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Abstract 

The United States of America is one of the most powerful countries in the world and their 
broadcasting system has become a role model to the rest of the world. Since the US charge 
less for their media products in third world countries, it is cheaper even for poor countries to 
import American content than to purchase local products. The aim with our survey is to 
explore whether heavy consumers of American television programs in Kenya hold positive 
attitudes to the American lifestyle and experience feelings of relative deprivation as a result of 
this consumption. Comparisons are made between students in an urban and a rural area.  

The theoretical framework for this study includes cultivation theory which investigates the 
effects of the values and behaviors of the television audience. It also includes relative 
deprivation, which is based on the assumption that people experience deprivation when they 
compare themselves with others – so called reference groups. In our case the reference group 
is the American lifestyle. A third theory used for this study is cultural imperialism which says 
that dominating, mainly western media corporations impose their cultural values on third 
world countries, as in this case, Kenya. 

In this study we are using a quantitative survey based on questionnaires handed out to Kenyan 
students at two different universities, one in a rural and one in an urban part of Kenya.  

Television is an important part of everyday life for Kenyan students and they consume more 
than we had predicted. We concluded that the respondents in our study generally have 
negative attitudes to their life and their country, but a more positive impression of life in the 
US. Relating these findings to the television consumption of the respondents, the students that 
watch American programs the most are students at the university in the urban area, and they 
are more positively disposed to Kenya, but more negative to the US, compared to the Egerton 
students in the rural area that generally do not favor American programs. These results do not 
support the theories chosen for this study. Based on our results, our conclusion is that the 
attitudes held by the USIU students do not originate from television consumption, but do most 
likely depend on other influences. 
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1. Introduction 
In the opening chapter, we describe the problematization, which constitutes a foundation for 

our survey, aim and research questions. The chapter also contains limitations for this study.  

In the end of the section, a figure demonstrating our disposition of the thesis is provided. 

1.1 Problem formulation 
The United States of America is one of the most powerful countries in the world, and they are 

the largest exporter of television programs as well. The American cultural dominance affects 

the television consumers’ opinions and impressions of the western lifestyle, and it sometimes 

even leads to them viewing the mediated image of the western life style as an ideal.1 Further, 

studies on relative deprivation show that such impressions are sometimes linked to feelings of 

dissatisfaction with one’s personal life. People in many countries base their understandings of 

the US on information provided in imported media. This so called knowledge is often 

distorted and provides a false image of the actual circumstances. When television functions as 

the primary or only source of information about other people or cultures, the medium strongly 

contributes to shape or distort the impressions of the audience.2 This effect is particularly 

strong when the importing country is geographically and culturally remote from the exporting 

country, as in the case of Kenya. Kenya is an underdeveloped nation and hence has few 

economical possibilities to subsidize domestic television productions, which is why a large 

share of the programs is imported, mostly from the US. 

1.2 Aim and research questions 
This study aims to investigate cultivation theory in Kenya. Our intention is to study the 

patterns of television consumption among Kenyan students in order to survey how they affect 

their impressions of life in the US and Kenya. We will illuminate any connections between 

heavy television-viewing of particularly American programs, positive impressions of the 

American lifestyle and feelings of relative deprivation among Kenyan students. It will also be 

investigated whether there is a difference between students in urban versus rural areas in 

Kenya. 

                                       
1 Thompson, J. B. (2009) The globalization of communication. In Basset, C., Marris, P. & Thornham, S. (eds.) 
Media studies: a reader. (3rdedn.) (pp. 138-151). Edinburgh: Edinburgh University Press. 

2 Oliver, M. B., Ramasubramanian, S. & Yang, H. (2008) Cultivation effects on quality of life indicators: 
Exploring the effects of American television consumption on feelings of relative deprivation in South Korea and 
India. Journal of Broadcasting & Electronic Media. Vol. 52, Issue 2. (pp. 247-267). 
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In order to respond to all components of this aim, the following research questions have been 

formulated:  

1. What are the patterns of television consumption among Kenyan students, and what kind of 

differences are there between heavy and light viewers? 

2. What attitudes do Kenyan students have towards their life and their country? 

3. What attitudes do Kenyan students have towards life in the US? 

4. How is lived experience and personal encounters related to Kenyan students’ attitudes 

towards the US?  

1.3 Limitation 
There is no official sponsor to this project and we have received no requests for any topic in 

particular. However, the study is partly financed by the Swedish aid organization SIDA 

(Swedish International Development Cooperation Agency) and therefore we had to comply 

with some restrictions. The research was required to be performed in a third world country, 

and our stay had to last for a minimum of eight weeks. Kenya in East Africa is a developing 

country with English as one of their official languages, and was therefore chosen for this 

study. The fact that English is an established language in Kenya greatly facilitated our work 

and our possibilities to contact and communicate with the respondents. 

The reason we chose to explore television consumption and not Internet usage or prevalence 

of cellular phones is that during our education, we have gained interest in the cultivation 

theory and cultural imperialism. We considered the writing of this thesis the perfect 

opportunity to test the theories on an audience from a culture different from the one we are 

living in. Further, when we discovered some literary sources on relative deprivation, we 

found it interesting to combine the theories in order to cover both television consumption and 

American cultural dominance. The reason why we chose to explore consumption among 

students was that they were the most accessible group for us. Being students ourselves we had 

access to universities in Kenya, where questionnaires could be handed out. The decision to 

compare students from an urban and a rural area was made when we found that very few 

people in the rural area that we first visited had preferences for American programs. We were 

thus curious about exploring television consumption elsewhere in Kenya, and an urban area 

was chosen for its contrariness to the one that we had already visited. 
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1.4 Disposition 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1, Disposition 

Chapter 1 Introduction 
In the opening chapter, we describe the problematization, which constitutes a foundation for our 

survey, aim and research questions. The chapter also contains limitations for this study. 
 

 

Chapter 2 Background 
In this section the field of investigation for our research is introduced. Background variables 

concerning the broadcasting industry in Africa and the growth of television in Kenya is described. 
The chapter also relates various factors that influence media content, including commercial interests 
and American cultural domination. Finally, the role of television in different cultures is discussed. 

  
 

 

Chapter 3 Theoretical framework 
In this chapter the theories which this survey is based upon are presented. Initially, cultivation theory 
is described from a wide perspective. This theory is then narrowed down, focusing on the American 

cultural dominance, and complementing theories are presented – relative deprivation and cultural 
imperialism. The presentation of the theories is intended to provide a deeper understanding of the 

chosen field of research, as well as to form the basis of the chapter of analysis. 
  
 

 

Chapter 4 Methodology 
In this chapter, different methods are discussed and motivations for the methodological selections 

made for this study are presented. The chapter also includes a description of the design of the 
questionnaires, the selection for the survey, its reliability and validity, as well as a report on how the 

data was analyzed. 
 

 

Chapter 5 Empirical data 
In the first part of this chapter, the background variables of the respondents are presented. The 

remaining part of the chapter is divided according to the four research questions formulated for this 
study, offering the reader a structured reading experience. 

  
 

 

Chapter 6 Analysis and discussion 
In this section of our paper, we relate the results presented in the previous chapter to the theoretical 

framework for this study. The chapter is arranged according to the research questions and its objective 
is to compare our results with the theories. 

  
 

 

Chapter 7 Conclusion and further research 
In the last chapter we list the conclusions made in the chapter of analysis in relation to the aim and 

research questions of this study. We also reflect upon what we would like to know more about in the 
section 7.2 further research. 
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2. Background 
In this section the field of investigation for our research is introduced. Background variables 

concerning the broadcasting industry in Africa and the growth of television in Kenya is 

described. The chapter also relates various factors that influence media content, including 

commercial interests and American cultural domination. Finally, the role of television in 

different cultures is discussed. 

2.1 Media in Africa 
In most of the countries in Africa, the media systems are heritages from countries that 

formerly colonized them, like the British in Kenya. As a result, the British BBC has been a 

pioneer and role model in many African countries, providing a model that does not encourage 

local programming. Children in Africa constitute a larger part of the population than in 

developed countries, but they have less access to information and skills. In developed 

countries, television is a studied subject and information is spread about its menaces, but in 

Africa, media is seen as a luxury and receive little attention from governments or 

organizations. The television system generates huge amounts of money through licensing fees 

and equipment costs. Further, investors interested in obtaining licenses for new television 

stations are obliged to pay large sums of money to the governments in order to be able to 

enter the market. Television is a much more expensive system than the radio, which is why its 

spread has had a slower pace. In Africa it is mostly an urban phenomenon and in many rural 

areas, the majority of Africans have very little or no access to the medium.3 According to 

information presented by The Museum of Broadcast Communications, studies performed as 

late as in 1985 showed that 86% of the electronic media audience in Kenya considered radio 

their primary source of information whereas only 17% ranked television as the best source.4 

Government insecurity and new conflicts growing in African countries, such as Kenya, drive 

away investors and create interference in the development, which is why many African 

countries need to fight for the development of their media industries. In order to succeed, 

globalization and the introduction and availability of new technologies are prerequisites. 

However, when it comes to third world countries, such development is usually prevented by 

                                       
3 Osei-Hwere, E. & Pecora, N. (2008) African media, African children: children’s media in Sub-Saharan Africa. 
In Pecora, N., Osei-Hwere, E. & Carlsson, U. (eds.) African media, African children. (pp. 15-27). Göteborg: 
Nordicom. 

4 Kariithi, N. http://www.museum.tv/eotvsection.php?entrycode=Kenya  [accessed  07-01-2010]. 
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economical limitations and in order to achieve growth and development, it is necessary that 

the country undergo governmental and political changes. There is a close connection between 

political instability and absence of economic growth, according to Osei-Hwere and Pecora. In 

turn, these economic difficulties effect the development of the media industry and limit its 

possibilities to develop media technologies and content. On the other hand, Osei-Hwere and 

Pecora note that political and economical stability lead to stable media growths, and 

exemplifies this concept with the fact that countries such as the US, Britain and Japan are 

leading media nations that have been stable democracies and governments for hundreds of 

years.5 

 According to Osei-Hwere and Pecora, “media in Africa has a history of propagandaistic 

function for people in power, for nation building and development, and is still considered to 

be so. Nation building is considered a tool, contributing to create a common identity for 

people from these countries as well as to prevent conflicts and unrest.”6 However, Pecora et 

al. state that nation building should also include development of the mass media and the 

accessible technology, since it is considered a fundamental asset for expansion, development, 

and the capability to compete with other successful media producing countries. Pecora et al. 

also declare that factors like positive and stable alterations in government, globalization, 

economic growth and the introduction and accessibility of new media technologies have led 

to a strengthening of media in Sub-Saharan Africa.7 

Sub-Saharan Africa is the world’s poorest continent with 40% of its wealth banked in other 

parts of the world. Despite the fact that these African developing countries have become 

poorer during the last three decades, the people are exposed to advertisements spreading 

consumerist ideals and a false sense of affordability for things that people in reality cannot 

afford. Global consumer television and technical advances in information and communication 

have helped to spread consumerism and, as Nyamnjoh argues “converting Africans into 

various degrees of consumerism and seeking to mould especially youth into consumer 

zombies.”8 

                                       
5 Osei-Hwere, E. & Pecora, N. 2008 

6 Osei-Hwere, E. & Pecora, N. 2008 p. 23 
7 Osei-Hwere, E. & Pecora, N. 2008 

8 F.B Nyamnjoh, Fishing in troubled waters: disquettes and thiofs in Dakar. Electronic resource available at: 
http://www.jstor.org/pss/3556750 [Accessed 06-10-2009]. p. 317. 
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Nyamnjoh discusses how identity is both how one sees oneself and how one is perceived by 

others and it is not innate, but formed unconsciously over time. The identities of Africans 

have been affected by the processes of slavery, colonialism and relations with other cultures 

and even today, most Africans perceive their continent as progressively changing because of 

their hard work and their ambitions to gain dignity and self-confidence.9  “Africanity”, 

according to Nyamnjoh, is about being “a social actor/actress enmeshed in a particular context 

that has been and continues to be shaped by a unique history that, among others, is marked by 

unequal encounters and misrepresentations often informed by the arrogance and ignorance of 

the economically and politically powerful who take the liberty also to arrogate a cultural 

superiority to themselves”.10 There is thus an outspoken and widely spread notion among 

Africans that white people see themselves as superior.  

2.2 Television in Kenya 

The history of broadcasting media begins in 1954 when the Kenya Broadcasting Services 

(KBS) was instituted. Three stations were set up in Mombasa, Nyeri and Kisumo.11  

In 1959, before Kenya gained its independence, the British colonial administration instituted 

The Kenya Broadcasting Corporation, KBC. The purpose of the establishment was to provide 

radio and television for the Kenyans. Earlier that year, a commission was engaged to 

investigate and account for the consequences television might induce on the radio 

broadcasting. Opposite to what another commission had found previously in 1954, the 1959 

Proud Commission reasoned that television was to be expected to be financially introducible 

if financed with commercial means. Following the recommendations of the Proud 

Commission, a number of mainly western companies were contracted to account for 

installation and maintenance of the television service. Together, the eight firms formed the 

Television Network Ltd. Being aware of the fact that Great Britain was about to lose the 

colony of Kenya, the KBC was formed as an independent, public association12, to take over 

broadcasting from KBS in 196113 with the aim to make it similar to the British Broadcasting 

                                       
9 Nyamnjoh, F. B. (2008) Children, media and globalisation. In Pecora, N., Osei-Hwere, E. & Carlsson, U. (eds.) 
African media, African children. (pp. 29-53). Göteborg: Nordicom. 
10 Nyamnjoh, F. B. 2008  p. 37 
11 http://www.kbc.co.ke/info.asp?ID=1 [Accessed 07-01-2010]. 

12 Kariithi,.N. http://www.museum.tv/eotvsection.php?entrycode=kenya [Accessed 08-01-2010]. 

13 http://www.kbc.co.ke/info.asp?ID=1 [Accessed 07-01-2010]. 
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Corporation, BBC. The KBC turned out to bear much resemblance to the BBC, but the 

advertising, government subventions and annual license fees on receiver sets that were 

supposed to finance the expenses of the medium did not suffice, and the government had to 

enter and contribute with a loan.14 

In 1962, the first transmission station started to broadcast in Kenya. The station was located in 

Limuru, in the central province, and had a very limited transmitting radius.15 Two years later, 

in summer 1964, the government unified the broadcasting services.16 The corporation was 

nationalized, converted to a department under the Ministry of Information, Broadcasting and 

Tourism, and renamed Voice of Kenya (VoK). 17 The objective of the transformation was to 

prevent foreign ownership of the media on behalf of the country’s national productions. The 

aim of the new department was to grant information, education and entertainment. The 

government did not allow private ownership of broadcasting matters and until 1990, the state 

owned and controlled television and radio. Consequently, the content was regulated and the 

channel was careful not to broadcast sensitive news. The state attempted to change the 

broadcasting system by replacing annual license fees with a single permit-fee. The focus was 

also moved from commercial self-sustenance to increase of local program content. However, 

the 70% goal was not reached, since only 40% of the programs were Kenyan productions by 

the mid 1980s.  

In the late 1980s, the Voice of Kenya, changed its name back to Kenya Broadcasting 

Corporation and became more autonomous and commercially orientated. 18 However, KBC’s 

plans to provide more news and improve domestic productions were prevented by its 

disability to clarify its editorial position and according to some sources, the corporation is to 

be considered a means of spreading government propaganda.19  

 

                                       
14 Kariithi, N. http://www.museum.tv/eotvsection.php?entrycode=kenya [Accessed 08-01-2010]. 

15 http://www.kbc.co.ke/info.asp?ID=1 [Accessed 07-01-2010]. 

16 Evusa, J. (2008) Children’s television in Kenya. In Pecora, N., Osei-Hwere, E. & Carlsson, U. (eds.) African 
media, African children. (pp. 207-218). Göteborg: Nordicom. 

