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Abstract 

The aim of this thesis is to compare content on the websites of Voice of America and Sputnik 

News. This includes comparing the website content in general, including categories and non-news 

content available on the websites apart from articles. A selected number of articles were also 

analysed for an in-depth study and comparison between the two websites. The differences between 

the websites was studied by examining differences in how the same topic was treated differently 

on each website. In addition, the strategies used by both websites to attract visitors were identified. 

This was then compared with historical research done on the shortwave radio stations that are the 

precursors to these websites.  

 The study is a rhetorical analysis of five articles from Voice of America, and five 

articles from Sputnik News. All articles analysed are about the Syrian Civil War. This, together with 

the non-news content is then compared, both between the two websites, but also with earlier 

research in order to see if the strategy has changed through history. The propaganda models of 

Persuasion, Information and Goodwill are key to these studies.  

 The analysis revealed that the difference in usage of rhetoric and “propaganda 

models” were fairly similar between the two websites. There were however certain differences, such 

as Sputnik News had more Entertainment, while Voice of America contained more educational 

content. There were also differences in which languages, and thus, what parts of the world the 

websites has as their target audiences. One big difference was in the length of the articles.  
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Sammanfattning 

Syftet med uppsatsen är en jämförelse av webbsidorna Voice of America och Sputnik News. Detta 

inkluderar en jämförelse av webbmaterialet i allmänhet, såsom kategorier och icke-nyhetsrelaterat 

innehåll som finns på webbsidorna utöver enbart artiklarna. Ett urval av artiklar analyseras djupare 

och jämförs de två webbsidorna emellan för att se hur artiklarna på webbsidorna skiljer sig åt. 

Genom att göra detta kunde vi se vilka strategier de två webbsidorna använder sig av för att locka 

besökare till deras respektive webbsidor. Det förekommer också en jämförelse med historisk 

forskning gjord om kortvågsradiostationerna som är föregångarna till dessa webbsidor.     

 Studien är en retorisk analys av fem artiklar från Voice of America, och fem artiklar 

från Sputnik News. Alla artiklar som analyseras handlar om det Syriska inbördeskriget. Detta, 

tillsammans med det icke-nyhetsrelaterade materialet jämförs sedan, både webbsidorna emellan, 

men även med tidigare forskning för att se om det skett en förändring i strategi genom historien. 

Propagandamodellerna Persuasion, Information och Goodwill är viktiga för dessa studier.  

 Efter analysen kunde vi se att skillnaden i retorik och ”propagandamodeller” inte 

skiljer sig från varandra nämnvärt i allmänhet. Det fanns däremot vissa skillnader, som att Sputnik 

News innehåller mer underhållning, medan Voice of Amerika har mer utbildningsrelaterat material. 

Det fanns också skillnader i vilka språk som fanns tillgängliga, och därför, vilka delar av världen 

webbsidorna har som sin huvudsakliga målgrupp. En stor skillnad var längden på artiklarna.  

 

Nyckelord: Propaganda, Kortvågsradio, Voice of America, Sputnik News, Retorisk analys  
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1. Introduction 

Since the 1990s the internet has grown in popularity and has made it possible to communicate with 

people all over the world. Governments also use the internet as a way to spread information and 

news about their own countries, or to effect popular opinion in other countries. This is not 

something new, and one can argue that only the technology has changed. Before the internet, one 

way for governments to reach citizens of other countries, was shortwave radio. Shortwave radio is, 

unlike AM and FM radio, intended to be broadcast to the entire world and most of the broadcasters 

are government owned (King, 1992). Radio waves are also harder to stop, compared to newspapers 

and telephone lines, and can thus easily travel across borders (Church, 1939) so shortwave radio 

became a way for a country to give a message about itself to the world, which, whether intentional 

or not, is propaganda (Fuller, 1986). Since the rise of the internet, the agencies broadcasting on 

shortwave have also set up websites. Several broadcasters have during the last few years completely 

stopped broadcasting on shortwave, to instead focus only on the internet such as Radio Sweden 

(Löwing, 2010) and Voice of Russia (now Sputnik News).  

 What is studied is how Sputnik News and Voice of America represents the war in 

Syria, as well as what type of content is available on their websites in general. These two websites 

are compared, to see what is different and what is similar, while also comparing the results with 

previous research on Voice of America and Radio Moscow (the precursor to Voice of Russia, in 

turn the precursor to Sputnik News) and see if their content and rhetoric used today can be seen 

throughout their history. This is done to see how the two countries uses propaganda, and also to 

see what might attract visitors to the websites apart from their news content (such as 

entertainment).  

 One important concept in this essay is Propaganda and specifically three different 

types of it: Persuasion (wants to change attitudes and behaviours), Information (focusing on both good 

and bad news from the country) and Goodwill (tries to keep an attentive audience and enjoyable 

experience) (Fuller, 1986).             

 

1.1. Purpose 

The purpose of the essay is to see how the Propaganda differs on the websites of Sputnik News and 

Voice of America, and from this gain an understanding of how governments use their own news 

websites. By comparing the two websites, one can also gain an understanding over how the two 

countries differ in their portrayal of specific events. This study focuses on the portrayal of the 
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Syrian war, since it is a current ongoing event that both countries are more or less involved in. 

Since both countries support different sides, one will expect that this will be reflected in the articles, 

but this study also wants to look at how they differ in general, instead of only focusing on political 

standpoints. This is done by doing a rhetorical analysis of ten articles, five from each websites, 

published on the date of 3rd May 2017 (and later in the cases that five articles were not published 

on 3rd May). This will hopefully create a reference point in the study of propaganda that can be 

put into a historical perspective of the propaganda war between Russia and the United States since 

the Cold War.    

 

1.2. Research Question 

This thesis will is a comparative content analysis of the websites of Sputnik News and Voice of 

America. These are the successor of the old governmental shortwave radio stations of USA and 

Russia. Voice of America still continues its shortwave broadcasts as of 2016, while Voice of Russia 

(the precursor to Sputnik News) stopped broadcasting on shortwave in 2014, although they do 

continue to broadcast radio on FM, DAB, HD Radio and on the internet as of 2017. This thesis 

sees the websites in question as direct follow-ups to the outlets used in the days of shortwave radio, 

and some comparisons with previous research on the subject will be used. The study analyses how 

news is portrayed through comparison of different articles regarding the same news event. The 

comparison primarily focuses on the rhetorical differences of the articles on the websites. It does 

this by analysing articles focusing on the war in Syria. The main research question is thus “How do 

Voice of America and Sputnik News portray the war in Syria and how do they differ from each 

other?” 

The thesis also looks at what type of content is available on the websites that is not 

news or related to news. This is done to see what material is used to attract people to use their 

websites other than the news, so a sub-question will be “What type of non-news content do the 

two websites use?”  

 

1.3. Outline 

The thesis begins with going through the historical and current background of the websites of 

Voice of America and Sputnik News, as well as a broader historical background, including Russian 

media in general, as well as the move from the era of broadcasting to the age of the internet. After 

this a method is chosen and described. The thesis then continues with describing the websites in 
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question, as well as analysing ten articles, five from each website. After that the thesis tries to find 

common features in the articles from the same website, to then compare the two websites with 

each other. This is followed by a conclusion.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



4 
 

2. Theory and Previous Research 

This chapter takes a look at the history and background of the two websites that are analysed, as 

well as trying to give a broader historical background, related to shortwave radio, the shift from 

broadcasting to the internet (“post-television era”) and propaganda in general.  

 

2.1. Voice of America and Sputnik News today 

Voice of America is the official external broadcaster of the United States and is funded by the 

American government (Voice of America, n.d.). It is the largest U.S. international broadcaster, 

producing content for digital, television, social media and radio platform (Voice of America, n.d.). 

It has as its aims to be accurate, objective and comprehensive, to represent America and not a 

single fragment of American society and to share a balanced and comprehensive projection of 

American thoughts and institutions, and to present the policies of United States clearly and 

effectively, including discussion and opinion on the policies (Voice of America, n.d.). Voice of 

America broadcasts news in 44 languages to almost 200 million people (Nordlinger, 2016). In 2016, 

Voice of America launched an Extremism Watch news desk to uncover underreported terrorism 

stories to share with other American broadcasters (Clark, 2017). The desk has said “We do not 

write propaganda” (Clark, 2017).  Bills have been put forward to reform Voice of America into a 

weapon that will help fight Russian propaganda, but there have also been critics to this, calling it 

“fundamentally not American” and “Neo-McCarthyist” (Carden, 2015).  

Sputnik News, formerly known as The Voice of Russia, describes itself as being a 

“major new media brand”, pointing the way to a “multipolar world that respects every country’s 

national interests, culture, history and traditions”, geared entirely toward foreign audiences (Sputnik 

News, n.d.). In December 2013 Putin used a presidential decree to merge the international News 

bureau “RIA Novosti” with the international radio channel “The Voice of Russia” into the 

television channel “Russia Today”, while also creating news agency “Sputnik” to replace Voice of 

Russia and RIA Novosti. Sputnik News is set up by the Russian government which has as its aim 

to fight back against US-led world media (Grant, 2015). Putin himself commended the channel for 

“breaking the Anglo-Saxon monopoly on the global information streams”, and on the question of 

if it was funded by the government his response was “certainly” and “so it cannot help but reflect 

the Russian government’s official position” (Jackson, 2016). There have been concerns that Sputnik 

will be used as an apologist for the Russian policies (Grant, 2015). Sputnik News is part of a Russian 

attempt at revamping its image abroad (Grant, 2015). Sputnik News themselves claim that the 

majority of the content of their website is prepared locally by local journalist and concerns local 
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discussions (Grant, 2015). Russia also runs RT (formerly known as Russia Today) as the 

government owned international television network and has the most YouTube subscribers for a 

news channel in the world (Shuster, 2015).  

 

2.2. Historical Background 

The foundation of modern media research was laid in the 1800s but since then media history has 

been marginalized, isolated and ignored (Curran, 2003). In order to better understand these 

websites, it is necessary to take a look at the history of the news agencies, to see what their original 

purpose was and why they were started. Taking a look at the history also helps to put the websites 

of today into a larger context, whilst providing previous research to compare with the content that 

is analysed today. Modern media history tend to not focus on conventional studies of media, instead 

on technological determinist accounts of media development in the vein of cultural commentators 

(Curran, 2003). Historians in media studies tend to always stick rigidly to a certain medium, i.e. 

television historians stick to television, press historians to the press etc., and also tend to stick to 

certain limited themes in their studies. Older studies are generally ignored (Curran, 2003). This 

point of view is something this study tries to avoid by actually attempting to see what can be learned 

from older studies, while at the same time not ignoring modern studies in the field.  

Something that has changed in the media market, at least in Europe, is the fact that 

the Public Service monopolies began to end in the 1980s and 1990s (Curran, 2003) as part of a 

broader neoliberal policy where criticizing public service was part of a broader attack on the welfare 

state (Falkenberg, 1983; Søndergaard, 1996). With a multitude of channels that has weakened 

national identities, which are argued as being important for having a liberal democracy, has led to 

a growing separation between television and the nation state (Curran, 2003). A counter-argument 

to this is an example that the British TV audience spends 80 percent of their television time 

watching only four different channels, and the two biggest channels consists of 67 % of the 

audience share (Curran, 2003) while at the same time public service channels continues to be 

important in the United Kingdom, Sweden and Norway (Enli, 2008). However, these studies are 

by now fairly old and were made before the rise of online videos, as apart from Public Service 

broadcasters losing their monopoly during the 1980s and 1990s, this was also the time when 

internet became more common, leading to several online projects and more focus on interaction 

(Enli, 2008). In the modern media climate TV has to compete with both YouTube and Netflix, 

among others. For example, in 2013, 40 % of the all traffic on the internet consisted of online 

videos, with an estimation that this number would reach 90 % by 2015 (Hamilton, 2012). It has 
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been argued that for example public service broadcasting have been threatened by on-demand 

services who use internet or telephone and that these are excluding those who for one reason or 

another have no access to the internet (Debrett, 2010) and that the internet is fragmenting the 

audience due to content being available on numerous platforms (Larsen, 2014). This had been 

discussed already in 2006 that the future would consist of an extreme fragmentation with viewers 

over a vast amount of different channels and platforms, and that to have the majority of an 

audience as something that would be a thing of the past (Edin, 2006) even if we still might not 

have reached this point completely.     

The new media landscape has led to a multitude of platforms appearing (Puijk, 2015) 

and these new technologies has led to a shift from a historically specific medium (i.e. radio) to a 

new media landscape where the audience interacts with the content, rather than specific channels 

or platforms, and interacting with content on several different platforms (Livingstone, 2004). The 

shift has also changed the way of measuring success, which before was measured in 

viewing/listening numbers, towards a shift where interactions (which could be sharing an article 

on social media in this case) are measured (Bennet, 2013). This has been described as the “post-

television era” where there has been a convergence of television and radio into the internet (Puijk, 

2015). While this essay focuses on shortwave radio, to talk about a “post-television era” might 

seem out of place, and a broader term, i.e. “post-broadcasting era” would be more fitting. At the 

same time, television has for a long time been the dominating medium, something that is changing, 

as young people spend more time on the internet rather than in front of the television, while older 

people also start to use internet to a greater extent (Cha, 2013). Also, as mentioned by Puijk (2015), 

there has been a convergence of radio and television in the internet era. The public service 

broadcaster of Norway, NRK, has claimed that internet is a good way for them to make Norwegian 

cultural traditions easily available all over the world, while also building an interactive 

communication with its users (Moe, 2008) is one example of how TV/Radio broadcasters have 

adapted to the internet. However, Moe (2009) notes that the public service companies focus on 

the internet should not be seen in isolation, but instead as an extension of the broadcasts. While it 

is very important to not see Sputnik News or Voice of America in the same light as public service 

broadcasters, this thesis sees the internet usage of these broadcasters in the same way as Moe (2009) 

does with the public service broadcasters internet usage, in that it should be seen as an extension 

to their broadcasts. There is also the historical perspective on this, this type of propaganda from 

Sputnik News and Voice of America is something that can be traced back to long before internet 

existed. The internet should thus only be seen as a new tool, still retaining a similar purpose as 

before, rather than a completely isolated issue.   
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Social Media (including website comments) has also led to User Generated Content 

being a possibility to increase interactivity and having a democratic potential, while there are others 

who have called this a false promise that is not very democratic at all (Örnebring & Jönsson, 2011) 

especially when the audience is too big, which is effectively making interaction impossible (Bennet, 

2013). Facebook, as an example of a social media has seen both praise of its democratic potential, 

but also critique of trivial status updates distracting us from the “reality” (Marichal, 2012), 

something that leads to an individualised culture (Marichal, 2012; Hurlburt, 2012), and even 

outright dystopian views such as being a threat against democracy (Marichal, 2012). Criticism also 

exists against companies such as Google and Apple who are blamed to threaten the open internet, 

apps that cost money and mobile phone providers limiting data, which is said to lead to internet as 

yet another medium controlled by a business model instead of being a tool for democracy 

(Hamilton, 2012).   

To fully understand the Russian media it is necessary to take a look at its history. The 

reason for this is to get a view of the historical traditions of the Russian media that differs 

considerably to the media in Western liberal democracies. Therefore it would be problematic to 

compare American and Russian media without having some background. For this reason, the essay 

looks at the media during the Soviet era. During the Soviet times, the news media was referred to 

as “the means of mass information and propaganda” and it has been openly claimed that the news 

media has been used as a means of social control and engineering, in contrast to reporting 

information for its own sake (McNair, 2006). Since this field of research sees these websites as a 

successor to shortwave radio older research is also be important to the studies.  

  

2.3. Historical Background on Voice of America 

During the 1980s much of the broadcasts of Voice of America were aimed at the third world and 

it was estimated that Voice of America had 130 million listeners per week, and that in parts of 

Africa the listenership were as much as 30-40 % of the adult population that listened once a week 

or more (Wasburn, 1988). The ones who listened to international broadcasters tended to be young 

to middle aged, relatively prosperous, well-educated and urban, and included government officials, 

business executives, teachers, military personnel and religious leaders (Wasburn, 1988).  

In 1963, Voice of America began operating its own large government-funded station 

in Greenville, North Carolina, which terminated the government leases and most privately-licensed 

station discontinued its broadcastings on shortwave, except for three stations, all religious ones 

(Jacobs, 1988). The government also initiated a “freeze” order on any new licenses which would 
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remain in effect until 1973 (Jacobs, 1988). Shortly after this a fourth station got licensed, once again 

a religious one (Jacobs, 1988). The first fully commercial shortwave station would be WRNO 

Worldwide, began in 1982 and with this a renaissance of private shortwave broadcasting happened 

throughout the 1980s (Jacobs, 1988).  

During the 1950s, American President Harry S. Truman began the “Campaign of 

Truth” in which Voice of America became one of the most important information programmes of 

the US government (Tobia, 2011). Voice of America had a $20 million budget, 1900 employees 

and broadcast in 45 different languages during these years (Tobia, 2011). One target of Voice of 

America was Italy, since it had a strong Communist Party which was seen as a threat (Tobia, 2011). 

