose an institution has occurred, some factors that do 
influence students are taken into account. The study showed that 69,1 % of the international 
students found it important or partly important that the reputation for quality was good and 
72,4 % found it important or partly important with a broad range of courses and programs 
offered. However it is not unexpected that the majority of the students reason this way. Since 
the higher education in this case is the actual consumption, it is reasonable to believe that 
these factors are essential to them. The open question that corresponds to this research 
question (see Appendix 1) showed that some of the students reported that the courses in some 
way suited them. The meaning of “suited them” could be explained by two quotations from 
two different students: “It best corresponded with my studies (for the courses)” and 
“Interesting courses”. However a big amount of the students reported in the open question 
that the master programs and the master courses was a crucial factor. “Special interest in the 
offered master program in Service Management Research” and “I probably would not have 
come here if there hadn’t been a master course in Service Management”, symbolizes what 
many of the students reported in the open question. It is of relevance and of interest to 
examine if there are any differences in the amount of under-graduate and post-graduate 
students that found courses and programs offered as important or partly important, since the 
open question shows that many of the students found the master level offerings as crucial.  
  

Courses/Prog. offered % within Level of studies  
 

Agree Partly agree Neutral Patrly 
disagree 

Disagree 

Total 

Under-graduate 35.4% 43.8% 10.4% 4.2% 6.3% 100.0% Level of 
studies Post-graduate 36.7% 28.6% 20.4% 12.2% 2.0% 100.0% 

Total 36.1% 36.1% 15.5% 8.2% 4.1% 100.0% 

Table 4.9  Level of studies * Courses/Prog. offered Crosstabulation 
 
The open question gives the impression that the post-graduate students found the factor of 
courses and programs offered as more important than the under-graduate. However table 4.9 
displays that 79,2 % of the under-graduate students found it important or partly important that 
the institution offered a broad range of courses and programs, while the percentage of the 
post-graduate students turned out to be 65,3 %. This would, on contrary to the open question, 
mean that more under-graduate than post-graduate students found courses and programs 
offered as important or partly important. However, if only the percentages of the students that 
agreed, and not partly agreed, to the importance are taken into account, the post-graduate 
students constitute a larger part than the under-graduate. The difference is though very small, 
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and as earlier said it is essential to take the answers of partly agree into account since that also 
in a way show the importance.      
 
38,8% of the students found it important or partly important that the institution was well 
known of innovations in research. This does however not say anything about how high the 
students value innovation in research. The only thing the answers say is that few of the 
students found it important or partly important that the institution was well known of the 
innovations in research. This means however that the majority of the students do not care if 
the institution has a good reputation for research innovations, which further could imply that 
the majority do not choose the institution by valuing this factor. 18,4 % of the students stated 
that it was important or partly important that the institution was well known to them. This 
shows that not many actually care about knowing the institution that well before deciding to 
move. This reported percantage is quite interesting to have a notice about as a majority stated 
that the cruical factor was that their University had agreements with Karlstad University. This 
could maybe mean that the students were not that interested in knowing the institution that 
well but decided to study at Karlstad University because of the home University having an 
agreement. The agreements of course only concerns the exchange students, which are the 
majority of the students (see table 4.1). Since many of the exchange students reported that the 
cruical factor was the agreements, it is interesting to examine if there occurs any differencies 
between what the exchange studens and the free mover students state about knowing the 
institution well. Hypothetically from the discussion above, more free mover students than 
exchange students should have stated that it was important or partly important that the 
institution was well known to them. Table 4.10 shows the output.       
 

well known institution % within Status of students  
 

Agree Partly agree Neutral Patrly 
disagree 

Disagree 

Total 

Free mover 10.0% 20.0% 46.7% 6.7% 16.7% 100.0% Status of 
students Exchange student 2.9% 10.3% 44.1% 25.0% 17.6% 100.0% 

Total 5.1% 13.3% 44.9% 19.4% 17.3% 100.0% 
Table 4.10 Status of students * well known institution Crosstabulation 

 