17 Kariithi, N. http://www.museum.tv/eotvsection.php?entrycode=kenya [Accessed 08-01-2010]. 

18 Evusa, J. 2008 

19 Kariithi, N. http://www.museum.tv/eotvsection.php?entrycode=kenya [Accessed 08-01-2010]. 
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KBC remained the only television network in Kenya until 1990, when television monopoly 

was abolished due to globalization, democratization and liberalization. This is when KTN, a 

private TV station emerged. KTN is believed to be in leading position due to its high amount 

of entertainment content, such as drama series, reality and comedy shows as well as movies, 

which attract the heavy television consuming group 18 to 39 year olds. KBC and Citizen TV, 

on the other hand, catch the attention of an older audience, probably due to the fact that they 

broadcast the latest national and regional news and parliamentary reports.20 

KTN is mainly financed by advertising and TV production services, but despite its 

commercial setup, political forces have prevented KTN from screening any independent news 

reports. This conflict led to complete emission of local news during a whole year in the mid 

1990s. In contrast to KBC, which actively works for increased local programming, KTN 

broadcasts programs of which 95% are foreign. The reason the share is so high is because 

most of the service is a re-transmission of the American CNN signal. Although the CNN 

signal is clearly received, the transmission is deliberately delayed in order to render possible 

to filter out anything that could be considered unpleasant to the government. The 

government’s censorship over the television industry not only affects the established 

channels, but even new players are obstructed to enter the market. Out of fear of losing its 

strict control over the information spread, the Ministry of Information and Broadcasting has 

refused interested investors admittance into the television market, claiming that the 

broadcasting frequencies are insufficient, according to The Museum of Broadcast 

Communications.21 

As mentioned previously, television had a slower pace than the radio. In the case of Kenya, 

only a minority had access to the medium, and the spread was delayed by “the poor 

penetration of the national power grid” as well as weak signals from the transmission stations. 

The Kenyan television audience has thus been concentrated mainly in urban areas and large 

rural centers with functioning electricity and presence to a booster station.22 Compared to 

other developing countries, the Kenyan media industry is however vital and provides job 

opportunities for the people as well as for foreign and local companies.23 

                                       
20 Evusa, J. 2008 
21 Kariithi,.N. http://www.museum.tv/eotvsection.php?entrycode=kenya [Accessed 08-01-2010]. 

22 Kariithi, N. http://www.museum.tv/eotvsection.php?entrycode=kenya [Accessed 08-01-2010]. 

23 Evusa, J. 2008 
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2.3 Television channels in Kenya 
In this section we present an overall picture of the supply of programs on the most popular 

television networks in Kenya. One of the country’s six channels is not mentioned. The name 

of this channel is Sayare TV and the reason it is not presented in this section is that it proved 

not to be very popular among the respondents. The following presentation does not fall within 

the framework of academic content analysis. However, it provides sufficient information as to 

equip the reader for an understanding of the essentials of this thesis. The program information 

provided in this section is based on an inspection of program listings of five channels during 

the last week of October and the first week of November 2009.  

2.3.1 KBC ‐ Kenyan Broadcasting Corporation 

KBC is a typical government ruled channel with many local programs on the schedule.24 The 

program content is to be compared to the British BBC and the Swedish public service 

company SVT. Very little imported content is broadcasted. The genres represented on the 

tableau are many, and compared to other, commercial channels, the supply is extensive. 

Examples of programs that are broadcasted are Good morning Kenya, Gospel Hour, Straight 

Talk African and Ukumbi wa Kiislamu. Remarkably few programs are American. 

2.3.2 KTN ‐ Kenya Television Network 

KTN is a market driven channel with commercial interests25, opposed to KBC, which as 

mentioned previously is strictly government ruled. This fact is apparent in KTN’s program 

supply as well. Soap operas, drama series, comedies, talk shows and reality shows are highly 

overrepresented in comparison to other genres. There are very few programs on social matters 

and a major part of the content is imported, such as the drama series CSI: New York, Prison 

Break and Heroes, as well as the reality show The Tyra Banks show. However, the imported 

material is not exclusively American. In addition, there are programs from other media 

producing countries, such as Mexico, Australia, Great Britain and non-Kenyan African 

countries. 

2.3.3 NTV ‐ Nation Television 

Examples of programs screened on NTV are the American productions Generation 3, The 

Beat, America’s got talent and Smallville. Of the investigated television channels, NTV and 

                                       
24  http://www.kbc.co.ke/info.asp?ID=1 [Accessed 07-01-2010]. 

25 Kariithi,.N. http://www.museum.tv/eotvsection.php?entrycode=kenya [Accessed 08-01-2010]. 
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KTN are the ones with the highest share of American programs. NTV is also very visible 

when moving about in Kenya. The logotype of the company is recognized on billboards and 

in advertisements in newspapers and magazines.  

2.3.4 Citizen TV 

Citizen TV started broadcasting in 1998 and is owned by the multimedia house Royal Media, 

which also owns a number of radio stations.26 The content is quite mixed, but compared to 

some of the other channels they have a high number of local programs. Examples of the 

shows they broadcast are the Kenyan productions mother in law, Tahidi High and Papa 

Shirandula as well as the popular Mexican soap opera Storm Over Paradise. 

2.3.5 Family TV 

Family TV is a channel with deeply rooted Christian values. Family TV is part of the multi-

media broadcasting station Mission Family Media. According to the company’s website, their 

mission is to “provide quality, wholesome, inspirational and positive entertainment”27. When 

analyzing the program listings of Family TV, we found that the expressed values and 

missions of the company are reflected on the content that is broadcasted. This entails that 

violent content is avoided and that programs with foul language and unchristian values are not 

represented. Examples of programs that are broadcasted on Family TV are Christian shows 

such as Bible Heroes, Prophecy revealed, Christian World News, God in Africa, and the 

quotidian incidence of several hours of church services from various churches with different 

preachers. There are few American programs on Family TV, but Dr Phil as well as the 

religious show Joni and friends are both recurring elements on the program listings. 

2.4 Policies and regulations concerning the media in Kenya 
The liberalization of the broadcasting media and the increase of global concentration of media 

ownership, as well as the introduction of broadcast satellites, call for a law that is 

comprehensive enough to regulate all media in Kenya, according to Evusa.  As a result of the 

globalization of the media industry, there have been disagreements and permits have been 

given to new entrepreneurs on the market without restrictions such as license obligations or 

broadcasting content.  
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In order to limit foreign ownership of broadcasting networks in Kenya and thus restrict the 

quantity of violent and taboo program content that is believed to come with imported 

material, the broadcasting Content Advisory Council has suggested that a minimum of 30% 

should be owned by Kenyans. The council’ task is also to assist the government in monitoring 

and regulating the standards of broadcasting content in the country. Recommendations from 

the CCK propose an introduction of guidelines in order to balance the amount of foreign 

versus domestic television programs so that local content is increased. Public dissatisfaction 

concerning inappropriate advertising in television and print media led to an effort by the 

minister of Information and Tourism to restrict license approval to networks that only 

broadcast foreign content, but the attempt was frowned upon by advertisers. In both UK and 

Kenya, the broadcasting regulations promote local businesses. The Kenya Broadcasting Act 

of 1990 is, according to Evusa, becoming outdated and today the responsibility lies with the 

television stations, which decide on their own what to screen and when. Evusa states that 

there is a need for a comprehensive media policy in Kenya that merges the previous 

overlapping Science and Technology Act of 1977, the Kenya Broadcasting Corporation Act 

of 1988 and the Kenya Communications Act of 1998, in order to develop a strong media in 

Kenya. In 2006 a draft ICT policy by the Ministry of Information and Communications was 

published with the objective to aid progress of local content development, promote mixture in 

ownership and control and to establish regulations of practice for all licensees. However, 

there were several shortcomings of the policy such as the supposition that the government is 

adequate to represent the public’s view, the lack of regulation for advertising content and the 

condition that journalists were obliged to reveal all their sources. The media industry and its 

laws and regulations are still today under development and the introduction of competition 

has multiplied the players on the market.28  

 

The most recent regulations discussed in Kenya are The Kenya Communications Amendment 

Act of 2009. The amendments were established as a mean to modernize regulations on 

electronic operations and broadcasting in Kenya. The act also empowered the 

Communications Commission of Kenya, providing it with total control over the information 

and communication technologies (ICT) sector. It also aims at creating resolutions to sustain 

the functioning of the national ICT policy since the act regulates a broad range of sectors such 
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as broadcasting and media, information technology, telecommunications and radio, and postal 

services.29 

The Kenya Communications Amendment Act of 2009 was formulated as a means to improve 

the Kenya Communications Act from 1998. The main focus of the amendment act was to 

administer the application of the licensing powers, to formulate regulations for broadcast 

content and to institute a system to supervise the execution of the rules. The human rights 

organization Article 19 is an international, non-governmental human rights organisation 

working for the right to freedom of expression, that have evaluated the amendment act of 

2009. They found that the act lacked an appropriate time frame and a vision of how to gain a 

pluralistic media industry in Kenya and that the content rules were unsatisfactory. Further, the 

evaluation provided by Article 19 argues that the amendment act ascribes too much power to 

the broadcasters by proclaiming self-regulation and a system in which the Communications 

Commission of Kenya is to intervene only to settle severe conflicts between audience and 

broadcasters. However, they found the guidelines for relocating frequencies that have been 

handed out in a disorganized manner, to be an important improvement from the act of 1998. 30  

2.5 How commercial interests influence the media content 
Transnational media companies provide rationalized informative and entertaining content 

which means that African cultures are seldom represented and that national media are forced 

to rely on low-cost imports as substitutes to local productions. According to Nyamnjoh, there 

are regional and national broadcasting agreements that proclaim that there is a need for 

African children to see reflections of their own culture and languages through the electric 

media in order to verify their “sense of self, community and place”.31 However, these needs 

are overlooked in favor of the companies that own and power the global cultural industries – 

such as media conglomerates – and are mostly geared towards profit-making, unregulated 

commercial exploitation and economic power, and are therefore unwilling to invest in 

precarious cultural diversity. Hence, investors are reluctant because they consider these 

nonwestern cultures to be socially inferior and economically ineffectual. Nyamnjoh strongly 
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criticizes the lack of cultural diversity and claims that the consumerist values reflected 

through mediated products lead to “self-denial, self-evacuation, or self-devaluation, and the 

glorification of the creativities and mediocrities of others”.32  

Lazarsfeld and Merton also confirm the existence of the phenomenon, even though referring 

to the mass media in general. According to them, producers avoid getting involved in projects 

that entail any risk of losing substantial part of their audience. In the world of mass media, 

and of commercial broadcasting systems, the media content is adapted for the mass, which 

means that minorities and sensitive issues are neglected. Lazarsfeld and Merton aver that the 

conditions of the effectiveness of the mass media prevent social and cultural structures from 

changing, and instead contribute to the maintenance of existing constructions.33 And, as stated 

by Nyamnjoh, plurality does not mean diversity.34 

2.6 American influence on the television content 
The question whether content should be regulated is today a sensitive and controversial matter 

for the production companies and television stations in Kenya, since they are all dependent on 

imported material in order to keep their costs down.35 Evusa notes that despite the fact that the 

majority of the programs on the nation’s largest television company is imported, no major 

efforts have been made to encourage domestic production or culturally relevant material.36 

Thompson provides the same explanation in his text The Globalization of Communication 

and argues that many American broadcasting companies sell off their productions and have 

individual pricings for each country to which they export their products. This way, no country 

can benefit on broadcasting their own material rather than American.37 O’Sullivan et al. 

concur with Thompson’s reasoning and states that third world countries are obliged to 

purchase imported material, and provides an example of a television channel in Zimbabwe 

that had a very popular, indigenous program, produced at the lowest cost possible. However, 
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despite its popularity, it was outrivaled by the cheaper, but far more lavish American program 

Miami Vice.38 

There are several reasons the United States of America is one of the most powerful countries 

in the world. To begin with, the US is a large country with vast financial assets. Secondly, 

television was born in the US and the Americans had the skills and technique required for the 

development of broadcasting systems and they therefore became a role model to other 

nations. As the phenomenon of television grew bigger, American corporations invested in 

development of broadcasting systems and thus expanded their own business and profit 

abroad. This is what happens in many third world countries and since Kenya is an 

underdeveloped nation and has few economical possibilities to subsidize domestic television 

productions, this explains the large share of American programs on Kenyan television.39  

Most media conglomerates reside in North America, Western Europe, Australia and Japan 

and there are hardly any in the third world countries. Thomson argues that there is asymmetry 

in the flow of international news- and entertainment-programs, and that the US is the largest 

exporter in the world. Great Britain and France also export largely, but they still import from 

the US. According to Thomson, it is important to research more on the issue in order to 

discover patterns of international flow, which previously has mostly been based on content 

analyses of program charts in different countries. Thompson criticizes this method and claims 

that it does not reveal any information about the audience, the patterns of viewing or even the 

reception of the broadcasted material. Instead she promotes investigation of how globalized 

symbolic materials are used, what receivers do with them, how they involve them in routine 

and practice in everyday life.40   

The commercial imperialism is considered as dangerous as the military imperialism, and as 

Fichou states, the “cultural war” is harmful for traditions, lifestyles and values. The American 

cultural imperialism is considered a real problem, and the multinational companies contribute 

to mainstream conformity since economies in many countries are dependent on American 

business and have to play by the rules of American businessmen. Further, Fichou claims that 

Americans are unwilling to embrace the traits of other cultures, yet they try eagerly to 
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transmit their own cultural values on other people, without realizing that such deeds are not 

possible nor requested in all situations. This willingness is, according to Fichou driven not by 

national pride, but by pure benevolence and eagerness to provide to others what they believe 

to be the best, and is compared to a form of hidden imperialism, in which the US send 

businessmen instead of military forces, which in consequence creates US control over foreign 

economies, and increasingly, even cultures.41 

Fiske requests further studies exploring the subject area of international reception of both 

news and entertainment programs and ways that industrialized countries can help the less 

developed ones to produce their own cultural commodities so that they can challenge the 

superiority of the US and other western countries, where the most popular programs are 

produced.42  

2.7 Television and culture 
According to Fiske, television must always be part of social change and shifting of ideologies, 

and it either speeds it up or delays it. It is however important to be aware of the fact that many 

television viewers do not always interpret the programs they watch the way the producer of 

the program intended. Fiske also states that reality is never raw, but always encoded and that 

the only way to perceive and interpret reality is by the codes of one’s culture, since perceiving 

and understanding television is never objective or universal. The concept of reality differs and 

is a product of the codes of each culture.43 Nyamnjoh confirms Fiske’s reasoning and avers 

that western and African children have few things in common except a collection of media 

products which they interpret differently according to their cultural and social 

circumstances.44 

 

The diversity of technologies in the media industry decreases the assortment of cultural 

commodities, since distributors want to reach an audience that is as wide as possible. 

However, since there is also diversity in terms of interpretations of the program content, 

television does not make people more alike, according to Fiske. Instead, cultures are 
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strengthened and for example the features of Black English have been strengthened through 

the years, despite the dominance of white television.45 

  

 As an example of deviating interpretations, Fiske mentions a study of the television series 

Dallas that showed that Arab, male viewers considered Sue Ellen’s going back to her ex as a 

return to her father, which was not the objective of the script writers. Results from studies 

made by Katz and Liebes, presented in Fiske’s Television Culture showed that part of the 

attraction with Dallas for non-American viewers was that its story could easily be 

incorporated through gossip in the local culture. Television plays thus an important role when 

it comes to oral culture which integrates television culture in games, songs and slang and 

Fiske claims that television not only incorporates the cultures of the people, but contributes to 

their survival. In this sense, television has a unifying function, providing the viewers with a 

common discourse and a shared experience between different people.46 
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3. Theoretical framework 
In this chapter the theories which this survey is based upon are presented. Initially, 

cultivation theory is described from a wide perspective. This theory is then narrowed down, 

focusing on the American cultural dominance, and complementary theories are presented – 

relative deprivation and cultural imperialism. The presentation of the theories is intended to 

provide a deeper understanding of the chosen field of research, as well as to form the basis of 

the chapter of analysis. 