Voice of America’s broadcasts to Italy were reduced in the mid-1950s and cut completely in 1957 

(Tobia, 2013). A problem with Italy was however that the audience preferred the Italian national 

network RAI, which led to Voice of America specifically targeting RAI with the aim of placing 

programmes produced by Voice of America directly on RAI to be able to reach a mass audience 

(Tobia, 2011). This has been described as an “Americanization” of RAI (Tobia, 2013).  

It has been argued that American aid programs to developing countries assisted the 

media industry of the USA to be dominating internationally (Curran, 2003). The Western media 

thus promotes its own values of capitalism and consumerism, while eroding local cultures (Curran, 

2003). This in turn became a reason to justify media censorship in authoritarian states, as a 

protection of their own culture (Curran, 2003). During the 1980s and 1990s, this point of view was 

criticized and the argument was instead that the global flows are “multi-directional”, as well as it 

underestimates the local critical responses to American domination (Curran, 2003). It also ignores 

the fact that Western cultural products are interpreted and used differently in different cultures 

(Curran, 2003). Since the 1990s this again changed, but this time it did not solely focus on what the 

Western world were doing to the rest of the world, but also the fact that globalization is felt even 

in the richer Western countries (Curran, 2003).    

In 1948 an act decided that it was necessary to keep Voice of America to promote a 

better understanding of United States in other countries and to increase mutual understanding 

between the American people and the people of other countries (Jacobs, 1988). The same act on 

the other hand protected the integrity of private broadcasters and prohibited the government from 

monopolizing the shortwave broadcasts. It did this by requiring the government to reduce 

information whenever private alternatives are found to be adequate, and also that the government 

to the maximum extent possible should use the services and facilities of private agencies, which 
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includes the existing American press, publishing, radio, motion pictures and other agencies (Jacobs, 

1988).  

At the end of World War II in 1945, the State Department thought Voice of America 

did a great job in promoting a full and fair picture of the United States (Tobia, 2011). During this 

time it was uncertain whether it would close or not, the decisions regarding the closure were 

continually delayed, and no one knew for sure if an international information service was necessary 

(Tobia, 2011). It was also after World War II that the word “propaganda” stopped being used 

publicly, instead being replaces by “information” (Tobia, 2011).  

In 1943, Voice of America broadcast twenty-four hours a day, seven days a week in 

twenty-four languages and the amount of transmissions had triples since Pearl Harbor, with 2 682 

programmes produced each week (Carlton, 1943). There were now transmissions aimed at Spain, 

Portugal, Central Europe, the Near East, the Scandinavian Countries, North Africa and Australia 

(Carlton, 1943). The broadcasts were not only aimed at local audiences, but many programmes 

were produced primarily for American troops abroad, such as the “OWI Marine Program” 

(Carlton, 1943). Voice of America was well received in France. BBC had been jammed in large 

parts of France but the American signals were clearer and thus became widely listened to (Carlton, 

1943). By 1943 it was not known how well the signals were received in Germany and Italy, and the 

only proof that it was received were broadcasts by the German and Italian broadcasters showing 

annoyance (Carlton, 1943). 

Although government owned shortwave broadcasts had been discussed before 

(Rabe, 2007) it was World War II that brought the change and after Pearl Harbor, the American 

government would take over all the privately owned shortwave broadcasts through its own Voice 

of America (Jacobs, 1988) which broadcast its first words on 25 February 1942, at 2.30 a.m. (Tobia, 

2011). Already from the start, there was a notion to avoid propaganda, as even the pro-American 

people of Europe tended to distrust it (Carlton, 1943). The audience wanted “hard news”, the truth, 

whether good or bad, something that Voice of America took notion of (Carlton, 1943). Among 

the first words broadcast were “The news may be good or bad, we shall tell you the truth” (Tobia, 

2011) spoken by journalist William Harlan Hale (Nordlinger, 2016). This message was broadcast 

to London for the BBC to retransmission the broadcast throughout Europe (Carlton, 1943). The 

first director of Voice of America was the actor John Houseman (Nordlinger, 2016). Much of the 

American propaganda during World War II was aimed at Mexico, due to a fear of the growth of 

fascist groups inspired by the Spanish Falange, the fact that Mexico was rich in resources important 

to the American war effort, and the fear of an axis invasion of the United States from Mexico 
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(Chang, 2014), but there were also broadcasts aimed to Italy, France and Germany, as well as 

broadcasts in English. These could be heard all over Europe (Tobia, 2011).  

While most shortwave radio stations have been government owned, there has been 

examples of private broadcasters also broadcasting on shortwave such as NBC before World War 

II (Rabe, 2007). In fact, all shortwave broadcasting from USA during the 1930s were by private 

broadcasters, apart from NBC, also CBS, Crosley, General Electric and WRUL (a religious 

network) also broadcasted on shortwave (Jacobs, 1988). These early attempts at privately owned 

shortwave broadcasters focused mostly on Latin America during the 1930s. These ended up not 

being very successful, and World War II put a definite end to them (Rabe, 2007).  

Apart from Voice of America, the American government also owned (and still owns) 

Radio Free Europe/Radio Liberty. This was founded in 1949 and directly funded by the CIA until 

1971, and after that it has been controlled by the congress (Mickelson, 1978; Kind-Kovács, 2013). 

The main difference between Voice of America (VoA) and Radio Free Europe/Radio Liberty 

(RFE) is that VoA is mandated to operate as the official representative of the US government, 

while RFE has the objective to be a “surrogate” to national broadcasters in the countries it is aiming 

at. Basically, to fill in information gaps that is censored (Mickelson, 1978). The broadcasts from 

Radio Free Europe usually felt familiar to the listeners, and those who listened to it have mentioned 

how the radio said exactly what they were thinking (Kind-Kovács, 2013). Some even listened to 

the radio to find out about the “free” world in the west and to prepare themselves to eventually 

emigrate there (Kind-Kovács, 2013). Letters describing situations like this made Radio Free Europe 

use it as a proof of efficiency and cultural supremacy of American radio culture (Kind-Kovács, 

2013).  

 

2.4. Historical Background on Russian Media 

After the collapse of the Soviet Union, the Communist Party no longer has the monopoly of the 

media. The Russian communist party does still run the newspaper Pravda to this day. However, 

Russian media is still controlled by the president and other powerful economic groups, and 

journalists who criticized the war in Chechnya have received threats (Behmer, 2009) and Russia 

have seen a notable decrease on press freedom rankings since the mid-1990s (Jackson, 2016). It 

can however be argued that the controlling nature of Russian media have only increased slightly 

compared to the most restrictive laws under Yeltsin’s presidential period, and that the main 

difference between Yeltsin and Putin is that during Yeltsin media was tightened sporadically, unlike 

under Putin when media has been consistently tightened (Jackson, 2016). It is also argued that 
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while Russian media is restrictive under Putin, it is in no way as bad as it was in the Soviet Union 

before Gorbachev (Jackson, 2016). The Russian media under Putin can be seen as following an 

“authoritarian press system with elements of social responsibility”, where Putin’s philosophy is that 

the media should support the government in power so that it can achieve its objectives, which can 

be seen as a strong state in control that is unhindered by distractions from the press can better 

serve its citizens (Jackson, 2016).  

Brezhnev died in 1982 and by this time the Soviet journalism had become more 

criticized and was beginning to lose its credibility and legitimacy (McNair, 2006). The government 

monopoly became increasingly harder to maintain due to imported video cassettes, foreign radio 

broadcasts, underground publications and expanding opportunities for foreign contact among its 

citizens (McNair, 2006). In 1985, Gorbachev became the leader of the Soviet Union and launched 

the glasnost campaign. The objective of glasnost was to restore a system of self-criticism and 

criticism. The media should still be propaganda, an engagement in criticism became encouraged 

(McNair, 2006). Certain factions in the party was however hostile to the liberalization of mass 

media under Gorbachev (McNair, 2006).  

In 1956, three years after Stalin’s death, Khrushchev denounced the cult of 

personality that had developed during Stalin’s rule, and instead exposed some of Stalin’s violations 

(McNair, 2006). During this time a relative liberalization of Soviet society occurred, including in its 

mass media even though it was still considered an “ideological weapon” (McNair, 2006). The 

liberalization of media included criticism intended to improve the Soviet system and cultural 

liberalism (McNair, 2006). In 1964, Khrushchev was removed from leadership and replaced by 

Brezhnev who in 1966 reversed the liberalization process and returned to a Stalinist line, with 

Brezhnev becoming part of a new personality cult (McNair, 2006).  

In 1960, Radio Moscow broadcast daily in 39 languages (Howell, 1960). Radio 

Moscow broadcast to North America, and these broadcasts did seem to have an effect. The reason 

for this was not because any specific communication skill, but instead the conditions of society had 

led to the audience having unrealistically negative expectations of the broadcasts, so that when they 

actually heard them they were surprised (Smith, 1970). Research showed that Radio Moscow’s 

American programming was very poor and not considered very effective, as well as being biased 

and anti-American, something the listeners perceived (Smith, 1970). However the listeners 

generally expected the broadcasts to be even more biased and anti-American (Smith, 1970). 

Listeners to Radio Moscow at the time said that the broadcasts helped them to see the other side 

of the story and gave them a broader perspective of international events (Smith, 1970).  
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During the 1950s, one thing that Radio Moscow found important for propaganda 

value was music (Howell, 1960). The broadcasts included 15-30 minute periods of Soviet classical 

or folk music, and by the late 1950s also American popular music (Howell, 1960). In the early 1950s 

these music broadcasts were interrupted by political messages, but by the late 1950s the programs 

consisted only of music and the narration used was strictly musical (Howell, 1960). Something else 

broadcasted during those years were tape-recorded interviews with visiting Americans, and it was 

common that tourists were interviewed (Howell, 1960). The broadcasts would also answer letters 

sent by American listeners. Before 1956 the announcer would only mention the initials and home 

state of the letter writer’s but after that they began mentioning the full name, home town and 

sometimes street address, and by the late 1950s interaction with the audience (Howell, 1960). There 

were even experiments with an international quiz in 1957 and another quiz in 1958 where people 

could win prizes. These got a heavy response according to Radio Moscow themselves (Howell, 

1960).  

The broadcasts of the 1950s were inspired by the European model of alternating 

male and female voices in reading the news, but the rest was inspired by the American model, 

which included beginning to use 45-60 second “headlines of the news” by the late 1950s were the 

news to be brought up in the newscast was mentioned briefly beforehand, as well as separating 

commentary from the news, with the typical newscast lasting for ten minutes followed by five 

minutes of Soviet opinion commentary on currently controversial issues (Howell, 1960). During 

the 1950s, speech in British English and regional American dialects were faded out in favour of 

General American English, once again inspired by American radio networks (Howell, 1960). 

During the Korean War, Radio Moscow would use much inflammatory language and Americans 

were called “treacherous war-mongers” for example, but by the late 1950s, this loaded 

inflammatory languages had disappeared almost completely, and was only used against a few men 

in Washington which were considered to be misleading the American people (Howell, 1960). 

During the 1950s Radio Moscow also went from never using slang or colloquial language, to using 

it abundantly and frequently compared to an extremely formal language used before (Howell, 

1960). Another development of the 1950s was that certain subjects that had been considered taboo 

were now treated to open discussion, such as atheism in Soviet society and the differences between 

capitalistic democracy and Soviet communism, and even fulfilling unusual requests which included 

“The Star Spangled Banner” recording by a Moscow orchestra being played (Howell, 1960). Radio 

Moscow also worked with exchanges with American radio stations which amounted to concerts 

and tape-recorded programs distributed to American broadcasters (Howell, 1960).  
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When Stalin took over, the press was even more suppressed and by 1929, no non-

Party publication remained meaning that the Soviet media could become an instrument of Stalin’s 

personal power and cult of personality (McNair, 2006). This stood in contrast to Lenin’s tolerance 

on certain forms of criticism and openness, and the media became increasingly ideologically and 

stylistically uniformed (McNair, 2006). Radio Moscow began broadcasting in 1929 and was the 

precursor to today’s Sputnik News. The broadcasts to North America began after World War II 

(Howell, 1960). With the broadcasts to North America they hoped for two main purposes. One 

was to be able to communicate true information about Soviet people to people in USA and Canada, 

the other one was to build a favourable attitude towards the Soviet Union (Howell, 1960).  

Russia became the world’s first socialist state in 1917. Lenin had an idea in 1901 that 

an All-Russian political newspaper was needed which would become the vehicle of the party 

(McNair, 2006). The first Leninist newspaper was “Iskra”, founded in 1900. Lenin broke away 

from this in 1904 to form “Vperyod”. Both of these newspapers were illegal at the time (McNair, 

2006). In 1912, the laws in Russia had been liberalized to some extent which made it possible to 

form the first legal daily Leninist newspaper “Pravda” the same year. This would become the 

newspaper of the Communist Party during the Soviet Union (McNair, 2006) and still exists today 

under ownership of the Russian Communist Party. By July 1917 Lenin had become increasingly 

radicalized in his media policy and became hostile to the “freedom of the press” by wanting to ban 

“bourgeois” newspapers (McNair, 2006). By October 1917, suppression began of the bourgeois 

newspapers and in November a state monopoly on advertising was introduced meaning that the 

main source of income for many newspapers ended (McNair, 2006). By late 1918, most private 

publications had been eliminated and in March 1919, the Bolsheviks controlled all media. 

Oppositional parties were however not completely banned until the summer of 1922 (McNair, 

2006). Lenin also saw the importance of radio, which he considered a “newspaper without paper”, 

due to the widespread illiteracy of the Soviet Union at the time (McNair, 2006) 

 

2.5. What is Shortwave Radio? 

Today, with the internet, it might not be common knowledge of exactly what shortwave radio is. 

For the background of the essay, it is important to at least have some basic knowledge about this, 

since this essay sees the websites of VoA and Sputnik News as direct successors to shortwave radio.  

The Scottish physicist James Clerk Maxwell supposed already in 1864 that 

electromagnetic waves operated under the same laws and in the same way as light, however this 

was merely on a theoretical level and Maxwell did not propose or foresee any practical usage of 
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electromagnetic waves (Malloy, 2015). Maxwell’s theories did in turn inspire the German physicist 

Heinrich Hertz to build what can be considered the first practical transmitter and receiver of radio 

waves (Malloy, 2015). This was not a useful communications device but it was still an important 

demonstration (Malloy, 2015). Englishman Sir Oliver Joseph Lodge, also a physicist, would 

continue the research and make progress when it came to switching frequencies which would be 

an important step in radio development (Malloy, 2015). The Italian engineer Guglielmo Marconi 

continued the development, mainly through empirical research and by 1901 demonstrated a radio 

broadcast between England and Newfoundland (Malloy, 2015). Long distances such as these were 

unreliable and the early usage of radio technology was mostly used between ships at sea, or for 

ships to communicate with the mainland. Communication was limited to around 300 km before 

becoming unreliable (Malloy, 2015).  

 As for shortwave radio, this is, like AM and FM, another type of radio broadcast. 

There are several differences between these however. First of all, most radio stations operating on 

the AM and FM are owned by privately owned radio stations while most radio stations broadcasting 

on shortwave are government owned (King, 1992). The commercial shortwave broadcasts before 

World War II however, ended up as failures (Rabe, 2007). AM and FM each use a single band of 

frequencies, while shortwave uses 13 bands (King, 1992). While AM and FM are intended for more 

local audiences, the shortwave radio is intended to be broadcast to the entire world (King, 1992). 

What makes radio broadcasting possible all over the world has to do with the ionosphere. The 

radio waves are transmitted into the sky, and bounce off the ionosphere back to the earth. If the 

broadcaster aims the radio waves at the precise angle it can be broadcasted to the other side of the 

earth (King, 1992). The ionosphere is however affected by the sun and the ability to reflect radio 

waves differ from hour to hour, day to day or month to month while different frequencies reflect 

to different layers in the ionosphere, forcing broadcasters to frequently  change the times and 

frequencies of their broadcasting (King, 1992). The electrical interference from the sun can also 

make broadcasts unclear and hard to understand (King, 1992).          

 

2.6. Propaganda and News  

Most shortwave radio stations are/were owned by the government, broadcasting in different 

languages, for audiences in other countries apart from citizens living abroad (King, 1992). This 

means that shortwave radio largely have been about a country giving a message about itself to the 

world (Fuller, 1986). This, even if not intended, is propaganda (Fuller, 1986). When thinking about 

propaganda it is easy to start thinking about North Korea or similar dictatorships, but propaganda 
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does not end there since there are more subtle examples which we might not consider propaganda 

(Kuehl, 2014). It has been argued that if radio is supposed to have any purpose, it does need some 

government control (Church, 1939). Examples used is that while two newspapers and two 

telephone can exist simultaneously, two radio messages cannot be transmitted on the same 

frequency and the number of frequencies is limited (Church, 1939). Radio Waves are also harder 

to stop, since they can easily travel borders (Church, 1939). This would lead to a so called “War of 

the Airwaves” during World War II, when propaganda from both the Allies and Axis reached full 

throttle (Ribeiro, 2010).  