30 % of the free mover students, as compared to the 13,2 % of the exchange students,  found 
it important or partly important that the institution was well known. There are obviously less 
exchange students, which further could mean that the hypothesis was correct. There may be a 
relation between the students’ statements of the factor of knowing the institution well and 
their statements of agreement with Universities. These quotations illustrate the exchange 
students’ opinion concerning cruical factors of studying at Karlstad University: “Only 
Business University which was offered in Sweden from my home University”, “It was the only 
available institution, which had an exchange contract with my home University // and still 
open study places”. The student who wrote the last quotation not only stated that the 
Universities had an agreement, but also that Karlstad University was the only University 
whithin the students alternatives with available study places.The open question has actually 
both showed and given indications that many students select Karlstad University even though 
they would have wanted to study at another institution.  A few students are quoted: “Of 
course Stockholm would have been a better choice…”, “It was one of 2 cities where I could 
go but the rent in Göteborg was too expensive”, “I had 2 choices Uppsala + Karlstad. I 
choose Uppsala due to more courses suited to my degree. However there were not enough 
places available so Karlstad was my second option.”, “Wanted actually to Stockholm, but 
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there was no place available”. Some of these quotations indicate that Karlstad University is 
choosen due to the available study places. 
 
Good facilities is a services commonly provided with the core service of higher education. 
70,1 % of the students found it important or partly impotant with good facilities. Expertise of 
the institution staff is also a service which is commonly provided with the core service. 51 % 
of the student found it important or partly important with good reputation for expertise of the 
institution staff. These two services may hypotheically be related to the quality of the 
education by the students. If so, since a majority of the students found it important or partly 
important with good reputation for quality (as earlier mentioned) it maybe is not surprising 
that the factor of facilities and staff show high percentages since that indicate the quality. 49,4 
% of the students found it important or partly important that the institution had many 
international students. This could possibly mean that the students feel more secure in several 
aspects if the higher education for international students is relatively established. 
 
Some of the above mentioned factors seem to be essential to many and some seem to be 
essential to only a few of the students. This could indicate that some of the facors are more 
important than other in the overall international students’ decision making process. 
Information search has been made by the international studens, and these factors maybe 
among others were probably factors that they searched information about. Having heard a 
reputation about a factor is one way of searching information. As the consumer has searched 
for information, evaluation of alternatives is done (Solomon 1999; Solomon et al. 1999). The 
students prioritize institution and then send applications to the chosen ones. It then depends on 
factors like available study places, qualifiacations and other, of what institutions the students 
can choose from. When the students have recieved an answer of whether they are accepted or 
not, they finaly can evaluate the alternatives. Once the evaluation of the alternatives is done, a 
product choice is made (Solomon 1999; Solomon et al. 1999). The product choice of the 
international students was in this case Karlstad University.    

4.4 The evaluation of the stay in Karlstad 
The extended view of consumer behavior emphasizes the entire process, including issues that 
influence the costumer before, during and after the purchase (Solomon 1999; Solomon et al. 
1999). I therefore, in conformity with the authors, find it relevant and very interesting to also 
examine the evaluation after the purchase. Since the students have been studying here for at 
least some months and have experienced the service of higher education at the institution, it is 
of relevance to examine how the international students evaluate their stay in Karlstad, in order 
to be able to evaluate their satisfaction. This chapter is therefore considered as the post-
purchase decision.  
 
Consumer behavior is a study of the process involved when individuals or groups select, use 
or purchase products, ideas or experiences to satisfy needs and desires (Solomon 1999; 
Solomon et al. 1999). At this moment of time, we know that the students obviously had needs 
that they wanted to satisfy by studying abroad. After a process of decision making, the 
students finally choose Sweden as the destination country and Karlstad University as the 
higher educational institution. This section of the empirical findings and analysis is somehow 
a further continuation of the previous research questions. It will be examined if the students 
are satisfied with the decision or not.    
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Consumer satisfaction or/and dissatisfaction is determined by the overall feeling, or attitudes a 
person has about a product after it has been purchased. Table 4.11 shows some variables that 
makes the students either satisified  or dissatisfied.  
 