3.1 Cultivation theory 

3.1.1 The development of cultivation theory 

Ever since television was introduced in the 1940s’ and -50s’ researchers have been exploring 

its effects. In these studies, behaviors and attitudes were compared between television 

consumers and people who lacked access to television. Today most people have access to 

television, but there may still be differences between heavy and light viewers. People who 

spend hours every day watching television are believed to pick up some of the information 

provided and perceive the world differently from people who don’t.47 

George Gerbner and Larry Gross developed cultivation theory in the 1960s’ and -70s’. The 

theory is used in the field of media and communication as a tool to measure the influences of 

television. The early effects research was mainly focused on how specific programs and 

messages affected the behaviors of different people. According to this view, changes in 

people’s behavior were considered evidence of direct influence from the programs that were 

watched. What differentiated this previous research from Gerbner and Gross’s theory was that 

their focus was on a more comprehensive perspective and their view of television was 

general, over a long period of time. The cultivation theory is about the possible effects of 

stable and recurring patterns of depicted ideologies on television, and how these pervade the 

viewers’ perception of the world. The core argument in cultivation theory is that heavy 

viewers are more likely to perceive reality in ways that mirror the most frequent messages of 

the television world compared to people who watch less television.48  

Initially, the research was closely connected to violence, but over time, the focus has 

expanded and cultivation analysis now takes into account even other aspects of television 
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content. Examples of such topics are gender roles, environmental attitudes and religion.  The 

original idea of cultivation analysis was to change the common view of mass communication 

and to alter the discourse about the social and cultural possible effects of mass 

communication. This was a way of avoiding propaganda research and the “effects” tradition. 

Gerbner wanted to go beyond the meaning of effects, and by providing the cultivation 

metaphor he meant that giving water to a plant once will not make it grow, but a continuous 

flow, or recurring habits of watering makes it flourish. His focus was thus on influence rather 

than direct effects and causality.49 

Gerbner claims that cultivation effects do not vary depending on which subject or content that 

is most prevalent on television. Hetsroni on the other hand, demonstrates that popular and 

overrepresented, as well as underrepresented topics on television generate a skewed 

perception of reality among television consumers and that topic does matter.50 Hetsroni’s 

findings are supported by research presented in Donnerstein et al., demonstrating that 

cultivation effects do depend on content and genres.51 

Cultivation theory has been criticized for its difficultness to discern cultivation processes 

from general socialization.52 Critics claim that viewer variables, such as perceived realism, 

experience with crime and communication and interaction with friends and family restrain 

cultivation effects.53 However, the theory is still today a popular, public topic of debate and is 

a commonly used theory when performing academic studies. Even though the effects are very 

small it has been proven that television contributes to incorrect perceptions among viewers in 

different cultures all over the world.54 
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3.1.2 Light and heavy viewers 

In order to investigate if there are any correlations between the messages from television and 

people’s thoughts and reactions, it is common to measure the amount of television viewing, 

and what kind of programs and channels people prefer, and then compare these findings with 

their thoughts and values of the world. This way, researchers explore whether heavy viewers 

generate answers that correspond with the world as it is depicted on television or if the 

answers derive from real-world experience.55 

When measuring the amount of television viewing, it is common to let the respondents 

approximate an average of how many hours they watch television daily. The data is then 

presented either in its original form, or is divided into, what Shanahan and Morgan refer to as 

“relative viewing categories”; light, medium and heavy viewing.56 The boundaries for each 

group are not fixed, but are decided from case to case. According to Shanahan and Morgan, it 

is important to divide the hours so that the three groups are about the same size. The aim is to 

get as many viewers as possible on each level of television viewing. The division of the self-

reported hours simplifies the analytical part of the research. Further, if opinions about the 

social reality differ between heavy and light viewers, this can be considered as evidence that 

television affect people’s views.57 

3.1.3 Two established models  

According to Hetsroni, there are two models within cultivation theory that are more cited than 

others. These are heuristic processing and learning and construction. The former was 

developed by Shrum in the 1990s and suggests that the encoding that occurs while viewing 

television is complex, since the viewers don’t actively memorize the information. Instead, 

knowledge structures are stored in memory without the viewers’ awareness. People seldom 

reflect on the sources of their information when drawing conclusions about reality, which 

implies that viewers are affected by television and construct their worldviews according to 

what they, unknowingly, learn from television. Heavy viewers have images provided by 

television more readily available, which is why they can produce answers faster than light 

viewers. In contrast, the learning and construction model describes television as a social 
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teacher that educates viewers about the world around them.58 By introducing this model, 

Hawkins and Pingree divided the cultivation process into two separate steps: learning and 

construction.59  In the learning phase viewers gather pieces of information from televised 

portrayals such as gender, racial groups and lifestyles, but the amount and increase of 

acquired knowledge depend on the viewer’s level of attention and memory resources. 

Thereafter, in the second step, this learnt information among with other factors, such as 

growth and actual experience, constitute an important role when television consumers make 

up their view of the world and of a social reality.60 

3.1.4 First‐ and second‐order cultivation 

In order to be able to measure the existence and functions of the steps of learning and 

construction, Hawkins and Pingree distinguish two different means of measurement, namely 

demographic and value system measures. The former observe whether heavy consumers’ 

view of the reality is close to the real world or of the televised version of the world, whereas 

the latter investigates how viewers make certain ideas, attitudes or values part of their 

behavior or thinking. Gerbner et al. contemplate the same phenomena but referred to them as 

first- and second order cultivation.61 Oliver et al. explain first-order social beliefs as how 

people approximate the likelihood of different occurrences in their surroundings, for example 

their estimation of the number of luxury cars in a certain area. Second order, on the other 

hand, is described as how television consumers make certain ideas or values part of their 

thinking, for example one’s beliefs about the significance of material possessions in one’s 

life.62 The original thought was that first order answers should serve as the basis for second 

order construction, so that “beliefs about facts can provide the basis for more generalized 

world views”, however, researchers realized that the functions of these methods were more 

complex and they found that second-order cultivation does not need to be compared or 

equivalent to first order answers.63 Oliver et al. relate Hawkin and Pingree’s view of these two 
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different types of cultivation effects, which is that they should not be considered and utilized 

as one unity, but as two separate social reality beliefs.64  

3.1.5 The Cultural Indicator Project 

Since the late 1960s there has been a project, called the Cultural Indicator Project, which has 

truly contributed to the expansion of cultivation theory around the world. The project was 

developed by George Gerbner and is still today a barometer concerning important issues 

relating to culture in the US and other parts of the world. Since Gerbner opines that television 

is the primary source and distributor of culture in America, the Culture Indicator Project is 

mostly concentrated on the consequences that television adds to human life. Throughout the 

years, a large number of organizations have sponsored the project, among them the National 

Science Foundation and the US Commission on Civil Rights. Within the project, the various 

aspects of the message are investigated, through examination of its selection, production and 

distribution. Further, patterns of demography, behaviors, relationships and television content 

in relation to violence, gender-roles and minorities are multiplied and observed. Every year 

since 1967 the project group has performed a content analysis, by recording and analyzing 

drama shows from the US and cooperating countries in order to define characteristics of the 

general world-view that is presented to the global television audience. The last routine and the 

core of cultivation theory is the study of how people’s world-view is colored by television 

content. This branch of the project covers a wide range of topics and is the most widely 

spread and developed one, both among researchers within the project and in other parts of the 

academic field.65  

3.1.6 Religion and television 

When Gerbner wrote Television: The new state religion in 1977, he averred that the American 

television institution functions as a form of religion. He argued that television, like religion 

repeats stories and rituals around which members of an entire society can arrange their lives 

and everyday understanding. In 1984 Gerbner performed a national study including 1300 

viewers of religious programs and an equal number of non-viewers of these programs. The 

results of the study showed that the audience of the religious programs tended to live in rural 

areas, and that they were usually more fundamentalist, conservative and had lower income 
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and educational degree than the average member of the population. The non-viewers were 

inclined to hold a more moderate position. The study also showed that the religious television 

programs did not constitute a threat towards mainline religion and churches. Instead they 

represented norms and world views that competed with the world of mainstream television.66  

Based on the results from Gerbner’s study, another researcher, Hoover, compared the habits 

and behaviors of the viewers and non-viewers of religious programs. He found that people 

that watch religious programs tended to be involved with religious activities, such as praying 

and churchgoing, of which the non-viewers generally had less interest in. Complying with 

these findings, a study by Umble in 1990 showed that heavy viewers among Mennonites were 

much less conventional than their non-viewing peers, which indicates that traditional ways of 

life are dissolved by television. Based on their two studies, both Gerbner and Hoover agreed 

on the conception that religious television aims to compete with general commercial 

television for the attention of the viewers. The satisfaction that believers associate with 

religion is for heavy viewers now instead found in television. This way television can be 

considered a kind of religion, since it replaces religion and its activities in everyday life.67 

3.1.7 Storytelling  

According to Gerbner, human life is constructed through storytelling, and people believe 

themselves to know things that they have only heard about and not personally experienced. 

Previously, stories were told face-to-face between people, whereas today, the most important 

storyteller is the television. The means of storytelling is thus mainly in the hands of global, 

commercial interests. In order to please the marketing and commercial needs in the world, 

there are different kinds of stories: how they work (fiction), are (news) and what they do 

(commercials). All these three categories are a mediated culture, packaged and spread by 

television. They are expressed and enacted through for example mythology, religion and 

science.68 

3.2 Relative deprivation 
The expression relative deprivation was invented during a study of American soldiers by 

DeVinney, Star, Stouffer, Suchman and Williams in 1949. The researchers found that people 
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tend to compare their awards with one another. Runciaman makes a distinction between 

egoistic and fraternalistic deprivation. The former is about how individuals experience 

dissatisfaction because they compare their own lives with the lives of other individuals, 

whereas the latter treats the aspect of dissatisfaction with one’s society, due to comparisons 

with other groups or societies. US television programs are dominated by characters with 

professions, hobbies and possessions closely connected to wealth and materialism. This 

sometimes leads to misinterpretations of the American society among viewers. The portrayal 

of consumption habits in American programs can also affect viewers so that they rate 

materialism as the primary value in life. Further, the tendency of American television 

programs to portray a wealthy lifestyle entails that people in developing countries watching 

these programs, are apt to experience relative deprivation, both on a personal and a societal 

level. Consequently, how people living outside the US find their own lives can be related to 

how their impressions of social life is cultivated through American programs, both through 

first- and second-order cultivation.69  

An article by Oliver, Ramasubramanian and Yang presents a path leading model investigating 

cultivation effects among people in South Korea and India. Oliver et al. explore how Asians 

that watch American programs feel about their own country and about the US. The article 

focuses on several specific influences that these programs may have on viewers outside the 

US, and explores the assumption that American television cultivates materialistic values as 

well as estimates of exaggerated affluence. The results of the study indicate that people in 

both countries experience both admiration for the American society and feelings of relative 

deprivation connected to consumption of American programs. It was also shown that 

American television cultivates materialistic values and beliefs that Americans are wealthier 

than they actually are.70 

According to this article, the influence of television is considered particularly strong when the 

audience lacks direct experience with the broadcasted content. Hence, when television works 

as the primary or only source of information about other people or cultures, the medium 

strongly contributes to shape or distort the audience’s impressions. People all over the world 

receive knowledge about the US through imported media. However, this “knowledge” is 

often misleading and provides an incorrect image of the conditions in the US. According to 
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Oliver et al., American television often portrays wealthy characters, images and 

representations of consumerist values. 

How people understand relative deprivation is related to their definition of poverty, according 

to Larsson. According to the reasoning of Runciaman, relative deprivation is a state in which 

a person can not achieve a personal desired situation. This entails that the definition do not 

have anything to do with poverty, but is related to who or what the individual has as a 

reference. According to Larsson, however, two important factors can be distinguished within 

the definition of relative deprivation and out of these two one is related to poverty, since 

deprivation is sometimes due to the structures of society and how resources are distributed: 

people that due to inequalities in society cannot afford to realize the most fundamental desires 

in society are defined as poor. The other important concept is desire, which in today’s society 

is often linked to societal factors. Since the contemporary society involves consumerist ideals, 

it is necessary to be able to act as a consumer in order to be part of society. Consequently, 

deprivation can be linked to poverty, since these two factors sometimes coexist. Larsson also 

relates to Townsend’s three forms of deprivation. The first form, objective deprivation, relates 

to the people with the least resources in society, in other words the same individuals as 

described above. Normative deprivation is not being able to have what the norm say is 

necessary, which is similar to Larsson’s second factor described above. The third form, 

subjective deprivation is related to reference groups in society, to whom people compare 

themselves. As a scientist it is necessary to investigate actual deprivation, in other words, 

objective and normative deprivation in order to be able to measure subjective deprivation.71 

3.3 Cultural imperialism 
Cultural imperialism is a theory that was presented in Herbert Schiller’s Communication and 

Cultural Domination in 1976. The theory illustrates the ways in which large international 

media corporations of developed countries dominate media consumption in developing 

countries and impose their cultural and other values on the audience. Not only media content, 

but also technology, ideology and ownership are generated and this leads to “dependence, loss 

of autonomy, and a decline in national or local cultures”.72  
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The theory infers that third world countries are genuine, immaculate and fragile, and therefore 

need to be protected from the corrupting influence of modernization from western countries in 

general and particularly the United States. This tendency of romanticizing the image of a 

fixed cultural identity is one of the reasons why the theory is by some scholars considered 

outdated.73 According to Nyamnjoh, identities are not fixed. Instead, there is a continuous 

change of identities among people in an ethnic group and these transformations, among other 

factors, depend on politics, which entails that cultures are not ruined exclusively by the 

imposition of foreign media products.74 

Another problem with the theory is, according to some critics, that it sometimes entails the 

assumption that the mere presence of foreign programs is evidence of their influence, and that 

economic power is the same as cultural effects.75  

Moreover, cultural imperialism is based on a belief that the audiences in the culturally 

imperialized countries not only uncritically absorb the encoded messages of the programs, but 

also that these messages replace the ideals and worldviews these people have had before.76 

And as O’Sullivan et al. states, there is little evidence about how reception and decoding 

works in situations in which imported material is being consumed.77 

However, it is stated that there is a concentration of global power over media production and 

distribution among western countries, and especially in the US.78 This entails that despite the 

fact that it has received criticism, cultivation theory is still used in the field of media and 

communication. As expressed by Sinclair in the following quote: “[T]he concept of cultural 

imperialism is like […] the unwelcome party guest thrown out of the front door, only to sneak 

around and come in the back”, which is to say that some of the suppositions behind cultural 

imperialism are still brought back into the discussions around global culture79. O’Sullivan et 

                                       
73 Sinclair, J. (2004) Globalization, supranational institutions, and media. Published in Downing, J.D.H, 
Mcquail, D., Schlesinger, P., Wartella. E. The SAGE handbook of media studies. (pp. 65-82) Thousand Oaks: 
Sage Publications, Inc.  

74Nyamnjoh, F. B. 2008 
75 Sinclair, J. 2004 

76 Sinclair, J. 2004  

77 Dutton, B. et al. 1998 

78 Dutton, B. et al. 1998 

79 Sinclair, J. 2004 p.74  
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al. stress that in order to remain appropriate and practicable for its purposes, media studies 

must adjust to the contemporary conditions of the media industry, including globalization, 

new technologies and convergence.80 

                                       
80 Dutton, B. et al. 1998 
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4. Methodology 
In this chapter, different methods are discussed and motivations for the methodological 

selections made for this study are presented. The chapter also includes a description of the 

design of the questionnaires, the selection for the survey, its reliability and validity, as well as 

a report on how the data was analyzed. 

4.1 Choice of method 

4.1.1 Qualitative and quantitative methods  

According to Østbye et al., the object of the study, question formulation and accessible 

resources determine which methods are most appropriate for each study81. A quantitative 

study is appropriate if, as Trost puts it: “the question formulation concerns how often, how 

many or how common”, whereas research questions relating to understanding or finding 

patterns require a qualitative study.82 A quantitative method is appropriate for our study since 

we intend to investigate any connections between heavy television exposure and 

misinterpretations of the American lifestyle as well a negative view of Kenyan lifestyles. 