News could be considered to be anything that is not advertising and is presented by 

a news medium, but it is generally more complex than this (Tuchman, 2002). Park considered news 

to be “the task of building social cohesion” and its purpose was to locate “what everyone had to 

know to act in their environment and through their actions to build a common identity” (Tuchman, 

2002). By the 1980s discourse analysis had become important. Discourse analysis emphasizes the 

ideological significance of news and how it is part of the methods to process the news (Tuchman, 

2002). This returns to the political elements of studying news media, and while Park mostly based 

his theories around different social groups in a city, now, with a more globalized world and with 

government media trying to reach a global audience, they will still adhere to similar tasks in their 

presentation of the news to reach different audiences. 

To find a universal definition of propaganda would be very difficult, and could justify 

an essay on its own. Even if we go back to Ancient Greece or even earlier, we will find elements 

of propaganda (Taylor, 2003) and during the Middle Ages, it has been argued that a higher amount 

of the population attended religious mass than the amount today reading a newspaper regularly, 

thus mass communication was centralized even in those days and it is not something new (Curran, 

2003) although the nature of the message has changed through history.  This study will however 

not go further back than around World War II in this aspect. The definition “propaganda” is today 

almost exclusively seen as something negative, but this has not always been the case. It was not 

until after World War I that propaganda began to be seen as negative and after World War II the 

definition of propaganda as something bad was cemented (Kuehl, 2014). Therefore, since after 

World War II is when we start looking at propaganda as something universally negative, it makes 

sense to stay limited to these definitions of propaganda.    

After World War II, while propaganda had become seen as something “bad” (Kuehl, 

2014), propaganda still continued to be used. One instance was the “Denazification” of Germany. 

There was a notion that hostile militaristic societies could be cleansed of their aggressive leanings, 
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and this led to a new faith in the power of propaganda, just under another label (Taylor, 2003). An 

American propaganda film released shortly after World War II was called “Your Job in Germany” 

and while it was a propaganda film, it was described as a documentary (Taylor, 2003). It used a very 

non-fraternizing message, and described Nazi propaganda as the “greatest educational crime in 

history” (Taylor, 2003). The British called their propaganda “re-education” and described that there 

was a need to rescue the world from Germany and Germany from herself (Taylor, 2003). Even 

during the war, the struggle had been described as being between the democratic “free world” and 

the “slave world”, and the fact that democracy won the war, was presented as it being of moral 

supremacy (Taylor, 2003). The problem with this point of view was that the Soviet Union was not 

positive to freedom of movement, freedom of thought, freedom of religion and freedom to vote, 

and what had been a justification for the war in the United Kingdom was and USA was not the 

same as in Russia/Soviet Union (Taylor, 2003). Apart from this, the common enemy, Nazi 

Germany, had been defeated, and the “pact with the devil” as Churchill had called it came to an 

end, leading to Americanization of Western Europe, and Sovietization of Eastern Europe (Taylor, 

2003).  

 There are several different strategies of propaganda that has been described and used 

by shortwave radio stations. One is persuasion which focuses on wanting to change the listeners’ 

attitudes/behaviours. This includes commentaries, appeals, news and information that has been 

carefully selected to enhance the sponsor and foment opposition to antagonistic groups as well as 

praising leaders (Fuller, 1986).  

 A second type is focusing on Information. This generally includes both good and bad 

news about the country it is broadcasting from. Examples of such stations includes BBC, Voice of 

America and Allied stations that countered the Axis propaganda during World War II (Fuller, 

1986). Focusing primarily on information, it is characterized by emphasizing political matters, 

current affairs analyses, background reports and other features such as topical talks (Fuller, 1986).  

 A third type of propaganda is Goodwill. This attempts to gain and retain an attentive 

audience, and is characterized by interesting international radio which brings a value of a distance 

thrill (Fuller, 1986). These types of stations attempts to provide an enjoyable listening experience 

for a larger audience and tries to impress the listeners by its humanness of persons from different 

countries and cultures (Fuller, 1986). Fuller (1986) describes the Dutch broadcaster as such an 

example.  

  There are two major schools of thought regarding propaganda, one considers 

propaganda to be amoral and must first be viewed as value-neutral that is seen more as a tool or 
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just as “biased information to shape public opinion and behaviour” (Kuehl, 2014). The other 

school sees propaganda as immoral regardless of the user of purpose, since it is seen as having evil 

characteristics designed for political control (Kuehl, 2014). It is a flaw to consider all propaganda 

as immoral since that asks the question of what propaganda actually is and where you would draw 

the line between propaganda and other advertising. If all propaganda is immoral, then what 

information will be completely neutral? Therefore moral will be a complicated issue. In this analysis 

it is done from the standpoint of “propaganda as a tool”, since the discussion of propaganda from 

a moral standpoint is not relevant to these studies. This thesis is based on comparing different 

types of “propaganda”. 

The press might thus not be completely free, but there are different degrees of 

freedom. As for press freedom, it is argued that it did not become completely free until the 

emergence of newspaper profits, generally from advertising, and thus were able to develop freely 

from state and party subsidies (Curran, 2003). This point of view is flawed, since being reliant on 

advertising may many times mean that you would be hesitant to criticize issues that would be 

negative for a certain company. If you are “too free” you might lose advertisements which would 

mean less profit, and thus advertisers can be said to have a de facto licensing authority over the 

media (Herman & Chomsky, 1988). This sort of “corruption” has been seen in video game 

journalism, where journalist have written “too nice” reviews in order to please their advertisers 

(Usher, 2012) and without support from advertisers, a media outlet will most likely not be viable 

(Herman & Chomsky, 1988). Furthermore, bureaucracies behind the media have special 

relationships with certain sources, while other sources than those commonly used are often ignored 

or has to struggle to make themselves noticed (Herman & Chomsky, 1988). Also, since the 

September 11 attacks in 2001, the war on terrorism has made freedom of communication and 

media suffer setbacks (Behmer, 2009). Other examples include journalists in Germany being 

searched on suspicion of betrayal of state secrets, journalists’ phones being tapped and omitting 

coverage of certain firms due to pressure by advertisers (Behmer, 2009).  

While there is press freedom in most democracies (as a simplification, because it can 

be argued that a country is not a democracy without press freedom), the press itself is not 

“completely free” in the sense of being able to write whatever they want. Using the above example 

of video game journalism is one example of companies having influence over the press, while 

earlier in history it was mainly political parties or the government itself. For this reason it can be 

argued that the press is not completely free and never has been. However, it is important to also 

draw a difference between tapping of telephones, which still is alarming but cannot be considered 

equal to arresting or threatening critical journalists (Behmer, 2009).  On the other hand, the issue 
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of advertisers will not be as relevant in this study since the websites that are analysed are 

government run and not dependent on advertising or profit. 

During the American election in 2016, Donald Trump’s victory of Hillary Clinton 

was often blamed on so-called “fake news”, and even on Russian propaganda (Uscinski, 2017). 

While this type of articles were to blame or not for Trump’s victory can be debated, but many 

people who chose to believe something will often not change their opinion even when presented 

with accurate facts, which can lead to a backfire effect (Uscinski, 2017). Already in the 1940s there 

were studies showing that people’s opinions were largely stable, and media messages did not affect 

political opinions very much (Uscinski, 2017). Studies would show the same results after television 

came along, and later studies have shown that in the USA, Republicans prefer to watch Fox News, 

while Democrats prefer MSNBC (Uscinski, 2017). The reason for this has been that people tends 

to avoid news they disagree with and when encountering messages that they did not agree with, 

they found ways to discount it or interpret it in a way more in line with their own opinions 

(Uscinski, 2017). Fake political news generally does not change the opinions, rather it tends to 

preach to the choir (Uscinski, 2017).  

 There have been debates on that internet has changed the psyche and that conspiracy 

theories has become more “mainstream” because of it. According to Uscinski (2017) this is not 

exactly the case, conspiracies have been around in the past, with notable sparks in the 1890s, 

focusing on corporate trusts, and the 1950s during the Red Scare, and compared to this, conspiracy 

theories are less now. Conspiracies might be discussed more, even by politicians and elites, but 

more people does not necessarily have to believe them (Uscinski, 2017). The conspiracy theories 

used by Trump in his campaign followed already existing trends and played to fears that people 

already had, such as against foreigners, which has a long history of being a scapegoat in America 

(Uscinski, 2017). Other studies have shown that conspiracy theories are more frequent in countries 

less connected to the internet and conspiracies have been around long before (Uscinski, 2017). It 

has also been shown that online news viewing is related to increased factual knowledge, but not 

structural knowledge (Beam, 2016). Apart from this reading news online is a more passive process, 

while sharing news require some commitment (Beam, 2016). 

Something interesting is that the media is generally following the official line of the 

government, an example of this being the Vietnam War, where American journalists did not begin 

to be questioned until elite sources began to share their disagreements (Tuchman, 2002). Now this 

critique might also be tied to the 1971 leak of the Pentagon Papers were those who criticized the 

Vietnam War were proven right (Hayden, 2017). This is interesting in the fact that even if the media 
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is not necessarily run by the government, it tends to generally follow the governments line in most 

cases unless there is open disagreement among the elites. Mainstream media tends to be more 

careful in cases like this. On the other hand, it is also argued that it is the media which affects the 

viewers/readers which in turn affects the politicians. An example of this is Fox News which was 

founded as an openly conservative news channel that set out to compete with CNN. The argument 

used is that people watching Fox News would be more likely to support Republican positions, and 

also that it might have mobilized Republican voters to contact politicians and urge them to back 

certain positions (Arceneaux, Johnson, Lindstädt & Wielen, 2016).    

 

2.7. Theoretical Approaches  

During the inter-war period there was a view of media that it consisted of all powerful propaganda 

agencies that brainwashed the audiences (Curran, Gurevitch & Woollacott, 2005). After World War 

II up until the 1960s, the view instead shifted to that media only had a very limited influence on 

the audience, and that it was the people that manipulated the media, rather than the media 

manipulating the people (Curran, et al., 2005).  

By the late 1960s and into the 1970s, the view shifted into two different, opposing 

directions, which could basically be separated as a liberal/empirical effects tradition and a 

Marxist/neo-Marxist/critical tradition (Curran, et al., 2005). The liberal tradition was generally 

critical of the idea that the media was omnipotent and argued that media could be persuasive for 

example when the audience attention is casual, when information is involved (as opposed to when 

attitude or opinion is involved), in cases when the media is prestigious, trusted or liked, in certain 

complete monopoly conditions, in remote issues from the viewer (either by experience or concern), 

or when personal contacts are not opposed to the message (Curran, et al., 2005). The Marxist 

tradition dismissed the previous studies by calling them “uniformly uninteresting” and considered 

media to be ideological agencies which played a central role in maintaining class domination 

(Curran, et al., 2005).  

The increasing recognition of the power of media has led to questions being raised 

how and by whom this power is wielded.  To answer these questions, there have been increasing 

studies of media institutions, their work practices and their relationship with the socio-political 

environment (Curran, et al., 2005). This, together with influence from both the liberal and Marxist 

traditions, have led to four strands of interest in research of the power of media.  
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The first one concerns Institutional structures and role relationships. This strand see media 

organizations as other large-scale industrial organizations, such as hierarchical structures, an 

internal division of labour and role differentiation, clearly specified and accepted institutional goals 

with specific policies and practices and clear lines of communication (Curran, et al., 2005). This 

strand of research tend to focus on intra-organizational structures and behaviour, but also certain 

extra-organizational factors such as shareholders and clients (Curran, et al., 2005). These studies 

sees the media products as outcomes form interaction among the different member of media 

organizations, but not at random nor with equally distributed power (Curran, et al., 2005). This is 

instead part of the hierarchical structure of the organization which depended on social control via 

informal channels (Curran, et al., 2005).  

  The second strand concerns the political economy of media institutions. This is opposed to 

the previous strand while still being similar to it, by analysing the power from the structures of 

ownership and control with a Marxist approach that the “industries” can be understood primarily 

in terms of their economic determination (Curran, et al., 2005). It thus focuses more on the 

economics of the organizations such as the commercial media organization’s catering to the needs 

of advertisers and making audience-maximizing products (Curran, et al., 2005).  

The third strand focuses on professional ideologies and work practices. This concerns the 

studies of whether the media employees are deserve to be described as having a profession or not, 

and generally tends to concern ideology and guidelines of the media professionals (Curran, et al., 

2005).  

The fourth strand focuses on interaction of media institutions with the socio-political 

environment. This direction examines the media’s relationship with institutional structures and 

interests in their environment (Curran, et al., 2005). In this strand, questions concerning the 

interaction between media professionals and their sources in political institutions are seen as critical 

for understanding the production process of the media (Curran, et al., 2005). Media organizations 

are seen as existing in a symbiotic relationship with their environment, not only for economic 

reasons but also for getting the “raw materials” for their news stories (Curran, et al., 2005) 

Out of these four strand, the second and the fourth are the most relevant to the 

studies. While the analysis itself does not focus on the ownership and control of the media, since 

it is the media content itself that will be in focus, it is still impossible to ignore the political economy 

of the media institutions that will be analysed. After all, this is government-controlled media, and 

therefore, the ownership itself is the reason these studies are being made from the start. Now all 

governments are not the same and should not be considered completely equal. A country like 
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North Korea for example will have a vastly different government if you compare it to the 

Netherlands as another example. There will be differences in ideologies and political traditions to 

name just a few examples. As for the fourth strand, this is important since the environment in 

which these Medias operate, under government control, will certainly have an impact on how the 

news is reported and what type of news is reported.       
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3. Method 

This essay uses a qualitative content analysis and rhetorical analysis where ten articles have been 

selected (five from each website) that all have to do with the conflict in Syria. There is also a broader 

and shorter analysis on the website content that is not news.    

 

3.1. Material and Sample 

The two websites analysed are Sputnik News and Voice of America. The analysed sample consists 

of five articles from each website that deals with the conflict in Syria. These articles should be 

published on 3 May 2017, or in the case the number of articles does not reach five on this particular 

date, it will continue with articles from the next day until the total number of articles from the two 

websites reaches the number of five, that is, five articles from Sputnik News, and five from Voice 

of America. The reason the specific date was chosen was in order to have as recent information as 

possible, and the date was also chosen since it was early enough to be able to analyse the articles in 

time, at the same time being recent enough in order for the results to be relevant when the essay 

was published. The articles were found by using the search functions that are available on the 

websites, by searching for “Syria”. Only articles dealing directly with Syria or the Syrian conflict 

was selected. Articles that might have mentioned Syria, but not focusing on the Syrian conflict or 

Syria were not selected for analysis. Articles dealing with peace talks about Syria were however 

selected as long as the main focus of the article itself was on the conflict of Syria. The total amount 

of articles used are ten which means five from each website. The original aim was to analyse ten 

articles from each website, to reach twenty articles in total. Even though, to include more articles 

would have made the conclusion more reliable, it was decided that five articles from each website 

would be enough to still be able to find common features among them. The reason to only choose 

five and not ten articles from each website was that, since the thesis also includes other material of 

analysis apart from the articles, it was decided that it was enough to include only five articles from 

each website in order to make inferences. The other material includes seeing what content is 

available on the websites, apart from news content, such as educational content, entertainment or 

anything else that might draw visitors to the websites that is not considered news. 

 

3.2. Method Selection and Discussion 

The purpose of the essay is to compare the websites of Voice of America and Sputnik News. This 

includes comparing both the ways articles are written, how different aspects in the articles are 
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portrayed, website design and non-news content on the websites. The material that is analysed is 

thus, the website design of the both websites, what type of non-news content exists on the website, 

as well as selecting certain articles that is based around a specific subject. The articles selected all 

focus on the war in Syria. This thesis uses a qualitative content analysis, and a rhetorical analysis, 

with certain elements from critical discourse analysis. 

 

3.2.1. Qualitative Content Analysis 

The method that is used in the essay is a comparative, qualitative content analysis. This type of 

analysis is often dated back to Siegfried Kracauer, an important film theorist during the 1940s and 

1950s who first used the term in 1953 (Larsen, 2002a). His argument consisted of that quantitative 

strategies in analysing media messages was not as objective or reliable as it could be, and that 

quantitative analysis, if they should be used, should be done so as a supplement to qualitative 

analyses (Larsen, 2002a). Texts should instead not be seen as a closed, segmented object, but as an 

indeterminate field of meaning where intentions and effects intersect (Larsen, 2002a). By the 1960s 

semiology was becoming a science of “sign systems and their social uses” (Larsen, 2002a). The 

French theorist Roland Barthes wrote the first major collection of semiological analyses and put 

special emphasis on mass media as modern signifying practices, while suggesting that sign systems 

operate behind various images, gestures, sounds and objects (Larsen, 2002a). Barthes also showed 

that texts hold two kinds of meaning, one which is immediately understood, and another one which 

is “carried” by the first meaning (Larsen, 2002a). This would later be described as “denotation” 

(natural meaning of the text) and “connotation” (ideological meaning of the text) (Larsen, 2002a). 