Variables Very  
Satisfied

Satisfied Neutral Somewhat 
Dissatisfied 

Dissatisfied

Quality of education 21,4 % 50 % 13,3 % 11,2 % 4,1 % 
Good facilities 66,3 % 28,6 % 2 % 2 % 1 % 
Student life 28,6 % 50 % 13,3 % 5,1 % 3,1 % 
City of Karlstad 15,3 % 46,9 % 27,6 % 7,1 % 3,1 % 
Accomodation 25,5 % 42,9 % 18,4 % 11,2 % 2 % 

Table 4.11 The students’ evaluation of the stay in Karlstad 
 

According to Solomon et al. (1999) product quality affects the satisfaction. Consumers use a 
number of cues to infer quality, which later helps them to assure that they have made a smart 
purchase decision. I argue in accordance with the authors, that quality is an essential factor. 
The term quality is hard to define even though it seems to be a factor that influences all 
variables. How is it for example possible to evaluate the student accomodation, by not taking 
the quality into consideration? The study showed that 71,4 % of the international students are 
satisfied or very satisfied with the quality of education. Out of this, it could be said that the 
majority are relatively pleased with the quality of education. In the second research question, 
the study showed that 74,2 % found it important or partly important to be aware of the quality 
of education, and many of the students seemed to have high expectations of the education. A 
quotation in the second research question shows that a student has heard that Sweden is 
supposed to be up top in education. This illustates many other students thougts about the 
education. Since the study shows that many of the students had high expectations on the 
education, it is satisfying to se that the majority are satisfied or very satisfied with the quality 
of education.  
 
As much as 94,9 % of the international students are satisified or very satisfied with the 
facilities, for example the library. Even if we only take the students that were very satisfied 
with the facilities into account, they would represent a majority of 66,3 %. That the students 
are pleased with the facilities is not surprising since the University is newly renovated and 
offeres good working places. It is very good that the students actually are happy with the 
facilities, since the facilities contributes  to working places or places that are needed for other 
things, like for example parties. Facilities further contribute to convenience, which also 
matters in the evaluation of the stay.  
 
78,6 % of the students are satisfied or very satisfied with the student life in Karlstad. This is 
however a bit more surprising since Karlstad is not one of the biggest cities in Sweden, and 
does not have a very broad range of bars and discos in comparision to greater cities. The bars 
and the discos are a big part of the students life, but the students do however seem to be 
pleased with the student life in Karlstad. That could depend on several things, such as the 
quality of the places or as simple as the feeling of freedom to party even if they usually do not 
party at the home country. It is interesting to exmine if there is any differencies between how 
European and non-European students evaluate the student life. Table 4.12 shows the 
differencies. 
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Student life  

Very 
Satisfied 

Satisified Neutral Somewhat 
Dissatisfie

d 

Very 
Dissatisfie

d 

Total 

European 37.7% 50.8% 3.3% 6.6% 1.6% 100.0% Nationality 

Non-eruopean 13.5% 48.6% 29.7% 2.7% 5.4% 100.0% 

Total 28.6% 50.0% 13.3% 5.1% 3.1% 100.0% 
Table 4.12 Nationality * Student life Crosstabulation 

 
The table shows that 88,5 % of the European and 62,1 % of the non-European students  are 
satisied or very satisfied with the students life in Karlstad. Since this paper does not cover any 
cultural aspects, it is hard to state something. A hypothesis is however that the European 
students are more interested in the students’ life, and that the non-European are not as used as 
the Europeans to go to bars and discos. How the students evaluate Karlstad as a city could be 
due to the evaluation of the student life. 62,2 % of the students are satisfied or very satisfied 
with the city of Karlstad. It is resonable to assume that the students find the city as satisfying 
because of them being satisfied with the student life and because they feel a homish 
atmosphere. 68,4 % are satisfied or very satisfied with the students accomodation. A pure 
hypthesis of why the amount of students that are satisfied or very satisfied with the students 
accomodation is not bigger, is that some of the international students are allocated at 
accomodations far away from the university or the city and at accomodations that do not have 
as great standard as the other accomodations.  
 
