
http://www.diva-portal.org

This is the published version of a paper presented at ECREA: Migrant Belongings.

Citation for the original published paper:

Evansloung, Q., Grip, L. (2021)
From Disadvantage to Advantage: Digital performance of ethnicity in migrant
entrepreneurship
In:

N.B. When citing this work, cite the original published paper.

Permanent link to this version:
http://urn.kb.se/resolve?urn=urn:nbn:se:kau:diva-84019



From Disadvantage to Advantage: Digital performance of ethnicity in migrant 
entrepreneurship  
 

Quang Evansluong  
Umeå School of Business, Economics and Statistics, Umeå University 
University of Gothenburg School of Business, Economics and Law 
Email: quang.evansluong@gri.gu.se 
  
Lena Grip  
Institution for Geography, Media and Communication, Karlstad University, Sweden  
Email: Lena.grip@kau.se  
 

Abstract  

Immigrant entrepreneurship literature has discussed ethnicity mainly as a source of 
disadvantage which triggers many immigrants decide to be self-employed as a way to enter the 
labor market. However, when immigrants embark on their entrepreneurial journey, ethnicity 
can be utilized as a commodity and a resource in several ways.    

Based on netnography research, this study examine seven successful Vietnamese restaurants in 
Sweden. For these entrepreneurs the Vietnamese ethnicity is a resource responding to 
customers’ expectations of an exotic and authentic food experience. However, to run popular 
restaurants the entrepreneurs also need the knowledge of the host community, and we relate 
this to Georgios Transnational habitus skill, the “ability to use mobility, connectivity, and 
transnational association to achieve certain goals” (Georgiou 2019:73). Although ethnicity as a 
resource has been discussed in the entrepreneurship literature, little is known about how 
immigrant entrepreneurs turn ethnicity from disadvantage to advantage. Therefore, we focus on 
how ethnicity is used and digitally performed in immigrant’s businesses, as a part of the process 
of transforming ethnicity from a disadvantage to an advantage. 

Our point of departure is that digital technologies has become an integrated part of the social 
production of space through mediating socio-spatial relations (Ash et al., 2018). In this study, 
the use of social media is therefore central for the understanding of the production of space and 
performance of ethnicity and how the ethnicity is used as an asset. Visual content of Facebook, 
Instagram and webpages of the restaurants are the main empirical material. However, we are 
interested in more than the content of images themselves, as we understand them as a part of 
the social context and relationships for which they are produced, that is, the social relation 
between immigrants and their new home-place, and the relation between restaurant owners and 
their customers. 
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