One reason for choosing a qualitative content analysis is because what this study is 

doing is to analyse texts. A good thing with this is that texts are “ready” for analysis as they are 

(unlike for example, interviews). What is important to clarify however, is that the text chosen is still 

a sample. Therefore it is important to explain why these texts are chosen. A quantitative analysis 

also makes a deeper analysis possible since it generally means that you use fewer texts. A negative 

aspect with this is however, that it can be hard to generalize (Bruhn Jensen, 2002a). When using a 

qualitative method, the aim is not always specified when the research begins, but the road to the 

goal might have unexpected events which means that the researcher using a qualitative method 

needs to be flexible (Jarlbro, 2000).  

The reason this thesis chose a qualitative method instead of a quantitative one is 

most of all because the focus of the thesis is on the website content, not how it is perceived by 

those visiting the website. Surveys, panel studies and similar would be possible to use in a study 
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relating to how and why people use these websites, but since the aim lies elsewhere this will not be 

the case for my thesis. Quantitative elements will partly appear when it comes to website content 

and to a lesser extent within the articles itself, such as the amount of articles on a specific subject 

or how often it mentions certain key words, but not to a bigger extent since this would require a 

huge amount of articles to be able to create useful statistics. The focus however, is on a deeper 

level which is why a qualitative analysis works better. The focus will instead be on fewer articles, 

but on a deeper level since this would be a more realistic alternative. The only real negative aspect 

in using a quantitative analysis is that by doing that there will not be a result that can be “calculated” 

and used statistically. On the other hand, for an analysis like this, it is not necessary. A quantitative 

analysis in this case would focus more on collecting a large amount of articles and try to do 

calculations on word counts, number of articles on certain subjects and similar aspects. But this 

would still be subject to a form of subjectivity in what key words will be considered important or 

not. Therefore, I see it as a much better method to focus on a few articles, but on a deeper level.   

 When beginning a qualitative analysis one should start with describing what the 

media format is (in this case articles on government-owned news websites), after that describing 

the genre (in this case, news or political communication), what type of discourse (describing, telling 

or arguing) the text uses, what the context is, what the theme of the text is, what the function of 

the text is, and what the text is reminiscent of (Intertextuality) (Bruhn Jensen, 2002b). Certain 

aspects of are not problematic in the thesis since they are quite obvious. For example, the genre 

will generally be News, while this could have certain sub-genres (political news for example), it is 

not be hard to decide. The same goes for context although a problem here could be the geopolitical 

context in general which can be extremely subjective depending on what part of the world you live 

in, but with context in terms of where we see the text, i.e. on the respective website, this is not 

problematic. The biggest problem among these is to determine the intertextuality of the text 

because this can often be on a subjective level of understanding. It will generally be harder to define 

and disagreements can happen in those cases.  

 

3.2.2. Rhetorical Analysis 

One branch of qualitative analysis that is used in the essay is a Rhetorical Analysis. This type of 

analysis is generally used to analyse texts which have a purpose to convince, such as advertisements 

and political communication. This analysis also means that it is possible to analyse elements related 

to both the language aspect of a text and the visual aspects (Bruhn Jensen, 2002b). The first step 

in an analysis like this is to tell who the “messenger” is, what type of audience the message is aimed 
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at, the context, what the message is and how the message is presented (Östbye, Knapskog, Helland 

& Larsen, 2004). When this is done we can see what type of rhetoric are used, if it is forensic 

rhetoric (to accuse or defend something/someone), deliberative rhetoric (to argue for or against 

something/someone) or epideictic rhetoric (to praise or criticize someone/something) (Östbye, et 

al., 2004). After that the analysis moves on to the forms of appeal, which are Logos (rational 

appeal), Ethos (characteristic appeal) and Pathos (emotional appeal) (Bruhn Jensen, 2002b). To go 

even more into detail one can try to find other elements such as statements, basis and the guarantor 

(Östbye, et al., 2004). It is also possible to analyse the different steps of the rhetoric. Here one can 

analyse the way that the rhetoric drives attention to itself (although this I would say is more relevant 

for advertisement rather than articles), symbolism, how the text is introduced, how the 

argumentation works and how the text ends (Östbye, et al., 2004). Something that can be negative 

with this branch is that it focus much on the arguments and messages of the texts. This can be 

problematic if the text is generally just a describing news article, but it is still possible that one can 

find an underlying message in an article that at first glance might be perceived as “neutral”. A 

rhetorical analysis can also be hard to apply to the analysis of website design and non-news content. 

On the other hand this analysis can be the most neutral one to do since it generally focuses on the 

rhetoric of the articles. This is an important part to analyse since the interest in the studies is to 

compare how the rhetoric differences on the Russian and American websites in question.  

 

3.2.3. Critical Discourse Analysis 

Something that could be applied to the analysis is a critical discourse analysis. A critical discourse 

analysis is used in studies related to power, and tries to find power and dominant relationships 

(Bruhn Jensen, 2002c). What makes this a negative aspect for this essay is the way you need to 

choose a normative motive and a perspective. It does however work well when it comes to political 

news (Bruhn Jensen, 2002c) and while it will not be used in the essay, certain aspects of this can 

and will still be applied. To do a discourse analysis you begin with a macro analysis where you see 

how the text is organized thematically and schematically. After this one moves on to how the text 

is constructed. This includes the choice of words (lexis), choice of perspective (transitivity), 

modality, who’s “voice” is speaking, coherence and cohesion (Schrøder, 2002). After this the 

analysis focuses on what the text’s relation to society is, and what ideologies the text uses (Schrøder, 

2002). As already mentioned, a main critique of this, is that it takes a perspective and tends to 

become politicized. This is something this essay will try to avoid as much as possible. But it is also 

important to realize that it is impossible to be completely neutral in an analysis like this. The 

perspective in this case would be an attempt to see both Sputnik News and Voice of America as 
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media outlets of two more or less “totalitarian” states (this means that power is almost 

monopolized and it is extremely hard for opposition parties to challenge the leadership in both 

countries. USA might have two big parties, but when it comes to third parties it has shown to be 

virtually impossible to challenge the power also in the USA). Both countries are different, but the 

aim of the news outlets will still be roughly the same, that is, trying to get information out that will 

benefit their own countries interests. While a critical discourse analysis is not used in the studies, 

certain elements of it is used, such as choice of words and choice of perspective. 

 

3.3. Operationalisation 

The units of analysis are the news articles themselves, and to lesser extent, some of the non-news 

content available on the websites, although the non-news content are only compared briefly. One 

article is a unit of analysis. For the analysis, what is used is the variables described under the 

subheadings of qualitative content analysis, rhetorical analysis, as well as a few of the variables from 

the critical discourse analysis. The articles are also compared to different strategies of propaganda 

to see which of the strategies the articles fall under. These strategies are Persuasion, Goodwill and 

Information as described by Fuller (1986). Persuasion means that the article wants to change the 

behaviour of the reader, and can include commentary, appeal, news and information that has been 

carefully selected in order to send a message. Information means that both good and bad news are 

shown, and tends to emphasize political matters, current affairs and background reports. Goodwill 

means that the article attempts to gain an attentive audience, and focuses more on an enjoyable 

experience. Previous research on the shortwave medium is also taken into consideration in the 

analysis. Every article is thus measured against a number of different variables. The articles were 

selected by using the most recently published as of May 2017. To find the articles, a search query 

was used on the websites in question, and that was “Syria”. Only articles dealing with the war in 

Syria were selected. Articles mentioning Syria, but focused on other areas, were not selected. 

Articles dealing indirectly with the Syrian war, such as peace talks, were selected.    

 

3.4. Validity and Reliability 

While validity and reliability are used to measure the quality of a method, there have been 

discussions whether these are relevant for qualitative studies (Östbye, et. al., 2004). However, since 

there are no direct equivalents for qualitative studies, these terms are generally used anyway 

(Östbye, et al., 2004).  
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 A study is valid when it studies what it is supposed to study (Östbye, et al., 2004), is 

valid because what has been studied has also been studied. The study set out to analyse texts, as in 

news articles, and other content on the websites, and this has also been done. Being a qualitative 

study, it can be complicated since much of the analyses are based on interpretations. But since all 

the articles were analysed by the same person, and no data was gathered from interviewees, the 

studies are valid. The study also set out to compare articles from two different websites, and in the 

final study, an equal amount of articles have been used from two websites, in order to do a 

comparison. 

 The reliability of the studies are good, but again, since it is based on interpretations, 

different people might find different results. In order to avoid too different results if someone else 

would do the same study, there are certain variables used for the analysis to take into consideration. 

The variables can in turn be measured. Since there is only one reviewer the reliability of the study 

is high, although subjective.  
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4. Descriptions of the Websites 

In this chapter, the content of the websites is described. This includes all the categories available, 

non-news content and what languages the websites are available in, as well as anything else that 

might be relevant that is not related to the articles in particular. The articles are not described in 

this chapter, but will be described in chapter 5.  
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4.1. Voice of America 

 

1 - Voice of America Home Page 
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Voice of America’s website (voanews.com) includes the colours white and blue mainly, several 

shades of grey and a small detail of red which will be described later. The content on the website 

consists of several categories. The first of this is “World”, which has the subcategories “U.S. & the 

Americas”, “Africa”, “Asia”, “Europe” and “Middle East”. These categories deal with World 

News, usually related to USA in some way but this is not always the case. News articles can end up 

in several categories at once. For example, articles regarding Turkey generally appears in both 

“Europe” and “Middle East”.  

 

2 - Voice of America: Editor's Picks 

The next category is called “Editor’s Picks”. This section is a bit harder to explain, 

but is posted almost every day (but during some days nothing is posted and there does not seem 

to be an obvious pattern which days it is not posted), and generally contains around six (sometimes 

as few as four, sometimes as many as eight) selected articles. What makes these specific articles to 

be selected for this could make up a thesis on its own, but it seems like it can be anything from 

American internal policies to world events to more obscure events, and not everything is related 

to politics. Note that this is only a first glance on the category, and analysing this content would be 

necessary for further information.  

Three more categories that exists are “Science & Health”, “Technology” and “US 

Politics”. Articles in these categories are also sometimes in one of the World categories, an example 

being an article about vaccines in Senegal appearing both in “Africa” and “Science & Health”.  The 

“US Politics” category generally deals with politics within USA, but also about international events 

which USA is part of (such as Climate agreements). 
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3 - Voice of America: Internet Freedom Project 

The “Technology” category contains a link to a website called “Internet Freedom 

Project” which is its own website that seems to be run by Voice of America in cooperation with 

Radio Free Asia, Radio Free Europe/Radio Liberty, Middle East Broadcasting Networks and Martí 

Noticias. It is a website focusing on internet censorship and has its focus on censorship in China, 

Russia, Cuba, Somalia and the Middle East (including Iran). Since this website is outside the 

boundaries of Voice of America’s website since it is its own domain, but an interesting thing is that 

the colours black and orange are used a lot, two colours that are also used on Sputnik News website.  
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4 - Voice of America: Techtonics 

The “Technology” category also contains a link to “Techtonics” which is a blog 

within the Voice of America website. This contains blog posts regarding technology news, and 

includes tons of links to articles from other websites within these posts. The “Science” category 

contains a link to a blog called “Science World” which is basically the same thing as “Techtonics” 

but based around science news.  

 

5 - Voice of America: South China Sea 

Next there is a category called “South China Sea” which is a special category 

regarding the complicated conflict about disputed islands in this region. This articles contains much 

information on this subjects, a timeline of the conflict, and links to Voice of America articles about 

the conflict.  
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6 - Voice of America: Listen 

Moreover, there is the “Listen” button which is coloured red, making it standout in 

the otherwise mostly white and blue website. In this section you can listen live to four stations 

namely “VOA Global English”, “VOA Africa”, “VOA1 – The Hits” and “VOA Newscasts”. 

These channels seem to broadcast the same programs simultaneously at least on certain occasions, 

at least all of them did during me writing this (1 May 2017, 13:04, Swedish time). In the listen 

section you can also chose to listen to the Latest Newscast, look at the broadcasting schedules or 

listen to specific programs that has already been broadcast. Not all programs are political. An 

example of a program that is not news or political is “African Beat” which broadcasts 

contemporary popular African music. There is also a “Watch” button next to the “Listen” button, 

where you can see videos made by Voice of America. These are not broadcast live very often it 

seems, and there are fewer programs to select to watch online. There are however many videos 

from Voice of America on YouTube. Regarding social media, Voice of America is available on 

Facebook, Twitter, YouTube, Instagram and Google+.  
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7 - Voice of America: Student Union Blog 

There is also the category “Student Union Blog” which is almost like a website on 

its own. This acts like an online community about what it is like to study in the USA. It includes 

advice on admissions, immigration and student visas, financial aid, internships, exams, and a huge 

category regarding culture shocks, which also includes a Q&A section. This category also includes 

students in the USA talking about their studies and giving tips to other students, and articles 

regarding education in general in the USA, even including special articles about American food, 

culture and tips on learning English. Voice of America also contains a whole sub-website for 

helping people learn English. There are lessons under the section “Let’s Learn English”, and 

articles split into “Level One”, “Level Two” and “Level Three” for people to practice to read and 

listen to English. It also contains many videos for practicing English. There is also a whole section 

on the “US Constitution”, and also a section with interview with “People in America”. Both of 

these aspects lay in line with the history of Radio Free Europe, which was often used as a way of 

preparing people in other parts of the world, how it is like to live in the “free world” (Kind-Kovács, 

2013) which could mean that Voice of America has been influenced by Radio Free Europe in this 

sense. As have already been described, they do run a sub-website together, and cooperation in 

between them will certainly exist. 

 Apart from English, Voice of America is available in the following languages: 

Albanian, Bosnian, Greek, Macedonian, Serbian, Ukrainian, Armenian, Georgian, Azerbaijani, 

Russian, Burmese, Cantonese, Chinese (Mandarin), Indonesian, Khmer, Korean, Laotian, Thai, 

Tibetan, Vietnamese, Uzbek, Bengali, Dari, Pashto, Urdu, Oromo, Amharic, Bambara, French, 

Hausa, Kirundi, Ndebele, Portuguese, Shona, Somali, Swahili, Tigrinya, Zimbabwean English, 
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Persian, Arabic, Kurdish, Turkish, Creole and Spanish. Very few Western European languages are 

featured and those that are (French, Spanish and Portuguese) are categorized under “African” or 

“Latin American” languages on the website. Thus it seems that the audiences VoA is aiming at is 

not Europe (except some Balkan countries, Caucasus and Russia/Ukraine), but the third world. 

The focus on African countries is something that existed already during the 1980s when Voice of 

America had a listenership of 30-40 % of the adult population in parts of Africa (Wasburn, 1988), 

and the aim for Latin America has been there since the 1940s (Chang, 2014), while on the other 

hand, Voice of America did focus on certain European countries at one point in its history (Tobia, 

2011;2013;Carlton, 1943).  

On the bottom of the website, you can subscribe to the Newsletter, podcasts and 

RSS feeds, and also get the mobile app. There is also a privacy notice, an about section, a contact 

section, usage request, and interestingly a pronunciation guide where one can learn how to 

pronounce the names of places and people.  
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4.2. Sputnik News 

 

8 - Sputnik News Home Page 

The website of Sputnik News (sputniknews.com) mainly uses the colours White, Orange and Black, 

and partly grey. One thing that differs directly from the front page of VoA is that there is a poll 

present. Like VoA, the first category present on the website is called “World”, and like VoA also 

has subcategories, although they are slightly different. The subcategories on Sputnik News under 

the “World” category are “Europe”, “US”, “Russia”, “Latin America”, “Middle East”, “Asia & 

Pacific” and “Africa”. Apart from this, there are also the categories “Politics”, “Business”, 

“Opinion”, “Life” and “Tech”.  



37 
 

 

9 - Sputnik News: Radio 

 There is also the “Radio” section, which is similar to VoA except that there is only 

one live Radio station you can listen to. Apart from that you can also listen to previously broadcast 

programs. There is apart from this, also a “Multimedia” section, which includes the subsections 

“Photo”, which mostly contains photos regarding Russia, or Russians (both historical and new 

ones) but also photos of Yazidis in Iraq, Chernobyl, North Korea and “Life in Syria” during April 

2017, and also the subsections “Video” (almost the same as VoA’s video section) and 

“Infographics” (articles and information with certain interactivity or maps, including about Lenin’s 

revolution and the US missile attack on Syria). After that there is also the category called 

“Cartoons” which contains satirical comics on current political events in the world. There is also a 

“Blog” section with several bloggers writing articles. Use of “entertainment” like this dates back to 

the 1950s, when Radio Moscow (the precursor to Voice of Russia which in turn is the precursor 

to Sputnik News), began broadcasting music, as well as experiments with quizzes (Howell, 1960).   

 When it comes to social media, Sputnik News is present on Facebook, Twitter, 

Instagram, Pinterest, Soundcloud and YouTube. If you go to the bottom of the website, you can 

also see that there are other categories than the ones already mentioned. These are “Military & 

Intelligence”, “Society”, “Environment” and “Sport”, as well as sections for “Columnists” and 

“Interviews”. Apart from this there is also the “About Us”, “Press Info”, “Products”, “Apps”, 

“Terms of Use” and “Contact Us”.  