What also motivates our choice is the limited time frame, which only allows us to focus 

completely on the quantitative aspects of the problem, which makes the result generalizable 

and enables us to answer our research questions.  

4.1.2 Methods within cultivation theory 

Since the main theoretical frame-work for our study is cultivation theory, the method has been 

chosen according to the ubiquitous procedure. Cultivation research is usually conducted 

through four different processes. Firstly, a content analysis of the television content is 

performed. What is discovered through this analysis is then used as a starting point in order to 

generate questions for the investigation. The third step is the execution of the study. Finally, 

the researcher analyses the results obtained and explores any patterns or differences between 

high- and low consumers.83 Our study has also been influenced by these established 

processes. However, when starting up the work with the content analysis, several difficulties 

were faced. Firstly, all channels were not represented in the television tableaus of the 

newspapers. Secondly, it was difficult, if not impossible, to determine origin of all programs. 
                                       
81 Østbye, H., Knapskog, K.,  Helland, K., & Larsen, L.O. (2004) Metodbok för medievetenskap. Malmö: Liber. 

82 Trost, J. (2007) Enkätboken. Lund: Studentlitteratur. p. 23. 

83 Hetsroni, A. 2008 
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Thirdly, when contacting the television networks in hopes to receive information about their 

programs and statistics of the share of local and American program content, none of the 

companies answered our e-mails or phone calls. Hence, due to these complications and the 

limited time-frame, the major share of our efforts have been focused on the most important 

part: the execution of the study, and instead of a content analysis we have observed and 

scrutinized the television content in order to provide a view of the current channels and 

programs in Kenya.  

4.2 Collection of data 

4.2.1 Primary and secondary data 

In academic fieldwork, there are two kinds of data. Primary data is material collected by the 

researcher himself/herself through interviews or questionnaires, whereas secondary data is 

information about a phenomenon that is already documented, but is not gathered or compiled 

for a new study84. In our study, the focus is on primary data, which is collected through 

questionnaires. 

4.2.2 The different parts of the questionnaire 

In our questionnaire, two types of variables are included. Dependent variables are the 

phenomena researchers want to study when performing research whereas independent 

variables are factors that explain and affect the share of the different values of the dependent 

variables.85 Dependent variables are crucial to our study since our aim is to find correlations 

between certain habits, behaviors and views, whereas independent variables are valuable as 

well since they allow us to discover patterns among different groups of students, depending 

on their age, education and sex. This is a way to differentiate and divide the target group into 

smaller units.86 In the first part of the questionnaire, independent, demographic variables are 

measured in order to survey basic facts about the respondents. These are age, sex and the 

subject that they study. The second part treats aspects of television consumption such as 

where and how much the respondents watch television as well as which channels, programs 

and genres they prefer. These questions aim to explore patterns of television consumption 

among Kenyan students. One crucial aspect of this part of the questionnaire is the focus on 
                                       
84 Lundahl, U. & Skärvad P.H. (1999) Utredningsmetodik för samhällsvetare och ekonomer. Studentlitteratur: 
Lund. 

85 Østbye, H., et al. 2004 

86 Østbye, H., et al. 2004 
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American programs, since our objective is to correlate their views on the American lifestyle. 

These views are measured in the last part of the form. Another important subject is treated in 

the third part of the inquiry sheet, namely dissatisfaction with personal life and society. These 

questions concern personal opinions on life in Kenya, both their own personal life and the life 

conditions of their fellow Kenyans. Including both these aspects made it possible to make 

comparisons to egoistic and fraternalistic deprivation later on in the analysis. 

4.2.3 Formulating questions 

When starting with this project, the questions we formulated, like the questions in many other 

studies on cultivation theory, were knowledge-orientated. But with regard to our research 

questions, the questions in the questionnaire were reformulated in order to concern the 

different aspects of what people value in their lives. This way, the focus was changed from 

the respondents’ beliefs about actual conditions to their values and personal opinions, which 

is what lies in the interest of this study.  

In order to avoid non-response of questions, we found it important to formulate appropriate 

and comprising answer alternatives. There are different kinds of scales that can be used when 

constructing answer alternatives, the ones we have used are nominal scale, ordinal scale and 

interval scale. The nominal scale consists of different alternatives such as male/female. It is 

not possible to rank the answers, which is why they cannot be classified as a scale in the real 

sense of the word. Ordinal scale describes some kind of order, such as how often somebody 

does something and the gaps between the different answer alternatives are not even. In our 

study we use an ordinal scale on question 6, in which the alternatives are everyday, 4-6 days a 

week, a few times a month, a few times a year and never. Clearly there is an inconsistency in 

the flow of gaps between these alternatives. Interval scale is very similar to ordinal scale with 

one exception, namely that the distance between the answer alternatives is even.87 This type 

of scale is used frequently in our questionnaire, in questions where the answer alternatives 

range from I agree completely to I don’t agree at all with the numbers 1-5 as a ranging scale 

in between these two statements. For some of the questions in our questionnaire, we also use 

open answer alternatives as part of the various scales used, in order to complement the other 

alternatives, such as question 3, which concerns educational program. Open answer 

alternatives are also used independently as in question 9, where the respondents’ favorite 

television program is requested.   
                                       
87 Østbye, H., et al. 2004 
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4.2.4 Selection 

In order to facilitate a study a selection has to be made. Our sample consists of 200 students, 

with a median age of 21, at two different universities in Kenya. Egerton University has its 

main campus outside Nakuru, but there is also a branch in Laikipia, outside Nyahururu. The 

latter is situated in a rural area of the Kenyan highlands which is where we performed our 

study. Egerton is a public university with 1200 students. The tuition fee is 100,000 KSH (ca 

10,000 SEK) per year.88 The United States International University (USIU), on the other 

hand, is a private school in the outskirts of the capital Nairobi. This university has 4584 

students, of which 513 are foreign. The tuition fee is 244,332 KSH (ca 23,000 SEK) per year 

and 25% more for foreign students.89 Since USIU is a university with a high amount of 

international students, the respondents were first asked orally whether they in deed were 

Kenyan students. People with other backgrounds than Kenyan were denied partaking of the 

study, since our sample is restricted to Kenyan students only. This was an important factor in 

our struggle against non-response. The two groups of students will hereafter be referred to as 

the U respondents (the USIU students from the university of the urban area of Nairobi) and 

the E respondents (the Egerton students from the rural area of Nyahururu). In the same way 

Egerton University will from now on be referred to as E and USIU as U.   

Selections should be as representative as possible to the entire population - the group 

researchers want to reach when performing a study. There are different ways to do this: 

random selection and non-random selection. According to Østbye, the selection has to be 

random in order to be generalizable to the population.90 However, this method is very time 

consuming and since we only have ten weeks at our disposal we are obliged to use 

convenience selection in our study91. This means that there is a risk that the sample will be 

deceptive and fail to represent the average Kenyan student. On the other hand, non-random 

samples are generally easier and cheaper to acquire than the random sample.92 

                                       
88 E-mail reference: Nyambura, Yuditha: Egerton University 

89 E-mail reference, Lumbasi, George: USIU 

90 Østbye, H., et al. 2004 

91 Patel. R. & Tabelius, U. (1987) Grundbok i forskningsmetodik: kvalitativt och kvantitativt. Studentlitteratur: 
Lund. 

92 Østbye, H., et al. 2004 
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4.2.5 Non‐response 

Trost claims that non-response analysis is necessary before treating obtained data unless the 

share of collected and answered questionnaires is exceptionally high. In our study, non-

response/reduction is not a major problem, since both of us were present when handing out 

and collecting the questionnaires. Therefore, no non-response analysis has been made. 

However, there is some intern non-response in our study, which means that all questionnaires 

have been filled out, but that some questions, for different reasons remain unanswered. As 

Trost declares this kind of non-response is inevitable, especially when it comes to open 

answer questions, which respondents are more prone to skip than other types of answer 

alternatives, due to disinterest, lack of writing skills or uncertainty. Because of respondents’ 

tendency to avoid these questions, we have followed Trost’s recommendation to use only a 

few of these.93 

4.3 Evaluation 

4.3.1 Reliability and validity 

Reliability and validity are two important concepts in quantitative studies. As the name 

suggests, reliability describes the trustworthiness of a study and applies for the quality of the 

collection, treatment and analysis of the different data of the study94. When gathering 

information for a research project, it must always be scrutinized. A survey with high 

reliability has no or very few discrepancies when the same measure is executed on different 

occasions. Examples of poor reliability are situations in which very similar questions generate 

ambivalent answers95.  What differentiates the data obtained by a researcher and the actual 

situation is called observational error.96 In our questionnaire, the results of one question 

demonstrate tendencies of lacking reliability and can be considered a temporary observational 

error, since the outcome showed what we consider unreasonably high number (80%) of 

respondents that claimed to have friends or relatives in the US. We were therefore careful not 

to draw too many conclusions from the answers of this question when analyzing the results, 

so that it does not misrepresent the outcome. In order to achieve reliability we formulated 

several questions concerning the same phenomenon so that any misunderstandings or 
                                       
93 Trost, J. 2007 

94 Østbye, H., et al. 2004 
 
95 Bell, J. (2000). Introduktion till forskningsmetodik. (3rd edn.) Lund: Studentlitteratur. 
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negligence could be discovered.  

 

Further, we decided to formulate question number 9 in the questionnaire, regarding the 

respondents’ favorite program, as an open answer question. In order to be able to treat the 

data obtained from this question, and enable us to perform an analysis, we divided the 

answers into groups, depending on which countries the programs are produced in. Thus, there 

were six different groups of favorite programs categorized according to the outcome as 

follows: “Kenyan”, “North American”, “Mexican”, “Australian”, “British” and “Asian”. This 

way we investigated the origin of the programs ourselves and non-response and wrong 

answers due to ignorance of the respondents were avoided. However, in some cases the 

origins of the programs were not possible to determine, for example sports and news, and 

there is thus quite a high share of non-response to this question. 

 

The validity of a study determines how relevant the data and analysis are in relation to its 

research problem.97 This means that researchers need to use the right questions in order to get 

the knowledge requested, in other words, measure what they want to measure.98 The validity 

in our study is to be considered adequate since all different aspects of the research questions 

are represented in each the four different parts of the questionnaire.  

 

4.3.2 Criticism of the sources  

Criticism of the sources means that researchers aim to scrutinize sources in order to acquire 

the highest level possible of the truth. One way of critically examining the sources is trying to 

find sources that are closely connected to the subject and to the time in which the study is 

being executed. It is also important to confide in the sources that are consentient.99 The 

literature utilized in our study has been carefully verified through continuous comparisons 

between a number of trusted sources. However, there were some difficulties involved with the 

selection of sources. Since television, its regulations and content are constantly changing it 

was complicated to find current literary sources, which is why some electronic sources have 

been used. 

                                       
97 Østbye, H., et al. 2004 
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4.3.3 Data analysis 

After collecting the questionnaires, they were coded and all data was manually transferred 

into SPSS – a computer program for statistical analysis. The program is used in order to 

facilitate management of the data obtained. With the help of this program, the answers could 

be compared and correlations were discovered. When analyzing the results from a research 

study there are different types of analyses that can be used. These are univariate, bivariate and 

multivariate analyses. We have used univariate analyses in order to describe how respondents 

have answered to questions. A bivariate study, on the other hand, analyzes any contingent 

correlations between two variables, whereas a multivariate analysis investigates if several 

factors and independent variables show any obvious correlations. For our study, bivariate, but 

not multivariate analyses were used.  

 

Since there are several questions concerning attitudes towards life in Kenya, we calculated an 

index with all questions that are formulated in a positive direction, in other words, all 

questions where the value one (“I agree completely”) denotes a positive position. This 

procedure enabled us to gain a comprehensive picture of the respondents’ attitudes and 

compare the overall impression with different factors, instead of correlating all attitude 

questions one by one. The process was thus facilitated and the result easier to interpret. Since 

it is not possible to make cross tabulations with index, a mean value was calculated when 

analyzing the results. The questions included in the index for positive attitudes to Kenya are: 

• In my opinion, wealth is fairly distributed in Kenya  

• I’m proud of being Kenyan  

• I’m satisfied with my life in Kenya  

• I think that Kenyan people in general have decent life conditions  

• I believe that everybody in this country has the same opportunities to get the education 

and job that they want 

• I’m satisfied with my economic situation 

• I feel safe in my country 

 

One question in this part of the questionnaire is differently formulated and a low mean value 

for this question does not denote positivity, but negativity to one’s life conditions. The 

following question is thus not included in the index: 

• I think that I would be happier if I had more money 
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Consequently, the same procedure was done with the answers given in the fourth part of the 

questionnaire, where attitudes to life in the US are treated. The following questions were 

included when calculating an index of “positivity towards the US”: 

• I believe that life in the United States of America in general is really good 

• I believe that most people in the US have the same opportunities to get the education 
and job that they want 

• I believe that most people in the US can spend a lot of money on things that they want 

• I don’t believe that poverty is a big problem in the US 

• I believe that wealth is fairly distributed in the US 

• I believe that most people in the US can afford personal health care. 

The only questions in this part that were not included in the index are the following, since 

they are formulated differently than the others: 

• I believe there is much violence in there is much violence in the US 

• I believe that people in the US drink too much alcohol 

When analyzing the mean values obtained from the indexes, differences of less than 0,5 were 

disregarded since they were considered too small. 

In order to be able to analyze differences due to frequency of television consumption, the 

respondents were divided into groups. Shanahan and Morgan recommend dividing viewers 

into light, heavy and medium viewers, and emphasize that it is important to divide the hours 

so that the three groups are about the same size. The aim is to get as many viewers as possible 

on each level of television viewing.100 This was accomplished as is demonstrated in the 

empirical section of this paper, even though we decided to use only two groups, heavy and 

light viewers, in order to facilitate data treatment. According to our classifications, light 

viewers watch 0-2 hours a day and heavy viewers watch more than two hours daily. 

                                       
100 Morgan, M. & Shanahan, J. 1999 
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5. Empirical data 
In the first part of this chapter, the background variables of the respondents are presented. 

The remaining part of the chapter is divided according to the four research questions 

formulated for this study, offering the reader a structured reading experience. 

5.1 Background variables and television consumption patterns 
Our questionnaires were distributed to 100 students at each of the two universities. The first 

part of our questionnaire contains background variables such as gender, age and education. 

Our intention was to reach an equal number of male and female respondents, which to an 

acceptable degree was achieved. As we can see in table 1, 48% of the E students were men, 

and 46% women. The remaining six percent did not report on their sex. At U, the distribution 

was a little less satisfying, but still acceptable, where 39% were men and 59% women, and 

only 2 answers were missing. When it comes to age, the median age and mode at E was 21. 

The mean value is considered misleading and is therefore not specified or taken into account 

here, since it was affected by the deviating age of a few students. At U the median age is 20 

and the mode 19. The majority of the students at E were teacher students, whereas 25% 

studied economy, business or law. At U, the most popular subjects among our respondents 

were economy, business and law, followed by international relations, social science and arts.  
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Table 1, Background variables of the respondents 

 E U T 
Gender:    

Male 48 39 87 

Female 46 59 105 

Age:    

-19 11 31 42 

20-21 41 37 78 

22-23 34 24 58 

24-25 8 1 9 

26- 3 4 7 

Education:    

Economics, business & law 25 39 64 

Medicine, healthcare & 

social work 2 1 3 

It, media & communication 1 10 11 

Teaching 64 0 64 

Social sciences & arts 5 16 21 

Tourism 2 11 13 

International relations 0 17 17 

Technology & engineering 0 5 5 
                    E: The rural respondents at Egerton University, Nyahururu 
                                 U: The urban respondents at USIU, Nairobi 
                                 T: Total 

5.2 What are the patterns of television consumption among Kenyan students, 
and what kind of differences are there between heavy and light viewers? 
At E, 89% of the respondents have television at home, and among these, four out of five 

people watch television together with others, either in their rooms or in common areas at 

campus. Among the respondents at U, 98% have television at home and twice as many as the 

E respondents watch television chiefly alone. Among the ones that watch together with 

others, the majority watches at home and only a few use the common areas at campus.  