As we have seen, there are many factors that do influence international students when making 
a decision about what institution to chose and there are also many factors that play a role in 
the evaluation of the decision. In the analysis, factors and data that have been found has been 
disscused. It is now time to try and find relations and patterns of these factors.       
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5 Discussion and Conclusions 
It is very important to know the factors that influence the purchase intentions of the 
international students and to understand the relationship among those factors (Cubillo et al. 
2006). As we have obtained knowledge of factors that are important in the international 
students’ decision making, it is as important to se how these factors are correlated in attempt 
to reduce the amount of factors into a smaller amount of dimensions6. The factor analysis will 
in other words help to reduce the factors that influence students to make the decision, into 
dimension that will explain how some factors relate to each other. The factors that relate to 
each other, land under the same dimension which further means that they have “something” in 
common.    
 
A gathered factor analysis of the three first research questions has been generated to examine 
which factors are correlated and in what way. This analysis will hopefully show dimensions 
out of the the factors that do influence the international students to study abroad, to study in 
Sweden and to study at Karlstad University. The second factor analysis that has been 
generated is an analysis over the factors of the fourth research question. This analysis will 
hopefully show dimension of how the international students evaluate their stay in Karlstad. 
The three first research questions are closely allied to each other and divided from the fourth.  
 
Some of the factor loadings are greater than 0,3 in several dimensions,which further means 
that the factors give expression of more than one thing. The analysis of the different 
dimension is however made synoptically and deeper analysis of the dimensions are not made, 
which further means that several expressions of the loadings are not taken into account. 
 
As appendix 2 shows, one of the dimensions (component 1) represent the safety seekers. 
Some of the factors that represent that dimension are the importance of having knowledge of 
Sweden, to be aware of the quality of education, the good reputation for quality, good 
reputation for expertise of the institution staff, that there are many international students, good 
facilities, that the institution was well known of innovations in research, that the institution 
was well known to them and that a broad range of course and programs were offered. These 
students seem to value the safety that they get by obtaining for example information about the 
country and its quality of education. By taking the reputations into account, they feel more 
confident of making the choices since they trust the reputations. The safety seekers also find it 
important that there are many international students at the institution that they are about to 
study at. This creates security because there are other students that are in the same situation 
which hopefully are enjoying the stay since they still study there. The factors that land in that 
dimesion represent the international students who find safety as an important dimension.  
 
Another dimension (component 2) represent the students that take recommendations from 
parents/relatives, friends and authorized representatives. These students are reasonably people 
that find it important to take rekommendations from people they know or people that are well 
conversant with a specifik subject that is of interest for the international student. The students 
may feel that the probability of the recommendations being correct is high and do therefore 
feel good when listening to recommendations.  
 
The cost interested students (component 3) value the factors of low fees, low travel costs and 
low living costs. The factor loadings are high which symbolizes that the factors are significant 
                                                 
6 Dimensions are in the factor analysis table called components.  
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to the students. Geographic nearness is also a factor that may cast a play in the cost 
discussion. In most cases a geographic nearness would indicate to lower costs as for example 
traveling costs and telephone costs.   
 
Some students may feel a need to study at a country that gives personal development 
oppertunities (component 5). Factors affecting those oppertunities are low crime environment, 
low racial descrimination and job oppertunities. The students resonably feel that the 
environment should be low of crime and low of racial discrimination if they are supposed to 
develop in the choosen country. Obtaining job oppertunities would also be affected by the 
earlier mentioned factors.  
 
And then there are students who want to obtain bonhomous experiences. These students find 
it important with an exciting place to live but to also have a relative or friend in Sweden. This 
could indicate that the students like the abroad studies to be exciting, but at the same time 
have someone they know close. A mixture of these two factors and a clean environment 
generate a bonhomous experience.  
 
As the students were asked to aswer questions of how they now evaluate their stay i Karlstad, 
we can out of the results se that there is a dimension (component 1 in the factor analysis of the 
fourth research question) that represent the students who find it important with good study 
oppertunities. The factors of quality of education and good facilities indicate that the 
oppertunities for better studies are higher.   
 
There are also carousers (component 2 in the factor analysis of the fourth research question) 
that find the student life and the city of Karlstad as important. As discussed in the fourth 
research question, there is a correlation between the student life and the city of Karlstad, since 
the city offers possibilities for a student life.    
 