 Sputnik News is available, apart from English, in Spanish, Abkhaz, Arabic, 

Armenian, Azerbaijani, Belarusian, Portuguese, Chinese, Czech, Dari, German, Estonian, French, 
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Georgian, Italian, Japanese, Kazakh, Korean, Kurdish, Kyrgyz, Latvian, Lithuanian, Moldavian, 

Uzbek, Pashto, Persian, Polish, Serbian, Ossetian, Tajik, Turkish and Vietnamese. From this we 

can see that at least, according to the languages, the main audience for Sputnik News seems to be 

European countries (especially but not solely Eastern European), countries that used to be part of 

the Soviet Union, the Middle East and East Asia. Considering that Spanish is a language on the 

website, Latin America also seems to be an audience taken in mind. Unlike VoA however, focus 

on Africa seems to be a lot less important, due to almost no African languages being available 

except those spoken also outside Africa (i.e. French, Portuguese, Arabic etc.).  
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5. Results and Analysis  

The articles that will be analysed will be five articles about the conflict in Syria published on 3 May 

2017, or in the case the articles does not reach five on this particular date, it will continue with 

articles from the next day until the total number of articles from the two websites reaches the 

number of five, that is, five articles from Sputnik News, and five from Voice of America. To find 

the articles in question, a search for “Syria” in the respective websites search bar (on Sputnik News 

I set it to show “most recent” while on VoA there are no options for this but it automatically brings 

up the search results in chronological order) is made. While this also brings up articles containing 

the word “Syria”, only the articles that deals directly with the conflict in Syria will be chosen for 

analysis. Articles focusing on for example, the policies of Donald Trump, that might mention Syria 

briefly, will not be chosen for analysis. Articles dealing with peace talks about Syria will however, 

be selected as long as the main focus of the article itself is on the conflict of Syria.  
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5.1. Article 1  

 

10 - Sputnik News: Article 1 

The first article is called “Aid Delivery to East Ghouta: Moscow and Damascus Are Serious about 

Peace – Source” (Sputnik News, 2017a). This article appears on Sputnik News and was published 

on May 3 2017. The subject of the article is that Russia’s envoy to the UN Geneva Office, Alexei 

Borodavkin, has told Sputnik News that a joint humanitarian convoy of the UN, the Red Cross 

and the Syrian Arab Red Crescent, supported by the Russian military has delivered aid to the Syrian 

East Ghouta. This would then mean that Russia is serious about peace in Syria and will be a 

convincing argument in the peace talks in Astana. The article also contains a stock photo of a man 

holding two children in his hands, walking through rubble in a bombed city, with several people 

out of focus in the background.  
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The article falls under the genre of news since it is not discussing or debating. What 

is presented are thoughts of a Russian politician, but the presentation is made in the way that it 

only shows what this person said, and not debating for or against it. Thus the discourse type of the 

article falls under the category of description. The theme of the text is that Russia is getting ready 

for the peace talks in Astana to try to settle an agreement on peace in Syria. The function of the 

text, on a deeper level, is most likely to try and convince that Russia means well for the people in 

Syria and wants to help to create peace there.  

To look at the article from a rhetorical perspective. First of all, the “sender” is 

Sputnik News, which is an extension of the Russian government. The target audience is harder to 

say, but as explained previously, regarding languages, the main geographical areas of operation of 

Sputnik is Europe, Post-Soviet states, Middle East, East Asia and Latin America. The English 

website is however more aimed at European audiences, and the article itself, most likely aimed at 

those who are interested in the Syrian conflict. To say exactly what the audience is in an essay like 

this would divert from the main goal and is not important for the analysis as a whole.  

The context is a Syrian Civil War that has been going on for six years and still 

continues to go on. As for the type of rhetoric used, this is really hard to say. Deliberative rhetoric 

is not used, since this argues for or against something, something the article does not do explicitly. 

It does not fit well with Epideictic rhetoric either, since this is about praising or criticizing 

someone/something, which the article does not. The type that comes the closest is the Forensic 

rhetoric. This is however more subtle, but on a deeper level, taking into the context of the conflict 

as a whole, the fact that it shows how the Russian military has supported the UN and Red Cross, 

can be used as a way to defend the Russian actions in Syria.  

The article does use much Ethos. The UN and Red Cross are respected organization 

that are well known, and by presenting that the Russian military stands on the same side as these, 

it can be a way to try to give the Russian military a better position. There is also Logos tied to this. 

By showing that the Russian military helps the UN and Red Cross, it also shows the Russian military 

as being interested in peace. It also brings up what the previous Astana talks has led to, such as 

setting up a ceasefire monitoring group. Pathos is not used in the article itself, but the image that 

is used, showing a man and two children in the rubble, certainly falls under Pathos. The image 

creates feelings of a war that seems to have no end in sight, and the use of children as the victims 

of the war is something that is always very common when it comes to articles about war in general.        

 The underlying statement of the article would be to convince people to support the 

Russian cause in Syria and the foundation of this is because they work for peace and support UN 
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and the Red Cross in providing humanitarian aid in Syria. The so called “Guarantor” that ties the 

Statement and Foundation together, would be that to support Russia in Syria, we would work for 

peace. If one agree with this or not is another question, and depends a bit on what side one is 

personally supporting, it will most likely be hard to convince someone supporting the other side 

with this article, but for someone who does not know much about the conflict and reads this article, 

there might be a chance that this person sees it as a better option to support Russia in the conflict.   

 This article tries to seek attention by claiming in the headline that Russia is serious 

about peace in Syria, and also claiming in the headline that there is a source of this. If you read the 

article you can see that the source is actually a Russian envoy, but to catch the attention it is 

effective.  
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5.2. Article 2 

 

11 - Voice of America: Article 1 

This article has the headline “Trump Sends Envoy to Russia-sponsored Syrian Cease-fire Talks” 

(Voice of America, 2017a). The article is from Voice of America and was published on May 3 2017. 

The subject of the article is that an envoy from the U.S. State Department will be present as an 

observer at the Russian-sponsored Syrian cease-fire talks in Astana. This had been confirmed by 

the White House after Donald Trump and Vladimir Putin had a phone call, which is believed to 

have been the first direct contact between the two leaders since April 4 when U.S. warships targeted 

a Syrian military airbase with dozens of cruise missiles. This attack triggered an angry response 

from the Kremlin, while Trump directly linked the missile strike to Syria’s use of chemical 

weaponry. The leaders have now began to discuss setting up safe zones, something that the Obama 

administration had been cool about due to complexity and manpower involved in protecting such 

an area. Proponents say that a safe zone would lessen the burden of neighbouring countries that 

currently host millions of refugees. The article also mentions a large explosion in Azaz in northern 

Syria that is described by the Britain-based Syrian Observatory for Human Rights as coming from 
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a car bomb. Azaz is described as being an important area for rebels opposed to President Bashar 

al-Assad. Previous attacks in Azaz have been claimed by the Islamic State, but this specific attack 

has no immediate claim. The article continues how the Observatory reported a surprise attack by 

the Islamic State on a UN-funded refugee camp near the Syria-Iraq border as well as heavy fighting 

between Kurdish fighters and extremists, where the Kurdish and SDF regained control of an area 

in al-Hasakah province. In Tabqa, Islamic State suffered more than 35 deaths in a battle against 

SDF forces and their allies, pulling eastward in an offensive aimed at the de facto capital of the 

Islamic State, Raqqa, where the anti-jihadist forces are expected to launch attacks later this year. 

The article also mentions the Red Cross aid convoy to Douma, a city that has been under siege for 

nearly four years, the first one since October. The article contains two photos. The first one is of 

participants of the Astana peace talks in January shaking hands, and the other one is of civil defence 

workers extinguishing a burning car at the explosion sight in Azaz.   

 The article falls under the News genre, rather than debate. It is in the discourse of 

telling or describing, rather than arguing for/against something. The general theme of the text is a 

bit less clear. While the headline mentions that Trump is sending an envoy to Astana, this is only 

briefly mentioned in the article itself. The article does not have a very specific focus, instead, it 

describes several events related to the conflict in Syria that took place during 3 May. It does this 

from an American perspective and describes the events in Syria from the perspective of rebel 

groups that the United States supports.  

 As for the rhetorical perspective, the “sender” is in this article, Voice of America, 

which is an extension of the US government. The context is the Syrian Civil War that has been 

going on for six years and still continues. There is also the context of the Astana peace talks, and 

the car bomb in Azaz, and the other events mentioned in the article.  

 The rhetoric used is neither deliberative or epideictic. It does not argue for or against 

something, and it does not praise or heavily criticize anything. The rhetoric used is thus forensic, 

by defending the American/Rebel standpoint, and to some extent accusing the Syrian government, 

Russia, and the Islamic State. This is however not very obvious in itself. The accusations include 

where they write “Syria’s use of chemical weaponry”, something which has been denied by Russia 

and the Syrian government and that has been heavily debated in general. Whether it is true or not 

is not a question for this essay, but by phrasing the sentence in this way makes it an accusation. At 

the same time, this accusation is used as a way to defend the US missile strike, and in a broader 

perspective, also the telephone call between Trump and Putin and the plans to establish safe zones 

in Syria. For the car bombings, the source used is “Syrian Observatory for Human Rights”, and 
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here it is unclear who was responsible. It does mention that several previous attacks has come from 

the Islamic State, but that this one has no immediate claim. While it does insinuate that the Islamic 

State is likely responsible, the article is more careful on blaming the attack on the Islamic State. The 

attack on the refugee camp later mentioned, is blamed on the Islamic State, but for this it seems 

clear where the perpetuators came from. These attacks can be used as a way to justify the US 

interests in Syria, by showing the acts of the Islamic State on innocent civilians. The part 

mentioning SDF’s advances in Tabqa is mostly showing that SDF is strong. This part could fall 

under Epidictic rhetoric, since it is, although modestly, praising the actions of the SDF and its allies. 

The Aid convoy, which is also mentioned in the article of Sputnik News, is also mentioned in this 

article, however, that the Russian military would be involved in it (as the Sputnik News article says) 

is not mentioned.  

 The Ethos of the article would be in the sources, such as the White House and the 

Syrian Observatory for Human Rights, but the Ethos is not very strong in this article. Logos is 

used in certain ways, such as the justification of the missile attack. Also the establishment of safe 

zones to lessen the burden of neighbouring countries can be seen as Logos. The same is true for 

Azaz being an important area for rebels, therefore it is logical there are attacks against it. But in 

general there is also Pathos in the article. Using the chemical weaponry attack where civilians were 

attacked, could be seen as an emotional driven argument for using the missile strike (although there 

are Logos involved as well). The image of the burning car can also be seen as Pathos, although not 

as strong, as all we see are two civil defence workers from the back, some rubble and people in the 

background. It is thus not a very strong image showing dead or hurt people, for example. Also 

reporting on the attack by the Islamic State is Pathos in itself.  

  The underlying statements of the article is that it is justifiable for U.S. to be involved 

in Syria, that establishing safe zones is something good, and that SDF soon will reach Raqqa 

meaning that the Islamic State is falling apart. That the Islamic State continues to terrorize civilians 

is one of the foundations of this, as is the Syrian government’s use of chemical weaponry. The 

guarantor is that by supporting the U.S. and its allies, it will lead to the Islamic State being wiped 

out, safe zones being established, and that there will in the end be peace in Syria. Once again, if 

one agree with this or not is another question. This depends on what side one is personally 

supporting and it will most likely be hard to convince someone supporting the opposite side of this 

with this article, but for someone not very involved, it might be partly effective.  
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 The article is not very attention seeking, the headline is modest at best, and the more 

Pathos driven parts of the article comes further into the article. The second image might catch 

some attention by showing a burning car.  

  

5.3. Article 3 

 

12 - Sputnik News: Article 2 

The headline of this article is “Russian Combat Jets Destroy over 3,000 Tank Trucks of Terrorists 

in Syria” (Sputnik News, 2017b), and was published on May 3 2017 on Sputnik News. The subject 

of the article is that Russian combat jets have destroyed more than 3 000 gasoline tank trucks with 

terrorists, and over 200 plants that process and pump oil products since the start of their operation 

in Syria. This had been reported by the Deputy Director of the Russian Foreign Ministry 
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Department for New Challenges and Threats, Dmitry Feoktistov. According to him, it is possible 

to fight terrorism and the financing by destroying the terrorist infrastructure. This was said in 

Rome. The article does contain an image of two planes from the Russian air force dropping bombs.    

 The article falls under the News genre. It is not debating much on its own, and is 

basically solely based on a quote by a person representing the Russian government. This person 

himself does however argue that it is possible to fight terrorism by destroying their infrastructure, 

but this is only a quote. The theme of the text is simple, and basically presents statistic that Russian 

jets have destroyed over 3 000 tank trucks and over 200 oil processing plants in its fight against 

terrorism. This is the only focus of the article and it takes on a Russian perspective of the conflict.    

 Moving forward to the rhetorical perspective, the “sender” here is Sputnik News, 

with Dmitry Feoktistov representing the Russian government as a “sender” within the article. The 

context is the Syrian Civil War, and this particular article focuses on the Russian bombings of oil 

transports and plants.  

 The rhetorical aspect that is used is not epideictic, since it is neither praising nor 

criticizing. It rather falls somewhere in either forensic or deliberative rhetoric. It is deliberative 

rhetoric in the way that it argues for that terrorism is possible to fight, by destroying the 

infrastructure. At the same time, it is partly forensic in the way that it defends the Russian actions 

in Syria, even though this is done more subtle and in an underlying way. It is also forensic in the 

way that it accuses the ones being bombed as being terrorists, while at the same time not 

mentioning what groups are in question here. We thus, from reading this article, do not know if 

the terrorists in question are the Islamic State (which both Russia and USA agrees that they are a 

terrorist organization) or other groups (where it is more disputed).  

 The article lacks Ethos in many ways, the person who is quoted is not well-known, 

and whether the Russian government itself has Ethos depends more on the personal opinions of 

the persons reading the article. If the reader is pro-Russian, then there is Ethos in it, otherwise, it 

will not convince someone solely based on this. The Logos of the article lays in the use of statistics, 

and the quote itself. By destroying terrorist infrastructure, it will be a good way to defeat the 

terrorists, and presenting the statistics that Russia has destroyed much of the terrorist 

infrastructure, thus weakening the terrorists. There is a lack of Pathos in the article. The only 

emotional-driven argument would be to choose the word “terrorists” which will generally lead to 

negative connotations, and perhaps also playing on the fear of terrorism, but this is not very 

obvious. The word “terrorists” and “terrorism” is there, but the acts of the terrorists are not shown 

in this particular article.  
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 The underlying statement is that to defeat, or at least fight the terrorists, it is 

necessary to bomb their infrastructure, which includes oil trucks and oil processing plants. The 

basis for this is that Russia is bombing the terrorist and thus doing its job in Syria to create peace. 

The guarantor here is that by supporting Russia in the conflict, it will lead to the terrorists being 

defeated or at least weakened. This might lead to a more favourable view of Russia’s actions in 

Syria, especially by not mentioning the terrorist groups in question. By just using terrorist, a reader 

not very well-read on the subject, will most likely see it as a good thing, and might be convinced 

that it is a good thing to support Russia here.   

 The attention seeking in the article is in the headline. Reading the headline, at least 

personally, made me thing that Russia had destroyed 3 000 trucks at once, but when actually reading 

the article, we see that this is the total amount since Russia’s involvement in the war.  
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5.4. Article 4 

 

13 - Voice of America: Article 2 

This article has the headline “Syrian Activists say Explosion Near Turkish Border Kills 5” (Voice 

of America, 2017b). It was published on May 3 2017 on Voice of America News. The subject of 

the article is that there has been a car bomb explosion in a rebel-held town near the Turkish border 

in Syria called Azaz. The source is the British-based Syrian Observatory for Human Rights, and the 

explosion killed at least five people and wounding several more. The explosion happened in the 

context of a cease-fire between the Syrian government and the opposition as a result of the Russia-

sponsored peace talks in Astana. It is mentioned that Russia is a close ally to the Syrian president, 

Bashar Assad. The article continues with mentioning that the United States is sending a senior State 

Department official to the talks, and that Putin and Trump has signalled greater cooperation in 

Syria over a phone call and that they have discussed to setting up safe zones in the country where 

civil war has gone on for more than six years, according to the White House. The article also uses 
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Syrian TV as a source for that the Astana talks began with a meeting between delegations from 

Russia and Iran, who is also mentioned as being a close ally of Assad. The article continues 

mentioning that Azaz is located on a key opposition supply route and that it is a hub for fighters 

and opposition activists, as well as hosting people displaced from fighting elsewhere in the country. 