 

The frequency of which the respondents watch television varies between the two universities. 

At E 71% alleged that they watch television on a daily basis, and out of these, 42% are heavy 
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viewers, whereas 58% are light viewers, according to our criteria. In U 65% watch on a daily 

basis and the heavy viewers amount to 54% and the light viewers are 45%.  
 

Table 2, Patterns of television consumption among the respondents 

 E U T  E U T 

Television at home:    Favorite channel:     

Yes 89 98 187 KTN 21 43 64 

No 11 2 13 KBC 7 0 7 

Where they prefer to watch:    NTV 13 28 41 

Alone in my room/home 16 34 50 Famiy TV 1 0 1 

Together with others’ in my 

room/home 

39 58 97 

Citizen TV 54 12 66 

Together with others’ at campus 36 5 41 Other  0 14 14 

At relatives 2 1 3 Origin country of 

favorite program: 

 

  

At public places 7 2 9 Kenyan 32 11 43 

How often they watch TV:    American 16 56 72 

Everyday 71 65 136 Mexican 33 3 36 

4-6 days a week 9 13 22 Australian 2 1 3 

1-3 days a week 17 19 36 Asian 2 1 3 

A few times a month 1 2 3 British 0 1 1 

A few times a year  1 0 1 Favorite genre:    

Never  1 1 2  Sitcoms/Comedy  9 38 47 

How many hours a day they 

watch TV: 

 

    Talkshows  16 4 20 

More than 4 hours 24 32 56  Soap operas, dramas  34 24 58 

3-4 hours 18 22 40  Reallity shows  9 4 13 

1-2 hours 31 12 43  News, social matters  3 6 9 

Less than one hour 7 4 11  Crime dramas  6 12 18 

I don’t watch everyday 20 29 49  Movies  15 4 19 

     Others  1 1 2 

     I don't watch American 

programs  5 0 

 

5 

       
E: The rural respondents at Egerton University, Nyahururu 
U: The urban respondents at USIU, Nairobi 
T: Total  
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More than half of the E respondents say their favorite channel is Citizen TV, whereas 21% 

prefer KTN and 13%  NTV. At U on the other hand, the numbers are basically reversed, and 

the most popular channel among them proved to be KTN (43%), followed by NTV (28%). 

Only 12% prefer Citizen TV. Out of all 200 respondents, KTN and Citizen are equally 

popular (around 30%), followed by NTV, which is preferred by 20%.  

 

 
 Figure 2, The distribution of preferred channels among the respondents 

   

One third of the E respondents named the Mexican soap opera Storm over Paradise as their 

favorite program, and one third named different Kenyan programs. Four percent have 

Australian or Asian programs as their favorites. Only 16% of the E respondents, but the 

majority of the respondents at U (56%) had an American program as their favorite, such as 

CSI, House and Scrubs. Kenyan programs were preferred by only 11% at U and only 5% 

named programs from other parts of the world as their favorite program. 
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Figure 3, The origins of the respondents’ favorite programs 

 

The most popular genres, preferred by a third of the respondents at E are soap operas and 

dramas, followed by talk shows, movies and sitcoms/comedy. Among U respondents, soap 

operas are popular as well (24%), following sitcoms and comedy (38%).  

 

Comparing the two universities, it was found that the majority (56,3%) of all heavy viewers in 

our study goes to U, which entails that the majority of the light viewers are students at E. 101 

However, the distribution is very even, which is shown in figure 4. 

 

 
Figure 4, The share of heavy and light viewers 

                                       
101 Appendix 1 
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Another indicator that was measured was the correlation between heavy/light viewing and 

age. However, since there is small variance between the ages of the respondents, and they all 

chiefly belong to the same age group, this result is not considered relevant and is therefore not 

accounted for here.102 

When looking at sex and heavy/light viewing it was found that the distribution was 

completely equal among the light viewers (50%), whereas out of the heavy viewers, 40% 

were men and 60% women.103 Further, the heavy viewers tended to prefer Citizen TV (47%) 

when asked which television channel they watch the most, followed by KTN (31%) and NTV 

(21%). Among the light viewers Citizen TV is the most outstanding channel, preferred by 

62%.104 Citizen TV is thus the most popular channel among both light and heavy viewers. 

However, what can be concluded is that there is a more even spread of most watched channels 

among the heavy viewers than the light viewers.  

 

When asked which television program was their favorite, it was demonstrated that the 

respondents that have a Kenyan program as their favorite, tend to be light viewers, whereas 

the ones that preferred an American program generally were heavy viewers. Looking at the 

two universities separately, the U students that prefer a Kenyan program also proved to be 

mainly heavy viewers (75%). Among the U students favoring American programs, the 

majority is heavy viewers as well (57%), but the distribution is less spread than among the 

total. As mentioned earlier, the respondents at E favor mainly Kenyan and Mexican programs, 

but these students are generally light viewers (66% and 64%, respectively), whereas the few E 

respondents preferring an American program tend to be heavy viewers (56%). There is thus a 

difference between the two universities when it comes to the programs they like and the 

amount of time spent watching television. In summary, the ones that named a Kenyan 

program as their favorite are heavy viewers at U, but light viewers at E.105 
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Among the students that have a television in their home, 72% watch television everyday. The 

number is slightly higher at E and slightly lower at U. Of the students that declared not to 

have a television in their home, the majority watch television much more seldom, usually a 

few times a week or month. 106 

5.3 What attitudes do Kenyan students have towards their life and their 
country? 
67% of the respondents at E do not find that wealth is fairly distributed in Kenya. Only 6% 

agree completely on the statement. The mean value is 4,35 on a scale from 1-5 where 1 is 

equivalent to ”agree completely” and 5 denotes ”I don’t agree at all”. At U the mean value is 

4,54, which is even higher and indicates that they agree with the E students on the opinion 

that wealth is unfairly distributed in their country. 72% agrees completely and only 2% do not 

agree at all with the statement.  

 

At E, 57% agreed completely on the statement “I am proud of being Kenyan”. Only 11% 

answered that they were not proud at all. The mean value for this question is 2,00, which is a 

clear indicator of pride. The results from the respondents at U showed that the mean value 

was 1,86, which entails that the students there agree even more than the ones at E on the 

proposition. 49% were completely proud Kenyans and only 2% disagreed completely.  

 

When asked whether they were satisfied with their life in Kenya the mean value of the same 

students did not demonstrate any clear tendencies. Approximately a quarter of the respondents 

agreed completely and another quarter disagreed completely. At U, the mean was similar 

(2,80) and most of them proved to be neither completely satisfied nor dissatisfied with their 

lives.  

 

Most respondents at E do not agree at all on the proposition that Kenyan people in general 

have decent life conditions, and only 10% agree completely. At U, the numbers are similar 

and 29% don’t agree at all, whereas 5% agree completely. Most of the respondents chose the 

middle alternative though. The mean value is however almost 4 for both universities, which 

indicate that the respondents do not agree that people in Kenya generally have decent life 

conditions.  
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More than half of the respondents do not believe that everybody in Kenya have the same 

opportunities to get the education and job that they want, and only one out of ten respondents 

at E and even less of the U respondents believe that they do. When asked if they agree that 

they would be happier if they had more money, the mean value of the answers generated by 

the U students, amounts to 2,19, which entails that most respondents agree. 54% agree 

completely and only 16% do not agree at all. The U students in our study had similar 

opinions, and the mean value is 2,26. The respondents do thus not think that everybody in 

their country have the same opportunities. 

 

The results also reveal that almost half of the respondents at E, but only 18% of the U 

respondents, did not at all agree on the proposition ”I’m satisfied with my economic 

situation” and less than 10% claimed to be completely satisfied among both groups. However, 

most of the U students chose the middle answer, which means that those students in general 

are slightly more satisfied with their economical situations than the E respondents. The mean 

value is high at both universities which indicates that the respondents are not satisfied 

economically, and as mentioned above particularly not at E. 

 

When it comes to feeling safe in their country the respondents at both universities generally 

neither agree nor disagree and the mean value is 2,74 and 3,05 at E and U, respectively. 
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Table 3, The respondents’ personal opinions on life in Kenya 

  1 2 3 4 5 Mean 
In my opinion, wealth is fairly  
distributed in Kenya   
Egerton 6 1 12 13 66 4,35 
USIU 2 2 8 16 72 4,54 
Total 8 3 20 29 138 4,45 
I’m proud of being Kenyan 
Egerton 57 10 16 4 11 2,00 
USIU 49 20 19 4 3 1,86 
Total 106 30 35 8 14 1,93 
I’m satisfied with my life in Kenya 
Egerton 23 11 25 8 29 3,09 
USIU 14 23 35 10 11 2,80 
Total 37 34 60 18 40 2,95 
I think that Kenyan people in  
general have decent life conditions      
Egerton 10 4 19 21 43 3,86 
USIU 5 6 30 22 29 3,70 
Total 15 10 49 43 72 3,78 
I believe that everybody in this 
country has the same opportunities  
to get the education and job that  
they want     
Egerton 10 8 10 16 56 4,00 
USIU 6 3 15 30 45 4,06 
Total 16 11 25 46 111 4,03 
I think that I would be happier if 
I had more money     
Egerton 54 9 13 6 16 2,19 
USIU 46 14 13 14 10 2,26 
Total 100 23 26 20 26 2,23 
I’m satisfied with my economic 
Situation    
Egerton 6 8 17 19 47 3,96 
USIU 9 15 29 26 18 3,30 
Total 15 23 46 45 65 3,63 
I feel safe in my country             
Egerton 33 13 16 14 20 2,74 
USIU 18 15 29 18 19 3,05 
Total 51 28 45 32 39 2,90 

The scale is 1-5, where 1 denotes ”I agree completely” and 5 means ”I don’t agree at all”. The 
numbers below 1-5 indicate quantity of students. Where the numbers do not add up to 100, it is due to 

non-response.  
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When asked if they want to move abroad and stay there for at least one year if they were 

given the opportunity the majority of the students at E answered ”yes, definitely”, 35% 

answered ”yes, maybe” and 11% answered “no”, as figure 5 shows us. Among the U students 

there are fewer respondents that are completely sure that they want to move for at least one 

year, but on the other hand, more of them said they might want to move and only 7% said 

they do not want to move. In other words, almost all respondents are favorably disposed 

towards moving abroad. 

 

 
Figure 5, The share of respondents that want to move abroad for at least one year 

 

 Half of the E respondents and a fifth of the U respondents say they definitely dream about 

continuing their life in another country, whereas 28% of the E and 42% of the U students say 

they maybe have such dreams. The U students are thus less prone to emigrate, and twice as 

many of them said they do not dream about emigrating, compared to the E respondents.  
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Figure 6, The share of respondents that want to emigrate 

 

Among the respondents at E that consider moving abroad, the US is the most attractive 

destination (32%), followed by Europe (21%) and Australia (14%). The respondents at U 

showed a more even spread among different parts of the world, including other African 

countries.  

In order to provide an overall impression of the questions formulated as likert scales, 

concerning the respondents’ attitudes towards their life and Kenya, an index was calculated. 

This enabled us to compare the attitudes of the respondents with other factors in cross-

tabulations, which offered a comprehensive idea of attitudes and opinions connected to 

behaviours and habits.   

Both light and heavy viewers are, according to our results leaning slightly towards a negative 

view of life in Kenya. When comparing the two universities, there is no notable difference 

either.107 

There is no difference between the respondents whose favorite program is Kenyan and the 

ones whose favorite program is American when it comes to their attitudes towards life in 

Kenya. Both groups are more negative than positive with a mean value of 3,4.108  
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When comparing the opinions of life in Kenya between the two universities it was found that 

the E students are more negative than the U students. However, both groups are more 

negative than positive and the mean values are quite similar between the two universities 

(3,42 and 3,29, respectively).109                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                           

 
Figure 7, The mean value of the respondents’ attitudes towards Kenya (on a scale 1-5, 1 is completely positive 

and 5 is completely negative) 

 

Viewers of American reality shows are more prone to be favorably disposed towards their 

own country than the viewers of other American genres. The tendency is strong at both 

universities.110  
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Figure 8, The degree to which respondents preferring different genres of American programs are 

negatively/positively disposed to Kenya (on a scale 1-5, 1 is positive and 5 is negative) 

 

There is a tendency that the more the respondents agree with the statement “I think that I 

would be happier if I had more money”, the more negative are their attitudes towards 

Kenya.111  

The respondents that think they definitely would be happier if they had more money tend to 

have an American program as their favorite program. However, the respondents that do not 

agree at all with the statement generally have a Kenyan program as their favorite.112 

5.4 What attitudes do Kenyan students have towards life in the US? 
In table 4 it is demonstrated that 38% of the respondents at E and only 7% of the U students 

agree completely that they believe life in the US to be really good, whereas one fifth of each 

group disagree completely. However, the mean value is quite even between the two 

universities (around 2,5), which indicates that the respondents agree more than they disagree. 

Supporting these findings, our study also showed that the students with American favorite 

programs are generally more negative towards the US than the students with Kenyan favorite 

programs. 
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The majority of the respondents at both universities believe that most people in the US have 

the same opportunities to get the education and job that they want, and the mean value is 2,24 

and 2,61 at E and U, respectively.  

 

When it comes to money both groups of respondents tend to agree to a higher degree than 

disagree on the proposition that people in the US can spend much money on the things that 

they want. On the other hand, the majority of the U respondents chose the fourth alternative 

on the scale, which means that they do not agree. The majority of the E students (31%) in our 

study do not at all believe that poverty is a big problem in the US, whereas (17%) think that it 

definitely is a problem. The results from U show an even distribution with the mean value 

3,18. 

 

28% of the respondents at E and 21% of the respondents at U do not believe that there is 

much violence in the US, whereas only 16% of the Nyahururu students and 13% of the U 

students think there is much violence in the US. However, among the latter, the majority 

picked the most neutral answer. 

 

More than a third of the E students in our study (36%) agree completely that wealth is fairly 

distributed in the US, compared to only 8% of the U respondents. The mean value at E is 2,39 

and 3,09 at U, which indicates that the E respondents generally have a stronger belief in the 

statement than the U respondents do. 

 

The table shows that the E students generally have no opinions or at least that they do not lean 

towards any direction of the question whether they agree or not that people in the US drink 

too much alcohol. The Nairobi respondents, on the other hand lean slightly towards not 

agreeing according to the mean value 2,28. Another question regarding money is whether 

people in the US can afford health care. An apparent majority believed that most people in 

deed can afford health care, and only 7% believe the opposite. The answers from the U 

respondents also agree but to a lesser extent than the E students and with the more neutral 

mean value 2,81, compared to 1,97 at E.  