These different dimensions influence the international students’ decision making process. The 
decision making process, from the problem recognition to the actual choice of product, could 
be analyzed from the perspective of the institution choice since it is the final choice and the 
choice that actually offers the higher education. Since consumption usually is equalized with 
the actual purchase of the product (Ellegård & Sturesson 2003) it could be stated that the most 
important is to see to the purchase of the higher education. However according to Ellegård 
and Sturesson (2003) this is a very narrow way of defining consumption. As we have seen 
earlier in this study three distinct stages appear to be involved in the decision process through 
which the international students move when selecting a final study destination (Mazzarol & 
Soutar 2002). I therefore state that it reasonably is essential to state conclusion of all three 
stages (which are illustrated in figure 4.1 below). While exchange according to the authors 
remains an important part of consumer behaviour, in our case the education, the extended 
view emphasizes the entire process, including issues that influence the costumer before, 
during and after the purchase (Solomon 1999; Solomon et al. 1999). Conclusion about how 
the students evaluate their stay in Karlstad are therefore also stated. 

6.1 Factors influencing to study abroad 
As for the factors that influenced the international students in the decision of studying abroad, 
relatively many of the students stated that learning the foreign language was an influencing 
factor. A greater number of students found that learning the culture was a factor. Perhaps 
could that be due to the present global environment and that the students must develop some 
global cultural skills in order to be successful (Cant 2004). The students probably wanted to 
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obtain new knowlege and experience new things. Many of the students therefore stated that 
getting life experience was essential to them. However, a great majority state that the student 
life and the experiences of that was a great influencing factor. It has been claimed that people 
often bye products not for what the products do, but for what the products mean,which does 
not mean that the basic function of the product is unimportant, but rather that the role it play 
in our life goes beyond the tasks they perform (Solomon 1999; Solomon et al. 1999). The 
student life could have this kind of affect on the higher education, meaning that the students 
value the student life very high even though the student life has not anything to do with the 
actual education. The students however find the studies abroad as important since the open 
question has shown that many students state that the studies will higher the value of their 
resume.    

6.2 Factors influencing to study in Sweden 
Since there has been an inclusion of new countries in the offerings of higher education 
(Cubillo et al. 2006), the choice of country is reasonably hard because of the great number of 
options. Factors that have helpt the students make the choice of studying specifically in 
Sweden are many. A factor that includes a lot of other factors influencing the students is 
according to Mazzarol and Soutar (2002) the factor of knowledge and awareness. The study 
showed that the students found this factor as very essential since many of the students found 
the including factors as important in some way. A majority of the students found the factors 
concerning the knowledge of Sweden and the reputation of the institution as influencing 
factors such as a great majority who found it essential to be aware of the quality of the 
education. The students found it easy to obtain information about Sweden, which is very good 
since this factor is a great contribution to knowledge and awareness.  
 
As for the factor of recommendations, the answers are relatively low. Namewothy 
recommendations would be the recommendations from authorized representatives, which half 
of the students found essential. The cost factors are not either that represented as influencing 
factors. Low fees were the only factor of the financial costs that a small majority found as 
essential. The social costs are however a bit more represented meaning that a mojority, but 
still a small majority, found a low crime and low racial discrimination as important. 
Concerning the environment, the students found it vital with a clean environment and an 
exciting place to live in. 

6.3 Factors influencing to study at Karlstad University 
A great majority of the international students found the reputation for quality and that there 
were a broad range of course and programs offered as essential. This was however not 
surprising since these factors really concerned the actual education. The international students 
claim that the reputation of the institution staff is an influencing factor and a great majority of 
the students found the good facilities as essential. These factors maybe seen as important 
since good reputation of institution staff and good facilities indicate that the quality is good.  
 
Many of the exchange students stated that they choose Karlstad Unversity because of their 
home Universities having an agreement with Karlstad University. This may in other words 
mean that the choice of institution could be due to the agreements with Universities. 