This town has been the scene of several attacks, some claimed by the Islamic State, and a huge 

explosion in January killed at least 50 people. After this the article mentions a video posted online 

by the Azaz Media Center showing burnt-out cars and firefighters struggling to put out fires. At 

the same time gunfire rang out as people gathered at the scene and ambulances arrived. At last the 

article mentions that the Turkish Dogan news agency says that some of the wounded had been 

taken to the hospital in the Turkish border town Kilis for treatment. The article contains a photo 

provided by Azaz Media Office, described as a Syrian anti-government activist group, which shows 

people and civil defence workers gathering around a burning car at the explosion scene.      

 This is an article in the News genre. It is not debating anything, just presenting events 

from other sources. The theme of the text is that there has been an explosion in a rebel held-town 

near the Turkish border, and that this happens in the context of the peace talks in Astana, and also 

that there has been agreements between Russia and the United States. 

 As for the rhetorical aspects of the article. The “sender” is Voice of America, but 

with sources from the British-based Syrian Observatory for Human Rights, Azaz Media Center 

(run by anti-government activists), the White House, Syrian TV (not defined which TV channel) 

and the Turkish Dogan news agency. The context used is the Syrian Civil War and in particular the 

context used is that Astana Peace talks and cease-fire agreements.   

 The rhetoric used here is not epideictic, it is not praising nor criticizing anything 

heavily. There are deliberative aspects of the article, such as partly arguing for setting up safe zones, 

by mentioning that the civil war has been raging for more than six years. At the same it is Forensic 

in that it lightly uses accusations that the peace talks are sponsored by Russia, and that Iran is 

present, both close allies of Assad. This is true, but for a person reading the article and not having 

a favourable view of these countries will most likely also see Assad in the same manner. But this 

effect is most likely marginal at best. It also defends Turkey, by mentioning that it takes care of 

wounded people. Again, this is a very subtle.  

 The Ethos in this article is in the sources used. However, all sources except one, all 

comes from supporters of the Syrian-opposition. The exception is the Syrian TV which I assume 

means television run by the Syrian Government. This does depend a lot on what side one is 

supporting in the conflict, for a rebel-supporter, these sources will be seen in a good Ethos, but 
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for those who are pro-Assad, these sources will be seen as biased. The Logos of the article is less 

obvious. Things such as setting up safe zones due to the civil war having gone on for six years, 

could fall under Logos. Pathos can partly be applied to the Turkish hospital helping wounded, and 

the reports of the several attack on this town that is important for rebels. Pointing out that Russia 

and Iran are close allies of Assad may count as Pathos, although this is nothing that is denied by 

any side.   

 The underlying statement is a bit unclear. Partly it could be that the Islamic State is 

responsible for the attack as they have been responsible in the past. At the same time, this attack 

happens during the peace talks in Astana during a cease fire, thus pointing out the opposition as a 

victim as a basis. There is also the statement that safe zones need to be established. The basis here 

is also that the civil war has been going on for a long period. The guarantor is a bit lacking, but 

there seems to be an agreement that USA and Russia needs to get along to be able to create peace 

in Syria.  

 The attention is the headline itself, an attack in Syria, but it does not stand out as a 

spectacular attack, rather something we are used to see from Syria.  
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5.5. Article 5 

 

14 - Sputnik News - Article 3 

This article from Sputnik News has the headline “Damascus Supports Russia’s Proposal on De-

Escalation Zones in Syria” (Sputnik News, 2017c). It was published on May 3 2017. The subject 

of the article is that the Syrian government supports the Russian proposal on de-escalation zones, 

according to the Syria Foreign Ministry. According to their statement, it for the sake to end the 
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bloodshed of the Syrian people and return to a peaceful life, and also to implement the ceasefire 

agreement that was signed on December 30 2016. Also, a source from the Syrian opposition 

delegation had told Sputnik about the Russian proposals on settlement in Syria. According to the 

document from the source, Russia proposes to create for zones for reducing tension in Syria. The 

article continues with mentioning the Astana peace talks starting on this day, that are going to last 

two days, where there are plans to establish four safe zones in Syria. The article contains a photo 

of a tank and a soldier belonging to the Syrian army, with a truck in the background.  

 The article falls under the news genre, focusing a statement from the Syrian Foreign 

Ministry as its main focus. The theme of the text is that Russia wants to establish de-escalation 

zones and that the Syrian government supports this, in the context of the peace talks in Astana.  

 The rhetorical aspects include the “sender” here which is Sputnik News with sources 

from the Syrian Foreign Ministry. The context is, as already mentioned, the peace talks in Astana, 

and the Syrian Civil War.  

 The quote itself uses a deliberative rhetoric. That to secure peace in Syria and end 

the bloodshed, it is necessary to implement de-escalation zones. The article itself might also be 

partly forensic in that it defends Russia’s actions in Syria, by presenting them in this way.  

 The article’s Ethos basically depend on the view of the Syrian government, and the 

view on Russia. For a pro-Assad/Russian person, these can be good sources, while for someone 

who supports the rebels, it will be the opposite. Logos appears in the reasoning that safe zones can 

be set up to be able to reach an end to the conflict and to the people’s suffering. Pathos is used in 

the choice of words, such as saying that to end the bloodshed of the Syrian People and return the 

Syrian people to the peaceful life.  

 The underlying statement of the article is that safe zones need to be established in 

order to secure peace in Syria, and that Russia and the Syrian government agrees on this point, and 

they also expect the opposition to agree to this. The basis is that there is a need to reduce the 

suffering and secure peace. The guarantor becomes that it is necessary to support the line of Russia 

and the Syrian government to be able to work for peace.   

 The attention of the article is lacking in general, only really catching the interests of 

those who are interested in the conflict.   
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5.6. Article 6 

 

15 - Voice of America: Article 3 

This Voice of America article has the headline “Russia, Turkey, Iran Agree on ‘De-Escalation 

Zones’ for Syria” (Schearf, 2017a). It was published on May 4 2017. The subject of the article is 

that Russia, Turkey and Iran has agreed to a Russian-proposed deal to establish de-escalation zones 

in Syria to try to end the six-year long conflict. The proposal wants to try to reduce fighting in four 

designated areas of Syria where rebels not associated with the Islamic State controls territory. The 

article continues with stating that what appears to be progress after the Astana talks, a great deal 

of scepticism remains if such a deal is even possible. One point brought up is that there are no 

details on how these countries, supporting different sides in the conflict (Russia and Iran 

supporting the Assad-led government and Turkey supporting the rebels), would attempt to end the 

violence, and that the Syrian government which was supporting the agreement, did not sign the 

deal, neither did the Syrian rebels. As a protest against Iran being part of the deal, the members of 

the Syrian opposition walked out of the meeting in Astana and the head of the opposition did not 

attend the second day of the talks. The members of the opposition did return on the final day of 
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the talks. The article then continues with that the Turkish President, Recep Tayyip Erdogan, in a 

press conference with Russian President Vladimir Putin, focused on condemning terrorism rather 

than the Assad-government. Erdogan’s condemning of terrorism included Al-Qaida, Islamic State 

and the Kurdish group YPG. Erdogan also condemned a suspected chemical weapons attack in 

early April and said that Putin agreed that those responsible must be punished. Putin himself is 

mentioned as having returned to a normal cooperation with Turkey and expressing confidence in 

setting up de-escalation zones. The article then continues with mentioning that analysts say that 

there is still much to be negotiated on Syria between Turkey and Russia, who have differing views, 

with Russia focusing on reducing the level of tension and taking controls of territories, Turkey 

wants to focus on creating no-fly zones and collect refugees that should solely be controlled by 

international organizations. Also, the Syrian rebel has said that they would not accept Russian or 

Iranian monitoring and is doubting that the Syrian government would stop bombing them. The 

Syrian government has rejected establishing no-fly zones, while Putin has said that in the de-

escalation zones aircraft will not be allowed to operate. The article concludes with that the United 

States and some Arab countries are also backing rebels who want to overthrow Assad, while 

President Donald Trump is supportive to the idea of safe zones. It ends with that more details, 

concerns and objections are to be expected and that the next Syria talks will be held in Geneva in 

late May, and the next Astana talks is set for mid-July. The article contains three photos, two are 

from the Astana talks, while the third one is of a Russian soldier checking a burned medical tent in 

Aleppo.         

 The article is in the news genre, but the way it is presented is almost reminiscent of 

a debate article. It does present the news, but also presents counter-arguments from other sources. 

The theme of the text is that Russia, Turkey and Iran are in agreement on the establishment of de-

escalation zones in Syria, but that there are complications to this. The context is the Astana peace 

talks.  

 The “sender” of this article is Voice of America, but publishing statements from 

both Russia, Turkey and the Syrian government and opposition.  

 The article is largely deliberative, in that it presents statements, and then uses 

counter-arguments to establish a sense that it will be more complicated than just settling on an 

agreement.  

 The article tries to mainly focus on Logos, in that it present the statements, and then 

presenting counter-arguments showing that it is not that simple, and that there will most likely be 
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complications. Ethos again depends largely on the sources and the reader’s standpoint. Pathos 

exists in some of the quotes but is otherwise largely absent.  

 The underlying statements is that these agreements on safe-zones will not work, due 

to the different countries have different aims in the conflict as a whole. The basis is that other 

solutions need to be found that all parts in the conflict can agree on, but the article does not 

propose any option to this. The guarantor would be to try to follow the line of the USA, but this 

is rather unclear in this article. Rather the guarantor can be seen as the opposite, that supporting 

the Russian proposal is not a good idea.   

 The attention of the article is lacking in general, only really catching the interests of 

those who are interested in the conflict.   
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5.7. Article 7 

 

16 - Sputnik News: Article 4 

This article by Sputnik News has the headline “US House Foreign Affairs Committee Passes 

Amended Syria Sanctions Bill” (Sputnik News, 2017d). It was published May 3 2017. The subject 

of this article is that US House of Representatives Foreign Affairs Committee said in a press release 

that they have passed an amended bill imposing sanctions on anyone doing business with the Syrian 

government or its military and intelligence agencies. According to a press release, it is stated that 

“the bill seeks to help stop the wholesale slaughter of the Syrian people and hold Syrian human 

rights abusers accountable for their crimes”. The same bill would also target government controlled 

oil, airline and telecommunications industries as well as the Syrian Central Bank. The bill would 

impose sanctions on anyone who commits human rights abuses, hinders the delivery of 

humanitarian aid in Syria or transferring goods or technology that are likely to be used to commit 

human rights abuses in Syria. An earlier version of the bill had been passed in November 2016, but 

that was never signed into law. The article contains a photo of people walking near a Syrian flag.  
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 The article falls under the news genre, and only presents a statement from the US 

House of Representatives and the theme of the text is regarding sanctions in Syria and what these 

sanctions mean. This is the broader context of the Syrian conflict.  

 The “sender” of the article is Sputnik News but with a source from the US House 

of Representatives Foreign Affairs Committee. Thus the source comes from a part in the Syrian 

conflict which supports a different side compared to Russia.  

 The article itself does not really fall into any rhetorical style, although the quote can 

be described as deliberative, in that it partly argues for that these sanctions will be needed and will 

help create peace, as well as being Forensic in the way that it accuses the Syrian government of 

human rights abuses. At the same time, however, the article does contain a link at the end of the 

article, to an older article from 2016 with the headline “Assad: Sanctions Imposed on Syria More 

Damaging Than Jihadists”. Thus this becomes both a Forensic and Deliberative act from Sputnik 

to show that sanctions will only be more damaging on Syria, while not directly stated in the article 

itself. By presenting the fact that a similar bill had already been passed but never signed into law, 

also fits into the deliberative rhetoric, in that it partly argues against that it could work.  

 The article uses Pathos in the choice of words of the quote, such as “wholesale 

slaughter” and “human rights abusers”, otherwise, Logos is also used in that these sanctions will 

be imposed as a way to stop the suffering in Syria. Ethos is present in the source, coming from the 

US government, but again, this is largely a subjective judgment.  

 The underlying statement might be, due to the above mentioned link to another 

article, that these sanctions will in fact not be effective, and that this will only be more damaging 

to Syria in the long run. At the same time, by mentioning that an earlier version of the same bill 

had been passed before, but not signed in law, might be an assumption that the same could happen 

with this bill being passed. The basis is that sanctions are going to be implemented. The guarantor 

is that this is not a good idea, and that one should instead support the Syrian government instead 

of imposing sanctions on it.  

 The attention of the article is lacking in general, only really catching the interests of 

those who are interested in the conflict.   
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5.8. Article 8 

 

17 - Voice of America: Article 4 

This is an article from Voice of America with the headline “Ankara Threatens Military Action 

Against Kurdish Groups despite Ally Warnings” (Jones, 2017). It was published on May 4 2017. 

The subject of the article is that the President of Turkey, Recep Tayyip Erdogan is warning that 

force will be used to end the presence of Kurdish Groups YPG and PKK in Syria and Iraq. 

According to Erdogan in a press conference with Russia President Vladimir Putin, Turkey does 

not differentiate these groups from the likes of Al-Qaida and that military action will be carried 

out. Turkish jets have struck YPG and PKK targets in Iraq already, and asserts that YPG is an 

affiliate of PKK who is fighting the Turkish government for greater minority rights, and is 

designated a terrorist organization by the US and EU. The USA on the other hand, regards YPG 

as the most effective force in fighting the Islamic State in Syria, having made great gains against the 

jihadists. Turkey instead counters with that the PKK is building a new state, because the YPG and 

PYD is nothing but PKK, something Turkey cannot allow, while at the same time showing 

understanding of the Syrian Kurds’ aspirations to form a new state. Turkey builds up its infantry 

and armour along the border regions of the areas under YPG control and according to analysts, 
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seeks to break up the territory by working with local Arab tribes in the region. In a move that is 

seen as deterring further Turkish military action, both the USA and Russia has deployed troops in 

the Kurdish regions in Iraq and Syria. The deployment it a part of a growing military presence by 

the USA. Turkey has in turn warned USA that it does not matter whether US troops are patrolling 

the area, and that they could be hit by future attacks as long as the “PKK terrorists” continue their 

activities in Turkey. The same source later took this back in a tweet that Turkey has never and will 

never hit its allies anywhere, including USA in Syria. A retired Turkish general has stated that the 

last thing Turkey needs is more escalation due to troubles within the country and that there would 

be troubles with not only USA, but also Russia, the Syrian government, Arab countries and Iran, 

and that Turkey has already isolated itself enough. During the press conference, Erdogan 

challenged Putin over Russian support of the YPG and is expected to press the issue in a later 

meeting with Donald Trump. According to analysts, the threats could be used simply as a ploy by 

Erdogan to gain leverage with Moscow and Washington, at the same time mentioning the airstrikes 

in Iraq as a warning of Turkey’s unpredictability. A retired Turkish diplomat suggests that if Turkey 

believes it’s being pushed into a corner, it can resort to military means. Another thing that is that 

the centralization of power in Erdogan’s hands, boosted by a referendum, makes it hard to 

determine whether Erdogan is bluffing or not. According to the head of think tank “21st Century 

Turkey Institute”, Erdogan is able to make any decision personally alone, overruling any opposing 

views, and that he has proved to be an unpredictable person. There are also rumours of a possible 

early election and that Erdogan is courting to nationalist voters, and due to analysts, the Turkish 

operations in Syria is overwhelmingly supported by the public. The article contains three images, 

one is of Erdogan and Putin during their meeting. The other is of a US military commander walking 

with YPG troops, and the third is an image of bullets in a desert next to a gun belonging to YBS, 

a group affiliated with PKK. 

 The article falls under the news genre, presenting statements from Erdogan, as well 

as other sources, but also completing the statements with thoughts from analysts (whom generally 

are not specified). The theme of the text is that Turkey threatens to use military force in order to 

wipe out certain Kurdish groups in Syria and Iraq, and that there is an unpredictability in these 

statements that are hard to know if they are true or not. The context is the wars in Syria and Iraq, 

with the focus on the Kurdish front.  

 The “sender” of the article is Voice of America, but it uses many different Turkish 

sources, both Erdogan himself, others close to the Turkish government, as well as retired diplomats 

and officers, a think tank and unspecified analysts.  
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 The rhetorical style of this article is largely forensic. The article accuses Turkey of 

acting in an unpredictable way that is confusing to its allies and that there is a risk that Turkey will 

be isolated from most of its surrounding neighbours. This is partly also deliberative rhetoric in that 

it partly argues against the actions of Turkey. Also it brings up the complicated situations that the 

enemy of Turkey “YPG”, is in fact an important ally to the USA, while at the same time, Turkey 

and USA are both allies through NATO. Some of the quotes might in some way also fall under the 

“deliberative” or even “epideictic” rhetoric.   

 Ethos is mainly included in the use of many sources from retired generals and 

diplomats. This gives the feeling of someone who has internal knowledge of the situation. The 

Logos is mainly used in showing that this is a complicated situation and that Turkey and USA who 

are allies, are supporting different sides, and that Turkey, by targeting YPG, is hindering in the fight 

against the Islamic State. Pathos can also be applied to the Islamic State argument, and the choice 

of words in the quotes play a lot on Pathos.  