 54 

Table 4, The respondents' thoughts about the American lifestyle 

  1 2 3 4 5 Mean 
I believe that life in the US in general  
is really good   
Egerton 38 13 25 5 19 2,54 
USIU 7 18 42 16 17 2,61 
Total 45 31 67 21 36 2,58 
I believe that most people in the US 
have the same opportunities to get the  
education and job that they want 
Egerton 38 32 10 8 12 2,24 
USIU 19 30 29 15 7 2,61 
Total 57 62 39 23 19 2,43 
I believe that most people in the US can  
spend a lot of money on things that they want 
Egerton 36 16 22 9 14 2,47 
USIU 24 28 23 13 10 2,56 
Total 60 42 45 22 24 2,52 
I don’t believe that poverty is a big  
problem in the US     
Egerton 31 20 24 7 17 2,59 
USIU 10 23 24 23 19 3,18 
Total 41 43 48 30 36 2,89 
I believe that there is much violence in the US     
Egerton 16 15 22 15 28 3,25 
USIU 21 21 28 14 13 2,76 
Total 37 36 52 29 41 3,01 
I believe that wealth is fairly distributed 
 in the US     
Egerton 36 19 25 7 12 2,39 
USIU 16 14 41 21 8 3,09 
Total 52 33 66 28 20 2,74 
I believe that people in the US drink 
too much alcohol     
Egerton 22 11 28 21 16 2,98 
USIU 32 21 35 6 4 2,28 
Total 54 32 63 27 20 2,63 
I believe that most people in the US can 
afford personal health care             
Egerton 51 22 11 8 7 1,97 
USIU 16 20 40 15 9 2,81 
Total 67 42 51 33 16 2,39 

The scale is 1-5, where 1 denotes ”I agree completely” and 5 means ”I don’t agree at all”. The 
numbers below 1-5 indicate quantity of students. Where the numbers do not add up to 100, it is due to 

non-response.  
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When comparing the index of positive attitudes towards the US, among all students in our 

study, both light and heavy viewers are more positive than negative towards the US. When 

looking at the universities separately, there is a difference in attitudes between the two. The 

high consuming U students marked an average of 3,27 on the 1-5 scale, whereas the mean 

value among the light viewers is 3,43. Both groups were thus more negative than positive 

towards the US. Among the E students on the other hand, the mean value is 2,20 among the 

heavy, and 2,41 among the light viewers. There is apparently not a remarkable difference 

between heavy and light consumers, but nevertheless a significant deviance between the two 

universities.113 

In order to study connections between the origin of the favorite programs of the respondents, 

and their opinions about the US, a comparison was made. As is shown in figure 9, the viewers 

that prefer a Kenyan program tended to be more positive (2,17) than the viewers with 

American favorite programs (2,83) towards the US. The students that have a Kenyan program 

as a favorite at U are more negatively disposed towards the US than the students with Kenyan 

favorite programs at E. Also, the U students with an American favorite program have more 

negative impressions of the US than the E students favoring an American program.114 

 

 

Figure 9, The mean value of how positive respondents with Kenyan, Mexican and American programs are 
towards the US, (the value 1, denotes positive and the value 5 means negative) 
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 These results confirm what is also seen when comparing the attitudes towards the US 

between the universities; that the U students are more negative than the E students towards 

the US, as is seen in table 10. However, both groups are generally more positively than they 

are negatively disposed towards the American lifestyle.115 

 
Figure 10, The mean value of how positive respondents at USIU and Egerton university are towards the US 

(the value 1, denotes positive and the value 5 means negative) 

 

Among the respondents that prefer to watch American crime drama, the majority believe that 

there is much violence in the US.116 Disregarding which genre they prefer, the respondents 

that say they watch American programs are more positively disposed towards the US than the 

non-viewers. However, the non-viewers are only four people and they are all E students117 
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Figure 11, Where the respondents would like to move 

 

The respondents with American favorite programs are more prone to consider moving abroad 

for at least one year than the ones with Kenyan favorite programs. In the former group, 56% 

said they would definitely move if given the opportunity, and 42% said “yes, maybe”, which 

entails that only a fraction (3%) said “no”. Among the respondents with Kenyan favorite 

programs, on the other hand, almost 10% said no to moving. Consequently, as is shown in 

figure 12, the majority of the respondents that do consider moving abroad for at least one 

year, have American programs as their favorite programs and among the ones that do not 

want to move, most respondents have a Kenyan or Mexican program as their favorite.118  
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Figure 12, The correlations between the answers for the questions “If you were given the opportunity to move 

abroad and stay there for at least one year, would you do it?” and the origins of the respondents’ favorite 
programs. 

 

However, when it comes to starting a new life in a different country, the respondents with 

American favorite programs are less keen on emigrating than they are on moving for at least 

one year. The share of respondents with a Kenyan favorite program that say definitely yes to 

emigrating is exactly the same (49%) as the share of ”one-year-movers”, whereas more 

respondents say no to emigrating than they did to moving one year. Generally, half of all 200 

students in our study that have a Kenyan favorite program say they would definitely want to 

emigrate, but at E the number is 9% and at U 62%. There is thus a remarkable difference 

between the two universities.119 

In order to explore any connections between which countries they want to emigrate to and the 

origin of their favorite programs, a comparison was made. The results showed that an almost 

equal share of the respondents with American favorite programs want to emigrate to North 

America (21%) and Europe (20%). The majority, however, do not want to emigrate (26%) at 

all. However, among the audience preferring a Kenyan program a high number of respondents 

chose North America (35%), and 23% do not want to emigrate.120 
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5.5 How is lived experience and personal encounters related to Kenyan 
students’ attitudes towards the US?  
The majority of the students at both universities claimed to have friends or relatives in the 

US; two thirds of the E students and a striking 93% of the U students.121 When it comes to 

experience of the US, the majority of both groups say they have never been there, although it 

is more common among the U students (17%) than the E students (4%) to have been there at 

least once.122 The grand majority of respondents that have been to the US are either uncertain 

(56%) or unwilling (39%) about emigrating and only 6% of the one-time-visitors and as much 

as 37% of the non-visitors say that they definitely want to move. 123 Further, when asked if 

they want to move for at least one year, 50% of the non-visitors and only 22% of the one-

time-visitors definitely want to move.124 But the ones that want to emigrate generally prefer to 

go to the US.125 Furthermore, the “experienced” respondents are more negatively disposed 

towards the US than the “inexperienced” ones.126 This is interesting since it shows that real 

experience of the US is less positive than experience obtained presumably from the television.  

 

 
Figure 13, The mean value of how positive respondents that have been to the US are towards the US (the 

value 1, low bars, denotes positive and the value 5 means negative) 
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6.  Analysis and discussion 
In this section of our paper, we relate the results presented in the previous chapter to the 

theoretical framework for this study. The chapter is arranged according to the research 

questions and its objective is to compare our results with the theories. 

6.1 What are the patterns of television consumption among Kenyan students, 

and what kind of differences are there between heavy and light viewers? 

 As stated by Osei-Hwere and Pecora, television is mostly an urban phenomenon in Africa.127 

This corresponds with the results from our study, since the share of respondents that have 

television in their home is larger in the urban areas outside Nairobi (U) than in the rural areas 

of Nyahururu (E). However, the same source argues that most Africans have very limited 

access to the medium, which was not shown in our study, since the majority of the E students 

claim that they have a television in their home.  

The media industry is influenced by commercial interests as demonstrated by Nyamnjoh.128 

Since the US is the largest exporter of television programs in the world, this entails that most 

countries purchase American programs. The pricing is individual for each country, which 

makes American programs affordable even in the third world countries, like Kenya.129 Some 

of the Kenyan channels, such as KTN and NTV are dominated by American content, and 

according to our results, these channels are the most popular among the U respondents. At E 

on the other hand, Citizen TV dominates the interests of the respondents. This means that 

there is an important difference between the preferences of the respondents in the urban 

versus the rural area. According to previous research, people in rural areas tend to be 

conservative and prefer religious programs.130 However, this tendency was not demonstrated 

among the E respondents, since only one respondent favored the Christian channel Family 

TV. This might be explained by the fact that our respondents are young, and the result might 

have been different if the target group had been different. It proved to be quite obvious that 

the respondents’ favorite programs were screened on the channels they watch the most. 

                                       
127 Kariithi, N. http://www.museum.tv/eotvsection.php?entrycode=kenya [Accessed 08-01-2010]. 
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Among the E students, the most popular programs are Kenyan and Mexican, whereas the U 

respondents preferred programs from the US. However, it is appreciable that the high share of 

Mexican programs is due to one particular soap opera, Storm over Paradise, which proved to 

be the by far most popular program among the E students. According to Fiske, television has 

a unifying function, uniting miscellaneous audiences and provides for them something to talk 

about and have in common.131 This function might explain why this program was so popular 

among the E students: the program provided them with a common discourse and something to 

gossip about. 

Television has had a slow pace and its development in Kenya has been time-consuming due 

to poverty and technical obstacles.132 During the work with this study we noted that there were 

some serious, continuous issues with the power supply in Kenya which entailed that 

television was not accessible every night. Even the heavy viewers were thus prevented from 

partaking in television viewing which might have affected the cultivation effects. We also 

investigated how light and heavy viewers were distributed between the two universities. The 

results showed that the two groups are evenly spread at the two universities, according to the 

recommendations of Shanahan and Morgan.133 When correlating light and heavy viewers with 

origin of favorite programs it was demonstrated that students with American favorite 

programs are generally heavy viewers, whereas the students with preferences for a Kenyan 

program tend to be light viewers. When analyzing the results it was found that comparisons 

between heavy and light viewers did not provide us with the information we needed. Since 

most of the respondents that prefer American programs are students at U, we decided to focus 

on the differences between the two universities instead, which meant that we could discern 

viewers preferring American programs (mainly U students) from viewers preferring programs 

from elsewhere (mainly E students). These comparisons provided us thus with information 

about differences between those who watched American programs and those who preferred 

programs from other countries and television channels with a lower share of American 

programs. 
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In summary, the most remarkable finding in this section is not as expected that there is a 

notable difference between light and heavy viewers in our study. Instead, we found that the 

most striking difference is between the two universities and what programs and channels they 

prefer. 

6.2 What attitudes do Kenyan students have towards their life and their 
country? 
As demonstrated, U students watch predominantly American programs and channels with 

American content, whereas E students watch mostly Kenyan and Mexican programs. 

Cultivation theory says that the more viewers watch television, the more does their image of 

the world correspond with the television world.134 And according to Oliver et al., American 

programs portray wealthy characters and representations of consumerist values.135 Combining 

these findings with the theory of relative deprivation, one might assume that Kenyan people 

watching American programs are less positively disposed towards their own country, since 

they presumably compare themselves with western ideals and since they predominantly watch 

programs belonging to genres that provide these images such as soap operas and comedy. 

However, the index measuring the degree of positivity towards life in Kenya demonstrated 

that the E students are more negatively disposed towards Kenya than are the U students. 

These findings contradict the hypothesis that relative deprivation is cultivated through 

American programs. It does thus not appear as if the content in the American programs affects 

Kenyans’ view of their lives and their country. Instead, these views may depend on other 

factors not treated in this survey.  

The students in our study do not agree with the statement that wealth is fairly distributed in 

Kenya. The students at U agree even less than the E students, which is remarkable since they 

generally come from wealthier families and can afford to go to a private, and in Kenyan 

measures, expensive university. Further, there is little difference when it comes to being 

satisfied with one’s life in Kenya and both groups are quite close to the most neutral 

standpoint. The students from the private university did not prove to be appreciably more 

content than the students from the public university. This supports the theory of relative 

deprivation though. The respondents that watch American programs, are influenced by the 

wealthy characters on the screen and even though they are wealthy compared to many other 
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Kenyans, they feel deprived. According to Townsend’s categorization, the majority of these 

respondents are U students, and they are not objectively deprived since they are not victims to 

the injustices of society from an economic perspective.136 However, since they watch 

American programs and the theory of cultural imperialism suggests that American programs 

spread consumerism ideals to particularly third world countries137, even these economically 

privileged students can be considered deprived. They are still considered deprived in a 

subjective sense since they might have depictions of American wealthy characters and 

affluence as their reference groups, and compared to them, they are not rich. Further, they 

might also be considered normatively deprived since there is a possibility that the norms they 

live by are not exclusively Kenyan. USIU is after all a university founded in the name of the 

United States.  

Further, the respondents do generally not think that people in Kenya have decent life 

conditions, which indicates that they are fraternalistically deprived, in other words that they, 

due to comparisons with other groups or societies, experience dissatisfaction with their 

society.138 There is no notable difference between the universities.  

Comparing all preferred genres of American programs, it was demonstrated that the 

respondents favoring reality shows were most positively disposed to Kenya and their own 

lives. From our point of view, reality shows are often considered to be “bad” television, since 

they often contain negative aspects such as violence, bad language, promiscuity and infidelity. 

These factors might influence the viewers’ perception about their own country and appreciate 

the world they live in, especially since Kenya, according to our experience, is a very religious 

country. 

There have been quite a few indications in this study that contradicts the relative deprivation 

theory. Firstly, U students are more satisfied with their economical situation than the E 

students, which is probably due to the fact that they generally come from families with more 

money that can afford higher tuition fees. The result is thus not related to television 

consumption, since they according to the theory of relative deprivation should be less 

satisfied since they watch American programs. Secondly, the students in our study are 
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generally proud of being Kenyans. There is no difference between the universities and thus no 

television impact. Thirdly, the respondents in our study do generally not think that people in 

Kenya have the same opportunities to get jobs and education. There is very little difference 

between the two schools which indicates that these impressions are not related to 

consumption of American programs. 

There is a tendency that the more the respondents agree with the statement “I think that I 

would be happier if I had more money”, the more negative are their attitudes towards Kenya. 

This can be explained by the ideology of commercialism that is spread by dominating 

international media corporations of western countries. According to McQuail, cultural 

imperialism is when these ideals and values are imposed on the audience in developing 

countries. Since Kenya is a developing country, and the respondents do show tendencies of 

having materialistic values, they could be considered cultural imperialized in this sense.139 

However, the way we see it, even though developing countries are poor and far less 

developed and modern than western countries, they would probably not have ceased to evolve 

if international corporations had not imposed their values on them. As stated before, there is a 

tendency within cultural imperialism to romanticize indigenous cultures and exaggerate their 

genuineness and fragility.140 According to Nyamnjoh, identities are not fixed or innate, but 

continuously changing, depending on various factors and not exclusively by the imposition of 

foreign media products. Kenyans are thus not helpless victims and Kenya is in deed quite 

developed, despite its status as a third world country. From what we have observed in 

different parts of the country, television is an important part of everyday life in Kenya. Half 

of the respondents in our survey are heavy viewers and programs are shown not only from 

America and other western countries, but from Kenya and other African nations as well. 

Many of the domestic productions are similar to western program formats, so in this sense, 

they can be considered victims of cultural imperialism, since the theory is about media 

corporations imposing not only television content on their audience, but ideology, and 

supposedly even ideas about what television should be like.141 
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In summary, our results show that Kenyan students generally have quite negative attitudes to 

their life and their country, especially in the rural area, where American programs are not 

dominating television consumption.  

6.3 What attitudes do Kenyan students have towards life in the US? 
According to Oliver et al., American television often portrays wealthy characters, images and 

representations of consumerist values. These representations are presumably perceived and 

experienced stronger for heavy viewers that encounter them frequently. Since this information 

provided by television is often misleading and offers false images of the real life in the US,142 

it can be assumed that the heavy viewers have different attitudes towards the US than have the 

light viewers. Among all students in our study, both light and heavy viewers are more positive 

than negative towards the US. However, at U, both light and heavy viewers are more negative 

than positive towards the US, whereas at E, both heavy and light viewers are more positive 

than negative. It is thus difficult to determine whether the heavy viewers differ from the light 

viewers, but what is clear is that there is a difference between the attitudes at the two 

universities. 

The viewers that prefer a Kenyan program tend to be more positive than the viewers with 

American favorite programs towards the US. This is interesting since it contradicts the 

hypothesis that American programs make their viewers positively disposed towards life in 

America. The viewers of American programs have a more negative impression of the US. 

And as mentioned previously, the respondents favoring American programs are mostly heavy 

viewers. This entails that they, according to cultivation should be more influenced by 

television content. 

There is no remarkable difference between the two universities when looking at whether they 

opine that “life in the US is really good” or not. Both groups of respondents are more prone to 

agree than disagree, however, the E students lean towards being more positive. There are also 

more students at E than at U who believe that wealth is fairly distributed in the US and that 

most American people can afford personal health care. Further, the U students are more prone 

to believe that there is much violence in the US than the E students. This contradicts 

cultivation theory since the U students with preferences for American programs should have 

more positive impressions of the US, since this is what is depicted in American programs. 
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On the other hand, out of all categories of American programs, it is the respondents that 

prefer crime drama that agree the most that there is much violence in the US. Even though 

Gerbner claims that cultivation effects do not vary depending on which subject or content that 

is most prevalent on television143, Hetsroni and others demonstrate that recurring topics do 

matter and that they generate a skewed perception of reality among television consumers.144 

Therefore the results for this particular question demonstrate tendencies of support for 

cultivation theory and how the effects of recurring patterns of ideologies, in this case 

violence, depicted on television pervade the viewers’ perception of the world. However, the 

respondents with these preferences are quite few and the other parts of the study do not follow 

this pattern. 