6.4 The evaluation of the stay in Karlstad 
The international students evaluated their stay in Karlstad out of some factors. A majority of 
the students stated that they evaluate the quality of education very high. This is very 
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appropriate since the quality of education really affects the thoughts of the educational offers. 
The absolutely greatest majority of them all represented the evaluation of the facilities, which 
also could indicate to good quality. The students also seem to be happy with the student 
accomodations.  
 
A majority of the students’ evalutated the student life high which also is very good for the 
University since the students in an earlier research question stated that experiencing the 
student life was an influencing factor in the decision to study abroad. Many of the students 
also evaluate the city of Karlstad high, and maybe could this be due to the student life.   

6.5 Suggestions to further studies 
A suggestion to further studies is to deeper examine the correlations between the factors, with 
help of a factor analysis. To examine what kind of correlations there are and why they occur. 
The further studies should also include the several dimension expressions of the factor 
loading, which this study not took into account. A complete and a proper study with help of 
the factor analysis should be done in order to state conclusions around the influencing 
dimensions.    
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Appendix 2 Factor Analysis 
 
First, second & third research questions 
 
Rotated Component Matrix(a) 

Component   

1 2 3 4 5 6 7 8 

Courses better               -
,694 

Difficult entry       ,304   -
,595

    

Courses not 
available 

            ,766   

Understand 
culture 

      -
,579

      ,355 

Understand 
language 

      -
,569

        

Student life       -
,704

        

Intentions to 
migrate 

        -
,608

      

Other factors       ,570   ,409     

Easy obtaining 
information 

          -
,675

    

Knowledge of 
Sweden 

,565           ,391   

Quality of 
education 

,642               

Recom. from 
parents/relatives 

  ,715             

Recom. from 
friends 

  ,688             

Recom. from 
authorized  
representative 

  ,631             

Reputation of 
institution 

,838               

Low fees     ,760           

Low travel costs     ,858           

Low costs of living ,313   ,768           

Job oppertunities   ,458     ,454       

Low crime 
environment 

,328       ,694       

Low racial 
discrimination 

,454       ,612       

Wether   ,318 ,394     ,526     

Clean 
environment 

,326       ,511   ,324   

Exciting place ,357     ,435   ,349 ,448   

Relative/Friend in 
Sweden 

          ,405 ,437 ,341 

Geographic 
nearness 

  ,332 ,439         ,519 

Reputation of 
quality 

,789               

 1



 

 
Reputation of 
expertise  
of staff 

 
,759 

  
 

 
  

 
  

 
  

 
  

 
  

 
  

International 
students 

,495         ,345     

Good facilities ,499 ,358 ,343           

Innovations in 
research 

,625 ,319             

well known 
institution 

,443 ,396           ,400 

Courses/Prog. 
offered 

  ,538           ,353 

Extraction Method: Principal Component Analysis.  
Rotation Method: Varimax with Kaiser Normalization. 
 
 
Fourth research question  
 
Rotated Component Matrix(a) 

Component   

1 2 3 

Quality of education ,845     

Good facilities ,844     

Student life   ,634 ,590 

City of Karlstad   ,927   

Student accomodation     ,928 
Extraction Method: Principal Component Analysis.  
Rotation Method: Varimax with Kaiser Normalization. 
 
 
 

 2


	1 Introduction 
	1.1 Higher education internationally  
	1.2 Higher education in Sweden  
	1.3 Karlstad City & University 
	1.4 Purpose 
	1.5 Research questions 
	 2 Methodology 
	2. 1 Choice of method 
	2.2 Collection of data  
	2.3 Data analysis 
	2.4 Validity & Reliability 

	 3 Theoretical framework 
	3.1 An introduction to consumer behavior 
	3.2 Consumers as individuals 
	3.3 Consumers as decision-makers 

	 4 Empirical findings and Analysis 
	4.1 Factors influencing to study abroad 
	4.2 Factors influencing to study in Sweden 
	4.3 Factors influencing to study at Karlstad University 
	4.4 The evaluation of the stay in Karlstad 

	 5 Discussion and Conclusions 
	6.1 Factors influencing to study abroad 
	6.2 Factors influencing to study in Sweden 
	6.3 Factors influencing to study at Karlstad University 
	6.4 The evaluation of the stay in Karlstad 
	6.5 Suggestions to further studies 