 The underlying statement is most likely that it is problematic that Turkey is attacking 

Kurdish groups who are important allies to the USA, and at the same time Turkey is allied with 

USA. Also because it is necessary to support the Kurdish groups in order to defeat the Islamic 

State and that Turkey is hindering this process. Thus the statement is that there is a must to support 

the Kurds to defeat the Islamic State. The basis for this is that the Islamic State are terrorists. The 

guarantor becomes that to be able to defeat them, one should support the line of the USA, which 

includes supporting YPG.  

 The article calls attention with that Turkey is threating with military action against 

Kurdish groups.  
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5.9. Article 9 

 

18 - Sputnik News: Article 5 

This article has the headline “Russia Could Deploy More Military Police to Syria if Safe Zones 

Created” (Sputnik News, 2017e), and is from Sputnik News. It was published on May 3 2017. The 

subject of this article is that if safe zones are created in Syria, Russia may assist the Syrian 
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government in providing units of military police to ensure order in the designated areas, according 

to Frants Klintsevich, First Deputy Chairman of the Federation Council Committee on Defense 

and Security. According to a representative of the Syrian armed opposition, Fatih Hassoun, Russia 

had made proposal to create safe zones in Syria. It was later said in the Astana talks that these 

would be established 24 hours after signing although the borders might take two weeks to establish. 

According to Klintsevich, United States and its allies would strongly hinder this, and that Russia 

would assist the Syrian Army in handling the situation in these areas. After this the article continues 

to talk about the dates of the Astana talks. The article contains an image of four members of the 

Russian military police in front of a military vehicle.  

 The article falls under the news genre, presenting quotes mainly by the Russian 

Deputy Chairman of the Federation Council Committee on Defense and Security. The theme of 

the text is that Russia will give the Syrian government support when it comes to establishing safe 

zones in Syria, but that the United States will hinder this. The context is the Astana peace talks and 

the Syrian civil war as a whole seen from the point of view of Russia and the Syrian government.  

 The “sender” is here Sputnik News, who uses a source connected to the Russian 

military. The rhetorical style of the article is more or less mostly Forensic and Deliberative. It is 

Forensic in the way that it accuses the United States and its allies for hindering the establishment 

of safe zones, while at the same time using Deliberative rhetoric when it comes to arguing for the 

safe zones and that Russian will help the Syrian government. This could also go under Forensic 

rhetoric in the way that it is defending the establishment of the safe zones and Russia’s involvement 

in them.  

 The Ethos once again largely depends on the view of the Russian government and 

military, as well as the Syrian government. Logos in the article is generally based around that Russia 

should support the Syrian government in the safe zones since the Syrian government might have 

trouble doing this on their own. At the same time there is Pathos involved in the argument that 

the United States and its allies will hinder the establishment of safe zones, as no reasons or proof 

is even given for this.  

 The underlying statement is once again that safe zones needs to be established in 

Syria, and that Russia must be part in keeping peace in these safe zones. The basis is that the Syrian 

government will not be able to handle these safe zones on their own, and thus needs Russian help. 

The guarantor is, that to ensure that these safe zones will actually work, Russia must support Syria 

in keeping the order in these safe zones.  
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 The article is not very attention calling, in that it will most likely not interest anyone 

that are not interested in the conflict as a whole.  

 

5.10. Article 10 

 

19 - Voice of America: Article 5 

This article has the headline “Russia: No US Coalition Jets Allowed in Syrian De-escalation Zones” 

(Schearf, 2017b) and is from Voice of America. It was published on May 5 2017. The subject of 

the article is that since the “de-escalation zones” mentioned previously, has been established and 

that Russia says that these zones are closed to aircraft from the US-led coalition. A spokesman 

from the U.S. Defense Department, Major Adrian Rankine-Galloway, told Voice of America that 

they welcome any effort to reduce violence and to allow humanitarian assistance to reach the areas 

in Syria that needs it. He also warned that there will be no sanctuary for ISIS and that the capture 

of the capitals of ISIS will continue. Russia’s envoy in the Astana talks, Alexander Lavrentyev, said 

that aviation in the de-escalation zones, especially from the international coalition, is absolutely not 

envisaged. Russia, Turkey and Iran had agreed to establish these safe zones as a way to try to end 
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the conflict and the proposal will be applied to four areas controlled by rebels not associated with 

the Islamic State. The article continues with stating that there remains scepticism whether this deal 

will work, as no details on how the three countries, supporting different sides in the conflict, will 

attempt to end the violence. At the same time, the Syrian government voiced its support for the 

agreement, they did not sign it, and neither did the Syrian rebels. The Syrian opposition had walked 

out of the meeting in Astana, shouting dissatisfaction due to Iran being part of the talks, and the 

head of the opposition delegation did not attend the second day of the talks, although they did 

attend the final day of the talks. At the same time, Russia and Iran supports the Syrian government 

led by Bashar al-Assad, while Turkey backs the rebels. Turkey’s president Recep Tayyip Erdogan 

did however change his rhetoric, condemning terrorism instead of Assad’s government in a news 

briefing with the Russian President Vladimir Putin. Russia and Turkey has thus returned to normal 

cooperation and has expressed confidence in setting up “de-escalation zones”. Analysts do 

however point out that there is still more to negotiate on Syria between Russia and Turkey. United 

States and some Arab countries back rebel groups who want to overthrow Assad and U.S. sent its 

highest level official yet to observe the talks in Astana, the acting Assistant Secretary of State, Stuart 

Jones. The article then calls the plans of the Kremlin similar to Trump’s “safe zones”, and Putin 

had said that Trump seemed to support the idea when the leaders talked on the phone. The article 

ends with saying that more details are expected in the coming weeks and that the next round of the 

talks will be held in Geneva in late May and the next Astana meeting will be in July, according to 

Kazakhstan’s foreign ministry. The article contains three images, one of a US Air Force yet taking 

off, one of people from the Astana talks, and a third one of Erdogan and Putin.  

 The article is in the news genre, but is partly laid up as a debate article, in the way 

that it presents quotes, and then presents other quotes or thoughts that question this. There are 

several sources in the article, both from USA and Russia, but also Turkey and Kazakhstan. The 

theme of the article is that due to the de-escalation zones, jets from the US and its allies will not be 

allowed to fly over them, and also that while Russia, Turkey and Iran agrees on this, it is still 

complicated due to some disagreements between Russia and Turkey. The context is the Astana 

peace talks and the setting up of de-escalation zones.   

 The “sender” is Voice of America, but with sources from officials from both USA, 

Russia, Turkey, Kazakhstan as well as unspecified analysts. The rhetorical style is largely 

deliberative, in that it presents the news, and partly argues against them. There might be some 

forensic elements in that it accuses Russia and Turkey for cooperating while at the same time 

accusing them for not being able to come to a solution. As well as how the Syrian opposition is 

presented, as basically being ignored by the participants in the Astana talks.  
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 Like most of the time, the Ethos is in the view of the conflict in general, but there is 

a certain Ethos in general by presenting sources from different parts in the conflict. The Logos 

would be in that it shows that the de-escalation zones might be a good thing, but that this will not 

solve the conflict since the ones signing it supports different sides in the conflict, and the main 

participants in the conflict did not sign it at all. Pathos is lacking in the article.      

 The underlying statement is that the de-escalation zones will not solve the conflict 

and create peace. The basis for this is that the signers support different sides. The guarantor is that 

to create peace in Syria, the different sides in the conflict needs to work more to find a realistic 

solution.  

 The article mainly calls attention by its headline, talking about how US jets will not 

be allowed in the de-escalation zones, while this is in fact a very small part of the article. The article 

then continues into other things that have been mentioned already in other articles, and the 

information about the US jets is just mentioned briefly, rather than being a main story.  

 

5.11. Sputnik News Common Features 

One thing the articles from Sputnik News that have been analysed have in common is that they 

are all short and concise. They generally focus only on a certain event or a single quote and avoid 

going deep into discussions. The short articles might also be dated back to the late 1950s when 

Radio Moscow began to use slang and colloquial language (Howell, 1960). While slang is not used 

here, the language tend to be simple, and having shorter articles makes it easier and faster to read.  

The images used were mainly stock photos from the war. Two of the images contains 

Russian military (one of Russian jets from its air force, and one of the military police) while one 

contains the Syrian army. That makes three images of military personnel and/or military vehicles. 

The other two images shows people in the everyday in Syria, one of people walking, another one 

of a man with children walking through rubble. Another thing is that Sputnik News tends to publish 

several small articles, rather than fewer but bigger ones. Use of military personnel and military 

vehicles could be a way to show authority.  

 All of the articles fall into the News category genre. They avoid discussion and 

debate, and generally only present quotes or statements from specific sources. The sources used 

are in three of the articles politicians or officials from Russia, in one case from the Syrian 

government and also one from the US government. The articles are generally descriptive in this 
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sense. Sometimes the quotes might be arguing, and the articles in themselves could be presented 

in such a way as well. 

     The themes of four of the five articles is what Russia is doing in Syria. One about 

Russia getting ready for peace talks, another of statistics how much terrorist infrastructure Russia 

has destroyed, one about Russian wanting to establish de-escalation zones, and one that Russia will 

support Syria in establishing these de-escalation zones (something the US is said to hinder). This 

focus on Russian policies in Syria is in line with Putin’s philosophy that media should support the 

ruling government so it can achieve its objectives (Jackson, 2016). It does however differ to some 

extent from Gorbachev’s glasnost campaign, which encouraged self-criticism (McNair, 2006), 

something that is nowhere to be seen in any of the articles that were analysed in this study. The 

fifth article focuses on the theme of sanctions in Syria led by the USA. USA when mentioned, is 

generally not in a good light, but most of the time, USA is not mentioned. When the USA is 

mentioned, it is generally not extremely negative or criticizing, rather just presenting the American 

policies as they are, although they do accuse the US of hindering setting up the safe zones. This 

cannot be said to be a new development, but rather once again can be dated back to Radio Moscow 

during the 1950s, when they stopped using inflammatory language, and were actually open to 

discussion of the differences between what back then was between capitalism and communism 

(Howell, 1960). It should also be noted, that at least in the past, those who listened to Radio 

Moscow generally expected the broadcasts to be biased and anti-America, and were surprised to 

see this was not the whole truth on actual listen (Smith, 1970), something that might still be true 

for audiences today, which might in turn lead to seeing Sputnik News in a more favourable way. 

The context is in two of the articles the Astana peace talks, and in the other three the Syrian war in 

a broader context.  

 The rhetorical styles used in the articles are generally both Forensic and Deliberative 

rhetoric. Only one article can be described as purely Forensic, with the other four  articles 

containing elements of both Deliberative and Forensic, or falling somewhere in between the two. 

One article contains some elements of Epidictic rhetoric. The predecessors of Sputnik News has 

been avoiding loaded and inflammatory language since the late 1950s, so the fact that it is subtle is 

in line with its history (Howell, 1960). 

 The Ethos used on Sputnik News is generally very dependent on the person’s view 

of the conflict beforehand. The articles analysed rarely uses outside Ethos, with only one using the 

UN and Red Cross in this way. The others depends on the view of the Russian or Syrian 

governments and is not likely to change anyone’s opinion on the matter. In a sense, presenting it 
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in this way, that these are the views of the Russian or Syrian government, can itself be seen as 

honest, not pretending to prove the point by using outside sources (except in one case among these 

articles). All in all, it is a subjective judgment of the reader to decide, and somebody supporting the 

rebels or the US point of view is very unlikely to change his or her opinion from these article based 

solely on the ethos of them.  

   The Logos used in the article in different ways. In one of the articles, the Logos 

focuses mainly on the effectiveness of the Russian army, while three of the articles tend to focus 

on Russia being interested in peace and end the suffering of the people in Syria, and that to do this, 

the logical reason is to support Russia’s decisions. Another article is tied to this, by focusing on 

that Russia needs to help in Syria due to the Syrian government not being able to handle the 

situation on its own.  

 Only one of the articles can really be seen as using Pathos to a greater extent, and 

that is the one that accuses the USA of hindering the establishment of safe zones, without giving 

any reasons or proof of this. Another article uses Pathos mainly in the use of the image. The other 

three articles generally lack Pathos altogether with the exception of some choice of words, although 

these word choices are mainly taken from quotes. But apart from certain word choices, Sputnik 

News tends to avoid using strong Pathos arguments.  

 The underlying statements of the articles are always to support the Russian policies 

on the matter that is being brought up in the respective article. Although this is often quite subtle.  

   Two of the articles tries to gain attention by their headlines to a great extent, by 

presenting facts that can be seen as spectacular or interesting. The three other articles are however 

not attention seeking at all, and will most likely only gain attention from people who are already 

very interested in the conflict and who will read everything about it no matter what.   

 Of the three types of propaganda that was described as being used by shortwave 

radio stations, one that fits in with Sputnik News in general would be Goodwill. Not so much the 

articles themselves, but Goodwill propaganda attempts to gain and retain an audience, and tries to 

provide an enjoyable experience (Fuller, 1986). This can to some extent be seen in the material that 

is not news that exists on the website, for example, the comics and infographics that are available. 

On the other hand, the articles themselves more or less tend to fall under the propaganda category 

of Persuasion. Especially the one showing how effective the Russian army has been, but most of the 

articles have some underlying sense that relates to wanting to change the attitudes of the readers as 

is a characteristic of this category (Fuller, 1986). At the same time, it is presented as being the 
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propaganda of Information which focuses on neutral information (Fuller, 1986). This is present in it 

being uncommented quotes, but as in line with the Persuasion model, these quotes seem to be 

carefully selected as to support the Russian actions in the war in Syria. One characteristic that does 

not fit into the Sputnik News from the Persuasion model is praising leaders, but this might be due 

to the fact that Russia has developed since Gorbachev towards a more liberal media (Jackson, 

2016;McNair, 2006) although how “liberal” it actually is can be arguable (Behmer, 2009). The 

propaganda of Information does however focus on political matters (Fuller, 1986) something Sputnik 

News does, but in these articles, it is lacking the elements of analyses, background reports and 

topical talks which are other characteristics of the propaganda of information (Fuller, 1986).  

 

5.12. Voice of America Common Features 

Articles from Voice of America generally tended to be quite lengthy, while instead publishing fewer 

articles every day. Instead of just focusing on one subject, these articles often brought up several 

subjects that all were somehow connected more or less loosely. The articles often used several 

different sources and many times used sources against each other in a kind of debate or discussion 

style. Also, the articles generally contains more than one image. Three of the articles contains three 

images, one of them contains two images and one of the articles only has one image. Of these 

images, six of them is of politicians or political events in some form, this includes four images from 

the Astana peace talks, and two images of Erdogan and Putin during their meeting. The other six 

images is of some form of military or directly war related. Two of these images are of civil defence 

workers related to the Syrian rebels, two images have the American military present (one includes 

jets from the US Air force, the other a US military commander). One of the images containing 

American military (the one of the commander) also contains Kurdish YPG troops. Another 

military related image is of a gun belonging to another Kurdish group, called YBS. The last military 

related image is instead a photo of a Russian soldier.  

 All of the articles fall under the News genre, but two of them especially are 

reminiscent of debate articles in the way they are presented, presenting quotes and counter-

arguments from other sources. A third article also has elements of this. Sources tend to be from a 

vast amount of different participants in the conflict, although most of them are from the US and 

its allies.  

 The themes of the text is that they generally do not focus on specific events, instead 

focusing on several events that has happened at roughly the same time. Two of the articles has the 

general theme of the de-escalation zones in Syria, but this is brought up from an American 
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perspective, and shows that there are complications in this agreement between Russia, Turkey and 

Iran. Another article instead focuses on that there has been agreements between Russia and the 

United States. Russia in general is not seen as particularly negative in these articles, and are 

presented in a very neutral way. The articles does not generally criticize Russia’s actions, and the 

critique that is brought up generally focuses on the complications in agreements between Turkey 

and Russia, and also the fact that USA supports rebel groups that Russia do not support. But all in 

all, Russia is presented, not as an enemy of the USA, but rather as a participant in the conflict, that 

makes it seem quite neutral, and leaves it to the reader to make the judgment. In fact, Turkey is 

criticized more heavily, and they are an ally of the USA. One of the article brings up the problem 

with Turkey, while being an ally of the USA, wants to use military force against Kurdish groups 

that are allied to the USA. Also, Turkey is brought up as a problem in the agreements with Russia. 

This seems to be in line with the historical aim of Voice of America since it was started, that no 

matter if the news are good or bad, they should follow the truth (Tobia, 2011). This can of course 

be argued, for example, the United States role in the conflict is barely mentioned and never 

criticized, but at the same time, they avoid criticizing Russia heavily without any basis, and they 

criticize their own ally, Turkey, which can to some extent be seen as part of the historical goal of 

being neutral (Carlton, 1943;Tobia, 2011). The final article is much harder to define, in that it 

basically presents several events that happened during the same day. All of the articles does 

however present the news from the perspective of either the United States, or Syrian rebels or 

Kurdish groups allied with the USA. Context wise, the Astana peace talks is used in four of the 

five articles. Two of these are in specific context of cease-fire agreements or setting up de-escalation 

zones, while one of them is also in the context of other events, such as a car bomb. The fifth article 

that is not in the context of the Astana talks is in the context of the war on the Kurdish front. 