Since more of the respondents with American favorite programs than with Kenyan favorite 

programs say they want to move abroad, this indicates that there might be a connection 

between wanting to move abroad for at least one year and liking American programs. 

However, when it comes to emigrating, the numbers are almost reversed. The way we see it, 

people with a fondness for American programs might be tempted to try the life they have seen 

depicted on television for a limited amount of time, and then return to Kenya, to the 

familiarity of their own lives. The willingness to move might be related to curiosity and does 

not necessarily entail that they are not content with the life they lead in their home country. 

However, the respondents that say they consider emigrating, mostly E students, disclose a 

more radical readiness which, in our opinion is probably related to discontent with one’s life. 

This is interesting since, they have not been exposed to flattering depictions of life in the US 

provided by American television to the same extent as the U students have. And as stated by 

Oliver et al. television strongly contributes to shape or distort the audience’s impressions 

when it is the primary or only source of information about other people or cultures.145 

However, the students that have American favorite programs and want to emigrate are equally 

interested in Europe and the US. And even more interestingly, most of them do not want to 

emigrate at all, whereas the E students with emigration plans are mostly interested in the US. 

The way we see it, there is thus no correlation between favoring American programs and 

                                       
143 Morgan, M. & Shanahan, J. 1999 

144 Hetsroni, A. 2008 

145 Oliver, M. B., et al. 2008 
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wanting to emigrate to the US. Instead there might be other factors, which will be presented 

and discussed in section 6.4. 

In summary, Kenyan students’ attitude to life in the US are generally quite positive, 

especially in the rural area, where the students do not prefer American programs. However, 

the willingness to emigrate to the US is very limited.  

6.4 How is lived experience and personal encounters related to Kenyan 
students’ attitudes towards the US?  
Gerbner argues that people believe themselves to know things that they have only heard 

about, through storytelling, and not personally experienced. He also states that stories are 

today mostly told by the television and that face-to-face interaction is no longer as important 

as it used to be.146 In our study, some of the respondents have been to the US and their 

attitudes are obviously influenced by their real experiences with the country. This is the 

reason why we found this question to be important enough to qualify for the questionnaire. 

When measuring the attitudes it was found that the impressions gained by people that have 

visited the US are more negative than the people that have not been there. Further, the 

respondents that have been to the US are generally not interested in moving there or 

emigrating. People that have not been to the US do according to Gerbner’s assumption of 

storytelling gain their impressions from television programs,147 and since they are more 

positive than the respondents with real experience with the US, this might entail that the 

programs they watch provide a flattering image of life in America, as is stated by Oliver et 

al.148 The cultivation theory does thus appear to be true in this particular case. However, the 

students that have been to the US constitute only a small part of the respondents in our study, 

which makes it difficult to draw any further conclusions from their attitudes.  

Further, our results show that a very high share of the investigated students avers that they 

have friends or relatives in the US: 2/3 at E and 93% at U. Since these numbers are 

surprisingly high we assume that the question was not properly formulated, or alternatively, 

that the Kenyan perception of friends and relatives are far more extended than we intended for 

it to be. If we had asked for “close” friends or family, the result might have been different and 
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thus more reliable, since 80% of all respondents in our study do probably not have friends and 

family that are close enough to provide them with an impression of what life in the US is like. 

However, if we choose to take these numbers into consideration, they demonstrate that there 

are other factors than television that affect the majority of all respondents preferring 

American programs, and the discerning of what is television influence and what is storytelling 

from friends and relatives results to be impossible. This separation of cultivation effects from 

general socialization is also a known problem with the theory as stated by McQuail149 and 

Donnerstein.150 

Furthermore, cultivation theory is a relatively old theory, which entails that Gerbner's 

statement about television being the only storyteller is no longer applicable to the current 

media situation. There has been an enormous development of technique and distribution since 

Gerbner initiated his theory, and in today's society, the Internet is to be considered a 

storyteller of the same, if not more, importance than the television. 

In summary, the real experiences of the U students might explain why they are more 

negatively disposed towards the US than are the students at E that prefer mostly Kenyan and 

Mexican programs. U students allege to have more experience both when it comes to having 

visited the US and having family or friends there.  

 

                                       
149 McQuail, D. 2000 

150 Donnerstein, et al. 2004 
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7. Conclusion and further research 
In the last chapter we list the conclusions made in the chapter of analysis in relation to the 

aim and research questions of this study. We also reflect upon what we would like to know 

more about in the section 7.2 further research. 

7.1 Conclusion 
The research questions of this study have been answered as follows: 

What are the patterns of television consumption among Kenyan students, and what kind 

of differences are there between heavy and light viewers? 

• The patterns of television consumption among Kenyan students differ depending on 

the access to the medium.  

• It is more common among students in urban areas to have a television at home, but 

even the students in the rural areas have access to a larger extent than expected.  

• Television appears to be an important part of everyday life of Kenyan students, since 

the results demonstrate high consumption of television.  

• There are differences between the two universities investigated. American programs 

and channels that broadcast American content are far more popular among students at 

U than E. The latter prefer instead either local or Mexican programs, and a channel, 

Citizen TV, that broadcasts much more Kenyan programs than KTN and NTV, which 

are the preferred channels at U. 

• The most prominent difference between heavy and light viewers is that the members 

of the former group usually prefer American programs and that the latter watch mostly 

Kenyan or Mexican programs. 

What attitudes do Kenyan students have towards their life and their country? 

• The Kenyan students in our study tend to be proud of their nationality, but when it 

comes to other questions concerning their country, such as justice and wealth; their 

views are considerably more negative.  

• If the results of our study were to correspond with cultivation theory, the attitudes of 

the students in the urban area (U) ought to be more negative than has been shown, 
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since the content of the American programs would make them jealous and thus 

relatively deprived.  

• Our results indicate the opposite of what cultivation theory stands for. Even though 

the differences between the universities are not major, there is still an almost 

consequent tendency that the U students are more positively disposed towards their 

country compared to the E students. Our conclusion is thus that the negative attitudes 

held by the U students do not originate from television consumption. 

What attitudes do Kenyan students have towards life in the US? 

• The Kenyan students in our study do generally have more positive attitudes to life in 

the US than to their own life and country and they are more positive than negative. 

• According to cultivation theory, the viewers of American programs should be most 

favourably disposed towards the US. In our case that would entail that the U students 

are more positive to the US than are the E students.  

• The result is not in accordance with cultivation theory. The E students are generally 

more prone to believe that life in the US is really good, including access to health 

care, job opportunities and prevalence of violence. 

How is lived experience and personal encounters related to Kenyan students’ attitudes 

towards the US? 

• Since the theories do not seem to be true in the case of our study, there must be other 

factors influencing the attitudes of the students.  

• One legitimate speculation is that the students from the private university in the urban 

area (U) live lives that are more similar to the lives in the US, since they presumably 

have more money than students at public universities. Students at public universities, 

on the other hand have life conditions that differ substantially from those of 

Americans. This objective deprivation may in fact carry greater weight than 

deprivation that is just “relative”, whether television is involved or not. 

• When considering how lived experience is related to Kenyan’s attitudes towards the 

US, several aggravating circumstances have been encountered. Firstly, the students 

that have been to the US are almost exclusively U students, and the group that watches 
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American programs is also mainly constituted by the same students. It is thus difficult 

to discern whether their attitudes are colored by their experience or by their television 

consumption. Secondly, the respondents that have been to the US are quite few, and it 

is therefore hard to draw any general conclusions from their answers. Thirdly, a 

majority of the respondents allege that they have friends or relatives in the US, which, 

if that is true, means that no data concerning their impressions of the US can be linked 

to television consumption, since their encounters with real people in America 

probably provide them with more vivid information than does the television. 

• Even though the Kenyan students in this study tend to hold negative attitudes to their 

country, they are still mainly proud of being Kenyans and few of them want to 

emigrate. In other words, they are not living in America, but they are not sorry. 

7.2 Further research 
Many questions were raised while working on this thesis. As always when performing a 

study, it is hard to define causation of an occurrence, and in this case we obviously found it 

difficult to relate views and impressions of the respondents directly to television consumption. 

We therefore encourage further research on cultivation effects as well as cultural imperialism 

and relative deprivation in third world countries. It would be fulfilling to see what a 

qualitative study could contribute with to the subject. A more comprehensive study with both 

qualitative and quantitative elements could possibly generate different results than our study 

did. One aspect that we would like to be investigated is the matter of friends and relatives in 

the US among Kenyan students. With interviews this could be followed up and Kenyans’ 

definitions of friends and relatives could be clarified. Also, interviews and group-discussions 

might provide researchers with more profound answers to how much television programs, 

experience with the country and encounters with American people influence people in third 

world countries watching American programs and their views and attitudes.  

Another interesting aspect of the problem would be to investigate a different group of 

respondents. Students can be considered somewhat progressive in their behaviours and 

thinking which might affect the results of our study. It would be interesting to investigate if 

cultivation influences on an older audience would generate results that are different from ours. 
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We are two Media and Communication students from Karlstad 
University in Sweden. We are here in Kenya to perform a field study and 

investigate patterns of television   consumption among Kenyan 
students. All data will be treated confidentially and participation is 

voluntary. We really appreciate your help!  

/Madeleine and Lisa 

 

 

 

 

Appendix I 

 

 

PART I: ABOUT YOU 

1. Sex:  
 
Male  
Female  
 

2. How old are you?  

________________________________ 
 
3. What do you study?  

Economics, business or law 
Medicine, healthcare or social work  
Technology and engineering  
It, Media and communication qTeaching 
Natural sciences 
Social sciences and arts 
Tourism 
Other_________________________ 

 

PART II: ABOUT YOUR TELEVISION CONSUMPTION 

4. Is there a TV in your home?  
 
Yes 
No 

5.  Where do you watch television the most?  
 
Alone in my room/home 
Together with others in my room/home 
Together with other students at Campus 



 76 

At relatives’ 
At public places (e.g. restaurants, bars)  

6. How often do you watch television? 
 
Everyday 
4-6 days a week 
1-3 days a week 
A few times a month 
A few times a year 
Never 

7. If you watch every day: how many hours? 
 
More than 4 hours 
3-4 hours 
1-2 hours 
Less than one hour 
I don’t watch everyday 

8. Which television channel do you watch the most? (Choose ONE) 
 
KTN 
KBC 
NTV 
Family TV 
Citizen TV 
Sayare TV 
EATV 
Other____________________________ 

9. What is your favorite television program?  
 
______________________________________ 

10. If you watch American programs, which genre do you prefer? (Choose only ONE option) 
 

Sitcoms/comedy (e.g. How I met your mother, King of queens, Two and a half men, 
Scrubs) 
Talk shows (e.g. Tyra Banks, Oprah Winfrey show, Dr. Phil) 
Soap operas and dramas (e.g. the OC, House, Neighbours, Grace Anatomy, Felicity, 
Beverly Hills 90210)  
Reality shows (e.g. Survivor, America’s next top model, America’s got talent) 
News/social matters (e.g. CNN, documentaries) 
Crime drama (e.g. CSI New York, Law and order, Boston legal) 
Movies 
Other________________________________ 
I don’t watch American programs  
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PART III: PERSONAL OPINIONS ON LIFE IN KENYA 

 

 
I agree 
completely  

I don't agree  
at all  

 1 2 3 4 5 
11. In my opinion, wealth is fairly distributed 

in Kenya 
      

12. I’m proud of being Kenyan 
      
13. I’m satisfied with my life in Kenya 
      
14. I think that Kenyan people in general have 

decent life conditions 
      
15. I believe that everybody in this country 

has the same opportunities to get the 
education and job that they want 

      
16. I think that I would be happier if I had 

more money 
      
17.  I’m satisfied with my economic situation  

      
18. I feel safe in my country 

      
 

19. If you were given the opportunity to move to another country and stay there for at least 
one year, would you do it?  
 
Yes, definitely 
Yes, maybe 
No 
 

20. Do you dream about moving abroad and continue your life in a different country?  
 
Yes, definitely 
Yes, maybe 
No 

21. If yes, where would you like to move?  
 
Another African country 
Europe 
North America 
South America 
Asia 
Australia/New Zealand 
I don’t want to move 
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PART IV: IMPRESSIONS OF THE AMERICAN LIFESTYLE 

 

 
I agree 
completely  

I don't agree  
at all  

 1 2 3 4 5 
22. I believe that life in the United States of 

America in general is really good 
      

23. I believe that most people in the US have 
the same opportunities to get the 
education and job that they want 

      
24. I believe that most people in the US can 

spend a lot of money on things that they 
want 
      

25. I don’t believe that poverty is a big 
problem in the US 

      
26. I believe that there is much violence in the 

US 
      
27. I believe that wealth is fairly distributed in 

the US 
      
28. I believe that people in the US drink too 

much alcohol 
      
29. I believe that most people in the US can 

afford personal health care 
      

 

30. Have you ever been to the US?  
 
Yes, several times 
Yes, once 
No 

31. Do you have any friends or relatives in the US? 
 
Yes 
No 

 

ASANTE SANA!
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Appendix II: Cross tabulations and compared means from SPSS 
 
Appendix 1: Heavy/light viewers * University 

  University 
  Egerton University USIU Total 

Heavy viewers 56,3% 43,8% 100,0% Heavy/light 

Light viewers 43,7% 56,3% 100,0% 

Total 49,7% 50,3% 100,0% 

 
Appendix 2: Heavy/light viewers * Age  
  Age 

  -19 20-21 22-23 24-25 26- Total 

Heavy viewers 24,5% 39,3% 28,8% 5,4% 2,2% 100,0% Heavy/Light 

Light viewers 19,2% 40,4% 31,2% 4,0% 5,0% 100,0% 

Total 21,7% 39,3% 30,1% 4,6% 3,6% 100,0% 

 

Appendix 3: Heavy/Light viewers * Sex  
  Sex 
  Male Female Total 

Heavy viewers 40,7% 59,3% 100,0% Heavy/Light 

Light viewers 50,0% 50,0% 100,0% 

Total 45,5% 54,5% 100,0% 
 

Appendix 4: Heavy/Light viewers * Favorite Channel  
  Channel 

  KTN KBC NTV Family TV Citizen TV Total 

Heavy viewers 31,6%  21,1%  47,4% 100,0% Heavy/Light 

Light viewers 15,5% 12,1% 8,6% 1,7% 62,1% 100,0% 

Total 21,9% 7,3% 13,5% 1,0% 56,3% 100,0% 
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Appendix 5: Favorite program * Heavy/Light viewers (Total) 

 

  Heavy/Light 
  Heavy viewers Light viewers Total 

Kenyan 45,5% 54,5% 100,0% 

American 57,1% 42,9% 100,0% 

Mexican 36,1% 63,9% 100,0% 

Australian 33,3% 66,7% 100,0% 

British 100,0%  100,0% 

Favorite program 

Asian 33,3% 66,7% 100,0% 

Total 48,4% 51,6% 100,0% 
 

 

Favorite program * Heavy/Light viewers (USIU) 

 

  Heavy/Light 

  Heavy viewers Light viewers Total 

Kenyan 75,0% 25,0% 100,0% 

American 57,4% 42,6% 100,0% 

Mexican 33,3% 66,7% 100,0% 

Australian 100,0%  100,0% 

British 100,0%  100,0% 

Favorite program 

Asian  100,0% 100,0% 

Total 59,7% 40,3% 100,0% 

 
 

Favorite program * Heavy/Light  viewers (Egerton) 

 

  Heavy/Light 
  Heavy viewers Light viewers Total 

Kenyan 34,4% 65,6% 100,0% 

American 56,3% 43,8% 100,0% 

Mexican 36,4% 63,6% 100,0% 

Australian  100,0% 100,0% 

Favorite program 

Asian 50,0% 50,0% 100,0% 

Total 38,8% 61,2% 100,0% 
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Appendix 6: TV in their homes * How often they watch TV (Total) 

 

  How often 
  

Everyday 
4-6 days a 

week 
1-3 days a 

week 
A few times a 

month 
A few times a 

year Never Total 

Yes 71,7% 10,7% 16,0% ,5% ,5% ,5% 100,0% TV in home 

No 15,4% 15,4% 46,2% 15,4%  7,7% 100,0% 

Total 68,0% 11,0% 18,0% 1,5% ,5% 1,0% 100,0% 
 

TV in their homes * How often they watch (USIU) 

 
  How_often 
  

Everyday 4-6 days a week 1-3 days a week 
A few times a 

month Never Total 

Yes 66,3% 13,3% 18,4% 1,0% 1,0% 100,0% TV in home 

No   50,0% 50,0%  100,0% 

Total 65,0% 13,0% 19,0% 2,0% 1,0% 100,0% 

 
TV in their homes * How often they watch TV (Egerton) 

 

  How often 
  

Everyday 
4-6 days a 

week 
1-3 days a 

week 
A few times a 

month 
A few times a 

year Never Total 

Yes 77,5% 7,9% 13,5%  1,1%  100,0% TV in home 

No 18,2% 18,2% 45,5% 9,1%  9,1% 100,0% 

Total 71,0% 9,0% 17,0% 1,0% 1,0% 1,0% 100,0% 

        
 

Appendix 7: Heavy/Light viewers * Positive to Kenya index (Total) 

 

Heavy/Light  Mean N Std. Deviation 

Heavy viewers 3,4358 79 ,81293 

Light viewers 3,2840 82 ,86227 

Total 3,3585 161 ,83927 
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Heavy/Light viewers * Positive to Kenya index (USIU) 

 

Heavy/Light Mean N Std. Deviation 

Heavy viewers 3,4014 42 ,73810 

Light viewers 3,1633 35 ,69568 

Total 3,2931 77 ,72433 

 
 

Heavy/Light viewers * Positive to Kenya index (Egerton) 

 

Heavy/Light Mean N Std. Deviation 

Heavy viewers 3,4749 37 ,89914 

Light viewers 3,3739 47 ,96549 

Total 3,4184 84 ,93264 
 

Appendix 8: Favorite program * Positive to Kenya index 
(Total) 

 

Favorite 
program Mean N Std. Deviation 

Kenyan 3,3655 34 1,01759 

American 3,3971 59 ,74139 

Mexican 3,2667 30 ,93920 

Australian 3,8571 2 1,61624 

British 4,5714 1 . 