Sources used in the articles differ. Two of the articles use sources from the Syrian opposition or 

organizations that are tied to the Syrian rebels. Two articles uses sources from the American 

government. Two from the Syrian government. Four from the Turkish government or other 

Turkish sources. Two uses sources from the Russian government. One article uses a source from 

the government of Kazakhstan. Two articles also use unspecified analysts as their sources.  

 The type of rhetoric tends to generally fall under either Deliberative rhetoric or 

Forensic rhetoric, or sometimes having elements of both. Deliberative rhetoric is solely used in 

one of the articles, but two additional articles have many deliberative aspects in them. Deliberative 

rhetoric is also partly used in a fourth article. As for Forensic rhetoric, none of the articles are solely 

Forensic, but  two are mainly Forensic, a third one is Forensic to great extent, and a fourth one has 
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forensic elements. Epidictic rhetoric is partly used in one article to some extent, and one of the 

articles have Epidictic elements only in one of the quotes.  

 The use of Ethos is again very much tied to the view of the conflict by the reader. 

There is some Ethos present in that the articles tend to use many different sources. Logos is heavily 

used in all of the articles except one where the Logos is a bit unclear. Pathos is heavily used only 

in one of the articles, and fairly much in another. One of the article only has elements of Pathos in 

its choice of words in certain aspects, while one additional article only has some Pathos in the 

quotes, while the final article is completely lacking Pathos at all.  

 Four of the articles have in their underlying statements to support the position of 

the US in the conflict, while the fifth of the article rather has the underlying statement that all sides 

must agree.  

 Two of the articles are attention seeking with their headlines, while one article might 

partly seek attention with one of its images. The rest of the articles lacks attention seeking except 

for those already interested in the conflict.  

 Voice of America has been described as using the Information strategy of propaganda, 

when it came to shortwave radio (Fuller, 1986). But the articles analysed lacks many of the 

characteristics of this type of propaganda, such as topical talks, background reports and analyses 

(Fuller, 1986). The articles might just as well fall under the propaganda of Persuasion in it including 

commentaries, news and information that has been carefully selected to support a certain action 

(Fuller, 1986) but even this is hard to say. This seems to be more subtle than Sputnik News, where 

there is always an underlying statement of supporting Russia in Syria, while in Voice of America, 

the underlying statements also was to support the US position, but much more subtle. The articles 

lay somewhere between Information and Persuasion having elements of both in them. The Student 

Union blog, the other blogs, and also the “Learn English” section, on the other hand, falls under 

the Goodwill propaganda, as does some of the radio programs that were available (African Beat 

being an example of this).  
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5.13. Comparison of Sputnik News and Voice of America 

 

20 - Sputnik-VoA Comparison 1 

When comparing the two websites we see that the articles from Sputnik News were shorter, 

focusing only on a single event at a time, and avoided to use discussions. The quotes were generally 

just taken at face value. Voice of America, on the other hand, tended to have much longer articles, 

focusing on several subjects and often using many different sources and quotes throughout the 

articles. Another difference was the amount of articles. Sputnik News tended to publish more 

articles, but shorter, while Voice of America published only a few articles on the subject every day, 

but having them longer instead. Voice of America’s articles also tended to use its quotes in 

something that was close to a discussion or debate article.  
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21 - Sputnik-VoA Comparison 2 

 When it comes to images used, Voice of America used more of them, which most 

likely has to do with their articles being longer. Sputnik News always used only one image per 

article, while Voice of America mostly had three images (although one of the articles had two, and 

one had only one image). When it comes to the content of the images, Sputnik News used three 

images of military content (60 % of the images from Sputnik News), two of these of Russian 

military, and one of the Syrian government’s military, while the other two were of everyday people 

in the Syrian war. For Voice of America, six of their images (50 %) were of politicians or political 

events. The rest were war- or military related. A difference here is that while Sputnik News avoided 

to use images of political events or politicians, Voice of America did this frequently. Both websites 

used war- or military related images to a great extent, but while Sputnik News only used images of 

Russian or Syrian government military, Voice of America had images of the Syrian rebels, US 

military, Kurdish military, and even an image of a Russian soldier. Sputnik News on the other hand, 

had images of civilians, something that Voice of America did not use at all in these articles.    

 Both websites have their articles in the news genre, but the articles from Voice of 

America tends to sometimes present the different sources so that it creates a sort of discussion. 

The articles from Voice of America tends to use more sources, but this is not very surprising 

considering their articles are considerably longer than the ones from Sputnik News. It should be 

noted that none of the websites chooses sources that disagrees with their own standpoint, unless 

they are chosen in a way where the source come from the other side of the conflict but in those 

cases it is presented in the way that the other side is a problem. There are no “neutral” sources that 

disagrees with the standpoint used in the article.   
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 As already mentioned, the articles from Sputnik News tend to focus on a single event 

or quote, while Voice of America’s articles tend to often mention several events at once that are 

more or less connected. Something that might have been expected is the fact that Sputnik News 

takes the Russian standpoint, and presents article from a Russian point of view, while Voice of 

America does it from an American point of view. The articles of Sputnik News in four of five cases 

focused on what Russia is doing in Syria, while the fifth one had to do mainly with American 

policies that affect Syria. The articles from Voice of America, on the other hand, tended to focus 

on the rebels more, and also brought up Kurdish groups, while Sputnik News did not mention 

these. Both websites avoid presenting the other (Sputnik News in presenting USA, and Voice of 

America in presenting Russia) in an overly negative light. Sputnik News do partly accuse the USA 

of hindering to some extent, but in general seem to prefer to avoid mentioning them altogether. 

Voice of America on the other hand tends to avoid criticizing Russia at all, and the criticism of 

Russia tends to focus more on the fact that they are not finding agreements with Turkey rather 

than anything else.     

 Both websites tend to use Forensic and Deliberative rhetoric in an equal amount, 

while none of the websites really use Epidictic rhetoric (only one article from each website fits into 

this to some extent). Both website also tends to use Ethos in a similar way, in that it depends on 

the reader’s view of the conflict beforehand, and only rarely do they use outside Ethos. Both 

websites focus mainly on the use of Logos, while Pathos-driven elements are largely avoided except 

for a few cases. Voice of America is slightly more Pathos-driven in this selection of articles. 

 The use of underlying statements is pretty much the same in all of the articles on 

both website, that is, support Russia/USA in the event that is described. Both of them tend to be 

quite subtle, but Voice of America also has one article that has an underlying statement of 

agreement, rather than supporting the American standpoint.    

 Also, the use of attention-seeking is pretty much the same for both websites. Some 

of the headlines are written to try to get readers, while others are not, and will only be interesting 

for readers already interested in the conflict.  

 Both websites allow user comments. The News categories used are also similar to 

most extent. Voice of America has some more blogs focusing on specific subjects (i.e. technology) 

as well as their whole Student Union Blog. Sputnik News also have a blog section. Apart from this, 

Voice of America also have a whole sub-website dedicated to learning English. Both websites have 

a “Radio” section, which for Voice of America is the same broadcasts as through shortwave, while 

for Sputnik News, it can be seen as a continuation of their old shortwave broadcasts. Voice of 
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America have several radio stations, while Sputnik News only have one. Both websites do however 

have archives where you can listen to older programmes. Video sections are also present on both 

the websites. Sputnik News focuses more on Multimedia in the sense they also have a specific 

photo section, infographics which are specific themed articles, and also cartoons. The 

“infographic” section is somewhat similar to some parts of the website of Voice of America (where 

you can learn about the US constitution for example).  

Regarding social media, both websites are present on Facebook, Twitter, Instagram 

and YouTube. Voice of America is also available on Google+, while Sputnik News is available on 

Pinterest and Soundcloud. Both websites also have apps for mobile phones. 

Language wise, the main audience for Sputnik News seems to be European countries 

(especially but not solely Eastern European), countries that used to be part of the Soviet Union, 

the Middle East and East Asia. Considering that Spanish is a language on the website, Latin 

America also seems to be an audience taken in mind. Unlike VoA however, focus on Africa seems 

to be a lot less important, due to almost no African languages being available except those spoken 

also outside Africa (i.e. French, Portuguese, Arabic etc.). On the other hand it seems that the 

audiences VoA is aiming at is not Europe (except some Balkan countries, Caucasus and 

Russia/Ukraine), but more Latin America, Africa and Asia. Common audiences for both sites 

would then be certain countries in Eastern Europe (mainly the Balkans) and the Caucausus region, 

the Middle East, East Asia and perhaps also Latin America.   

The types of propaganda used by both websites were generally similar. The articles 

fall under Persuasion and Information with Sputnik News leaning a bit more towards Persuasion and 

Voice of America slightly towards Information but the difference is not very big in this sense. Both 

websites in general do however tend to fall under the propaganda of Goodwill, something that does 

not seem to have been completely true in the past, although some of the descriptions of Radio 

Moscow in the late 1950s (Howell, 1960) would most likely fall under Goodwill, as would at least 

partly Radio Free Europe (another America shortwave radio channel) according to description 

(Kind-Kovács, 2013). The shift towards Goodwill might have to do with the negative view of 

propaganda in general, and by including entertainment and educational moments on the websites, 

could be an additional way of attracting visitors to the websites, and from there on, get them to 

also read their news articles, but this can at the same time not be said to be an absolute truth.  
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6. Conclusion 

The purpose of this essay has been to see how the Propaganda differed on the websites of Sputnik 

News and Voice of America, and from this gain an understanding of how governments use their 

own news websites as well as gaining an understanding over how the two countries differ in their 

portrayal of specific events. The study focused on the portrayal of the Syrian war, since it was an 

ongoing current event at the time this essay was written that both countries were involved in. The 

main research question was “How do Voice of America and Sputnik News portray the war in Syria 

and how do they differ from each other?” Something that was suspected was that the sides that the 

two countries support in the conflict will shine through in the articles. This was shown to be true 

and in all cases could you say that the articles supported the cause of the respective country, even 

if it was many times it was more of an underlying statement. What was somewhat surprising though, 

was the representation of the other (that is, Sputnik News’ representation of USA, and Voice of 

America’s representation of Russia). While on could expect them to heavily critique and blame 

each other, this was not so much the case. While there were lighter accusations and criticism, the 

heaviest criticism in the articles were either against terrorists, as well as one article by Voice of 

America partly criticising Turkey (which is an ally of the USA). Voice of America also has one 

article that has an underlying statement of agreement, rather than supporting the American 

standpoint.       

This study also wanted to look at how the two websites differ in general, not only 

focusing on political standpoints, by doing a rhetorical analysis. One difference that could be noted 

was that the articles of Sputnik News were shorter, and tended to focus on one event at a time, 

while the articles of Voice of America were longer and focused on multiple events. Sputnik News 

also published articles more often that Voice of America. Voice of America’s articles often included 

many quotes that were presented similar to a debate or discussion article, as well as using more 

sources. As Voice of America had longer articles, they also used more images than Sputnik News. 

Both websites used a large amount of military related imagery for the articles, but Voice of America 

used images of politicians more frequently than Sputnik News, who never used images of 

politicians in the articles analysed. Sputnik News did have images of civilians though, unlike Voice 

of America. Rhetorically the websites were very similar in the articles analysed, both in what type 

of rhetoric used, as well as the use of Logos, Ethos and Pathos. Voice of America tends to use 

Pathos a bit more than Sputnik News, but the difference is tiny. To see a more general trend, one 

would perhaps have to analyse even more articles than this article was able to do, but from the 

articles analysed, one can see that there is no huge difference in between the websites. Also, the 

use of attention-seeking is not different between websites. The types of propaganda used by both 
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websites was also similar. The articles fall under Persuasion and Information with Sputnik News 

leaning a bit more towards Persuasion and Voice of America slightly more towards Information but 

the difference is fairly small.  

This thesis saw the websites as direct successors to the outlets used in the days of 

shortwave radio, and comparisons with previous research were used. Here we could see that the 

short articles, and the avoidance of heavy critique of the USA of Sputnik News might go back to 

the 1950s when Radio Moscow started to use more colloquial language, stopped using 

inflammatory language, and became open to discussion of the differences between capitalism and 

communism (Howell, 1960). This played in hand with an expectation that Radio Moscow would 

be extremely biased and anti-American, something that showed to not be as true as expected 

(Smith, 1970). Sputnik News’ focus on Russian policies in Syria is in line with Putin’s philosophy 

that media should support the ruling government in order achieve its objectives (Jackson, 2016) 

although it  differs to some extent from Gorbachev’s glasnost campaign, which encouraged self-

criticism (McNair, 2006), something that was not seen in the articles analysed. For Voice of 

America, the fact that they criticize their own ally, Turkey, while at the same time, avoiding to 

criticize Russia heavily without basis can be in line with the historical aim of Voice of America, to 

be neutral and follow the truth (Carlton, 1943;Tobia, 2011) although this can be argued. 

The thesis also looked at what type of content is available on the websites that is not 

news or related to news. This was done to see what material is used to attract people to use their 

websites other than the news, so a sub-question was “What type of non-news content do the two 

websites use?” Both websites allow user comments and have similar news categories. Both websites 

also have blog sections, but Voice of America has several sub-websites. Both websites have a 

“Radio” section, which for Voice of America is the same broadcasts as through shortwave, while 

for Sputnik News, it can be seen as a continuation of their old shortwave broadcasts. Voice of 

America have several radio stations, while Sputnik News only have one. Both websites do however 

have archives of old programs available. Both websites also have video sections. Sputnik News has 

some more focus on multimedia with specific sections for photos and infographic, as well as having 

a section for cartoons. Social media presence is similar with both websites using Facebook, Twitter, 

Instagram and YouTube. Voice of America is also available on Google+, while Sputnik News is 

available on Pinterest and Soundcloud. Both websites also have apps for mobile phones. Language 

wise, it can be seen that both websites have different target areas. The areas both websites have in 

common are some Balkan countries, post-Soviet states, the Middle East and East Asia (and perhaps 

Latin America). Sputnik News otherwise focuses on the Western world, while Voice of America 

has more focus on Africa and other Asian countries.  
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A general conclusion is that the websites tended to be similar to each other and when 

there were differences they were generally quite small when it came to rhetoric. The websites did 

differ when it came to non-news content, with Sputnik News having more entertainment, while 

Voice of America tended to have more educational content. But in general, the websites seem to 

use a similar strategy. A main difference is the length of the articles with Sputnik News having 

shorter, but more articles, while Voice of America had bigger articles, but fewer.   

 

6.1. Critical Reflection 

In order to get a more reliable result, it would have been optimal to analyse even more articles than 

what were analysed in this thesis. The reason why more articles were not analysed was to avoid 

ending up with an essay that is simply too long, as well as time constraints. Something else that 

might have led to a different result would have been to analyse dates in a more random way, instead 

of focusing on a single date (and the most recent published after that date) as in this thesis. The 

reason why this thesis used the way of selecting the date it did, was to be able to analyse as recent 

material as possible. Something else that was problematic was that it was difficult to find good 

previous research on the shortwave radio stations, especially historical research, in order to 

compare with the present day. While there was still much research to be found, to be able to have 

even more research would have been helpful for the thesis.     
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7. Future Research 

There are many areas that could see future research that is close to this thesis. As already mentioned 

in the critical reflection, one could have used a different time period for the same analysis. Another 

interesting study that could be done, could be to try to look through older articles on the websites 

about the Syrian war, and see how/if the rhetoric has changed over time, or if it has been constant 

through the years, or at least a study which does not simply focus on the most recent articles, but 

choosing a number of articles over an extended period of time, which would give another view on 

how the articles have represented to conflict overall, rather than just in the most recent month. 

Apart from this, one could also do a study but where one analyses more articles, but with less 

depth, in order to draw a more generalized conclusion, and skip out the analysis of the other aspects 

of the websites. Something else that could have been interesting, would have been to analyse the 

comics dealing with the Syrian war on Sputnik News, even though this would not have been 

possible to compare with Voice of America. One could do a similar analysis on basically any 

subject, but one in particular that could be interesting, would be a study of how Sputnik News and 

Voice of America represent their own countries, and their own national policy within the country 

and portray this to the world.  

 The study could benefit from more than one researcher for this reason, in order to 

see if different researcher interpret the same article in different ways, or if the articles are interpreted 

roughly the same by more researchers.   
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8. Implications for Society and Working/Professional Life 

The thought behind this thesis is that the reader will gain an understanding over how Sputnik News 

and Voice of America uses propaganda, as well as how they use the internet in general. By reading 

the essay one can gain an understanding how Sputnik News and Voice of America differ, and also 

how they are in many ways similar. This should hopefully be interesting, not only for current studies 

on these websites, but also as a reference point in history for future researchers to look at in order 

to see how things have, or have not, changed in the future, in a similar way to how some historical 

sources from the cold war, and even earlier, were helpful to this study. At the same time, it is also 

important to take notice that propaganda is not something that is unique to countries such as China 

and North Korea, and while Russian propaganda is often talked about, American propaganda is 

rarely mentioned.   
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