Asian 3,2381 3 ,67512 

Total 3,3710 129 ,87272 
 

Favorite program * Positive to Kenya index (USIU) 

 

Favorite 
program Mean N Std. Deviation 

Kenyan 3,1071 8 ,66020 

American 3,4222 45 ,71879 

Mexican 2,6667 3 ,43644 

Australian 2,7143 1 . 

British 4,5714 1 . 

Asian 3,0000 1 . 

Total 3,3414 59 ,72262 
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Favorite program * Positive to Kenya index (Egerton)  

 

Favorite 
program Mean N Std. Deviation 

Kenyan 3,4451 26 1,10311 

American 3,3163 14 ,83333 

Mexican 3,3333 27 ,96077 

Australian 5,0000 1 . 

Asian 3,3571 2 ,90914 

Total 3,3959 70 ,98620 
 

Appendix 9: University * Positive to Kenya index 

 

University Mean N Std. Deviation 

USIU 3,2875 78 ,72130 

Egerton University 3,4184 84 ,93264 

Total 3,3554 162 ,83758 
 
 

Appendix 10: Preferred genre * Positive to Kenya index (Total)  

 

American genre  Mean N Std. Deviation 

Sitcoms/Comedy 3,0811 37 ,64289 

Talkshows 3,4958 17 1,18140 

Soap operas, dramas 3,5515 43 ,62781 

Reality shows 2,6548 12 ,58572 

News, social matters 3,4898 7 1,12140 

Crime dramas 3,4476 15 ,78593 

Movies 3,8175 18 ,78370 

Others 4,2143 2 1,11117 

I don't watch American programs 3,5714 3 ,49487 

Total 3,3896 154 ,81687 
 
 

Preferred genre * Positive to Kenya index (USIU) 

 

American genre Mean N Std. Deviation 

Sitcoms/Comedy 3,0184 31 ,59332 

Talkshows 3,4762 3 1,35023 
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Soap operas, dramas 3,6339 16 ,61935 

Reality shows 2,3810 3 ,29738 

News, social matters 3,5429 5 1,06618 

Crime dramas 3,3651 9 ,69661 

Movies 4,1429 4 ,20203 

Others 3,4286 1  

Total 3,2956 72 ,73875 
 
 

Preferred genre * Positive to Kenya index (Egerton) 

 

American genre  Mean N Std. Deviation 

Sitcoms/Comedy 3,4048 6 ,84475 

Talkshows 3,5000 14 1,19884 

Soap operas, dramas 3,5026 27 ,63933 

Reality shows 2,7460 9 ,64197 

News, social matters 3,3571 2 1,71726 

Crime dramas 3,5714 6 ,96044 

Movies 3,7245 14 ,86709 

Others 5,0000 1  

I don't watch American programs 3,5714 3 ,49487 

Total 3,4721 82 ,87595 

 

Appendix 11: Happier with more money * Positive to Kenya index  

 

Happier with 
more money Mean N Std. Deviation 

1 3,5009 83 ,88468 

2 3,3158 19 ,66425 

3 3,2313 21 ,82990 

4 3,3393 16 ,53420 

5 3,0376 19 ,95931 

Total 3,3707 158 ,83984 

 

Appendix 12: Happier with more money * Favorite program 

 

  Favorite program 

  Kenyan American Mexican Australian British Asian Total 
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1 31,3% 43,4% 20,5% 2,4%  2,4% 100,0% 

2 5,6% 61,1% 27,8%  5,6%  100,0% 

3 23,5% 58,8% 17,6%    100,0% 

4 38,5% 46,2% 7,7% 7,7%   100,0% 

Happier with 
more money?  

5 30,4% 26,1% 39,1%   4,3% 100,0% 

Total 27,9% 44,8% 22,7% 1,9% ,6% 1,9% 100,0% 
 
 
 
 

Appendix 13: Heavy/Light viewers * Positive to the US index 
(Total) 

 

Heavy/Light Mean N Std. Deviation 

Heavy viewers 2,5466 93 ,92449 

Light viewers 2,6548 98 ,81834 

Total 2,6021 191 ,87102 
 
 

Heavy/Light viewers * Positive to the US index (USIU) 

 

Heavy/Light Mean N Std. Deviation 

Heavy viewers 3,2673 53 ,78877 

Light viewers 3,4341 43 ,72021 

Total 3,3420 96 ,75949 

 
 

Heavy/Light viewers * Positive to the US index (Egerton) 

 

Heavy/Light Mean N Std. Deviation 

Heavy viewers 2,1966 39 ,98962 

Light viewers 2,4137 56 ,80151 

Total 2,3246 95 ,88505 

 
 

Appendix 14: Favorite program * Positive to the US index 
(Total)  

 

Favorite 
program Mean N Std. Deviation 

Kenyan 2,1709 39 ,76518 
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American 2,8310 71 ,81137 

Mexican 2,4412 34 ,87317 

Australian 2,2222 3 ,69389 

British 4,3333 1 . 

Asian 2,3333 3 1,33333 

Total 2,5607 151 ,86890 
 
 

Favorite program * Positive to the US index (USIU) 
 

Favorite_progr
am Mean N Std. Deviation 

Kenyan 2,9545 11 ,69558 

American 3,3673 54 ,77051 

Mexican 3,3333 3 ,44096 

Australian 2,1667 1 . 

British 4,8333 1 . 

Asian 4,0000 1 . 

Total 3,3146 71 ,77794 

 
 

Favorite program * Positive to the US index (Egerton) 

 

Favorite_progr
am Mean N Std. Deviation 

Kenyan 2,0805 29 ,76845 

American 2,5729 16 ,93089 

Mexican 2,4032 31 ,89936 

Australian 2,5000 2 ,70711 

Asian 1,6667 2 ,94281 

Total 2,3042 80 ,86410 
 
 
 

Appendix 15: University * Positive to the US index 

 

University Mean N Std. Deviation 

USIU 2,9080 96 ,76505 

Egerton University 2,3246 95 ,88505 

Total 2,6178 191 ,87506 
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Appendix 16: Preferred genre * Much violence in the US (Total) 
  Much violence 

  1 2 3 4 5 Total 

Sitcoms/Comedy 23,4% 21,3% 31,9% 12,8% 10,6% 100,0% 

Talkshows 15,8% 15,8% 21,1% 10,5% 36,8% 100,0% 

Soap operas, dramas 14,5% 18,2% 29,1% 14,5% 23,6% 100,0% 

Reality shows 16,7% 16,7% 25,0% 8,3% 33,3% 100,0% 

News, social matters 11,1% 11,1% 44,4% 11,1% 22,2% 100,0% 

Crime dramas 27,8% 33,3% 11,1% 22,2% 5,6% 100,0% 

Movies 11,1% 16,7% 22,2% 16,7% 33,3% 100,0% 

Others 50,0%  50,0%   100,0% 

American genre 

I don't watch American 
programs 

40,0%  20,0% 20,0% 20,0% 100,0% 

Total 18,9% 18,9% 27,0% 14,1% 21,1% 100,0% 
 
 

Appendix 17: American genre * Positive to the US index (Total)  

 

American genre Mean N Std. Deviation 

Sitcoms/Comedy 2,9022 46 ,77346 

Talkshows 2,5965 19 ,79605 

Soap operas, dramas 2,4137 56 ,81649 

Reality shows 2,7500 12 1,21127 

News, social matters 2,6042 8 1,11604 

Crime dramas 2,8148 18 ,94435 

Movies 2,3333 19 ,84802 

Others 2,5833 2 ,82496 

I don't watch American programs 3,3333 4 ,80508 

Total 2,6377 184 ,87799 

 

 

American genre * Positive to the US index (USIU) 

 

American genre Mean N Std. Deviation 

Sitcoms/Comedy 3,4386 38 ,76270 

Talkshows 3,8333 4 ,69389 

Soap operas, dramas 3,1884 23 ,77248 

Reality shows 3,5417 4 1,41667 
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News, social matters 3,2000 5 ,71102 

Crime dramas 3,5278 12 ,63894 

Movies 3,4583 4 ,78617 

Others 3,6667 1 . 

Total 3,3993 91 ,76654 

 
 

American genre * Positive to the US index (Egerton) 

 

American genre Mean N Std. Deviation 

Sitcoms/Comedy 2,4444 9 ,82916 

Talkshows 2,3778 15 ,67397 

Soap operas, dramas 2,1970 33 ,77443 

Reality shows 2,6042 8 1,17155 

News, social matters 2,3333 3 1,73205 

Crime dramas 2,3056 6 1,31832 

Movies 2,1667 15 ,80672 

Others 2,0000 1 . 

I don't watch American programs 3,3333 4 ,80508 

Total 2,3369 94 ,88157 

    
 

Appendix 18: Favorite program * Move for at least one year  

 

  Move one year 
  Yes,definitely Yes, maybe No Total 

Kenyan 48,8% 41,9% 9,3% 100,0% 

American 55,6% 41,7% 2,8% 100,0% 

Mexican 50,0% 36,1% 13,9% 100,0% 

Australian  100,0%  100,0% 

British  100,0%  100,0% 

Favorite program 

Asian 33,3% 66,7%  100,0% 

Total 50,6% 42,4% 7,0% 100,0% 
 

Appendix 19: Favorite program * Emigrate (Total) 

 

  Emigrate 

  Yes,definitely Yes, maybe No Total 

Favorite program Kenyan 48,8% 27,9% 23,3% 100,0% 
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American 30,6% 37,5% 31,9% 100,0% 

Mexican 47,2% 27,8% 25,0% 100,0% 

Australian 66,7%  33,3% 100,0% 

British   100,0% 100,0% 

 

Asian 33,3% 33,3% 33,3% 100,0% 

Total 39,9% 31,6% 28,5% 100,0% 
 

 
Favorite program * Emigrate (USIU) 

 

  Emigrate 

  Yes,definitely Yes, maybe No Total 

Kenyan 8,3% 41,7% 50,0% 100,0% 

American 25,5% 41,8% 32,7% 100,0% 

Mexican 33,3% 33,3% 33,3% 100,0% 

Australian 100,0%   100,0% 

British   100,0% 100,0% 

Favorite program 

Asian   100,0% 100,0% 

Total 23,3% 39,7% 37,0% 100,0% 

 
 
Favorite program * Emigrate (Egerton) 

 

  Emigrate 

  Yes,definitely Yes, maybe No Total 

Kenyan 62,5% 21,9% 15,6% 100,0% 

American 50,0% 25,0% 25,0% 100,0% 

Mexican 48,5% 27,3% 24,2% 100,0% 

Australian 50,0%  50,0% 100,0% 

Favorite program 

Asian 50,0% 50,0%  100,0% 

Total 54,1% 24,7% 21,2% 100,0% 

 

Appendix 20: Favorite program * Where they prefer to move  

 

  Where Total 
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  Another 
African 
country Europe 

North 
America 

South 
America Asia 

Australia 
and New 
Zealand 

I domn't 
want to 
move 

 

Kenyan  14,0% 34,9% 7,0% 4,7% 16,3% 23,3% 100,0% 

American 13,6% 19,7% 21,2% 4,5% 4,5% 10,6% 25,8% 100,0% 

Mexican 5,6% 19,4% 25,0% 11,1% 2,8% 16,7% 19,4% 100,0% 

Australian   33,3%  33,3%  33,3% 100,0% 

British       100,0% 100,0% 

Favorite 
program 

Asian   66,7%    33,3% 100,0% 

Total 7,2% 17,1% 27,0% 6,6% 4,6% 13,2% 24,3% 100,0% 
 

 

Appendix 21: University * Friends/relatives in the US 

 

  Friends/relatives in the US 
  Yes No Total 

USIU 93,0% 6,0% 100,0% University 

Egerton University 68,0% 32,0% 100,0% 

Total 80,7% 18,8% 100,0% 
 

 

 

 

Appendix 22: University * Been to the US 

  Been to the US 
  Yes, several times Yes, once No Total 

USIU 3,0% 14,0% 83,0% 100,0% University 

Egerton University  4,1% 95,9% 100,0% 

Total 1,5% 9,1% 89,4% 100,0% 
 

 

Appendix 23: Been to the US * Emigrate (total) 

 

  Emigrate 
  Yes, definitely Yes, maybe No Total 

Yes, several times 100,0%   100,0% Been to the US 

Yes, once 5,6% 55,6% 38,9% 100,0% 
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 No 37,3% 33,3% 29,4% 100,0% 

Total 35,4% 34,8% 29,8% 100,0% 
 

 

Appendix 24: Been to the US * Move one year (total) 
  Move one year 

  Yes,definitely Yes, maybe No Total 

Yes, several times 100,0%   100,0% 

Yes, once 22,2% 66,7% 11,1% 100,0% 

Been to the US 

No 49,7% 41,8% 8,5% 100,0% 

Total 48,0% 43,4% 8,6% 100,0% 

 
 
Appendix 25: Emigrate * Where (Total) 

 

  Where 

  Another 
African 
country Europe 

North 
America 

South 
America Asia 

Australia and 
New Zealand 

I don't want 
to move Total 

Yes, 
definitely 

2,9% 24,6% 46,4% 2,9% 7,2% 15,9%  100,0% 

Yes, maybe 12,3% 29,2% 20,0% 15,4% 6,2% 16,9%  100,0% 

Emigrate 

No 5,2%  5,2%   3,4% 86,2% 100,0% 

Total 6,8% 18,8% 25,0% 6,3% 4,7% 12,5% 26,0% 100,0% 

 

 
Appendix 26: Been to the US * Positive o the US index 

 

Been to the US Mean N Std. Deviation 

Yes, several times 3,2778 3 ,50918 

Yes, once 3,0098 17 ,59649 

No 2,5686 170 ,89332 

Total 2,6193 190 ,87713 

 

 


